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9.

. WHEREAS, it is the duty of the Associated Students of the University of

Wyoming (ASUW) Student Government to represent our fellow students accurately; and,
WHEREAS, outdoor recreation and tourism are both integral to the economy of Wyoming as
a major industry in the state; and,

WHEREAS, the Economically Needed Diversity Options for Wyoming (ENDOW) Council
is working to support, enhance, and diversify the state’s economic opportunities; and,
WHEREAS, the creation of a degree program that could educate around the management and
operations of Natural Resource Recreation and Tourism would benefit the state’s tourism

industry; and,

10. WHEREAS, there are currently no degree programs within the state of Wyoming or a similar

11. degree program in nearby institutions to teach management and operations skills for the

12. tourism and natural resource management divisions; and,

13. WHEREAS, mismanagement within the tourism industry is a commonality leading to high

14. turnover rates of facilities and increased costs for the industry; and,

15. WHEREAS, the addition of this program would benefit students going into industries within

16. the state of Wyoming regarding both natural resources recreation and tourism;

17. THEREFORE, be it resolved by the Associated Students of the University of Wyoming



18. (ASUW) Student Government approve of the creation plan for this degree program and the

19. benefits it would have to the university and the greater state as outlined within Addendum A.
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Executive Summary

Outdoor recreation and tourism are integral to Wyoming’s historical, cultural, and economic
identities. Recent economic trends have prompted moves to expand and diversify the state’s second
largest sector—tecreation and tourism. As part of this initiative, the University of Wyoming’s (UW)
Haub School of Environment and Natural Resources is proposing the creation of a Bachelor of
Science in Natural Resource Recreation and Tourism (NRRT). A program development team in the
Haub School assessed the needs of students, industry, government agencies, and other stakeholders
regarding a possible degree. According to our assessment, this degree should include the
components our participants indicated were most needed: business, environment, and human
dimensions of natural resources. Currently, UW offers some recreation and toutism-related
coursework across disparate programs. The NRRT program would Antegrate a core cutticulum
taught by new faculty while allowing students to fulfill additional requlrernents from the array of
existing courses in disciplines such as business, geography, dad international programs. As a
collaborative effort, this program will draw on the existing strehgths and resqurces ¢ of many UW
entites, including the College of Business, other rna]ors/‘\mthm%the Haub Schoolf “the Outdoor
Program, and many others. We believe that this program will increase enrollmert by 100 students
over 4 years. To accommodate this growth, we have Hired one Aéhdemic Professional Lecturer and
propose to hire three tenure-track faculty. The degree progiam could launch as eaily as August
2018. We would aim to accredit NRRT through the Council on Accreditation of Parks, Recreation,
Tourism and Related Professions (COAPRT) within five years. \Tl'urty-two states, including all five
of UW’s peer institutions, are accredited by C®AP1LT Current UWstudents interested in recreation
and tourism often design their own majors, W Aég/comtgumty college students in recreation or
toutistn programs transfer to out-of-state schools to complete their educaton. Given out
assessment of stakeholder suppott-for.creating a regreation and tourism degree, Wyommg s need for
economic diversification, and the mytiad econormc\poss1b1]1t1es our conclusion is that UW’s Haub
School of Environment and Natural Resources should create an interdisciplinary four-year degree
that will allow the State of” Wyox\nmg/tengxmnze/these opportunities.

Draft November ,27/‘ 2017

Haub School. éA f Environment\and Natifal Resources
Umverslty/gf Wyoming

Bim Kendall House

804 East Fremont\Street

Laramie, Wyoming 82072

Phone: (307) 766-5080

Fax: (307) 766-5099 ¢

haub.school@uwyo.edu
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Rationale

Wyoming offers unparalleled opportunities for adventure and exploration. Whether it’s summiting
the peaks of our abundant public lands or spotting 2 moose as you cast your fly rod, there are
limitless ways to experience nature in Wyoming. Visitors are also drawn to Wyoming for its rich
history and Western culture. Any one of these activities is enhanced by the open spaces and amazing
views that the state has to offer. Recreation and tourism are a strong and diverse component of the
state’s history, economy, and identity.

ECONOMIC IMPORTANCE OF RECREATION AND TOURISM

Recreation and tourism are economic pillars of the state, consiituﬁngﬁe‘vs.\eéond largest industry
behind resource extraction. Wyoming’s tourism industry is steadﬂ}‘f\gg‘oudng and:is typically more
stable than other industries in the state!. The tourism industry i§-avital part of the economy that
provides economic diversity to a state largely dependent o%énergy gxtraction. Appf:o:xi'mately 12%
of the state’s workforce serves the tourism sector. In 201/ 'r;;\llone, VisitO{s ﬁmneledﬁ’?).?) billion into
Wyoming?, and tourism generated $170 million in state’and local taét/ revenues. Overnight visits have

been increasing, and 10.5 million visitors stayed the night in\Wygr/rﬁng in 2015°,

A Powerful
Economic Sector

ANNUAL CONSUMER SPENDING’
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* Bureay of Economic Analysis, Peraonal Gansumption Expenditures by Type of Product

Every year, American consumers spend more on outdoor recreation than they do on pharmaceuticals and
fuel, combined. This $887 billion in annual consumer spending creates the outdoor recreation economy
that directly supports 7.6 million American jobs and generates $125 billion in federal, state and local tax

revenue. (Source: Outdoor Industry Association)



Outdoor recreation is a major component of this spending. Wyoming’s national parks and
monuments attract millions of visitors each year. Yellowstone National Park alone attracted over
four million visitors in 2015, generating $890 million in economic benefit. Visitation to Wyoming’s
national park units has seen fairly steady growth in the past decade. The US Fish and Wildlife
Service estimated that anglers, huntets, and wildlife watchers spent over $1.1 billion on wildlife-
related recreation in Wyoming in 2011* Off-road vehicle recreation was estimated to have generated
over $206 million in 2012°. While non-motorized recreation statistics can be hard to come by, it has
been estimated that non-motorized trail visits to national forests generated at least $55 million in
economic activity in Wyoming in 2013°. In the most recent estimate, outdoor recreation generated
$4.5 billion total in consumer spending in Wyoming'. There is every indication that these activities
are experiencing continued growth.

A HISTORY OF RECREATION AND TOURISM AT UW

DUDE RANCHING
ON COLLEGE BILL!

By Ansaclated DPress.

LARAMIE, Wya., Sept. 2 ~Now the
Umiversity of Wyoming 1s going to
give & four-year course in “dude
weangling.”

