WINTER 2015

COLLEGE OF
BUSINESS




UWWPs Naw ©nlina MIiz
Wit 8n Ehefey Cohcaptration

/l

100% Online ,

Designed to // /

Accomodate Workmg WHAT’S
Energy Professmnals v MISSING
Taught by Energy "

Management IN'YOUR
MBA Faculty } CAREER?

k!

we
E, 2 -4!°i'

’\

-m 41-1 . m»h-:y_x; i

G FOR GOLD




CONTENTS

Letter from the Editor 4
Letters from the Dean and Advisory Board Chair ............ b
UW College of Business Advisory Board..............cooeeeeee.. 1
Focus on Industry 8
Focus on Research 1
Focus on Teaching 14
Focus on Students 16
Focus on Alumni 19
Focus on Scholarships 5
Focus on Donors 24

An Ever

& Changing Industry

* How Research
Affects Teaching

¥ Getting Outside
the Books

| the MBA Program

FOCUS

3



The University is committed to equal opportunity
Jor all persons in all facers of the University's
operations. All qualified applicants for employment
and educational programs, benefits, and services
will be considered without regard to race, color,
religion, sex, national origin, disability or protected
veteran status or any other characteristic protected
by law and University policy.

Stay Connected

P 'wice a year, our College produces an industry specific magazine issue. This Winter 2016 we want-

A1 ed to show our appreciation for the energy industry. There are countless opportunities for the
College of Business to say thank you to our supporters and this is just one of them, but it is close to my
heart. As an alumni, my pride in our College deepens with each new issue we produce. Whether you
are a current student, an alumni, or simply a friend of UW, I hope that reading this magazine gives you
some sense of why I am so proud.

I challenge you to spend a lunch hour with a College of Business student to learn about their career aspi-
rations in the energy sector or elsewhere. You will instantly feel as though you are back in college alongside
them, with all of the nervous excitement anxiously waiting to see just how successful they will be upon
graduation. You can influence that outcome though. With your help, our students can stand on the shoul-
ders of our alumni and friends to reach new heights.

While you are reminiscing of your college years 'm sure you had tough professors that you “hated” at the
time. When I arrive at work in the morning I see the cars of professors who are already in and hard at work
on a research project, but as soon as the first class begins, their attention and availability are devoted to our
students. This may mean that they miss getting home for dinner some nights, but they are intrinsically moti-
vated by making a difference in even one student’s life. Their eyes light up with every story they tell me about
student success in the classroom and they are always improving ways in which they can provide practical
education opportunities to test students’ understanding.

I have these conversations on a daily basis as we build each magazine issue. I understand that you
cannot always make it to Laramie as often as you would like to see these individuals hard at work, but
I highly recommend staying connected to us and sharing our messages. Sign up for our e-newsletter,
follow our social media pages, or even stop in to the website on occasion to make sure you are up-to-
date on our new programs. I know that you will be just as proud as I am.

Sincerely,

Steve Russell
Director, Marketing and External Relations

444 ddddddAddddddad adds

FOCUS is produced and distributed twice a year
as a way for the College of Business to serve
the State of Wyoming as well as our alumni and
friends. For additional copies, email srussel8@
uwyo.edu or call (307) 766-4112.
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LETTER - DEAN

Over the course of my first six months with the Uni-
versity of Wyoming College of Business, I have
witnessed an outpouring of support from too many peo-
ple to thank in one letter. What I can say is this: while the
College’s benefactors come from all over the globe and
span almost all industries, the support from the energy
sector has been particularly impactful. As I continue to
focus my efforts on the success of our students, it is re-
assuring to know that the industry so closely intertwined
with Wyoming’s economy stands ready to work with me.

As a College of Business, our responsibility is not to
simply graduate students, but to ensure that what they
are learning is relevant in the business world. When we work with
industry partners we accomplish that goal by providing more ex-
periential learning opportunities for our students. Students in our
undergraduate programs learn about the exploration, production,
and supply chain innovations in the industry. Our MBA students
also frequently tour energy facilities across the state to learn about
the major issues facing the industry and to gain a better understand-
ing of the road ahead. These types of applied learning experiences
are unique to our college. We cannot offer these types of specialized
learning opportunities without the help of our industry partners.

