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MESSAGE FROM THE DEAN

John D. Mittelstaedt

If you were a transfer student to 
UW, you were not alone.  Each 

year, nearly as many students arrive 
on campus as transfer students as 
do brand new freshman.  They 
come from all over the country, 
but the vast majority come from 
one of our great community 
colleges in Wyoming.  If you were 
a typical transfer student to UW, 
you came with some good classes 
under your belt, valuable work 
experience, and skills and talents 
that made UW a better place 
to study and learn.  UW was a 
richer place when you stepped on 
campus.

But it probably took you longer 
to graduate than those who 
arrived on campus as freshman.  
Our research at UW finds that 
the typical freshman takes about 
4 and a half years to graduate (a 
little longer than expected, since 
they are likely to change majors, 
study abroad, or work while at 
UW), but the typical transfer 
student takes more than a year 
longer to graduate (about five and 
half years, combining their time 
at UW and other schools).  This 
has been a concern for students, 

SMOOTHING THE TRANSITION TO GRADUATION

families, UW and our community 
college partners.

The reasons for this extended 
time to graduation are many, 
and complex.  Some reasons 
are personal (military service, 
marriage, work), but sometimes 
(too many times) it is because of 
a disconnect between graduation 
requirements at two year schools 
and UW, or a lack of clarity on 
what to take, where and when.  
Sometimes we require different 
courses, and sometimes we 
count classes differently.   It can 

be confusing and frustrating, for 
everyone involved.

This year UW is looking at this 
transition process, with the intent 
to make the path to graduation 
smoother and quicker.  We are 
working with our partners at 
community colleges across the 
state to understand the challenges 
transfer students face, and to 
improve their transition to UW.  
We have held multiple, multi-
campus meetings, and three 
changes are emerging.  

First, we have developed four-
year degree plans for almost all 
programs of study at UW.  These 
lay out for all students – transfer 
students, incoming freshmen and 
high school students thinking 
about UW – a clear path to 
graduation, from their first 
course to their first career.  Not 
everyone will follow the typical 
path laid out in these plans, but 
they provide a map for everyone 
to see degree progress, to make 
sure courses are taken in the 
right order, and to plan future 
semesters.  The College of Business 
degree plans are up on the web, 

mailto:cobfocus@uwyo.edu
http://www.uwyo.edu/business
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for everyone to see (http://www.
uwyo.edu/aao/course-work-
requirements/4yracademicplans.
html).  These will help students 
develop their own education 
strategy, and will help the 
university make sure we have the 
right number of seats in the right 
classes and in the right semesters.

Second, we are signing “Two plus 
Two” articulation agreements 
with community colleges around 
the state, starting with the 
seventeen most popular transfer 
majors at UW.  These agreements 
clarify the set of classes that 
students can take for an associate’s 
degree, and which will transfer 
as a block into UW as progress 
toward a degree.  It puts students, 
families, UW and community 
colleges on the same page, and 
we believe it will increase the 
success rate for transfer students 
at UW.  The College of Business 
and Laramie County Community 
College signed the first of these 
agreements in October (http://
www.laramieboomerang.com/
ar t i c l e s /2014/09/24/news /
doc54223ce91245d926611336.
txt), and many more are on the 
way.

Finally, this year we streamlined 
graduation requirements at UW, 
reducing the number of required 
courses, without reducing 
academic rigor.  We think this will 
help students transfer within UW, 
to find the right major (often a 
business major), and still be on 
track for graduation.

All of these changes are intended 
to help transfer students, but they 
are going to enrich the lives of 
every student.  These changes will 
make it easier for any student to 
find the right major.  They will 
make it easier for students to add 
a minor, or even a second major.  
And they will make it easier for 
students to study abroad, join 
ROTC, or spend a semester on a 
co-op or internship.

The faculty and staff of the 
College of Business are educating 
more than 1,400 undergraduate 
majors and minors, masters and 
doctoral students.  Your support 
makes this possible, and I am 
grateful.  The College of Business 
is proud to be taking the lead in 
making the education of transfer 
students better; you should expect 
nothing less. 

	 We are working with our partners at community 
colleges across the state to understand the 
challenges transfer students face, and to improve 
their transition to UW.  
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In each issue of the Focus it is our privilege 
to interview outstanding College of Busi-

ness alumni from around the globe. While 
each of their stories is vastly different, they 
all started in the same place, the University of 
Wyoming College of Business. In this edition 
we were thrilled to catch up with Agnessa  Var-
tanova and hear all that has transpired since 
leaving UW. 

1.	 Update us on what you have been doing 
since graduating from the UW College 
of Business.

Since graduating from the UW College of 
Business in 2005 I have continued my jour-
ney in life, working, traveling, and raising 
my daughter. I started my career with the as-
surance practice of PricewaterhouseCoopers 
(PwC) in Denver, Colorado. I worked beside 
some of the brightest individuals in the ac-
counting and auditing industry. My clients 
ranged from small oil and gas companies to 
investment fund firms, and Fortune 500 
manufacturing clients. I also helped with an 
advisory project in Moscow, Russia, which 
showed me a new dimension of my profession 
– working together with the client on helping 
identify process efficiencies. That project was 
pivotal in my career and later allowed me to 
begin my career in internal audit. 