The art of entertaining easterners
who visit Wyoming “duds ranches”
%8 payIng guesls in the summer {3
going to be taught in & syatematic
‘way. agricultural college faculty mem-
bers report.

In the four years of study, the
prospective “dude layout” owner can
carn & degree In “recreationat ranche
ing.” as well as acquire a general
knowledge of annual production and
tanct probiems,

The university reports an “jnsistent
demand” for training of menagers to
operate “recreational rnncne:"

UW offered a bachelor's degree
in Recreational Ranching during
the height of the dude ranchlng
economy in the 1930s"

Dude ranching was formerly so promment an industry “that in
1934, the University of Wyormng (U\X/) began offering a degree in
recreational ranchmg,/y/lth tralmgg in institutional management,
cuisine, animal production, Zoology, geology, westetn lore,
veterinary science and agronomy”™. The degree was offered for
about a decade’, ending perhaps-asia result of the hard economic

times brought on by, World War I£

The College oé\Health Sc1ence and Physical Education housed a
Department of Recreation dntil 1985. This degree program was

then merged with Geography and moved to the College of Arts

and Sciences. The new Department of Geography and Recreation
got its start with thfee faculty and 200 majots in bachelor’s and

Master’s progtams. The initial emphasis was on community

recreation, but this eventually gave way to a greater focus on
outdoot reCreation and tourism. By the late 1990s, the recreation
and tourism faction of the department had dissolved, and the
program was officially ended by 2005 due to a lack of perceived
academic credibility.

The lack of a tailored program did not, however, signal that faculty

or students had lost intetest in recreation and tourism courses. A number of courses were kept on
the books and continyg to be taught intermittently, including Geography of Tourism, Recreation
and Geography, and Public Land Management. Until recently, a course on ranching tourism was
offered in the College of Agriculture and Natural Resources. The UW outdoor program also
currently offers an Outdoor Leadership Development Series to students wanting to improve their
leadership skills, while the Haub School offets an Outdoor Leadership minor. A number of graduate
students and faculty continue to conduct research on the economic and environmental impacts of
recreation and tourism as well as serve as advisors for planning in related fields. For example,
cutrent research includes a study examining carrying capacity for rock climbing at nearby Vedauwoo.



Opportunity

We gathered ideas and opinions from a broad range of stakeholders on what is desired in a proposed
degree. An online survey was sent to business, non-profit, and government stakeholders. Focus
groups were conducted with representatives from outdoor education, students, business owners,
government employees, and non-profit organizations. We conducted an analysis of 22 degrees from
18 universities, surveying their degree requirements, required courses and elective coutses.
Additionally, we solicited a market viability analysis from the Education Advisory Board (EAB).

STUDENT DEMAND

The most recent data for degree completjons for bachelor’s level NRBT/\ptograms nationwide

shows that student demand is growing. Current UW students were-ekcited about the idea of degree
in Natural Resource Recreation and Tourism. Several said that ;h ey Wish this degtee had existed
when they enrolled in school, and that they had designed thejf" own | program to accomfnodate their
desire to complete studies in this field. These students are€pread actoss dlsclphne;f/such as
Geography, Business, and Environment and Natural R/esqurcem;}xey felt that a four-year degree
focused on recreation and tourism would give them the expetieriCe, skills and knowledge they need
to find jobs in Wyoming. They wete particulatly interested in the'economic and policy background
that such a degree might provide. These studehts are experienceddn’a tahge of outdoor recreation
activities, but wanted to develop a broader skill\set th\at would makcz them appealing to potential

employers. \
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Student demand for NRRT offerings is growing. Source: EAB and National Center for Education Statistics



COOPERATING INSTITUTION DEMAND

So far, the following community colleges having expressed interest in exploring collaborations with
NRRT: Northwest College, Central Wyoming College, Western Wyoming Community College,
Casper College, and Northern Wyoming Community College. Several of these community colleges
are interested in developing transfer programs as the majortity of their students in recreation and
tourism-related programs transfer out-of-state, citing a lack of suitable transfer opportunities at UW.
For example, Central Wyoming College currently offers two potential feeder programs: an Associate
of Applied Science in Outdoor Recreation and an Associate of Arts in Outdoor Education and
Leadership. Approximately 50% of their graduates will pursue bachelor’s progtams out- of-state,
while a small number will attend UW and switch majors. We are identifying esisting degree program
gaps and areas of potential overlap with community collcges We are also Jooking at establishing
credit transfers and articulation between UW and these vatious msututlons Additionally, Colorado
State University and the National Outdoot Leadership School (Lander) areinterested in
collaborating.

GOVERNMENT DEMAND
& ?

Wyoming’s economy is driven largely by the boom-bust cycles:characteristic of the mineral
extraction industtry. The cutrent budget shortfall has inspired a renewed interest in enhancing and
diversifying the state’s economy. The Office ¢f the Governor hastecoghized the need for new
recommendations and thus formed an Outdoor Recreation Task Fgrcc Language from the Task
Force recommends that the Governor fully support Ehe creation an NRRT program. NRRT can

contribute to the expansion and diversification 0\? Wyommg S economy by attracting bright,
enterprising students and giving them the skills, knowledge 4nd expetience needed to find
meaningful employment and become leaders in the outdoor recreation and adventure tourism
economic sectors. This success will, initurn, allow tl}(;.r'r{ to reside in Wyoming and help these sectors
evolve to meet their full eéonomic potentlal while enhancing Wyoming’s ethic of natural resource
stewardship.

“There’s billions of dollars spent and realized in local economies from tourists coming fo hunt,
fish, camp, photograph or do whatever they've got to do outside,” said David Bush,
spokesman for the governor. “So we're trying to figure out how we can maximize that and
capture as much of that market as possible.”

INDUSTRY DEMAND

The outdoor recreation and toutism industties have been asking UW for years to add a recreation-
related degree program. We have enjoyed the full support of the Wyoming Office of Toutism and
industry leaders. While demand for graduates of typical recreation programs is largely dependent on
fluctuations in government job availability, private industry demand in Wyoming is steadily growing,.
Our survey results clearly indicated a need for more qualified, Wyoming workers with specific
training in the recreation and tourism industry.



Survey question: What are your challenges and strategies to finding and hiring good
employees?

“We recruit almost entirely from outside of the state of WY.”

“Finding young leaders that have the necessary skills to hif the ground running.”

‘People who are educated in the recreation and tourism industry. Opportunities for
employment for individuals who have attended UW or the community colleges fo be
able to stay in WY.”

