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ever, summer came and 
passed and then so did 
fall. Finally, by February of 
2012, the development and 
vetting processes for the 
program were complete and 
we were ready to go. 

Demand for the program 
started modestly enough—
four sessions over the first 
three months—but then 
it began to gain traction. 
One vehicle that certainly 
helped was the Commu-
nity of the Code blog we 
created (www.community 

ofthecode.blogspot.com). 
Now participants had a place 
where they could post their 

thoughts, access a list of former graduates, etc. 

Additionally, we created a digital tag (see be-
low) that graduates could display on their 
websites or in their email signatures as long as 
they agreed to certain conditions of the pro-
gram. We also hyperlinked the digital tag to 
our blog which helped to promote the initia-
tive (please note the date on the tag reflects the 
three-year term on each graduate’s certificate). 

Also working in our favor was the fact that 
Wyoming businesses could apply for partial 

In April of 2011, I wrote 
about a principled-leader-

ship course the college was 
developing for Wyoming’s 
business community. The 
program, Standing Tall in 
an Upside Down World, was 
being created to inspire busi-
ness people throughout Wyo-
ming to become principled 
leaders within their compa-
nies, industries, and com-
munities at large. As you may 
recall, our partner in this ven-
ture was the Center for Cow-
boy Ethics and Leadership, 
and we were planning to use 
the Wyoming Chamber Part-
nership (the umbrella organi-
zation for the state’s Chamber of Commerce 
units) as the marketing arm for this venture. 

Originally, we were targeting a summer 2011 
launch for the Standing Tall initiative. How-
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reimbursement of the registration fee through 
the Wyoming Department of Workforce Ser-
vices, as the program had been reviewed and 
approved for financial assistance. 

However, the success of the Standing Tall 
program is mostly due to word of mouth. 
Business leaders who have attended the ses-
sions have become our greatest advocates and 
their testimonials have helped us spread the 
influence of the program. 

To date, we have delivered 12 Standing Tall 
sessions (each about three hours in length) 
around the state, and we’ve probably hosted 
twice as many program overviews (30 to 60 
minutes) for various organizations. Cur-
rently, we have graduates from 19 Wyoming 
communities, 14 states, 5 countries, and one 
planet—and what’s really exciting is we have 
only scratched the surface. 

So, where do we go from here? Obviously, we 
will continue to work with the Center for Cow-
boy Ethics and Leadership and the Wyoming 
Chamber Partnership to deliver this program 
to business leaders throughout Wyoming. Not 
surprisingly, we are also providing College 
of Business students with broader exposure 
to the initiative. In fact, every incoming stu-
dent in our MBA class is now a Standing Tall 
graduate, as are the students in this fall’s un-
dergraduate business ethics course. The same 
is true for the staff and student workers at the 
UW Department of Recreation. 

In the very near future, the Standing Tall pro-
gram will also be traveling beyond Wyoming’s 
borders. As I write this, we have been asked to 
meet with the board of directors of a nation-
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ally-known business organization to bring the 
Standing Tall initiative to Northern Colorado’s 
business community. We are also conducting 
two sessions in Los Alamos, NM for that com-
munity’s Fire and Police Departments and have 
inquiries from entities in California, Nebraska, 
South Dakota, and Washington. 

While our first priority remains Wyoming, we 
knew eventually we would venture outside the 
state…we just didn’t realize it would be this 
soon. Nevertheless, we are eager to pursue 
these opportunities. 

When you have an opportunity, we hope you 
will join us for a session. Assistant Dean Kent 
Noble has provided the leadership and vision 
for this program. For more information, please 
call him directly at 307-766-3043. 

Business leaders 
who have attended 

the sessions have 
become our greatest 
advocates and their 

testimonials have 
helped us spread 

the influence of the 
program.
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Katherine Rushing
Katherine Rushing graduated with 
honors in 2011 with a B.S. in Business 
Economics and Environment and Natu-
ral Resources

1.	 Update us on what you have been doing 
since graduating from the UW College 
of Business?

After graduating in May of 2011, I started 
an internship in Denver with Anadarko 
Petroleum Corporation in the Exploration 
and Production Surface Land department. 
During my internship I was mentored by 
fellow UW graduate, Nate Reardon, and 
worked on right-of-way projects on tribal 
lands in Utah. In August 2011, I started 
working full time in the Midstream Sur-
face Land department, where my primary 
area of responsibility is Southwest Wyo-
ming. I work with State, Federal, and pri-
vate landowners to negotiate and secure 
rights-of-way for pipelines and related 
facilities. Although I work in Denver, I 
make frequent trips to Wyoming to meet 
with landowners, our employees in the 

field offices, and other operators. Through 
Anadarko, I have also had many opportu-
nities to volunteer in the community and 
meet new people through participating in 
sports leagues for the oil and gas industry. 

2.	 How has being a UW College of Business 
graduate helped you since graduating?

The most obvious way that being a UW 
College of Business graduate has helped 
me over the past year has been through the 

support network of fellow alumni. Many 
UW graduates work for Anadarko and 
they have been instrumental to a smooth 
and positive transition to the company 
and Denver. 