Students are receiving this exceptional education from professors

who have worked in the energy industry, participate in energy pol-

LETTER " CHAIR

he College of Business Advisory Board (COBAB)

is an external, non-academic advisory body estab-
lished to offer strategic counsel to the College’s Dean,
administration, faculty, students, and other University
of Wyoming and College constituents. Our mission is
to help ensure that the College’s current and future vi-
sion are grounded in real-world business relevance and
excellence by leveraging the expertise of outstanding
business professionals who are friends of UW.

About four years ago, several board members involved

in the energy industry expressed a concern about hiring new graduates
who were qualified individuals of their trade, but still had to be taught
industry intricacies. In reaction to this problem, COBAB created a
team with energy experience to meet with College administration and
faculty. Their goal was to design a new MBA track that would provide
graduates with the necessary skills to successfully work in the ener-
gy industry. What resulted was the Energy MBA, which provides the
College of Business with a competitive advantage as few other colleges

provide this specialization.
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icy research, and collaborate with key players in the
field. One way the College of Business is able to
retain these outstanding individuals is through the
endowment of professorships such as our Stroock
Professor of Natural Resource Conservation and
Management and the H.A. “Dave” True, Jr. Profes-
sor of Petroleum and Natural Gas Economics. These
endowments from people in the energy community
reflect the endorsement of the energy education that
we provide.

The energy sector supports Wyoming’s K-12 schools
and offers multiple scholarships for students who
choose to attend our university. Internships within the energy in-
dustry allow our students to actively learn in environments outside
of the classroom. In addition, individuals from the industry enthu-
siastically support our academic mission by serving on our advisory
board and participating as guest speakers. Many of these individuals
are alumni of our College of Business and attribute part of their suc-
cess to the connections and learning that took place within our walls.
We are proud and fortunate to call them our own.

Go Pokes!

TP b

Sanjay Putrevu

From teaching classes to involvement in the MBA
Friday Speakers Series, the board has provided con-
tinual support as the program evolves. Several com-
panies led by COBAB members have provided proj-
ects for the MBA Summer Project Program. Sinclair
Oil and Black Hills Energy have not only helped
with the summer project, but also participated in
the Supply Chain Course Field Trip and more im-
portantly have hired program graduates.

The Winter 2016 issue includes all COBAB mem-
bers. You will find that these individuals are valuable resources. The
majority of our members are alumni of the College, and every member
has demonstrated a commitment to the university and the College
of Business. If you are a UW student interested in an industry that a
member is involved in, I encourage you to reach out to them.

Pamela Ruehle
Chair, COBAB



Chair: Pamela C. Ruehle (B.A. 1978,
journalism; MBA 1982) - Retired Senior
Executive, Accenture, Denver, (0

Vice Chair: Even Brande (B.S. 1991, business
administration; MBA 1993) - CEO, Handel
Information Technologies, Inc., Laramie, WY

David Auge (B.5. 1977, general business
management) - President, Teton
Motors, Inc., Jackson, WY

Dennis Carruth (B.5. 1966, management
information systems; MBA 1968) - Presi-
dent, Carruth Properties, Littleton, (O

Michael A. Ceballos - Former Wyoming
President, Qwest Communications
International Inc, Cheyenne, WY

David Emery (B.S. 1985, petroleum engi-
neering) - Chairman, President, and CEQ,
Black Hils Corporation, Rapid City, SD

Amy Grenfell (BS. 1998, marketing; MBA
2013) - Director of Administrative Services/
(City Clerk, City of Evanston, Evanston, WY

Nicholas R. Grooms (B.S. 2003,
accounting) - Director, Grooms &
Harkins, Casper, WY

Stig Hallingbye (B.5.1977, general
business management; M.S. 1982, agricul-
tural economics) - Senior Vice President,

Security First Bank, Cheyenne, WY

UNIVERSITY OF WYOMING
COLLEGE OF BUSINESS
ADVISORY BOARD + 2015-2016

Brandy M. Marrou (B.S. 2000, account-

ing) - CPA/Partner, McGee, Hearne &
Paiz, LLP Cheyenne, WY

V. Frank Mendicino (B.5. 1962, business ad-
ministration; J.0.1970) - Managing Director,
Access Venture Partners, Westminster, (0