I joined the internal audit team of TeleTech 
Holdings, a multinational business process 

outsourcing company headquartered in En-
glewood, Colorado, in the fall of 2007. It was 
a dynamic environment, which proved to be 
an excellent training ground for me, allowed 
me to build solid working relationships with 
individuals across the globe and in different 
roles in the organization. By working with 
external auditors,  participating in investiga-
tions, managing the audit team and reporting 
to the audit committee, I saw the value and 
importance a strong internal audit team could 
bring to an organization.

Three years ago I joined the Ball Corpora-
tion internal audit department, a Fortune 500 
global company headquartered in Broomfield, 
Colorado. I  managed audits of corporate and 
Americas packaging operations. Currently my 
role within Ball focuses on leading our global 
packaging audit teams in Americas, Europe, 
and Asia. Our goal is to collaborate with the 
business and add value by focusing on the rel-
evant projects, lending the team’s collective 
audit knowledge and experience in account-
ing, audit, and business consulting.

Still, my biggest pride and joy since leaving 
UW is my daughter. She has been an inspira-
tion and an amazing source of energy for me. 
Seeing the world through her eyes is an excit-
ing adventure.

2.	 How has graduating from the UW Col-
lege of Business helped you?

One of the best things about being a student 
at UW was that I would always be seen for my 
talents and allowed to bring my ideas to life 
with the support of my professors and class-
mates. It has really given me the confidence to 
try out things in the “real world”, standing up 
for what I believe and pursuing my passions. 
Everyone at UW has the privilege of never be-
ing just a face in the crowd. And that teaches 
you amazing work ethic and responsibility to 
be a respectful member of the society, no mat-
ter where your life and career take you.

FOCUS ON ALUMNI 

Agnessa Vartanova

Agnessa  Vartanova, M.S. Accounting (2005), B.S. Accounting/Honors Program, minor International Business (2002)
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FOCUS ON ALUMNI 
3.	 What is one of your most memorable 

experiences at UW?

There are so many! I have made my best 
friends during those years. No matter how far 
apart we live, or how long we haven’t seen each 
other, I know that we always come together as 
a close family. Together we have witnessed our 
UW community overcome adversity, celebrate 
success, and see each other grow and learn 
about the world around us.

One of the most memorable lectures was in 
my audit class. On a grey Laramie day nothing 
was out of the ordinary and our audit instruc-
tor was running only a few minutes late. When 
he finally walked into the classroom without 
a greeting he announced that he will proceed 
straight to checking our presentations (which as 
far as we were concerned have never been as-
signed in the first place). Surprised to find that 
we were unprepared, our instructor said it was 
unacceptable but he would give us 10 minutes 
to prepare and stormed out of the classroom. As 
we feverishly tried to figure out how to prepare 
for a presentation in 10 minutes, we were also 
wondering what happened to our typically very 
nice and easy-going instructor.

Upon his return into the classroom, the instruc-
tor sent the first group to the board and went 
to sit in the back of the classroom. As the team 
was presenting their case, we heard heavy un-
happy sighs from the back of the room. Sud-
denly there was a loud noise. We turned around 
to see that the professor appeared to have fallen 

off the chair… He apologized, citing a head-
ache, and said he would go get some water and 
be right back. By that time the sense in the class-
room was that of confusion, anxiety, and con-
cern. As we sat there trying to figure out what 
has transpired, a box came sliding through the 
doorway… and in walked our instructor… in a 
clown suit… and proceeded with the lecture as 
if nothing was out of the ordinary.

This unorthodox lesson, as our instructor later 
explained, was to bring our awareness to one of 
the most important concepts in a workplace – 
attitude. So much in life and at work depends 
on our attitude. As an auditor you can never 
be prepared for what may happen during your 
day. Will you encounter an upset client? A dif-
ficult conversation with an employee? A shift 
of priorities or a shortened deadline? How you 
choose to react can make an enormous differ-
ence on the outcome of the situation.  

Our instructor said we would forget many of 
our lectures but would always remember that 
one. And he was right. Now, when many years 
have passed and this (nothing short of a crazy) 
lesson almost seems to have been a dream, it 
proved to be a valuable and unforgettable one. 
As an auditor I am often greeted with a cer-
tain degree of frosty mistrust: the proverbial 
police who come to find something wrong and 
get people fired. Though I know that nothing 
could be further from reality, every audit en-
gagement is my opportunity to create a better 
appreciation and understanding of my profes-

sion, and build an important level of trust and 
collaboration with the business.

And as a post scriptum to this memorable 
story, I applaud our instructor for the courage 
it took to teach us the importance of attitude.

4.	 What advice would you give current 
business students?

Never stop learning, and always remember to 
treat people with genuine respect.

5.	 At this point in your career, what are 
your career goals?

As I mentioned, my role was newly created 
only a few months ago. Ahead of me is an ex-
citing new challenge of building and strength-
ening our existing relationships with the busi-
ness, creating a truly global team. 

I am also taking classes toward a professional cer-
tificate in sustainability management. This sub-
ject has always interested me, and at one point I 
even considered a degree in environmental eco-
nomics. Taking these courses allows me to study 
something I am passionate about and apply this 
knowledge to the company I am working for.

6.	 Anything else you would like to share 
with our readers?

If you are reading this magazine, you are a part 
of a fantastic global community and a network 
of high-caliber professionals, and I hope you 
are as excited about that as I am. 
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FOCUS ON STUDENT EXPERIENCES

By Christy Bessert
As a dual accounting and agricultural business 
major at the University of Wyoming, this past 
summer I had the opportunity of a lifetime! 
During the fall of 2013 I was applying for 
accounting internships and was discouraged 
when the companies I interviewed with 
expressed concern that I had not taken an 
audit class yet.  I was determined to not let 
this deter my efforts in finding an internship. 
During Christmas I received a brochure in the 
mail from Vanderbilt University. The brochure 
described the Accelerator Business Institute. 
It used words like “intensive,” “team work 
oriented,”  and “analytical.” I was intrigued, 
to say the least. Upon further research I 
discovered Accelerator was open to students 
from any university and any major.