“When interviewing candidates just graduating college (UW), they seem fo struggle to find how
their education is relevant to the real work environment. They need more coaching
and real world applications fo know how to marry their education to these

opportunities.”
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The Program

PEER INSTITUTION A;ALYSIS

We conducted a review foe;cisting recreation and toutism programs at 18 institutions throughout
the country, including 41 western institutions and six peer institutions. The majotity of these
programs are accredited through the Council on Accreditation of Parks, Recreation, Tourism and
Related Professions (COAPRT).

Collectively, these institutions offer 22 recreation and tourism and degree programs, including
Bachelor of Science, Bachelor of Arts, concentration, emphasis, and minor options. Additionally,
students are eligible to receive Certified Park and Recreation Professional cettification through
COAPRT upon completion of a professional exam. These degree programs generally require a
combination of core curriculum credits and elective courses (Table 1), with professional experience
being a key additional requirement. We compared existing courses at UW with curticula at other



institutions. While UW is lacking most courses that are usually part of core recreation and tourism
curricula, the university does alteady offer some core and elective classes.

Table 1. A review of existing recreation and tourism degree programs in the United States revealed the
following themes in current course offerings.

Core Curriculum Elective Curriculum
Introduction to Recreation and Tourism Business courses (management, marketing,
Recreation and Tourism Planning accounting, hospitality)
Outdoor Recreation Leadership Biology courses (zoology, mammalogy, ornithalogy)

Environmental Interpretation

Inclusion and Diversity in Recreation and Tourism Spaﬂa' ana'ys|s (GIS remote sensmg, risk

Natural Resource Management analysis)
Parks Administration _ Environmental courses (ethics, cultural, economics,
Environmental/Experiential Education policy)

Wilderness Medical Training
Entrepreneurship/Business Management

~30 credits common across programs Varies sigﬁiﬁbaﬂtly across progra‘ms,

PROGRAM OUTCOMES

Based on COAPRT standards, stakeholder i input, and the values of the faculty curriculum
committee, we crafted the following program’ outcomes. These are réflécted in the proposed
cutticulum. \‘
\,_/
Program ‘Outcomes
Students éaming a degree in NRRT will demonstrate:

Leadership &
o Competency in Ieadmgand bmldlng diverse, collaborative teams;

e Application and evaluation. of ethical, resourceful leadership principles to challenges and
solutions within the NRRT mdustry
Professional Practlce
® Ablllty’ to apply and critically evaluate practical, creative, ethical, and theoretical frameworks in
dlverse and complex professnonal circumstances.
Commtm:catlon
e Ability to manage dynamic relationships and demonstrate best practices in communication.
Nimble and Creative Th:nkmg

* Abl|lty to strateglcally design, implement, and evaluate sustainable and emergent services,
experiences, and opportunities.
Trans-disciplinarity
Synthesis and application of:
e ecological and human communities, with the capacity to provide wise stewardship and
conservation of natural resources;
¢ tourism and outdoor recreation theories and best practices;
e entrepreneurial and business management strategies.
Place-based and Global Understanding
e  Skills to implement solutions appropriate for local environments that demonstrate fluency in
global contexts and diverse cultures.




PROGRAM DISTINCTION

The degree at UW has the potential to stand apart in multiple ways because of existing relationships
and expertise within the University.

The partnership between the Haub School and the College of Business is an unusual arrangement
among these programs. While a number of degtee programs elsewhere have some business courses
included as electives, an integrated core business component would set this degree apart.

Expertise in sustainability and conservation within the Haub School is a strength in delivering a
focus on the environment. Sustainable development, ecotourism, tourism @ﬁaets, and
environmental restoration are offered as individual coutses in other univefsities’ degree programs,
but did not emerge as a consistent theme in any one program. /

This degree program would have 2 highly interdisciplinary focys; thanks to the'diverse Background
of the faculty committee, the mission of the Haub School, and the interests of the Coliege of
Business. Other degree programs rely on courses in multipfe dcpar&hcnts, but fcv%er’nphasize being

interdisciplinary. P // =
/

A professional semester, in addition to an internship, could proyide students with intensive research
ot operational experiences with 2 Wyoming bfisiness or agency. Although not explicitly built into the
program, there is room for students to engage in-student abroad o}zportunities as well.

ALIGNMENT WITH UW STRATEGIC P K:I

Our program would substantidlly conteibute to furtherig the university’s goals outlined in the 2017
— 2022 UW Strategic Plan

Goal 1. Enrich an intellectual communtsy already renowned for its regional, national and global relevance and impact
by fostering and re?grﬁiﬂg&xcq{/fﬁca in teacﬁz{zg,\;gﬁalarsz;b, innovation and creative endeavor.
e We v@]}féndeavoF to hire}.facultzp&’iho are not iny exce!lent teachers, but researchers who are
refpgmzed for high-quality scholarship in their respective field.
® The creation of this degtee program should be a positive addition to UW’s offetings.
» We eventually hope to‘attract international undergraduates to the program.
e We eventually hopefo offer international expetiences in recteation and tourism for students

and faculty.

Goal 2. Inspire students to pursue a productive, engaged and fulfilling life and prepare them to succeed in a
sustainable global econom).

e This program will contribute to overall enrollment with 30 students in 2018 and up to 100
by 2022.

e We hope to be able to offer scholarships for underrepresented students, particularly Native
Ameticans from Wyoming, to obtain a four-year degree with us and take the entrepreneurial
spitit of the program back to their hometowns.

e This program has garnered strong interest from three community colleges: Central Wyoming
College, Northwest College, and Casper College. All three of these are interested in



developing 2+2 articulations as soon as possible. Two additional colleges have expressed
interest in NRRT but do not have a comparable program at their schools. Western Wyoming
and Sheridan College have mentioned creating new degree programs that could transfer to
NRRT at UW.

The retention rates of first-time full-time and transfer students is already high within ENR
and CoB. We hope to contribute to improved retention rates through attracting bright,
enterprising, motivated, students to our program.

The design of this program has been entirely centered around specific, measurable learning
outcomes. We will continue to assess these outcomes if the program is instituted.

Student participation in our program will have the additional benefit of contributing to
students’ emotional and physical well-being. Our cohort-based approach that gets students
off-campus and outdoors provide a challenging but enriching expérience and a sense of
community. '

Many ENR students graduate with honots and multiple majots and minors. We expect a
similar number of NRRT students to graduate with honlers credentials.