Ann M. Nelson (B.S. 1986, business
management and accounting) -
(heyenne, WY

Michael J. 0°Connor (B.S. 1984, biological
sciences secondary education) - (00, US
Medical Management, Troy, MI

Michael J. Peck (B.A. 1987, finance) -
Vice President, First Interstate Bank of
Laramie, Laramie, WY

Todd A. Peterson (B.5. 1978, internation-
al ag) - Regional President, Pinnacle
Bank, Torrington, WY

Kevin E. Schaff (B.A. 1997, business
communications) - Serial Entrepreneur,
Denver, (0 Cheyenne, WY

Diane J. Shober (B.5. 1984, marketing)
- Director, Wyoming Office of Tourism,

Christopher M. Tice (B.S. 1993, finance;
MBA, 1984) - CEO, Pharmacy Solutions
and CEO, PharmaC, LLC, Jackson, WY

Ex Officio Student Members + Kaitlyn Roadifer - MBA student, Cheyenne, WY

Tyler Batchelor (B.5. 2004, economics

and finance) - Commercial Coordinator,

Chevron Corporation, Houston, TX

Richard J. Bratton (B.5. 1982, Tori Campbell (8.5.1991, business
accounting) - Owner, RJB Consulting, administration) - President, Mizzen
(asper, WY Energy, LLC, Denver, (O

Joan K. Evans (B.5.1988, finance, M.Ed.
1998) - Cheyenne, WY

Kyle A. Hultquist (B.S. 1984, journalism)
~Senior Vice President, Marketing &

Communications, StandardAero, Tempe, AZ

Peter M. Johnson (B.5. 1972, finance) -
President, Sinclair Oil Corporation, Salt
Lake City, UT

Ty Nelson (B.S. 1994, finance) - Presi-
dent, First Bank of Wyoming, Cody, WY

Linda L. Price (BA. 1974, international studies;
MBA1976) ~Underwood Family Professor
of Marketing, Eller College of Management,
University of Arizona, Tucson, AZ

Krista A, Treide (B.S. 1991, sports
marketing) - Founder, modus, and
Partner, Made for Good/Jedidiah, Santa
Barbara, (A

Gus Fleischli — President, Fleischli
Enterprises, Inc., Cheyenne, WY

Michael E. Golden (B.S. 1988, business
administration) - Client Partner, Cogni-
zant Technology Solutions, Chicago, IL

Heath R. Hunter (B.S. 2003, finance; M.
2005, finance) - Chief Financial Officer,
Warbonnett Construction, Inc,, Greeley, (0

Robert Jensen (B.5. 1981, business
management) - Consultant, RIBC, LLC,
(heyenne, WY

Thomas C. Johnson (8.A. 1996, english)
~ Chief Performance Officer, Wyoming
Business Council, Laramie, WY

Don Kany (B.S. 1969, business adminis-
tration; MBA 1975) - Owner, KARKCO, LLC,
Englewood, (0

Kent R. Noble (B.S. 1982, broadcasting)
~ Executive Director, Center for Cowboy
Ethics & Leadership, Timnath, (0

Scott P. Nolan (MBA 2008) - Business
Instructor and Department Chair, Casper
(ollege, Casper, WY

Richard P. Reimann (B.5. 1982,
accounting) - Partner, Lenhart, Mason &
Associates, LLG; Casper, WY

James H. Rinehart (B.S. 1986, business
management) - Real Estate Broker,
Western United Realty, LLC (www.
ranchbrokers.com), Laramie, WY

Jim Willms - Consultant, University
of Wyoming Manufacturing-Works,
Cheyenne, WY
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Ralph R. Whitney, Jr. - Chairman and
(EO, Hammond, Kennedy, Whitney &

Company, Inc.,, Wheatland, WY and
New York, NY
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BEING FLEXIBLE IN AN EVER CHANGING INDUSTRY

PETER JOHNSON -
PRESIDENT, SINCLAIR
OIL COMPANY

n October 5, 2015 Peter Johnson ad-

dressed a First-year Seminar class held
in the College of Business. 45 students sat
in silence as Peter was introduced by profes-
sors Penne Ainsworth and John Mittelstaedt
who co-teach the class. Peter would not ac-
cept silence. He had no desire to lecture for
an hour and leave students more confused
than when he arrived. Instead he began to
ask questions and engaged the students. By
the end of the class students still had hands
raised with questions ranging from career
advice to the oil and gas industry, and even
personal questions regarding Peter’s back-
ground.