I decided to apply for the program. It seemed 
like the longest waiting period of my life! One 
day during my Agricultural Finance class, my 
email notification went off. I normally wait to 
read emails until after class, but the subject line 
caught my eye. I had been accepted! I would 
be going to Nashville for the month of June 
and would be working with students from top-
tiered universities such as Harvard, Cornell, 
and Vanderbilt. The plane ride to Nashville 
was the most thrilling yet intimidating thing 
I had ever done as I knew no one going into 
the program. 

Accelerator Business Institute was the best 
experience of my life. Opening night was a 
Sunday and we started with dinner and were 
immediately directed to the large auditorium. 
There were three people at the front that were 
not introduced at dinner, and I realized they 
were our first “clients”  from Griffin Technolo-
gies. After their hour pitch, we were off to our 
group rooms to decide a team leader, and nu-
merous other positions. I volunteered as our 
group leader and had no idea what I was get-
ting myself into. My group left around mid-
night that night, and we were not alone. The 

MY SUMMER AT THE VANDERBILT ACCELERATOR BUSINESS INSTITUTE

next morning I was awake by 6am for 7am 
breakfast and in business attire, which I would 
live in the next month. 

The entire month pushed me beyond any limit 
I thought I had; physically with five hours 
or less of sleep per night, mentally as I had 
always put myself in the “numbers only” box 
and did not allow myself to be creative, and 
emotionally living off five hours of sleep or 
less per night for an entire month (especially 
when trying to meet a deadline for a client). 
We received over 100 hours of MBA-level 
instruction in an array of classes including 
management, marketing, finance, and many 
more. We also completed over 125 hours of 
internship hours with five companies: Griffin 
Technology, Dollar General, The Cosmetic 
Market, International Speedway Corporation, 
and The Entrepreneurship Center of Nashville. 
I was an MVP for my team when we were 
asked to predict Dollar General’s stock price 
for the next twelve months using the price per 
earnings ratio, earnings before income tax plus 
depreciation and amortization (EBITDA) 
multiple, and numerous other analytical tools. 
This experience allowed me to realize the 
education I am receiving at the University of 
Wyoming is second to none.

June of 2014 will always be my favorite month.

Christy Bessert
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By Marco Iachini
When I first joined the University of Wyo-
ming in the Fall of 2010 I was a transfer stu-
dent from one of the Wyoming Junior Col-
leges. At, first I was a little intimidated, but 
thanks to the cordiality and preparation of the 
admissions staff I got my schedule and future 
plans sorted out while also getting an excite-
ment boost for the beginning of the semester.

Previously, I had chosen to undertake a de-
gree in Business Administration but it was 
not very long after the semester had started 
that I began to have an increasing interest in 
Finance. After meeting quite a few times with 
the admissions office staff, I finally decided to 
add Finance to my course of studies.

Looking back now, as I’m deep into an inten-
sive dual degree master of finance, I couldn’t 
be any more thankful for my choice. I real-
ized that despite coming from a lesser known 
university I was at no disadvantage at all. The 
UW finance curriculum is extremely well for-
mulated and thanks to the addition of extra 
elective courses in finance and economics that 
was required to take, I now find myself in a 
great position. 

Thanks to great professors such as Fred Ster-
benz, Hilla Skiba and Patrick Fleming (just 

How adding a second degree prepared me for success in graduate school

to mention a few out of the many) my level 
of understanding is better than that of others 
and allows me to spend more time focusing 
on economic news and searching for jobs. I 
believe that in such a competitive field, the 
extra knowledge and time available for per-
sonal research are incredibly useful and will 
definitely contribute to my future successes.

In conclusion, I simply would like to rein-
force how beneficial was for me to add a sec-
ond degree to my course of studies. As the 
saying goes: “it’s good to know something 
about everything, but also everything about 
something”. This couldn’t be any truer about 
the two degrees that I pursued: Business Ad-
ministration and Finance. They complement 
each other and they are taught by incredible 
professors at the University of Wyoming. I’m 
just at the very beginning of my career but it’s 
good to know that my foundation for success 
is solid and I owe it all to UW. Go Pokes!

Marco Iachini

	 The UW finance 
curriculum is extremely 
well formulated and 
thanks to the addition 
of extra elective 
courses in finance and 
economics that was 
required to take, I now 
find myself in a great 
position. 

FOCUS ON STUDENT EXPERIENCES
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University of Wyoming MBA students and 
faculty recently completed summer consult-
ing projects.   Sponsors included Sinclair Oil, 
Petroleum Field Services, Black Hills Energy, 
Pharmacy Solutions, Wyoming Public Me-
dia and MOST.  Second-year MBA students, 
along with a faculty advisor, served as industry 
consultants addressing unique strategic chal-
lenges within each organization. 

“Our summer project program affords our 
MBA students with unique opportunities to 
fully engage organizations in cross-functional 
environments while tackling real business 
problems.  Students are charged with finding 
practical solutions along with ac 

UW MBA students possess the necessary 
skills, knowledge, and experience to make rel-
evant contributions that translate to strategic 
action plans for sponsoring firms.”