This degree program has been designed with job plaéinentg and the growth and
diversification of Wyoming’s recreation and tour,is{'f) economy in mind. Industry and
government employers have been consulted thifo"ughout every stage of degree development,
and would remain involved through guest lectures, studént internships, and hosting of
professional semester activities and projects. The continged involvement of our external
advisoty committee will ensure that we ate graduating high\t;uﬁlf‘ty, potential employees.

\

Goal 3. Improve and enbance the health and well-being 'of onr cornmunities and environments though ontreach
programs and in collaboration with our constituents and pattners.

e Our program is designed to foster entrepreneurial tHinking and practices. We hope that a

number of students will go on.to start their own’companies in Wyoming or the region.

Goal 4. Assure the long-tem(JIMﬂgib and stability of the University by preserving, caring for and developing buman,
intellectnal, financial, structural and marketing resources.

We anticipate that this program will'increase the presence of UW in national news media.
There is'no NRRT program quite like this in the country, and we expect that its unique
qualities will garner attention ffom outside UW.



CORE OVERVIEW

The Haub School has established a proposed curriculum for the program based on regional and
national comparators, COAPRT accreditation standards, market research conducted by EAB,
recommendations from the NRRT Advisory Committee, and input from stakeholders around
Wyoming. The core curriculum is composed of foundations, core topics, and synthesis and applied
experience components. In addition to core requirements, students will choose an area of
concentration for which they will choose 8 courses (24 credits). Concentrations exceeds the credit
requirements for a typical UW minor.

Core Curriculum <44 or 45 credits>

Foundations (16 credits)

» Foundations of Recreation & Tourism (3) 7000-level new

Natural & Cultural Resources of the West (3) 1000-level new <H>

Foundations of Customer Service & Hospitality (3) 2000-fevel new <COM2>

Tourism Theory & Practice (3) 3000-level new (prerequisite: Founﬁétio?f\s' of Recreation &T 6uri§fﬁ)
STAT 2050 or 2070 <Q> (4) (prerequisite: MATH 1000 or 1400,

Core Topics (28+ credits)

Business

¢ ACCT 1010 Principles of Accounting (3)

s  MKT 3210 Introduction to Marketing (3)

« ECON 1010, 1020, or 1200 Economics (3)

Recreation & Tourism
s Program Planning, Design and Delivery (3) 2000-/evel :
e  Operations, Management and Environmental Stewardship (3) 300,9.-Iével new

Environment & Natural Resources \\

¢ Choose one course in enviropr/l’lenta\l science USP EP\N>? ENR 1200 Environment; ENR 1500 Water, Dirt, &
Climate; GEOG 1010 Intro toPhysicalNGéography; GEOQL;1100 Physical Geology

¢ Choose one course in conjsgﬁlation or sustainabilityENR 1300 Foundations of Sustainability; GEOG 4040
Conservation of Natural Resources; GEOL 1600-Glopal Sustainability; RNEW 1000 Wyoming Wildlands:
Science & Stewardship 4 '

People & Culture 2

s  Choose one cg’ursé in s'oqjafscience‘QSP,<H>: GEOG 1000 World Regional Geography <G>; GEOG 1020
Introductio_n//tb Human Geography <G>%3SYC 1000 General Psychology; SOC 1000 Sociological Principles

s Choose dne course in culture/diversity: AIST 1350 American Indians in Contemporary Society; AMST 2110
Cultyral-Diversity in America <D>; ANTH 1450 World Archaeology <H>; ENR 2000 Environment & Society
<D>

\

‘Synthesis & Applied Experience <18 credits>

Professional Semester

Cohort-based, combination of project-driven classroom and off-campus elements
+  Business Strategies for NRRT (4) 4000-level new
+  Human Dimensions of NRRT (4) 4000-level new
* Recreation Venue Operations (4) 4000-level new

Capstone (4) 4000-level new <COM3>

»  Projects with real-world products; presentations & professional reports to industry/government
» Embedded in Professional Semester

Internship (2) new
» 400 hours work in industry or government; flexible schedule, typically between junior/senior year




CONCENTRATION OVERVIEW

In addition to core requirements, students will choose an area of concentration for which they will

choose 8 coutses (24 ctredits) from a menu. This concentration exceeds the credit requirements for a

typical UW minor. These concentrations were designed to provide students with a specific area of

expertise within recreation and tourism. Students should choose projects and internships that relate

to their chosen concentration. Concentration choices reflect the breadth of employment
opportunities. Students may choose to concentrate in: Business Management and Marketing,
Recreation Resource Management, Cultural and International Tourism, Outdoor Program

Leadership, or Creative Studies. The Creative Studies concentration in self-designed with help from
advisors. For all concentrations, students will choose a course from each “theme.” Given the many

anticipated changes to future course offetings across departments, students'may discuss coutse
substitutions for “theme” courses with the NRRT Program Coordlnator

Concentration: Business Management 341 Marketing <24 credits>

and related entrepreneurial ventures. Potential careers include work/lnvthese industry sectors: guest and
hospitality services, tourism management, marketing and development organizations, and outdoor gear
manufacturing and retail.

Required (9 credits)
*  FIN 3250 Corporate Finance (prereqs ACCT‘1010 STAT 2050 or 2070 sophomore)
»  MGT 3210 Management and Organization (COM1, sopho\more)
*  MGT 1040 Legal Environment of Business (COM1"sophomore)

Themes (15 credits) /

Management (choose one) ,
*  MGT 3410 Human Resources Management (prereq MGT 3210)
«  MGT 3420 Organlzatlonal Behavior & Leadershlp(prereq MGT 3210)
«  MKT 4590 Sustainable Buslness Practlces (advanced standing)

Sales & Marketing (choose one)
- MKT 4210 Sales Managementk Professional Selling (prereq MKT 3210)
*  MKT 4230 Integrated Marketmg Commﬁlcatlon (prereq MKT 3210)
s+ (several new courses in- sales soon to be offered)

Business Analytics (choose one)
. MKT\4520 Marketing Research & Analysis (prereqs MKT 3210, STAT 2010)
- ECON 8010 Intermediate /Macroeconomlcs (preregqs ECON 1010 and 1020, QA and MATH 2200/2350,
sophomore)
. MKT 4240 Consumer,Behawor (prereqs MKT 3210, STAT 2010)

Entrepreneurship {choose one)
* FIN 4560 EntrePreneurlaI Finance (prereqs ACCT 1010, MGT 3210, FIN 3250)
MGT 4500 Employee to Entrepreneur (prereq sophomore)
MGT 4510 New Entrepreneurial Venture (prereqs ACCT 1010, MGT 3210, junior)
MGT 4560 Entrepreneurial Accounting & Finance (preregs ACCT 1010, MGT 3210, FIN 3250)

Ethics (choose one)
+  MGT 3110 Business Ethics (prereq sophomore)
«  MKT 3110 Marketing Ethics (prereq MKT 3210)

For students with interests in hospitality, tourism business management salg’s and marketing analyt/cs marketing,
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Concentration: Management of Recreation Resources <23+ Credits>

For students with interests in the management and planning of recreation experiences and infrastructure on public
and private lands. Potential careers include work in these resource-focused industry sectors: government
agencies at all levels, non-profit organizations, resorts and ranches, and planning firms and organizations.