Keeping an 18 year old focused for over an
hour could be considered a feat by itself for
a television show or movie, so how did Pe-
ter do it? The President of Sinclair Oil put
himself in their shoes. He asked why they
should care what he had to say. He needed
to make himself relevant or better yet, make
the energy industry relevant to the students.

Peter engaged the room with personal
stories and photographs. Specifically, he
showed the students a picture of himself at
a very young age playing in the back room
of a Sinclair Oil station where his father
worked. He explained to students that he
is still as enthusiastic about Sinclair now as
he was in the picture. Peter couldn’t even
contain his excitement when he showed
the students a sneak preview of the Sinclair
Dinosaur float that would be in the Macy’s
Day Parade. Clearly, Peter has a lot of pride
in his company.

Through these personal details, Peter em-
phasized that he has been in the energy
industry his entire life. During a lifetime

of experience in this sector Peter has seen
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Peter Jobnson

a tremendous amount of innovation and
change. In fact, the message he wanted to
instill in the class was that energy has been,
and will continue to be, one of the most in-

novative industries.

Peter smiled and asked students to recall
what they wanted to be when they were 8
years old. After pausing for a moment, stu-
dents turned to each other to laugh about
their “careers” as astronauts, firefighters,
racecar drivers, and the like. Peter explained
that the energy industry also projected goals
10 years into the future, however, the indus-
try changed and continues to alter its path
just as these students have since they were
8. After that lively discussion, he provided
an anonymous quote that read, “The world
isn’t running out of oil; it’s running out of

ideas.”

A little over 10 years ago global warming
was not a concern, fracking did not ex-
ist, and projections suggested the industry
would continue the trend of steep decline
in production. Instead of a steep decline,
the industry boomed for a decade. The neg-
ative projections did not take technology

and innovation into account. New ideas for
innovation truly lifted the industry to new
heights, and Peter said that it is very possible
that these first-year students could come up
with the next great innovative idea. It takes
a special person though.

Jerry Sloan, when he was the coach of the
Utah Jazz, famously stated that “We can’t
teach height.” Peter used this quote to dis-
cuss his experiences with hiring new em-
ployees from our College of Business. Many
schools are known for distinctive specialized
programs that put their students in a “box”
for their career. There are some things that
are overlooked when teaching those types
of programs: integrity, honesty, work ethic,
loyalty, and respect. These are the character-
istics he seeks in his employees, but they are
as hard to find as they are difficult to teach.
While areas of specialization in subjects like
chemical engineering or accounting can be
taught, and they are taught well at the Uni-
versity of Wyoming, the core values being
taught in our College are what Peter values

most.

College of Business classes have integrat-
ed more communication components into
their curriculum and students are required
to take classes in all aspects of business from
accounting to decision science to econom-
ics. The advice that Peter has for people
interested in entering the energy sector is
to attend the University of Wyoming, or
another university that provides their stu-
dents with as strong a base of knowledge - if
they can find one. Peter truly believes that
the energy sector is about change and in-
novation. People starting careers in 2015 in
this sector who remain through 2025 will
most likely be doing a drastically different
job as the industry continues to change.
Professionals in the industry will need to be
flexible and in order to do that they need
a strong, well-rounded body of knowledge
connected with strong morals.
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WORK ETHIC STANDS OUT IN THE ENERGY INDUSTRY

DAVE EMERY -
PRESIDENT &
CEO, BLACK HILLS
CORPORATION

What does a guy with off-shore drill-
ing experience know about run-
ning a coal mine? How can the leader of
a coal mine run an electric utility compa-
ny? Questions like these came up regular-
ly during Dave’s career ascension as he has
spent time in almost all of the various in-
dustries within the energy sector. He con-
stantly took advantage of opportunities to
gain different types of experience and it has
served him well. For the past 25 years he has
been with Black Hills Corporation in Rap-
id City, South Dakota. In 2004 Black Hills
Corporation recognized how well-rounded
and knowledgeable about the industry Dave
was by asking him to be their President and
CEO.