3.	 What is one of your most memorable ex-
periences at UW?

The most memorable part of my over-
all experience at UW is the friendships 
I made through the organizations I was 
involved with on campus. Through par-
ticipation in Kappa Kappa Gamma, the 
Navigators, and other groups, I built rela-
tionships that provided the best memories 
during my time in school and continue to 
grow even beyond UW.

4.	 What advice would you give current 
business students?

Try not to wait until you are about to 
graduate to decide what subjects and in-
dustries interest you the most. Learn about 
them and pursue opportunities to special-
ize your knowledge and skills while you 
are a student. If you have the opportunity, 
step outside your comfort zone and study 
abroad. Finally, I highly recommend us-
ing the resources available through the 
COB Peter M. and Paula Green Johnson 
Career Center to prepare for your intern-
ship and job searches. 

This edition of the Focus is pleased to fea-
ture two outstanding recent graduates 

currently employed at Anadarko Petroleum 
Corporation in Denver, CO.
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Lance Fondren
Lance Fondren graduated magna cum 
laude in 2011 with a B.S. in Economics

1.	 Update us on what you have been doing 
since graduating from the UW College 
of Business?

Since graduating from the University, 
I have been working as a Landman for 
Anadarko Petroleum Corporation in its 
Wattenberg field. The Wattenberg field 
is just northeast of Denver, Colorado, in 
the Denver-Julesburg Basin, and has been 
reinvigorated as technologies have been 
used to unlock vast energy resources in 
formations across the United States, in-
cluding the well-known Niobrara Chalk 
and Codell Sandstone in Wattenberg.

Within Wattenberg, I am primarily 
charged with oversight of land related ac-
tivities that are required to get new pro-
duction to market. Included in this charge 
is the performance of due diligence and 
the negotiation and acquisition of surface 
contracts. As Wattenberg is just outside 
the Denver metropolitan area, I am con-
stantly interacting and seeking mutually 
beneficial agreements with fee property 
owners, local municipalities, subdivision 
developers, gravel mining companies and 
utility companies. 

2.	 How has being a UW College of Business 
graduate helped you since graduating?

Being a graduate of the College of Busi-
ness, and more particularly from the De-
partment of Economics, has helped me in 
numerous ways. First of all, the time man-
agement skills I learned at Wyoming have 
been crucial to the success I have experi-
enced at Anadarko thus far. In an envi-
ronment that is time-constrained by drill-
ing rig cycles, well completion dates and 

numerous other ever-changing deadlines, 
projects have to be prioritized to meet 
business needs, to maintain safety stan-
dards and to minimize associated risks; 
these skills can surely be related to pri-
oritizing time spent studying for exams, 
working on assignments and carving out 
time for social activities. Following time 
management, the Economics program ed-
ucated me very thoroughly on the evalu-
ation of costs and benefits. Pertaining to 
my job, in particular to the negotiating 
aspect of it, I rely heavily on knowledge 
of the potential costs, benefits and risks 
associated with any agreement. Keeping 
certain parameters in mind, I am able to 
weigh these variables and make effective 
business decisions. I cannot understate 
the contribution that the Department of 
Economics made to my ability to perform 
this duty.

3.	 What is one of your most memorable ex-
periences at UW?

Singling out a most memorable experi-
ence at the University is difficult for me. 
I would have to say that intellectual ad-
vancement and social interaction both 
held equal weight while living in Laramie, 
and both are naturally associated with 
different experiences. What I remember 
most socially are the great times spent 

focus on alumni
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seen and heard around the 
college of business

The University of Wyoming is again ranked 
among the nation’s most environmentally 
responsible colleges, according to a guide-
book published by the Princeton Review 
and the U.S. Green Building Council.

•	 As part of the Sustainable Business Prac-
tices mission, the Management & Mar-
keting Department hosted a research 
colloquium on the topic of sustainable 
consumption. National and interna-

with friends who I still associate with 
today. I am confident the friendships I 
made at the University will last a lifetime. 
Academically, I will always remember the 
long hours spent in Coe Library study-
ing for the courses that pushed me to my 
intellectual limits. I have to give tremen-
dous credit to Dr. Finnoff, Dr. Shogren 
and Dr. Godby, along with others, for all 
their constructive criticism and encour-
agement throughout my time in Laramie. 
Also, due in no small part to their efforts, 
I will always remember accepting the Best 
Senior in Economics award for the Class 
of 2011.

4.	 What advice would you give current 
business students?

If I were to give any advice to current stu-
dents, it would be to duplicate efforts that 
are put into studying and interacting with 
peers. In a business environment, creating 
sound relationships is often just as impor-
tant, or likely more important in many 
cases, than being knowledgeable about a 
field. The only other advice I can give is 
to start job searching as early as possible. 
The resources that are at College of Busi-
ness students’ finger tips are extremely 
valuable. I encourage everyone to visit the 
Johnson Career Center, to interact with as 
many companies as possible at career fairs 
and to take advantage of the internship 
programs that are offered. Accreditation

The University of Wyoming’s College of Business is one of only 482 business 
schools in North America (out of more than 1,300 business schools) accredited 
by AACSB International. AACSB International’s accreditation assures quality 
and promotes excellence and continuous improvement in undergraduate and 
graduate education for business administration.

The LEEDS 
certified COB 
Building - home 
to the Sustainable 
Business Practices 
program 

tional scholars from areas such as neurosci-
ence, consumer behavior, decision sciences, 
and marketing, gathered October 14-15 and 
shared their research with UW and Rocky 
Mountain West faculty members across the 
social science and business disciplines.