Allegra Ramey, MBA student, was a member 
of the team assigned to Rob Cheek, owner 
of RE/MAX Obsidian Real Estate, LLC, in 
Jackson, WY. The team conducted a feasibility 
study for a $25 million commercial real estate 
project.  Allegra believes her newly acquired 
financial analysis skills will prove to be “ben-
eficial in determining the probability of return 
should she start her own business upon gradu-
ation.”

Strategic initiative projects address business 
concerns that are timely and relevant. The stu-
dent team assigned to GHX was responsible 
for producing a series of reports that allowed 
the company to understand and better predict 
future costs of a number of activities including 
implementation, customer support, and de-
velopment. They also assessed the company’s 
organizational behavior and identified areas 
of improvement to prevent employee burn-
out and increase employee satisfaction in their 
jobs. MBA team member Sean Valentine com-
mented that “Our project gave us firsthand 
experience with accessing and prioritizing 
company data and then utilizing that data to 
make business decisions. We also were able to 
take away firsthand experience on conducting 
employee interviews to assess morale and con-
ducting time studies to create a benchmark for 
measuring costs.” GHX’s mission is to reduce 
costs in the healthcare supply chain. 

Energy MBA candidate Gregory Simons, 
worked with EnCana Corporation. He and 
his teammates had the opportunity to travel to 
Washington D.C. to attend the largest Clean 
Transportation Expo in North America with 
over 100 vendors.  Gregory commented that 
“The opportunity to travel and network with 
individuals and representatives from a variety 
of industries across the World really helped me 
become more confident in my communication 

FOCUS ON MBA

“The UW MBA students 

provided very good 

research and analysis 

on a topic that had data 

acquisition challenges.  

Their professionalism and 

proactive management 

of the project was 

impressive. The students’ 

findings will aid in our 

continued discussions 

as to utilities’ best roles 

in increasing the natural 

gas vehicle market.” ~ 

Sherrie Merrow, EnCana 
Corporation.
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skills and my ability to network.  I also gained 
a lot of knowledge and insight from people in 
an industry I hope to enter after graduation, 
so the trip was extremely rewarding and a great 
learning experience.” 

Evidence of the students’ success is found in 
the feedback provided by the UW MBA Stra-
tegic Project Initiative corporate sponsors:

“The material furnished will be used to solicit 
investors to the project; it provides a neutral, 
third-party assessment of the project’s feasibility 
and viability. We were impressed by their (the 
students’) enthusiasm and thoroughness. I would 

absolutely encourage others to take advantage of 
this wonderful resource; it benefits the client and 
the students in meaningful ways.” ~Rob Cheek, 
RE/MAX Obsidian Real Estate, LLC.

“The UW team exhibited great ability to adapt to 
our changing business needs, while demonstrating 
great commitment, and ultimately execution to 
deliver the desired business results.” ~Ali Larson 
Executive Director, Corporate Performance, 
GHX.

“The UW MBA students provided very good re-
search and analysis on a topic that had data ac-
quisition challenges.   Their professionalism and 

proactive management of the project was impres-
sive. The students’ findings will aid in our contin-
ued discussions as to utilities’ best roles in increas-
ing the natural gas vehicle market.” ~ Sherrie 
Merrow, EnCana Corporation.

The UW MBA program is currently seek-
ing corporate partners to sponsor projects 
for Summer 2014. Interested organizations 
should submit a Project Proposal form found 
on the Corporate Relationships portion of the 
MBA website (www.uwyo.edu/mba) or con-
tact the MBA Program Office at mba@uwyo.
edu, 307.766.2449.

http://www.uwyo.edu/mba
mailto:mba@uwyo.edu
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UW RANKS AMONG WORLD LEADERS IN 
ENVIRONMENTAL ECONOMICS

The University of Wyoming Department 
of Economics and Finance has one of the 
world’s top programs in environmental eco-
nomics, according to a prestigious worldwide 
organization that disseminates economics re-
search.

In its “Top 10% Institutions and Economists 
in the Field of Environmental Economics,” 
Research Papers in Economics ranked the 
UW Department of Economics and Finance 
11th -- tied with Oxford University. The list 
includes all academic and non-academic re-
search institutions globally.

Among universities only, UW is ranked sev-
enth in the world, again tied with Oxford. 
Among only U.S. universities, UW is fourth 
behind Harvard, the Massachusetts Institute 
of Technology and Yale.

“The ranking is a tribute to the considerable 
research productivity and performance of all 
the Economics and Finance faculty engaged 
in environment economics,” says Ed Barbier, 
the John S. Bugas Professor of Economics and 
Finance in the UW College of Business. “It 
also reflects well on the entire university and 
College of Business, which over the years has 
supported and facilitated the decision by our 
department to make environmental econom-
ics our key field of specialty.

“That decision has proven to be far-sighted, 
as our environmental economics program has 
now demonstrated that it is one of the best 
among universities in the United States and 
the world.”

In addition to the ranking for the entire de-
partment, three faculty members are listed 
among the world’s top 100 environmental 
economists. Barbier is ranked 23rd, while 
Jay Shogren, Stroock Professor of Natural 
Resource Conservation and Management, is 
41st on the list. Shogren recently was named 
a fellow of the Association of Environmental 
and Resource Economists, the nation’s pre-
eminent professional society for environmen-
tal economists and policy.