To anyone considering work in this indus-
try, he advises them that now is a great time
to get in and move up quickly. He is confi-

Dave Emery is confident
that the future is bright for
almost all forms of energy
production and despite
the ebbs and flows, the
continued evolution of the
industry will need qualified
and well-educated

employees.

dent that the future is bright for almost all
forms of energy production and despite the
ebbs and flows, the continued evolution of
the industry will need qualified and well-ed-
ucated employees. Young new employees
will need to fill what Dave estimates will be
around one-third of the energy employee
population due to a retirement cliff soon
to hit. Specifically within oil and gas enti-
ties, there was a hiring freeze during a two
decade period of time, starting during the
mid-to-late 1980’s, that has left a very large
employee age gap. In fact, a recent MBA/Ju-
ris Doctorate graduate from UW was hired
by Dave’s team two years ago and is already

in a supervisory role.

If graduating students from our College of
Business are willing to be flexible and jump
at the opportunity to try new things, Dave
really believes that their success in the en-
ergy sector could be vast. He knows that
students coming from our programs are
not limited to theoretical classwork. Our
students gain practical knowledge and ex-
perience that allow them to be immediate
contributors to the organizations that they
join. He chuckles when he talks about the
special something that University of Wyo-
ming students have more than anyone else
—work ethic. Practical understanding of the
industry and the willingness to work hard
are a dynamic combination that explains
why Black Hills Corporation has hired so
many of our students.

To the new employees within this sector,
Dave explains that everyone needs to get
out of their comfort zones at times to test
themselves. The test no longer becomes
how well someone knows a particular skill
set, but instead their ability to solve prob-
lems. Through these experiences and trials
supervisors see their employees in various
lights. The experience is humbling, forcing
someone to understand their own limita-

Dave Emery

tions and learn who they need to ask for
help. Dave cannot emphasize enough the
importance of being resourceful. Someone
willing to step out of their comfort zone is
more capable, more marketable, and more

promotable.

Every time someone asked Dave a question
about the different experiences he had, it
was because they were preparing to hire him
or promote him. Those experience made
him stand out and showcased his ability to
be able to handle any situation that he was
put in. He was unique. His question for
young professionals entering this industry is
what will they do to stand out?

FOCUS 9
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THE COMPETITIVE ADVANTAGE
OF NETWORKING IN WYOMING

TORI CAMPBELL -
PRESIDENT AND CO-
FOUNDER, MIZZEN
ENERGY & MIZZEN
ENERGY SERVICES

he energy sector connects individuals

in the state of Wyoming on a daily ba-
sis. Looking across the rolling prairie it is
hard to miss the various energy related ac-
tivities going on throughout the state. The
University of Wyoming is often the catalyst
for connecting young and ambitious indi-
viduals looking for careers in the energy
sector. UW students are given unique net-
working opportunities as they live in an area
surrounded by the very people that shape
the energy industry. Energy is part of our
culture and part of what makes learning
about energy in our state such an incredible
experience. Tori Campbell has leveraged the
contacts she has made at the university and
in the Rocky Mountain area to nurture and
grow her business.

Throughout her nearly 25 year career in nat-
ural resources and as President and Founder
of Mizzen Energy and Mizzen Energy Ser-
vices, Tori Campbell’s strategic vision, plan-
ning, and tenacity have served her well in
business. Tori is thoughtful, respectful, pre-
pared, trustworthy and most of all, she acts
with an extremely high level of integrity.
She attributes these qualities to her success
in the energy sector. Tori currently serves
on our College of Business Advisory Board
and was recognized as a College of Business
distinguished alumni in 2014, thus she em-
bodies the qualities that make us proud to

10 » FOCUS

call her a University of Wyoming College of

Business graduate.