	 Professors from multiple UW departments 
will be attending, along with visitors from 
Colorado State University, Denver Univer-
sity, New Mexico State University, Univer-
sity of Colorado-Boulder, and other Rocky 
Mountain West Institutions.

•	 Wyoming entrepreneur Neil McMurry 
passed away on July 19th, 2012 at the age 
of 88. McMurry helped build the states 
highway system and was instrumental in 
developing one of the country’s most sig-
nificant natural gas fields. The College of 
Business would like to honor and thank 
McMurry for the legacy he left behind.

•	 The College of Business again sponsored 
Showcase Saturday on October 20.  High 
school students from around the area gath-
ered at the COB to interact with faculty, 
staff, and student leaders and to learn about 
the great things the COB has to offer.
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focus on development

mcgee, hearne & Paiz, LLP continues to 
sponsor a faculty scholar in accounting   

The Department of Accounting has a 
strong relationship with McGee, Hearne 

& Paiz, LLP, (MHP) a certified public ac-
counting and consulting firm located in Chey-
enne, Wyoming.  The firm consists of approxi-
mately 65 employees, including 9 partners, 
offering accounting, tax and consulting ser-
vices to business, not-for-profit, government 
and individual clients throughout Wyoming, 
Northeastern Colorado and Western Nebras-
ka.  MHP is not only a consistent recruiter of 
University of Wyoming students, but they also 
sponsor a Faculty Scholar in Accounting. 

“We believe in the value of relationships and 
we take pride in our commitment to providing 
close, personal attention to our clients,” says An-
drew A. Worshek, Director of Human Resources 
at MHP.  “We also believe this is crucial in the 
classroom.  MHP is proud to help recognize de-
serving faculty at the University of Wyoming.”

This year MHP renewed its commitment to 
award Gary Fleischman the honor of the Mc-
Gee Hearne and Paiz Faculty Scholar in Ac-
counting.  The leadership team of the College 
of Business, including the Dean, Associate 
Deans, Assistant Dean, and the Accounting 

Department Chair, along with consultation 
with MHP, selected Gary since he exemplifies 
UW College of Business core values:

•	 An exceptional, tenured, classroom teacher 
who not only inspires students, but men-
tors them throughout their career prepara-
tion.

•	 A successful researcher who delves into 
important questions and issues facing the 
profession.

•	 An active professional who stays engaged in 
the community of accountants in Wyoming 
and beyond.

Associate Dean Penne Ainsworth immediately 
recognized Fleischman’s ability to inspire those 
around him:  “I like and respect him as a col-
league due to his enthusiasm for undergradu-
ate and graduate teaching, his commitment 
to scholarship and his willingness to help the 
department reach its goals.” 

“From my experience, Gary is among the best 
professors, both traditional and online, that 
the University of Wyoming has to offer,” says 
Dawn Vertner, a former student.

Fleischman received his B.S. and M.S.A. de-
grees from California State University Chico, 
M.S.T. from San Jose State University and 
Ph.D. from Texas Tech University.

	 MHP is proud to help 
recognize deserving 
faculty at the University 
of Wyoming.
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honor roll of donors

$1,000,000 or More
The Daniels Fund
Patricia R. & John A. Guthrie, Jr.
Peter M. Johnson & Paula Green Johnson
The McMurry Foundation
Maggie & Dick Scarlett
Clara Raab Toppan
The Family of H.A. “Dave” True, Jr.
Solomon D. & Corine Trujillo

$500,000 - $999,999
John S. Bugas
Joseph C. & Katherine A. Drew
Lynn & Foster Friess
Frank & Barbara Mendicino in Memory of Flory 

& Helen Mendicino
Patrick & Kathi Rile
Thomas F. & Marta Stroock

$250,000 - $499,999
John C. & Esther L. Clay
John P. Ellbogen Foundation
Mr. and Mrs. H. Allan Fulton
Mr. & Mrs. Michael H. Guetz
Mr. Patrick J. Higgins & Mrs. Nancy J. Higgins
Margaret B. & Sam Kelly, Jr.
Ms. Mary B. Ledbetter in Memory of Clifford 

Moody
Mr. A.D. Safford and Mrs. Zula Safford
Theodore E. Thormahlen Estate

$100,000 - $249,999
Mrs. Mary Lou Atkins in Memory of Mr. L.C. 

Atkins
C.L. & Sandy Burton
Roy & Gertrude Chamberlain
First Interstate BancSystem
Albert M. Fishburn
B. Carl & Marcia Lee
McGee, Hearne & Paiz, LLP
Mr. Robert Ross Miller & Mrs. Frances A. Miller
James E. & Genevieve E. Mortensen

Mr. & Mrs. Robert W. Noffsinger, III
Tom & Sybil Roach
Joe Scott
Wilma P. Soss
Paul Stock Foundation
Clay Unger
Union Pacific
Joe & Arlene Watt
Joe & Arlene Watt Foundation
Wyoming Bankers’ Association

$50,000 - $99,999
Anthony G. & Barbara F. Andrikopoulos
Bank of Commerce - Rawlins, WY
Professor Curtis Cramer
Dr. Thomas D. Crocker & Dr. Judith A. Powell
Gregory C. Dyekman
First National Bank & Trust of Powell, Cody & 

