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RSO Branding Iron Advertisement Request Form


To qualify, organization must be a Recognized Student Organization by the University of Wyoming.  Please complete and submit this form to the Director of Public Relations in the ASUW office *no later than seven days prior to the desired run date of your advertisement.  Please contact Brian Degenfelder, ASUW Director of Promotions and Marketing with questions at 766-5204 or asuwexc3@uwyo.edu.  Note that the ASUW logo will appear in all advertisements.
	RSO Name:
	[bookmark: Text16][bookmark: _GoBack]     

	Contact Person:
	[bookmark: Text2]                            
	Phone:
	[bookmark: Text3]     
	E-mail:
	[bookmark: Text4]     

	Run Date* (mm/dd):
	[bookmark: Text5]            
	Estimated Number of UW students attending event:
	[bookmark: Text6]     

	Please list all information you wish to be included in the advertisement:

	Event title:
	[bookmark: Text7]     
	Event Date (mm/dd)
	[bookmark: Text8]            

	Location:
	[bookmark: Text9]     
	Time:
	[bookmark: Text10]     

	Target Audience:
	[bookmark: Text11]     

	Other:
	[bookmark: Text12]     

	Advertisement Size (number of columns wide x inches high):
· Advertisements will be available in two sizes: 2x3 and 2x5
· Organizations wishing to advertise twice in one week will be offered two advertisements, both 2x3.
· Organizations wishing to advertise once in one week will be offered either one 2x3 or one 2x5 advertisement, at the discretion of the RSO but relative to the size of the event and subject to the approval of the ASUW Director of Public Relations and the ASUW Chief of Staff.
· Any RSO wishing to place a larger or more frequent advertisement may purchase additional space from the Branding Iron.

	Desired advertisement size:
	2x3
	[bookmark: Text13]     
	One or two:
	[bookmark: Text14]     

	
	OR
	
	
	

	
	2x5
	[bookmark: Text15]     
	
	





2010-2011 ASUW/BI ADVERTISING POLICY

I.  Any RSO wishing to advertise in the Branding Iron through ASUW must adhere to the following guidelines:
A. All ASUW funded advertising must be submitted the ASUW Director of Public Relations.
B. To qualify, organizations must be a Recognized Student Organization by the University of Wyoming.
C. RSOs must complete and submit a request form to the ASUW Director of Public Relations a minimum of seven days prior to the desired run date (forms available in the ASUW office or online at http://uwadmnweb.uwyo.edu/ASUW/Advertising/Advertising.doc).  Advertisements will not be accepted for publication if the information submitted is not on the RSO Branding Iron Advertisement Request Form. 
D. Incomplete or late forms will not be published without prior approval from the ASUW Director of Public Relations.
E. The ASUW logo will appear in all advertisements.
II.  RSO advertising
A. RSO column inch (c.i.) allocation:
a. A total of approximately 1400 c.i. will be allocated for RSO use throughout the school year.
i. Approximately 175 c.i. of advertising space will be available per month.
ii. Approximately 43 c.i. of advertising space will be available per week.
iii. Any one RSO may not use more than 12 c.i. per week and may not place more than two advertisements per week.  Any one RSO may not run ads more often than every other week unless extenuating circumstances arise for which the RSO believes more advertising is necessary.  Advertising for such circumstances shall be subject to approval by the ASUW Director of Public Relations and the ASUW Chief of Staff.
iv. RSOs wishing to advertise jointly will be allowed to do so on a case-by-case basis at the discretion of the ASUW Director of Public Relations and subject to the approval of the ASUW Chief of Staff.
b. Advertising space will be available on a first-come-first-serve basis.
i. Advertising space will be given first to RSO events and then to RSO weekly activities that shall include, but not be limited to meetings and rehearsals.  
c. Any space unused at the end of each month will be reserved for RSO use at the discretion of the ASUW Director of Public Relations and subject to the approval of the ASUW Chief of Staff. 
B. Advertisement Size (number of columns wide x inches high)
a. Advertisements will be available in two sizes: 2 x 3 (Appox. 3 ¾” x 3”) and 2 x 5 (Appox. 3 ¾” x 5”). 
i. Organizations wishing to advertise twice in one week will be offered two advertisements, both 2 x 3.
ii. Organizations wishing to advertise once in one week will be offered either one 2 x 3 or one    2 x 5 advertisement, relative to the size of the event being advertised and subject to the approval of the ASUW Director of Public Relations and the ASUW Chief of Staff.
b. Any RSO wishing to place a larger or more frequent advertisement may purchase additional space from the Branding Iron.
III.	ASUW Executive Advertising
A.   ASUW c.i. allocation:
a. A total of approximately 900 c.i. will be allocated for ASUW Executive use throughout the school year.
b. Use of ASUW Executive c.i. allocation is left to the discretion of the ASUW Director of Public Relations and is subject to the approval of the ASUW Chief of Staff or the ASUW President.
i. ASUW advertising space will be used for ASUW information and is not available for the personal or discretionary use of individuals affiliated with ASUW.
ii. ASUW Director of Public Relations must allocate space as needed for:
1. elections
2. budgeting
3. weekly agenda
4. monthly calendar of events
5. ASUW services, programs, or other special events
6. incidental advertising
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