Chuck Mason, UW’s H.A. “Dave” True Jr. 
Chair in Petroleum and Natural Gas Econom-
ics, is ranked 91st on the Researcher Papers in 
Economics list.

“That is another indication of the depth in our 
department, with three of the endowed chairs 
ranked individually in the top 100 environ-
mental economists in the world,” Barbier says.

The Department of Economics and Finance 
offers undergraduate and master’s degrees 
in economics and finance, including a dual 
master’s in economics and finance combined, 
as well as a doctoral degree in economics. In 

2010, the National Research Council ranked 
the department as the nation’s leader in faculty 
research output and eighth overall in research 
productivity out of 120 U.S. Ph.D. programs.

The department’s faculty strives to use eco-
nomics and finance to create more well-being 
while protecting the environment and natural 
resources.
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SEEN AND HEARD AROUND THE COLLEGE OF BUSINESS

Global Business Club, Beta Alpha Psi, 
Alpha Kappa Psi, Institute of Management 
Accountants, and American Marketing 
Association promoting their activities at the 
‘Welcome Back Pizza Lunch.’ College of 
Business students managed to chow down 
about two dozen pizzas!

The Johnson Career Center Career Peers, Meridian Riley (left) and Aspen Ruane 
(right), promoting their new COB atrium hours for resume and LinkedIn reviewing.

College of  Business students dressed for success outside of  Sports Authority Sta-
dium Field after the Denver Job Fair.

UW RANKS AMONG WORLD LEADERS IN 
ENVIRONMENTAL ECONOMICS
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FOCUS ON COBAB

Ann Nelson grew up in Nebraska, in a sub-
urb of Omaha, where from an early age she 

developed an appreciation for the importance of 
education from her family. She moved to Lara-
mie to attend the University of Wyoming (UW) 
and later met her husband-to-be, a native of Wy-
oming.  She grew to love the state, the passionate 
people, and the small-town atmosphere.

Ann is a graduate of UW with bachelor’s degrees 
in Accounting and Business Management. She 
is a graduate of the Graduate School of Banking 
at Colorado where she also co-taught BankSim 
courses for the Graduate School for nine years.  
Ann likes to make a difference – in the lives of 
her clients, within her bank “family,” and in her 
community. As the regional president of ANB 
Bank in Wyoming, she is developing new bank 
relationships, nurturing current bank relation-
ships, and creating a friendly, knowledgeable 
banking environment.

Ann brings with her over 20 years of banking 
experience to lead her team and the Wyoming 
Region.  She began her banking career after 
graduation as a management trainee, living 
and working in several locations throughout 
Wyoming and Northern Colorado.  She de-
cided to make a permanent move back to Wy-
oming, and was soon recruited to join ANB 
Bank in 1997 in their Laramie banking cen-
ter.  During her tenure with ANB she has held 
various lending and management roles serv-
ing as Commercial Lender, Laramie Market 

President, Regional Senior Credit Officer for 
the Wyoming Region, now culminating into 
her current role as Regional President of Wyo-
ming.  While providing friendly, quality cus-
tomer service is a core value of Ann’s and ANB 
Bank’s, she is also passionate about mentoring 
and developing her staff, 
and instilling the impor-
tance of honesty, reliability, 
quality, and teamwork.

Ann devotes her time to 
many deserving organiza-
tions in her community.  She 
serves as a board member of 
LEADS and the Wyoming 
Bankers Association, and is 
a member of the Cheyenne 
Rotary Club.  Ann is pas-
sionate about her role on 
the board of the Wyoming 
Business Alliance, a state-
wide organization with the goal of expanding 
the presence of business by focusing on legisla-
tion, making the state a better place for business 
and providing opportunities for future leader-
ship legislatively and in the private sector.  

Ann spearheaded a management training pro-
gram at the ANB banking center in Laramie 
that invited business majors from UW to intern 
and start on the path to lead careers in bank-
ing.  It was due in part to this program that 
she met and was later recruited to participate 

on the UW College of Business Advisory Board 
(COBAB) by former Dean Bret Hathaway.  

“It’s all about education for me. I am honored 
and grateful to have the opportunity to partici-
pate on the COBAB, as I feel it is so important 
to give back and I’m passionate about being 

involved in having a hand 
in shaping the direction of 
the program.  Education 
and the University of Wyo-
ming have been such a sig-
nificant part of the progres-
sion my career has taken,” 
says Ann. “Being able to 
give back and promote that 
education is the pathway to 
so many opportunities per-
sonally and professionally 
and it is a shared core value 
of mine and many of my 
peers on the advisory board.  

It gives people a chance to use their God-given 
talents to grow business and promote the fu-
ture of Wyoming as a whole.”

Ann is the recipient of the UW College of Busi-
ness Distinguished Alumnus Award for 2009-
2010 and was nominated for the Wyoming 
Women of Influence Award in 2014. Outside 
of the bank, she shares her love of the outdoors 
with her husband while boating, camping, and 
hiking, all activities she was introduced to and 
grew to love once moving to Wyoming.

Ann Nelson

The College of Business Advisory Board (COBAB) consists of business leaders 
throughout the Rocky Mountain region and beyond. The COBAB serves UW 
College of Business students, faculty, and administrators by offering strategic 
counsel regarding specific areas of growth, impact and improvement to the 
college’s programs, its academic standing, and the success of its graduates. 
To get to know these outstanding individuals that give so much to our 
college, each Focus will spotlight one of our board members.
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JOHNSONS RECEIVE UW MEDALLION  
SERVICE AWARD

When Peter M. Johnson (B.S. ’72) 
and Paula Green Johnson (B.S. ’72) 
launched the Peter M. and Paula Green 
Johnson Career Center at the Univer-
sity of Wyoming College of Business, 
they were trying to solve a basic prob-
lem.