Lovell 

Dr. Harold H. Gardner & Marilyn S. Fiske
Ken & Leah Griffin
Mr. & Mrs. R.E. Holding/Sinclair Oil 

Corporation
Thomas W. & Dianne P. Honig
Mr. & Mrs. Donald W. Jewett
Joannides Family Foundation & Halladay Motors, 

Inc.
Mr. and Mrs. H. Hod Kosman
Senator Grant & Maralyn Larson
Lenhart, Mason & Associates CPA’s, LLC
Bruce H. & Deanna B. Lien
Paul & Judy L. Lowham
Scott & Anne Macdonald
Mr. Mark E. McGuire & Mrs. Jo M. McGuire & 

Mr. Carroll C. Sharratt in Memory of Bryan 
Edwards Sharratt

Charles A. Micale Foundation
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honor roll of donors

Russ & Beth Mortenson in Memory of Bud & 
Bing Mortenson

Bonnie & George Nugent in Memory of their 
Son Patrick Nugent

Pinnacle Bank - Wyoming
Jerry & Joan Record
Janet A. Roberts & Larry D Fredrick
Mr. & Mrs. Ronald Salvagio
Jon D. Sawyer
Vincent J. Siren
Mr. and Mrs. Donald D. Snyder
Mr. & Mrs. Cal S. Taggart
Teton Motors Inc. - David Auge
Mr. Philip W. Treick
Larry & Jenny Weatherford
Bud & Lucille Webster
Wells Fargo Bank Wyoming
Roy & Fay Whitney
Woodson Family Foundation

$25,000 - $49,999
Adolfson & Peterson of Wyoming
Penne & Scott Ainsworth
Jacqueline J. Bath in Memory of Harold D. Flater
Attilio & Hedy Bedont
Jean H. Coolidge in Memory of her Parents E. 

Deane & Einne Dene Hunton
Eagle Uniform in Memory of Don and David Hinkle
First National Bank - West 

George & Carol McKinley
Paul & Sandy Hoffman
Elsie M. Holland in Memory of Ralph W. 

Holland Jr.
Donald J. & Susan C. Kany
In Memory of Jerry J. Majdic & John L. Majdic
Brooks & Vickie Mitchell
Qwest
The Rawlins National Bank
Jack & Eileen Routson Scholarship Foundation
Unicover Corporation
Wyoming Society of Certified Public Accountants

$10,000 - $24,999
Dr. Anne M. Alexander & Dr. Robert W. Godby
Janet L. Anderson
Rudolph T. & Louise Anselmi
Dr. & Mrs. Richard Bedont in Honor of Mr. & 

Mrs. Attilio Bedont
Mr. and Mrs. Thomas W. Binning
Mr. & Mrs. Daniel M. Blaney III
Mr. & Mrs. Oliver C. Boileau Jr.
Dick & Lisa Bratton
Keith & Laura Burdick
Tori Campbell & John Keefauver
The Donald & Carole Chaiken Foundation
Mr. and Mrs. Kenneth R. Chase
Dr. Alice L. Christensen & Mr. Charles M. 

Christensen
Lew Christensen
Cloud Peak Energy
The Honorable Roy Cohee & Barbara Cohee
Mr. & Mrs. David M. Comeaux in Memory of 

Gregory B. Comeaux
Emily Summers Doherty in Memory of Laura 

Summers
Mr. Edward T. & Mrs. Laureda F. Dolan
William & Anna Drew
Mr. John M. Dunn
Sam & Pam Dunnuck
Employee’s Community Foundation of The 

Boeing Company
Dr. Edmond L. Escolas Family
Drs. O.C. and Linda Ferrell
First National Bank of Wyoming
The Gus Fleischli Family
Sherrod & Janet France
Mr. & Mrs. Dale U. Fuehrer
James & Connie Gossett
Mr. W. Paul & Mrs. Jane M. Greaser
Robert F. Guthrie
Stig & Beth Hallingbye
Brent & Tammy Hathaway

Hilltop National Bank
Bob & Jill Jensen
Robert John
Cliff & Jeri Kirk in Memory of Rudolph & Louise 

Anselmi
Mr. Lyle R. Knight & Mrs. Toril Knight
William & Nola Lazzeri
Mr. & Mrs. Mark E. Lefanowicz
Mader, Tschacher, Peterson & Company
Joseph R. Marek & Cynthia LeMcCraken-Marek
Mr. John F. McGrath, Jr. & Mr. David B. 

Horwitz
The Honorable Rita C. Meyer & Dr. L. Charles 

Meyer
Robert & Gertrude Muir
Mr. James E. Nielson & Ms. Anne N. Young
Kent & Leslie Noble
Mr. and Mrs. Steven P. Oman
Charles & Carol Parish in Memory of Cassie Ann 

Parish
William & Cynthia Phillips in Memory of 

Michael R. Phillips
Gregory & Doreen Preuss
Rocky Mountain Power Foundation
Pam & Tom Ruehle
Mr. Harold E. Rumsey
Sundance State Bank
Laura Swan
US Bank
Alvin C. & Helen Wade
William P. & Marjorie A. Wilson
Mr. and Mrs. Milton A. Woken
Helen & Al Wolfe
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focus on students

This past summer I had the opportunity to be 
an intern for Cloud Peak Energy in Gillette, 
Wyoming in the Human Resources depart-
ment. Cloud Peak is headquartered in Gillette 
with about 1,600 employees and is the only 
publically traded company from Wyoming.  
In the beginning I was surprised to see that 
Cloud Peak didn’t offer JUST engineering in-
ternships, but also a myriad of business ori-
ented internships as well. 