Required (8 credits)
*  LIFE 1010 General Biology (4 credits)
+  GEOG 2150 Foundations of Geo Information Science and Technology (4 credits)

Themes (15+ credits)

Resource Management (choose one)
»  ENR 2450 Principles of Fish and Wildlife Management (preregs LIFE 1010 and 2020)
*  GEOG 4080 Management of Major River Basins (prereq GEOG 4040, junior)
*  GEOG 4340 Natural Resource Management on Western Reservations (prereg 6 hrs:of 2000-level AIST)
*+  GEOG 4750 Public Land Management (prereq 6 hrs of GEOG or ENR) (
»  REWM 2000 Principles of Rangeland Management (prereq LIFE 1001/ 1\010)

or
Human Dimensions (choose one) /
+  AGEC 4660 Community and Economic Development (preregs ECON‘ 1020 or SQC 2090, junior)
ECON 2400 Economics of the Environment (prereqs ECON 1})50 Lecommended 1010)
ENR 3950 Environmental Sociology (online, prereq SOC /1/000)

ENR 4450 Negotiation (USP O, junior) %
MKT 4240 Consumer Behavior {(prereqs MKT 3210, STAT. 2010)
pré Yy
Law and Policy (choose one) 4

»  ENR 4051 Environmental Politics (prereq POLS 1000)

* ENR 4052 Federal Land Politics (prereq POLS 1000)

+ ENR 4750 ENR Law and Policy (ENR 2000; upper division consemj)
«  GEOG 4325 Legal Aspects of Planning (prer € Jynfor USP V)

+  GEOG 4400 Natural Resource Policy (prereq.GEOG 4750)

Planning (choose one)
¢+ ENR 3750 Natural Resource Planning and Economics (prergs QA, WA, junior)
+  GEOG 4310 Foundations of Sustainable Plannlng\(prereq junlor)
« GEOG 4330 Land Use Planmng
« GEOG 4370 Enwronmental Planning

Choose one course in: GIS or one-course in. Analytlcs

Geographic Informatlon/Systems
«  GEOG-3150 Survey of | Remote Sensing Applications (QA and sci course w lab)
. GE66 3280 Spatial Meth\ods }47cred/ts prereqs 1 GEOG and 1 intro STAT)
/GEOG 4000 Terrain AnaIyS|s (GEOG 2150, junior)
GEOG 4111 Remote Sensmg of the Environment (4 credits; prereqs QA and sci course w lab)
-' GEOG 4200 Introduction to Geographic Information Systems (4 credits; prereq GEOG 2150)

Ana1ytics
. ENR 4550 Negotlatlon Analysis (QA)
. ENR 4500 RlskAnaIyS|s (prereqs MATH 1000 or 1400, statistics, consent)
. Any 3[4000-Ievel statistics course
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Concentration: Cultural and International Tourism <24+ credits>

For students with interests in the promotion, interpretation, and operation of historic, cultural, and artistic
attractions and experiences, both domestically and internationally. Potential careers include work in these NRRT
sectors: tour providers, museums and galleries, government, tribes, business start-ups, and resorts.

Required (6 credits)
«  NRRT 4XXX Global Tourism
+«  GEOG 4570 Cultural Geography (prereq GEOG 1000)

Themes (18-20 credits)

Cultural Resources (choose one)
*  ANTH 4020 Cultural Resource Management
*  ANTH 4190 Public Archaeology
The American West (choose one)
«  AIST 3000 Plains Culture and History (prereq 3 hrs AIST)
«  AIST 4462 American Indian History to 1783 (prereq COM1)
¢ AIST 4463 American Indian History 1783-1890 (prereq COM1)
«  HIST 2389 History of Women in the the American West
+  ANTH 4125 Northwestern Plains Prehistory

Cultural and International Studies (choose one) /
« ENR 4960 Field Studies (must have international component)

ANTH 2200 World Culture

INST 2230 Introduction to Asian Studies

INST 2240 Introduction to African Studies

INST 2250 Intraduction to Latin American Studies

INST 2280 Introduction to European Studies

INST 2350 Introduction to Global Studies

Museum Studies, Communication & Interpretation (choose/one)
«  AMST 2400 Introduction to Historic Preservation /
ANTH 2700 Introduction to Museology \
COJO 1000 Introduction to Mass Media \
COJO 1020 Communication and Clivic Engagement
COJO 1030 Interpersonal Commumcatlon
COJO 1040 Introductrén to.Human Communlcatlon
COJO 2010 Public Speakmg
HIST 2050 Introduction to qullc History(prereq 6 hrs HIST or consent)

Language (2 consecutive semesters in the same language)
LANG 1010 First Semester in..

LANG 1020 Second Semester in..

LANG 2030 Third Semester'in..

LANG 2040 Fourth Semester i |n

%

Spanish, T;rench, German, Japanese; Chmese (Mandarin), Russian, Arabic, an American Indian language (e.g.,

Arapaho), orAmerlcan Sign Language

////
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Concentration: OQutdoor Recreation Leadership <24+ credits>

For students with interests in leading, educating or guiding clients or managing ventures with this focus. Potential
careers include work in these NRRT industry sectors: environmental education enterprises and organizations,
outdoor skills-focused enterprises, experiential, team building and/or adventure challenge-focused organizations,
guides, outfitters and specialized experience suppliers.