That is, how to help students get jobs 
in the fields they’d trained for at UW. 
Their answer to this fundamental ques-
tion is a key reason they are co-recipi-
ents of the University Medallion Ser-
vice Award for 2014.

The Medallion Service Award, initiated 
in 1968 but not given annually, recog-
nizes outstanding service and dedica-
tion to the university. The Johnsons will ride 
in UW’s Homecoming parade Saturday, Oct. 
18, and will be recognized at the UW-San Jose 
State football game.

The idea for the center started in 2004, when 
Peter Johnson served as the first executive in 
residence at the College of Business. He had 
been asked to draw on his expertise as presi-
dent of the Sinclair Oil Corp.’s oil division to 
speak to students.

“I prepared my thoughts primarily around 
how you succeeded in a career, not how you 
get a career,” he says. So, he was surprised that 
almost no hands were raised when he asked 

Peter and Paula Johnson are shown when they both were students at 
the University of  Wyoming. After launching successful careers, they 
provided funding to establish a career center in the UW College of  
Business. (UW Alumni Association)

students how many had secured their first pro-
fessional jobs. Of the few who did raise their 
hands, the typical explanation was that they 
were returning to their hometowns to work at 
the family business, Johnson recalls.

“If students are going to college in a program 
that prepares them for a specific career, like 
engineering, law, business, and so forth, UW 
hasn’t finished the job until they provided ad-
equate assistance finding a job in that field,” 
he says.

So, in 2007, the couple donated $1 million to 
endow the Career Center, which assists busi-
ness students with comprehensive career plan-

ning services that start at the beginning 
of a student’s college journey.

Paula Green Johnson also shares a deep 
passion for the journey of college stu-
dents, but comes at it from a slightly 
different angle than does her husband. 
She graduated from UW with a degree 
in speech pathology and audiology. 
She wound up working in a different 
field, but now dedicates her energy to 
volunteer service with numerous orga-
nizations. She is particularly interested 
in empowering women and girls, and 
working for social and racial justice.

She says she was raised to believe she 
could accomplish anything in life she 

wanted. Then, she learned that the world 
“works differently.” She recalls a time when 
women were not admitted into Ivy League 
schools, but now they are.

“On the international scene, so many women 
can’t have an education,” she says. “In Nigeria 
right now, they are getting kidnapped if they try.”

Both Johnsons are passionate about giving 
back to UW.

“We say to our scholarship recipients, ‘You get 
this funding. What I expect from you, when 
you are at our station in life, is that it’ll be your 
turn to give back,’” Paula Johnson says.

FOCUS ON COBAB
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FOCUS ON FACULTY

Sherrill Shaffer

Wyoming Gov. Matt Mead appointed University of Wyoming 
Professor Sherrill Shaffer to serve a three-year term on the 

State Banking Board.

Shaffer, the Guthrie Distinguished Professor of Banking and Finan-
cial Services in the College of Business Department of Economics and 
Finance, will provide input to the Wyoming Division of Banking. The 
division is responsible for the chartering and regulation of Wyoming 
state banks, trust companies and mortgage companies as well as non-
bank financial companies.

Among the board’s activities are to consult with and advise the com-
missioner on strengths and weaknesses in the banking industry in Wy-
oming, as well as the general economy of the state as reflected by the 
banking business. The board recommends changes to laws and regula-
tions governing the banking industry as necessary to meet changes in 
the financial services industry and assists in providing information to 
the Legislature to support statutory reform and budget requests.

Before joining the UW faculty in 1997, Shaffer was assistant vice 
president, Federal Reserve Bank of Philadelphia, from 1988-1997 
and served eight years as an economist at the Federal Reserve Bank 
of New York.

He has served on the editorial board for the Journal of Regulatory 
Economics since 2000 and has edited the Journal of Economics and 
Business since 1995. At UW, he teaches courses in banking, financial 
markets and financial economics. Shaffer has a concurrent appoint-
ment as a research associate with the Centre for Applied Macroeco-
nomic Analysis at the Australian National University, that nation’s top 
research university. 
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University of Wyoming Professor Jason 
Shogren has been named a fellow of the 

Association of Environmental and Resource 
Economists (AERE), the nation’s pre-emi-
nent professional society for environmental 
economists and policy.

Shogren is the Stroock Professor of Natural 
Resource Conservation and Management in 
the Department of Economics and Finance in 
the UW College of Business. He was recog-
nized for outstanding professional contribu-
tions and demonstrated leadership in the field 
of environmental economics, according to an 
AERE release.

He received a certificate at a recent ceremony 
at the World Congress of Environmental and 
Resource Economists in Istanbul, Turkey. 
Along with its European counterpart, AERE 
is the world’s largest community of environ-
mental and resource economists.

The AERE Fellow designation has been a sig-
nificant honor for 10 years. Individuals are 
nominated by their peers in the association 
membership. Thomas Crocker, UW emeritus 
professor of economics, is the other AERE 
fellow from Wyoming.

The AERE Board evaluates each candidate’s 
contributions to the advancement of eco-
nomics and considers published works, the 

position held with his or her employer, AERE 
activities, membership and accomplishments 
in other societies, and other professional ac-
tivities.