Growing up in Gillette I have always had a 
great appreciation for the energy sector, espe-
cially the coal industry. That is why the selec-
tion of my internship with Cloud Peak was a 
pretty easy choice. Knowing their reputation 
in Wyoming, and having benefited from their 
economic impact in Gillette I felt reassurance 
that I had interviewed with and was afforded 
the opportunity to work for a great company. 
However, none of this would have been pos-
sible without a lot of help from the Johnson 
Career Center.

There was a considerable process to getting 
this internship and at first I was a little hesi-
tant to make my way into Steve Farkas’ door, 
because I felt that I could do this all by myself 
and didn’t need help. But after seeing Steve 
speak at Preparation C, I figured that I may as 

well test my luck. After the first initial meet-
ing with Steve I knew that I had to do a little 
homework if I really wanted this internship. 
The internship was in no way going to be 
handed to me. I had to research the company, 
and really think about what the company was 
offering and how it would fit as a career path-
way. A week or two before the Fall Career Fair 
I made numerous appointments with Steve to 
begin the process of working on my resume 
and building the foundation it would take to 
have a good interview with Cloud Peak. Steve 
began by really making me understand what I 
wanted out of the internship and then trying 
to drill me with questions so that I would be 
able to be well prepared for the interviews that 
I would endure. Steve made me think outside 

the box and not be a “cookie-cutter-candi-
date”. Steve challenged me to remain myself 
while coming up with real-life examples dur-
ing the interview process. Steve would always 
tell me that employers are constantly hearing 
the same stuff from all types of candidates, but 
you have to be different (in a good way) and 
try to be remembered by the company. Not 
putting a façade on, and acting like a know-it-
all. The last thing that I would want is to show 
up day one and be a different person than who 
I interviewed as. Steve stressed this point and 
made sure that I was conducting myself the 
same as I would any other day.  

Although I was classified as an “intern”, Cloud 
Peak Energy gave me ability to be an actual 
employee within the company. Many of my 

Derrek Jerred
Senior, Business Administration

Expected Graduation May, 2013



11

duties and tasks were important to Cloud 
Peak. Not only the company itself, but to its 
employee culture. Coming into the internship 
I wasn’t sure what to expect, but with the help 
of my mentors I was able to do respectable 
work and be a part of the team. During the 
summer Cloud Peak held The College Rela-
tions Tour that I had the experience of coor-
dinating. Bringing in college representatives 
from various schools that Cloud Peak recruits 
from (UW being one) and letting the repre-
sentatives see what goes on at Cloud Peak on a 
daily basis. Bridging the gap between colleges 
and industry; gaining commitment into the 
future.  

Another great experience I had occurred on the 
second day of my internship. I met the CEO 
and had interactions with the executive team 
and board of directors. I was able to gain ad-
ditional insight into the company’s operations 
and culture, allowing me to further evaluate 
my fit within the organization and further in-
creased my desire to work for Cloud Peak. 

I am very excited to see where this internship 
with Cloud Peak Energy takes me. Many em-
ployees within Cloud Peak have served as in-
terns previously before taking a full time posi-
tion with the company. That is why I am look-
ing forward to next steps in my relationship 
with Cloud Peak Energy and would highly 
recommend any student interested in an en-
ergy career to pursue an internship with the 
company.

focus on mba
ing course. During the class the MBA’s 
participated directly with the Luminex 
team in defining the core issue faced by 
Luminex, proposing alternative ways of 
addressing it, analyzing the likely conse-
quences of each alternative, and develop-
ing a course of action. At the close of the 
session Nolan credited the students with 
having made important contributions to 
his team’s thinking and decision process 
during the meeting. McGinity observed 
that “It is very rare for an MBA class to 
be able to participate “hands on” in an 
actual corporate decision, especially a 
situation like this one with such major 
competitive and strategic implications 
for the company. Classes like this make 
excellent learning opportunities for the 
MBA’s and teaching opportunities for 
faculty. We are grateful to Luminex and 
Mike Nolan for making these opportu-
nities available to us.”

On September 12th the MBA stu-
dents enjoyed a rare opportunity 

to participate directly in a corporate 
decision situation. The Americas leader-
ship team of medical device maker Lu-
minex Corporation, led by UW MBA 
grad and Luminex Vice President Mike 
Nolan, was on campus for a three-day 
series of meetings with students, fac-
ulty, and senior College of Business 
administrators. Sandwiched within the 
Luminex team’s busy schedule was its 
own need to meet and decide how to 
pursue a major marketing and revenue 
opportunity within North America. 
Working closely with Dick McGinity, 
Bill Daniels Chair of Business Ethics, 
Nolan and his team prepared their deci-
sion session to be the focus of an MBA 
class that required preparation and ac-
tive contribution from the members of 
McGinity’s Strategy and Decision Mak-
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The University of Wyoming recently an-
nounced that senior energy industry 

executive Shaun Andrikopoulos has been 
awarded the Ultra Petroleum Visiting Chair in 
Energy Management.