Required (7+ credits)
+«  ENR 2800 Introduction to Outdoor Leadership (3)
« HLED 1221 Wilderness First Responder (2 credits or proof of certification)
«  KIN 4074 Field Studies in...* (4-6)

*Field-based experience, certifications, or independent study. Minimum of two credits.
Themes (17+ credits)

Leadership (choose one, minimum of 2 credits)

AGRI 4700 Elements of Leadership (3)

CNSL 2200 Introduction to Student Leadership (2)

CNSL 3010 Student Leadership Strategies (2)

ENR 3700 Wyoming Conservation Core Practicum (1)

ENR 4850 Leadership in Natural Resources Management (2)/
ENR 4970 NOLS internship (variable) //

Business (choose one; 3 credits) &

FIN 3250 Corporate Finance (preregs ACCT 1010, STZ\T 2050 or 2070 sophomore)
MGT 1040 Legal Environment of Business (prereqs COM17, sopbé’/more)

MGT 3210 Management and Organization (prereqs COM1, saphomore)

MGT 4500 Employee to Entrepreneur (prereq sophomore)

MKT 4590 Sustainable Business Practices, (3dvanced standing)

Law and Policy (choose one; 3 credits)
+« ENR 4051 Environmental Politics (prereq POl(S 10 0)
.» ENR 4052 Federal Land Politics (prereq POLS\w 0)
» ENR 4750 ENR Law and Policy (ENR 2000, upp er division gbnsent)
+«  GEOG 4400 Natural Resource Policy (prereq GEOG 4750)

Teaching & Communicatigh (chopse one; 3 credlts)
«  A&S 2100 Scientific Commumcatlon Y
« CO0JO 1020 Commuﬁlcat@n\and /C|V|c\Engagement
»  CO0JO 1030 Interpersonal Communlcatlen
*  COJO 1040 Introduction to Human Communication
+  COJO 2010-Public Speaking

4
Human Dlmens:ons (chopse one; 3 credits)
. AGEC/4660 Community~and Economlc Development (prereqs ECON 1020 or SOC 2090, junior)
ENR‘ 3900 Conservation Economlcs for Non-economists
E/NR~3950 Environmental Sgciology (online, prereq SOC 1000)
ENR 45Q0 Risk Analyms}prereqs MATH 1000 or 1400, statistics, consent)

s & o o

MKT 4240\Consumer Behavior (prereqs MKT 3210, STAT 2010)

Natural History (choose 3+ credits)

ENR 4010 Winter Ecology: Skills of the Winter Naturalist (prereq 6 hrs of ENR or science; 1 credit)
ENR 4011 Winter Ecology: Snowpack Science and Dynamics (prereq 6 hrs of ENR or science; 1 credif)
ENR 4012 Winter Ecology: Wildlife and Plant Adaptations (prereq 6 hrs of ENR or science; 1 credit)
GEOG 1010 Intro to Physical Geography (can’t be double-counted for core)

GEOG 4000 Terrain Analysis (4)

GEOL 1100 Physical Geology (4)

LIFE 1002 Discovering Science (4)

LIFE 1010 General Biology (4)

RNEW 1000 Wyoming Wildlands: Science & Stewardship (4) (can’t be double-counted from core)

13



Concentration: Creative Studies in Recreation and Tourism <24 credits>

For transfer students or students with specific interests that fall outside of designated
concentrations.

Required

Students must submit a proposal to the NRRT Degree Coordinator.
Proposal must be approved before choosing concentration courses.

Themes (24 credits)

Self-designed program of study
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RESOURCES

The program would be administered by the Haub School of Environment and Natural Resources.
The new faculty in Natural Resource Recreation and Tourism would join faculty of the Haub
School. We predict the need for four faculty members to teach in, perform scholatly research of, and
aid the needs of the state, industry, and partners through active service. We hired a Degtee
Coordinator in Fall 2017. The aim is to hire three tenure track faculty. We envision the faculty with
titles of: Professor of Recreation Operations and Management, Professor of Cultural & International
Tourism, and Professor of Tourism Business and Hospitality.

g O
We are suggesting the creation of 11 new courses as part of the core curriCulum. The remaining 8

cote requirements are covered by existing courses. The concentraliogsfﬁre:\:e\dcsigned around cutrent

course availability. The one exception being a proposed course in Global Toutism, required for the
Cultural and International Concentration. Thus, roughly 60% of the\major rcqui\remen;s_, can be met
with existing courses. . d

Future development will be required to address facﬂityfneg&s\an%ﬁﬁaxf’dal planning,
72

Pro Forma Budget Year 1 y&:ar 2 Year 3
Revenue # students . 50 95, g 100
Tuition \$?‘}9§2\§0~ _$568,890 758,520
Private gifts \$ 00,000 $50,000 $50,000
Revenue Estimate &4}79,260 $618,890 $808,520
Expenses # Instructors: ?,/3’ 3 4
Salary - full time instftictors $112,500 $382,500  $532,500
Salary - Temporary
- Instructors”  $150,000 $30,000 $-
pibgram costs $30,000 $40,000  $50,000
Expense Estimate $292,500 $452,500 $582,500
Revenue/~'Expenses $186,760 $166,390 $226,020
4

IMPLEMENTATION SCHEDULE

We have hired a Degree Coordinator and Lecturer (Academic Professional Lecturer, non-extended
term) for Fall 2017, and UW cutrently offers many proposed courses. We believe that we could start
offering the program Academic Year 2018-19.
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Conclusions

All our findings lead to one conclusion: the time is right for UW to create an interdisciplinary
Natural Resource Recreation and Tourism degree. A window of opportunity currently exists to
develop this degree, given the State’s renewed interest in economic diversification and the
University’s efforts to streamline and maximize its abilities. Our assessment clearly indicated that
thete is a social and economic desire of stakeholders for a tourism and outdoor recreation-related
degree at UW.

The message we received from participants in our assessment was that the6pportunities for outdoor
tecreation and toutism are diversifying, reaching more people than everbefore, and that protecting
Wyoming’s unique natutal features and cultural flavor is critical to a sfistainable outdoor recreation
and tourism economy. Both Governor Mead and our participants told us the'challenge is to expand
outdoor recreation and tourism in Wyoming, both in concepual and geographic scope; while
enhancing the capacity that we already have. This degree atUW can provide the leaders to help our
State achieve exactly that.
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NEW COURSE DESCRIPTIONS

The core consists of three components: Foundations, Core Topics, and Synthesis and Applied
Experience. The core is the standard by which COAPRT accreditation will be judged, as
concentration courses would not count toward accreditation. Foundations coutses are meant to
provide a broad overview of the recreation and toutism industries. Core Topics will provide a well-
rounded introduction to related disciplines. Synthesis and Applied Experience will provide students
with the real-world skills they need to be successful in their chosen careers.