Shogren has published more than 200 articles 
in the past 20 years, in a broad range of ar-
eas relevant to environmental and resource 
economics. Several of these papers were co-
written with former graduate students. He 
has directed dozens of Ph.D. students during 
his career.

Additionally, he served as co-editor of Re-
source and Energy Economics, editor-in-chief 
of Elsevier's online Encyclopedia of Resource, 
Energy and Environmental Economics, and 
was a senior staff economist for the Council 
of Economic Advisors.

The AERE fellowship is the latest in an im-
pressive string of career accomplishments. 
Shogren served a year as the “King’s econo-
mist” in Sweden (2012 Royal Guest Professor 
of Sweden's King Carl Gustaf XVI) and was 
a lead author of the Intergovernmental Panel 
on Climate Change, which was co-recipient 
of a Nobel Peace prize in 2007.

A UW Ph.D. recipient in 1986 and a faculty 
member since 1995, Shogren has background 
and research interests that include risk; ex-
perimental methods; endangered species; in-

vasive species; climate change; environmental 
federalism; contingent valuation; environ-
mental liability; agricultural management; 
forest management; energy; health; political 
economy; regulation; international trade; and 
paleoeconomics.

Jason Shogren

*Photo courtesy of Mike Vanata at Square State Film
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$1,000,000 or More
The Daniels Fund
Patricia R. & John A. Guthrie, Jr.
Peter M. Johnson & Paula Green Johnson
The McMurry Foundation
Maggie & Dick Scarlett
Clara Raab Toppan
The Family of H.A. “Dave” True, Jr.
Solomon D. & Corine Trujillo

$500,000 - $999,999
John S. Bugas
Joseph C. & Katherine A. Drew
Lynn & Foster Friess
Frank & Barbara Mendicino in Memory of 
Flory & Helen Mendicino
Patrick & Kathi Rile
Thomas F. & Marta Stroock

$250,000 - $499,999
John C. & Esther L. Clay
John P. Ellbogen Foundation
Mr. and Mrs. H. Allan Fulton
Mr. & Mrs. Michael H. Guetz
Mr. Patrick J. Higgins & Mrs. Nancy J. 
Higgins
Margaret B. & Sam Kelly, Jr.
Ms. Mary B. Ledbetter in Memory of Clifford 
Moody
Paul & Judy L. Lowham
Mr. A.D. Safford and Mrs. Zula Safford
Theodore E. Thormahlen Estate

$100,000 - $249,999
Mrs. Mary Lou Atkins in Memory of Mr. L.C. 
Atkins
C.L. & Sandy Burton
Roy & Gertrude Chamberlain
First Interstate BancSystem

Albert M. Fishburn
B. Carl & Marcia Lee
Scott & Anne Macdonald
McGee, Hearne & Paiz, LLP
Mr. Robert Ross Miller & Mrs. Frances A. 
Miller
James E. & Genevieve E. Mortensen
Mr. & Mrs. Robert W. Noffsinger, III
Tom & Sybil Roach
Joe Scott
Vincent J. Siren
Wilma P. Soss
Paul Stock Foundation
Clay Unger
Union Pacific
Joe & Arlene Watt
Joe & Arlene Watt Foundation
Roy & Fay Whitney
Woodson Family Foundation
Wyoming Bankers’ Association

$50,000 - $99,999
Anthony G. & Barbara F. Andrikopoulos
Bank of Commerce - Rawlins, WY
Professor Curtis Cramer
Dr. Thomas D. Crocker & Dr. Judith A. 
Powell
Gregory C. Dyekman
First National Bank & Trust of Powell, Cody 
& Lovell 
First National Bank - West 
George & Carol McKinley
Dr. Harold H. Gardner & Marilyn S. Fiske
Ken & Leah Griffin
Mr. & Mrs. R.E. Holding/Sinclair Oil 
Corporation
Thomas W. & Dianne P. Honig
Mr. & Mrs. Donald W. Jewett
Joannides Family Foundation & Halladay 
Motors, Inc.

Weston Johnson “Never Flinch” Memorial 
Scholarship
Donald J. & Susan C. Kany
Mr. & Mrs. H. Hod Kosman
Senator Grant & Maralyn Larson
Lenhart, Mason & Associates CPA’s, LLC
Bruce H. & Deanna B. Lien
Mr. Mark E. McGuire & Mrs. Jo M. McGuire 
& Mr. Carroll C. Sharratt in Memory of Bryan 
Edwards Sharratt
Charles A. Micale Foundation
Russ & Beth Mortenson in Memory of Bud & 
Bing Mortenson
Robert & Gertrude Muir
Northwestern Mutual
Bonnie & George Nugent in Memory of their 
Son PatrickNugent
Pinnacle Bank - Wyoming
Jerry & Joan Record
Janet A. Roberts & Larry D Fredrick
Mr. & Mrs. Ronald Salvagio
Jon D. Sawyer
Peter & Amy Sherman
Mr. & Mrs. Donald D. Snyder
Mr. & Mrs. Cal S. Taggart
Teton Motors Inc. - David Auge
Mr. Philip W. Treick
Larry & Jenny Weatherford
Bud & Lucille Webster
Wells Fargo Bank Wyoming

$25,000 - $49,999
Adolfson & Peterson of Wyoming
Penne & Scott Ainsworth
Jacqueline J. Bath in Memory of Harold D. 
Flater
Attilio & Hedy Bedont
Cloud Peak Energy
Jean H. Coolidge in Memory of her Parents E. 
Deane & Einne Dene Hunton