Andrikopoulos will work with other UW 
School of Energy Resources and College of 
Business faculty to help develop and launch 
a new executive program in energy manage-
ment. He will also be responsible for teaching 
the second-year MBA capstone strategy course 
at the College of Business.

“We are delighted that Shaun has chosen to 
join our faculty for the next year,” says Col-
lege of Business Dean Brent Hathaway. “Aside 
from his leadership as a College of Business 
Advisory Board member over the past eight 
years, he brings 25 years of industry experi-
ence to the college and to the classroom.”

Since 2004, Andrikopoulos has served on the 
College of Business Advisory Board (COBAB), 
most recently as the chairman of the Strategic 
Planning and Review Committee. While serv-
ing on COBAB, he was a vocal advocate for 
developing and launching the Energy MBA 
program at UW as a core area of distinc-
tion. In 2011, he led the COBAB committee 
charged with outlining the initial energy MBA 
curriculum. He will step down from COBAB 
while serving as the Ultra Petroleum Chair.

focus on faculty

“I am looking forward to having Shaun di-
rectly involved with the School of Energy 
Resources (SER),” says SER Director Mark 
Northam. “We see many interesting oppor-
tunities from within the university to create 
programs and ties with the College of Business 
programs and industry.”

“I am deeply honored to have received this 
appointment,” says Andrikopoulos. “Joining 
the UW faculty enables me to achieve one of 
my primary life goals of passing on my knowl-
edge and experience to future leaders. I am re-
ally looking forward to teaching the Capstone 
MBA Strategy course and working with the 

faculty and administration at UW to advance 
the energy management programs here.”

Andrikopoulos has held senior executive and 
entrepreneurial positions in the oil and gas, 
manufacturing and investment banking in-
dustries. He has also been active in land con-
servation and wildlife habitat improvement in 
the state of Wyoming over the past decade. He 
holds a bachelor’s in mechanical engineering 
from Stanford University and an MBA from 
the Tuck School of Business at Dartmouth.

  I am really looking 

forward to teaching 

the Capstone MBA 

Strategy course 

and working with 

the faculty and 

administration at 

UW to advance the 

energy management 

programs here.”
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uw college of business advisory board 2012-2013

Chair: Dennis Carruth (B.S. 1966, 
management information systems; MBA 
1968) – President, Carruth Properties, 
Littleton, CO

Vice Chair: Pamela C. Ruehle (B.A. 1978, 
journalism; MBA 1982) – Retired Senior 
Executive, Accenture, Denver, CO

Shaun Andrikopoulos – Co-Founder 
& President, PointWest Resources, LLC, 
Jackson, WY

David Auge (B.S. 1977, general business 
management) – President, Teton Motors, 
Inc., Jackson, WY

Even Brande (B.S. 1991, business 
administration; MBA 1993) – CEO, Handel 
Information Technologies, Inc., Laramie, WY

Richard J. Bratton (B.S. 1982, accounting) 
– CPA, Jona, Inc., Casper, WY

Michael A. Ceballos – Former Wyoming 
President, Qwest Communications 
International Inc., Cheyenne, WY 

Roy Cohee – Owner, C & Y Transportation 
Company; Representative, House District 
#35; Casper, WY

Tom Davidson (B.S. 1961, agriculture) – 
retired advertising executive, Mukwonago, WI

David Emery (B.S. 1985, petroleum 
engineering) – Chairman, President, and CEO, 
Black Hills Corporation, Rapid City, SD

Joan K. Evans (B.S. 1988, finance, M.Ed. 
1998) – Director, Wyoming Department of 
Workforce Services, Cheyenne, WY
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Gus Fleischli – President, Fleischli 
Enterprises, Inc., Cheyenne, WY

Michael E. Golden (B.S. 1988, business 
administration) – Client Partner, Cognizant 
Technology Solutions, Chicago, IL

Nicholas R. Grooms (B.S. 2003, accounting) 
– CPA/Partner, Mader, Tschacher, Peterson & 
Company LLC, Laramie, WY 

Stig Hallingbye (B.S. 1977, general business 
management; M.S. 1982, agricultural 
economics) - Executive Vice President and 
Chief Credit Officer, Wyoming State Bank, 
Cheyenne, WY

Margaret R. Hayes (B.S. 1999, economics) 
–Director, PLS, Inc., New York, NY

Kyle A. Hultquist (B.S. 1984, 
journalism) – Vice President, Marketing & 
Communications, StandardAero, Tempe, AZ

Heath R. Hunter (B.S. 2003, finance; 
M.S. 2005, finance) – Manager of Treasury 
Operations, JBS USA Holdings, Inc., 
Greeley, CO

Robert Jensen (B.S. 1981, business 
management) - CEO, Wyoming Business 
Council, Cheyenne, WY

Peter M. Johnson (B.S. 1972, finance) - 
President, Sinclair Oil Corporation, Salt Lake 
City, UT 

Donald J. Kany (B.S. 1969, business 
administration; MBA 1975) - Owner, 
KARKCO, LLC, Englewood, CO 

Lyle R. Knight – Former President and 
CEO, First Interstate BancSystem, Billings, 
MT