Foundations

Foundations of Recteation and Tourism (3) 1000-level

Introduces students to the conceptual foundations, array of services, atff/d\tpdnagement issues
associated with national and international recreation and toutism. Ptimary foc;la\.l\points for this
course include: a) historical and psychological underpinnings, by matket trends‘ig supply, and
demand for resources and services, c) types of resources and‘services and how they afe managed, d)
cultural, economic, political, and legal considerations for,ménageméﬁt\ggencies an(dlfbusinesses, and
e) career and professional opportunities. Emphasizes thex:;e\llation;h'ﬁ) of these industries to resource
stewardship. 7

Natural and Cultural Resources of the Wést (3) 1000-level <H> 7

The American West is a bucket-list attraction for 'nati«_:\mal\and inter‘gmlional visitots alike; largely due
to its unique sense of place, blend of people and\culpire, atiimultuous frontier history and
incomparable natural resources. Within the conte; -f;(/)f outdogr recreation use and cultural and
historical tourist attractions, studeats-will examin?(‘.he diverse natural history inventory, as well as
the various conttibutions mac}gffay railgoad wotkers, tnigers, exploters, loggers, trappers, outlaws,
native tribes, and others in défining the heritage and/f;o’mance of the west. Students will gain an
understanding of what drd¥s vi§i}or,s¢to¢l\1§ fegion’and will examine both histotic and modern
attractions.

Foundations of Customer Setvice aﬁd,i‘z)spitality (3) 2000-level <COM2>

Customer sesfice and hospitality are fufidamental to providing high-quality programs and services.
This coursé-examines the critical elements of excellent guest services within the context of the
tourism indusfryg which includgs/transportation, accommodation, food and beverage, and
attractions. The student will dévelop in-depth communication skills relating to customer service,
self-presentation, and ifterpersonal interactions, including international and cultural communication
differences. In addition, students will navigate handling difficult conversations and problem solving
from leadership and hospitality perspectives. Students will develop and articulate their own work
ethic and customer service philosophy.

Tourism Theory and Practice (3) 3000-level (prerequisite Foundations of Recreation &
Toutism)

Tourism is more than travel; it is a dynamic system of global interconnection and impacts human
and natural environments in mytiad ways. This course will introduce students to the history of
tourism as a field of inquiry, and examine the different kinds of tourism that have developed in the
last 150 years. The behavioral, social, economic, political and environmental issues implicated in and
affected by toutism and its industries will be studied. Finally, students will reflect on and develop a
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critical undetstanding of the ethical implications of tourism today, and increase their awareness of
tesponsibility and sustainability-centered challenges in the practice of tourism.

Core Topics

Operations, Management & Resource Stewardship (3) 3000-Ievel

Operation and management are ctitical aspects of the successful delivery of quality recreation and
tourism experiences. Students will evaluate challenges and potential solutions to the integration of
opetation and management with the stewardship of natural resources. Students will develop an
understanding of functions that are critical to operational leadership, such as revenue management
(budgeting, cost controls, profit centets) and human capital management and ‘development.

Program Planning, Design and Delivery (3) 3000-level

This course is a focused study of the design, delivety, and matketing‘of populat and successful
outdoor programs and events to diverse and inclusive audiences: Students willexamine the tools,
analytlcs and techniques utilized in both the direct supply and facilitation of an array of planned
experiences as offered by a variety of agencies, enterprisesy and asségiations. Students will analyze
trend and user preference data, examine case studies, prépate budgets, and evaluafe logistical
components, leading to the design of experiences which optimally match supplier’s desired
outcomes with participant expectations.

Synthesis and Applied Experience v

Business Strategies in Recreation & Tounsm\ 4000-leve1f

Application of the successful delivety of hospitality, toutism, and outdoor recreation enterprises.
Business activities covered mclude toutism-specific matketing, matket-based research and analytics,
tegional challenges and opportumues business plan /cornponents financial risk analysis, and law and
policy.

Human Dimensions of Recreation & Tourism 4000-level

Synthesizes the /soclal enqunmental and economic aspects of outdoor recreation and tourism. This
course will be‘an apphed experjence infonsumer telations, cultural and psychological dimensions of
recreation-4nd tourism, recreation user conflict, and motivations for participation in outdoor
recreation and tourism.

Recreation Venue Operatlons 4000-Ievel

Applies best practices of resource management in con;unctlon with recreation use and infrastructure
development and maifitenance. Students will examine the importance and challenges of matching
user expectations with quality amenities of both private business and resource management agencies.
Students will evaluate real-world problems and opportunities, including financial limitations, natural
tesource conservation issues, consumet demand, permitting, staffing, and policy.

Capstone Project 4000-level <COM3>

Integrates theory and practice to create solutions to real-world problems and opportunities in natural
resource recreation and tourism. Industry or government sponsors will propose projects; students
will research and execute the project and share a product with direct value to the sponsor.
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Internship

An intensive, practical expetience with an approved agency or enterptise, extending over at least a
10-week, 400-hour span. Approved hosts will reflect the diversity of the outdoor recreation tourism
industry and can include: resotts, ski areas, outfitters, public natural resource and recreation
agencies, tourism and visitor services agencies and associations, non-profit consetvation associations
and enterprises, outdoor adventure enterprises, and outdoor recreation and tourism planning, or
marketing and consulting firms.

The purpose of an internship is to provide NRRT majors with a structured, transitional experience
from the classroom to the professional workplace. Interns must be juniors and above and as such,
are capable of contributing to host operations.
The experience itself can be somewhat tailored to the host and studentis\t{écds, but essentially
includes work in a variety of settings (e.g., maintenance and venue, ope‘ratibns‘ marketing, guest
services and programs) It should be considered 2 management- tramee type experience, where the
student—through on-site experiences, required written reports;’ /and*a ‘special project>is exposed to
the breadth of the host’s operations. S t

N
Signed Memorandums of Understanding will be requif%d.\I{ayxap/d”housing for the student intern is
encouraged. Host supervisors assist in student evaluations.

Concentration/Elective Course

Global Tourism 4000-level y

Tourism is a global phenomenon. But why do toutists visit ¢ertain international sites and not others?
What kinds of services, attract/lons and ‘cultural aspects must be in place for a /cation to become

a destination? This course focu’ses on gl@bal destinations and the people who inhabit and visit them.
Students will examine touffsmfrom dlfferent humar‘{ angles including that of the tourist, the tourism
setvice providers, the government\agcnmes that promote and regulate it, researchers, and the local
populations whose livesare-impacted.