FOCUS ON DONORS
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Eagle Uniform in Memory of Don and David 
Hinkle
Paul & Sandy Hoffman
Elsie M. Holland in Memory of Ralph W. 
Holland Jr.
Robert John
In Memory of Jerry J. Majdic & John L. 
Majdic
Brooks & Vickie Mitchell
Lois C. Mottonen
Mr. James E. Nielson & Ms. Anne N. Young
Qwest
The Rawlins National Bank
Jack & Eileen Routson Scholarship 
Foundation
Mr. Robert L. Snyder
Unicover Corporation
Wyoming Society of Certified Public 
Accountants

$10,000 - $24,999
Dr. Anne M. Alexander & Dr. Robert W. 
Godby
Janet L. Anderson
Rudolph T. & Louise Anselmi
Dr. & Mrs. Richard Bedont in Honor of Mr. 
& Mrs. Attilio Bedont
Mr. and Mrs. Thomas W. Binning
Black Hills Corporation
Mr. & Mrs. Daniel M. Blaney III
Mr. & Mrs. Oliver C. Boileau Jr.
Even & Anne Brande
Dick & Lisa Bratton
BreitBurn
Bryan & Evelyn Brodersen in Memory of 
Charles &  Loleete Brodersen
Mr. Ronald L. Perkins & Ms. Carol Bruce
Keith & Laura Burdick
Tori Campbell & John Keefauver

Dennis & Penney Carruth
The Donald & Carole Chaiken Foundation
Mr. and Mrs. Kenneth R. Chase
Dr. Alice L. Christensen & Mr. Charles M. 
Christensen
Lew Christensen
The Honorable Roy Cohee & Barbara Cohee
Mr. & Mrs. David M. Comeaux in Memory 
of Gregory B. Comeaux
Emily Summers Doherty in Memory of Laura 
Summers
Mr. Edward T. & Mrs. Laureda F. Dolan
William & Anna Drew
Mr. John M. Dunn
Sam & Pam Dunnuck
David & Deanna Emery
Employee’s Community Foundation of The 
Boeing Company
Encana Oil & Gas (USA) Inc.
Dr. Edmond L. Escolas Family
Drs. O.C. and Linda Ferrell
First National Bank of Wyoming
The Gus Fleischli Family
Sherrod & Janet France
Mr. & Mrs. Dale U. Fuehrer
Robert & Mary Garland
Mike & Linda Golden
James & Connie Gossett
Mr. & Mrs. Rodney L. Gray
Mr. W. Paul & Mrs. Jane M. Greaser
Robert F. Guthrie
Stig & Beth Hallingbye
Brent & Tammy Hathaway
Mr. and Mrs. Tad Herz
Hilltop National Bank
Bob & Jill Jensen
Cliff & Jeri Kirk in Memory of Rudolph & 
Louise Anselmi
Mr. Lyle R. Knight & Mrs. Toril Knight

William & Nola Lazzeri
Mr. & Mrs. Mark E. Lefanowicz
Mader, Tschacher, Peterson & Company
Marathon Oil Company
Joseph R. Marek & Cynthia LeMcCraken-
Marek
Dr. George R. McGrail
Mr. John F. McGrath, Jr. & Mr. David B. 
Horwitz
Mr. & Mrs. George W. McIlvaine
The Honorable Rita C. Meyer & Dr. L. 
Charles Meyer
Mrs. Betty C. Miller in Memory of John C. 
Miller
Kent & Leslie Noble
John & Mariel O’Grady
Mr. and Mrs. Steven P. Oman
Charles & Carol Parish in Memory of Cassie 
Ann Parish
William & Cynthia Phillips in Memory of 
Michael R. Phillips
Dr. Owen R. Phillips and Mrs. Lori J. Phillips
Gregory & Doreen Preuss
Rocky Mountain Power Foundation
Pam & Tom Ruehle
Mr. Harold E. Rumsey
Mr. & Mrs. Gerald L. Serl
Sundance State Bank
Laura Swan
US Bank
Mr. & Mrs. William F. Valentine
Alvin C. & Helen Wade
Dr. & Mrs. William M. Webster
Ms. Ashley Willms and Mr. Shreemen 
Prabhakaran
William P. & Marjorie A. Wilson
Mr. and Mrs. Milton A. Woken
Helen & Al Wolfe

FOCUS ON DONORS



Please accept my/our gift to the UW College of Business in the amount of:

 $125      $250      $500      $1,000      $2,500     Other $	

This gift is designated for:

 College of Business Excellence Fund

 Department of Accounting

 Also, please send me information on naming opportunities in the new College of Business building

I/we would like to make my/our gift to the University of Wyoming in the form of:                                            

 Check (Please make payable to the University of Wyoming Foundation)

	To give via a credit card, please go to the UW Foundation’s secure site www.uwyo.edu/giveonline 

To give via phone, please call the University of Wyoming Foundation during normal business hours: 
    (307)766-6300 or (888) 831-7795. Please Be sure to indicate that you wish to have your gift directed to the College of Business. 

 Yes, please send me information about planned giving (wills, trusts, etc.) 

 Yes, UW is named in my will.

 Yes, my company matches my gifts. I have included a form from my company.

Please Return to the University of Wyoming Foundation (222 S. 22nd Street, Laramie, WY  82070) 19

 Department of Economics and Financing

 Department of Management and Marketing

http://www.uwyo.edu/giveonline