Brandy M. Marrou (B.S. 2000, accounting) 
– CPA/Senior Manager, McGee, Hearne & 
Paiz, LLP, Cheyenne, WY 

V. Frank Mendicino (B.S. 1962, business 
administration; J.D. 1970) - Managing 
Director, Access Venture Partners, 
Westminster, CO

Rita C. Meyer (B.A. 1982, middle school 
education; B.S. 1989, accounting) – Vice 
President for Wyoming, Rocky Mountain 
Power, Cheyenne, WY

G. Russell Mortenson (B.S. 1971, business 
administration) – Executive Chairman, 
QuNano AB, Lund, Sweden

Scott M. Neu (B.S. 1998, electrical 
engineering) – Vice President, Goldman, 
Sachs & Co., Atlanta, GA

Robert W. (Bud) Noffsinger, III (B.S. 1999, 
economics) – President/CEO, RWN3, LLC., 
Windsor, CO 

Michael J. Nolan (B.S. 1989, Secondary 
Education/Biological Sciences; MBA 2006) 
– General Manager, Americas; Luminex 
Corporation, Alamo, CA

John O’Grady (B.A. 1962, political science) 
- retired President of Bridgestone/Firestone, 
Saratoga, WY and Lake Havasu, AZ

Patrick C. Rile (B.S. 1964, business 
administration) – Senior Vice President, 
Wells Fargo Advisors, Scottsdale, AZ

Peter K. Sherman (B.S. 1986, journalism) – 
EVP Worldwide/Managing Director, BBDO 
EUROPE, Italy

Krista A. Treide (B.S. 1991, sports 
marketing) – Founder, modus, and Partner, 
Made for Good/Jedidiah, Santa Barbara, CA

David L. True (B.S. 1973, business 
administration) – Partner & Member, True 
companies, Casper, WY

Ralph R. Whitney, Jr. – Chairman and 
CEO, Hammond, Kennedy, Whitney & 
Company, Inc., Wheatland, WY and New 
York, NY

Jim Willms – President & CEO, Unicover 
Corporation, Cheyenne, WY

Student Members

Brad Parry – Masters student in Economics, 
Rapid City, SD

Libby Stetson – Master student in 
Accounting, Craig, CO

Sean Valentine – First year MBA student, 
Rock Springs, WY

Chris Weiland – Second year MBA student, 
Cheyenne, WY

uw college of business advisory board 2012-2013
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In the College of Business on Tuesday evenings you will find 
a group of students meeting for Beta Alpha Psi, an honor-

ary for accounting and other financial information majors.  
While it is a scholastic organization, our reach goes well be-
yond the UW campus.  Our honorary is involved with com-
munity service events such as a highway cleanup, a family 
resource fair, and even events within the College of Business 
like sponsoring software for a new sports economics class, and 
tutoring.  In addition to our involvement in the local com-
munity, our members have traveled to several regional and 
national meetings in places such as New York, Baltimore, Salt 
Lake City, and even Honolulu.

Although community service is important to our Beta Al-
pha Psi chapter, a major portion of our activities are those 
connecting students with practitioners. This semester 
we will host activities like Meet the Firms which allows 
students to interact with practitioners in a more professional 
atmosphere, while Beat the Firms, a golf tournament, allows 
for a more casual networking opportunity.  Beta Alpha Psi 
also provides opportunities for students to work with prac-
titioners on soft skills like resume writing and interviewing 
tips and techniques.  This semester we are also proud to offer 
tutoring sessions focused on helping students with Interme-
diate Accounting I. If you get the chance, please come by 
and get to know the students of Beta Alpha Psi, as we are 
more than financially literate.   

Melanie Stull - Beta Alpha Psi Treasurer

focus on student organizations
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focus on service

The College of Business Advisory Board 
(COBAB) consists of business leaders 

throughout the Rocky Mountain region and 
beyond.

The COBAB serves UW College of Business 
students, faculty, and administrators by offer-
ing strategic counsel regarding specific areas of 
growth, impact and improvement to the col-
lege’s programs, its academic standing, and the 
success of its graduates.

To get to know these outstanding individuals 
that give so much to our college, each Focus 
will spotlight one of our board members.

A Wyoming native, Nicholas Grooms was 
born and raised in Casper, Wyoming. Nicho-
las graduated from the University of Wyoming 
with a Bachelor’s in Accounting in 2003. Fol-
lowing his time at the University of Wyoming, 
Nicholas was accepted to Red McCombs 
School of Business at the University of Texas 
and earned a Master’s Degree in Professional 
Accounting in 2004. 

Upon passing the CPA exam in 2004 Nicholas 
began his accounting career working as a Staff 
Accountant for Mader Tschacher Peterson and 

Co., LLC in Laramie, WY where he was pro-
moted to Partner in May of 2009.

Nicholas and his wife Maggie, who will com-
plete Pharmacy School at UW in May, enjoy 
living in Laramie as it keeps them close to fam-
ily and allows them to stay connected and in-
volved with the University. 

Nicholas took a minute to share his thoughts 
on serving as a member of COBAB:

“I am honored to be serving on the College 
of Business Advisory Board because I am truly 
proud to be an alumni of the University of 
Wyoming and am passionate about the role 
that I believe the University can play in con-
tinually moving our State economy forward. 
It is humbling to be working with such a great 
and diverse group of business people that truly 
care about the University of Wyoming College 
of Business. I am excited about working as a 
partner with the College of Business to col-
laborate on ideas about how to make our Col-
lege even better. While expanding the reach 
and enhancing the reputation of the College 
of Business are extremely important, I am at 
the same time very committed to challenging 

our University to educate our next generations 
of business leaders on ways that they can be 
national and global business leaders from right 
here in our home state.”