19



FOUR-YEAR PLAN (Part I}

Natural Resource Recreation & Tourism, BS

University of Wyoming, 2018-2019

Freshman Fall Semester

NRRT  1XXXFoundations of Recreation and Tourism 3
First Year Sem;mr 3 [
MATH  1XXXOne course in math prerequisites 3 C
COM1 3 c
One course in environmental science 4 [

| 4
Credit hours subtotal: 16

Hrs Min Grade

Y

Notes

<FY>

<Q> MATH 1000 or 1400

<COM1>

<PN> ENR 1200 or 1500, GEOG 1010, or GEOL 1100

Must also complete the Haub School's Global and Diversity requirements.

Freshman Spring Semester Hrs Min Grade Notes
NRRT  1XXX Natural and Cultural Resources of the West 3 o <H>
One course in social science 3 c <H> GEOG 1000 {G} or 1020 {G}, PSYC 1000, or SOC 1000
ECON  10XX One course in ¢conomics 3 ECON 1010, 1020, or 1200 {V}
ACCT 1010 Principles of Accounting 3
One course in US and WY Constitution 3 (o] <>
Credit hours subtotal: f 15
Sophomore Fall Semester Hrs Min Grade Notes
NRRT  20XX Program Planning, Design and Delivery 3
STAT 20XX One course in statistics 3 C <> STAT 2050 or 2070
One course in culture or diversity 3 AIST 1350{D}, AMST 2110{D}, ANTH 2200{G}, ENR 2000{D}
One course in comservation or sustainability 3 ENR 1300, GEOG 4040, GEOL 1600, or RNEW 1000
Additional PN credits 3 [od <PN>
Credit hours sbtotals | 15
Sophomore Spring Semester Hrs Min Grade Notes
NRRT  20XX Foundations of Customer Service and Hospitality 3 C  <COM2>; NRRT 1XXX prevequisite
MKT 3210 Introduction to Marketing 3
Concentration courses 9
Credit hours subtotal: v 15
Notes:
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FOUR-YEAR PLAN (Part Il)

Natural Resource Recreation & Tourism,

University of Wyoming
Junior Fall Semester
NRRT  3XXXTourism Theory & Practice 3
Additional Haub School {G} or {D} 3
Concentration courses 6
Elective 3

r
Credit hours subtotal: 15
Junior Spring Semester Hrs Min Grade Notes

NRRT  3XXX Operations, Management & Environmental Stew 3
Concentration courses 6

Electives 5
| 4
Credit hours subtatal: 14

Senior Fall Semester Hrs Min Grade

Concentration course 3
Upper Division Electives 9

Internship

Senior Spring Semester Hrs Min Grade

NRRT  4X00{ Business Strategies for Recreation & Tourism 4
NRRT  4XXX Human Dimensions of Recration & Tourism 4
NRRT  4XXXRecreation Venue Operations 4

NRRT  4XXXNRRT Capstone 4 <COM3>

4
Credit hours subtotal: 16

L4
TOTAL CREDIT HOURS: 120

Notes: The spring(?) semester of senior year will consist of a professional semester.
The internship will typically be done between junior and senior year.
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Appendix A. Letters of Support

(Letters of support from industry leaders will be provided to the Board of Trustees with the Request
for Authorization)

23



Y4

S[TeIY, 3 SIIG JWOISTH ‘sYFEJ 37e1§ Surwody
WSNOT, JO 907JO Juruodp
" 9DTAIIG 15230, SANEIG PAITUN)
Juowadeuey pUT JO nedIng

sieuyipd juswuisarog)

dnoxcy morrex

UONEDOSSY JuEIMelsay pue SurdporT Surmod x
[F1I0H HOM YL

OUEY 1SINL) ISIPEIEJ

13083 29 PIOH EIEIWY I[IT]

1309} UTEIUNOTA] 3]0 Uosyoe(

2079URUO7) JO Jaqurey’) S[OH vosyIe(
Luedwron) 28poT uola ], puLIn)

153\, 31 JO JAUIT)

sioupind Ausnpuj

3opue] - (STON) [00y2g diysiopear] F00pInQ) [EUONEN
220 — 389[[0)) 1S3MIION

JopueT — 2830 JuToAp\ [eNUa))

a3a107D) 12dsen)

siouyind |puoyponpy

slaupipq jo ysi1 ‘g xipuaddy



1L

diysuisiu)

auojsden

suopesado
anua/ uoljealoay

SUOISUBUH( UBWINK

soibojen)g ssauisng

Asaleg
g ubiseq ‘Bujuueld weiboig

diyspiema)s ejusiuoiiaug
2 juswebeuepy ‘suonelsdp

SoIou02g

Bugaiepy

Bugunooday

solshels

X | X| X| x

aonoeld g A10aY] WsSHNo |

1S9M 2U) 1O S80IN0say
[eImInD % [eAniEN

AyjeydsoH g eoineg
19W0)SNY) JO SUOHEPUNOS

X

wsuno}
R UOIEBIOBY JO SUONEPUNOS

uoneAouU 3jejNWNS
pue ‘Asesoape ul abebus
‘aanoeud jeuoissajoud

suoissajoid
pejejas Jojpue wsiiho)

AyisgeAip
40 SyoISUSWIP [RIMYND

pue |euosiad aoeiqui

sesnpul
esay}

sausnpul
PaBIDOSSE 15y}
pue suoisssjoid

JLESERLIRTETETN) ‘uoneasdal ‘sysed a_/:o_ 1rey uc«/mcocc_hw\awm uj SIeM)i10Mm pue pajejal Jo apiL SN0
0) pajejal swiajgosd «m._«m_c_Evma:w\Emmm:mE uewny vwﬁ.\omhs sjeucissajoid |  WSLNO} ‘UOKESIDBI -
anos 0} Bupjuiyy o_muu@_ﬁ/ Em.___u.mtmﬁzx saoues | ~Aydosojiyd pue asusios Aq pasn “yied Jueaejas
10 sAem painjonys pue suojelado Jnoge [ ejenjens pue ‘Juowaidwy ‘fojsiy up uoissajoid | sessasosd pue oy} o adoos.
‘asIBAIp asn 0} Aljiqe abpajmouy| [eAdj-AnuS ‘ubisep o} Ayjqe 8y} JO uopepunoy iy sanbiuyoa) pue ainjeu sy}
¥0'L £0°L 202 2L0°L qL0°L eLoz
piepuels LudvOod

$8SIN0D WN|NDIIINY 810D Aq j8W SpPIppuUDiS (1YdVOD) suoissajouy
Poip|ay pPuUp wWsINO| ‘UOlPBIdBY ‘SYIDJ JO UOHDJIPAIDDY UO [IPDUNOY) D) Xipuaddy