Nicholas Grooms
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More than 20 years after the landmark book 
“Blueprint for a Green Economy” presented 
practical measures for “greening” modern 
economies, two of the book’s original authors 
have revisited and updated the 1989 work to 
assess what is needed to achieve sustainable de-
velopment.

Edward Barbier, the John S. Bugas Professor of 
Economics at the University of Wyoming, is 
co-author of the updated work, “A New Blue-
print for a Green Economy,” which once again 
emphasizes policies to achieve sustainability. 
Anil Markandya, scientific director at Spain’s 
Basque Centre for Climate Change and pro-
fessor of economics at the University of Bath 
in Great Britain, is the other author.

The original book, Barbier says, was one of the 
first publications to explain why economics 
has a role in achieving sustainable economies. 
The authors laid out policies in three key areas: 
valuing the environment, accounting for the 
environment and incentives for environmen-
tal improvement.

“Although much has been accomplished, there 
is a need for a lot more to be done,” he says.

For example, Barbier says policy makers now 
recognize that the environment and the econ-
omy are not separate entities, and people have 
a better understanding of the environment’s 

focus on faculty

importance for human health and well-being. 
There is now a much greater emphasis on 
looking at how man-made or natural disasters 
affect human welfare, he says. Threats of glob-
al warming, declines in major ecosystems, and 
fears over energy security have made sustain-
ability goals even more vital.

“Where there is less progress is that we still 
view the environment as a luxury, that we can 
solve our economic problems first -- create jobs 
and wealth -- and then take care of environ-
mental problems,” Barbier says. “In this book, 
we make it clear that the economy and the en-
vironment go hand in hand. How we manage 
the environment can influence the economy, 
and vice versa. There are opportunities to re-
duce unwanted environmental impacts and, at 
the same time, create more income, jobs and 
wealth.”

The book examines the progress in imple-
menting policies and other measures to im-
prove environmental valuation, accounting 
and incentives. It highlights the new policies 
and approaches needed for economic manage-
ment of today's environmental concerns.

“A New Blueprint for a Green Economy” is 
published by Routledge of Taylor & Francis, 
which publishes books and journals on climate 
change, sustainable development and environ-
mental technology for academic, professional 
and general readers.

Barbier has more than 25 years’ experience 
as an environmental and resource economist, 
working on natural resource and development 
issues as well as the interface between econom-
ics and ecology. He has served as a consultant 
and policy analyst for a variety of national, 
international and non-governmental agencies, 
including many United Nations organizations 
and the World Bank. He is on the editorial 
boards of several leading economics and natu-
ral science journals.

“A New Blueprint for a Green Economy” is 
the 21st book that he has written or edited.

UW Economics Professor Ed Barbier is co-author 
of  “A New Blueprint for a Green Economy,” the 
21st book that he has written or edited.
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Promoting excellence, scholarship, and progress, 
the College of Business is dedicated to fulfilling, 
and exceeding, the mission of the University of 

Wyoming. It strives to do so by promoting excellence in 
teaching, internationally recognized intellectual contri-
butions, integration of teaching with scholarship, and 
service that has tangible impacts on the state and pro-
fessional community. The College of Business is driv-
ing an effort to expose Wyoming businesses to the ten 
principles of The Code of West—the official code of the 
State of Wyoming—with the goal of having each firm 
adopt it or a code of their choosing/creation.

•	 Live Each Day with Courage 
•	 Take Pride in Your Work 
•	 Always Finish What You Start 
•	 Do What Has to Be Done 
•	 Be Tough, but Fair 
•	 When You Make a Promise, Keep It 
•	 Ride for the Brand 
•	 Talk Less and Say More 
•	 Remember That Some Things Aren’t for Sale 
•	 Know Where to Draw the Line 

Derived from the book Cowboy Ethics, by James Owen

What’s your code?



Please accept my/our gift to the UW College of Business in the amount of:

 $125      $250      $500      $1,000      $2,500     Other $	

This gift is designated for:

 College of Business Excellence Fund

 Department of Accounting

 Peter M. and Paula Green Johnson Career Center

 Also, please send me information on naming opportunities in the new College of Business building

I/we would like to make my/our gift to the University of Wyoming in the form of:                                            

 Check (Please make payable to the University of Wyoming Foundation)

	To give via a credit card, please go to the UW Foundation’s secure site www.uwyo.edu/giveonline 

To give via phone, please call the University of Wyoming Foundation during normal business hours: 

    (307)766-6300 or (888) 831-7795. Please Be sure to indicate that you wish to have your gift directed to the College of Business. 

 Yes, please send me information about planned giving (wills, trusts, etc.) 

 Yes, UW is named in my will.

 Yes, my company matches my gifts. I have included a form from my company.

Please Return to the University of Wyoming Foundation (1200 E. Ivinson, Laramie, WY 82070) 20

 Department of Economics and Financing

 Department of Management and Marketing

https://www.uwyo.edu/giveonline