She began her career with Colorado Inter-
state Gas Company, moved to Aquila En-
ergy, and was then recruited to join Black
Hills Corporation. She eventually led the
Black Hills Corporation’s energy marketing
division. At Black Hills Corporation Tori
was the chief executive responsible for the
strategic direction of nearly 60 employees
along with the physical and financial con-
tracts for natural gas, crude oil, coal, elec-
tricity, and environmental products. After
more than 20 years of career building expe-
rience and contacts she was ready to launch
her own business, Mizzen Energy and Miz-
zen Energy Services.

Tori’s presence in the male-dominated en-
ergy industry is a beacon for other women
from the University of Wyoming. Tori ac-
knowledges that it can be difficult for wom-
an to succeed in this industry and that creat-
ing successful connections involves being an
assertive woman. Tori stresses that women
should seek out opportunities or volunteer
to participate in projects and discussions as
a means of networking that could open up
more options for their future. Women need
to interact with clients and co-workers in a
variety of ways to build additional skill sets.
Tori credits her excellent working relation-
ships to dynamic communication and prob-
lem solving skills. When women effectively
leverage their soft skills they have the abil-
ity to shape the energy industry and open
up doors for other confident women. Tori’s
success is creating unprecedented opportu-
nities for young women in the energy sector.

Tori Campbell has
leveraged the contacts
she has made at the
university and in the
Rocky Mountain area
to nurture and grow

her business.
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RESEARCH THAT REACHES DECISION MAKERS

ROB GODBY -
ASSOCIATE
PROFESSOR OF
ECONOMICS

Dr. Rob Godby is the current Econom-
ics and Finance Department Chair
within our College of Business. He is also
the Director of the Center for Energy Eco-
nomics and Public Policy at the University
of Wyoming in connection with the School
of Energy Resources (SER). Through SER
Rob was recently awarded the Nielson En-
ergy Fellowship, which recognizes the most
outstanding UW faculty impacting the
mission of the SER: “to develop and deploy
expertise necessary to solve critical energy

challenges.”

Rob’s research focuses on natural gas and
coal through their inherent competitive
relationship, their varying effects on the
electricity industry, and their impact on the
State of Wyoming. He also recognizes that
natural gas and coal play a significant role in
ongoing climate change debates. Recent cli-
mate change regulations, such as the Clean
Power Plan, will take their course during the
next five to seven years, and in a number
of situations the state is not supportive of
them. Rob understands the impact climate
change regulations could have on Wyo-
ming, but has also presented a number of
compelling arguments as to why affecting
change towards these regulations in Wyo-
ming will not solve the problem.

In his opinion, it is not what the state of Wy-
oming is doing, but instead what the rest of
the United States is doing. Over 95% of the
coal and natural gas produced in Wyoming
is exported to other areas of the country so
the level to which other states support cli-
mate change regulation can directly impact
Wyoming. For instance, taxing the use of
coal more significantly than natural gas will,
for obvious reasons, decrease the demand
for coal across the nation. That decrease in
demand will directly affect coal production
in the State of Wyoming. That effect on
coal production would influence the state’s
economy as Wyoming is currently the na-
tion’s largest producer of coal. We produce

The heart of Rob’s research is at the policy end. The

analysis he completes provides him and policy makers
with the knowledge it takes to make better informed

decisions on regulatory changes within the energy sector.

Rob Godby

more than 40% of the nation’s coal, which
is greater than the next six states combined.

The demand for coal and gas in the United
States directly impacts the economy in Wy-
oming. The impact on the economy will al-
ter the state’s revenues, which directly affects
areas such as our school districts. Rob has
been commissioned to research the economic
impact of current coal production and its in-
fluence on the building of new schools — one
example of the work Rob does to support Wy-
oming through his research. Research such as
this allows Rob to speak to legislators about
specific areas of impact that are pending policy
changes. The heart of Rob's research is at the
policy end. The analysis he completes provides
him and policy makers with the knowledge it
takes to make better informed decisions on
regulatory changes within the energy sector.

Knowledge is power. Not every research
paper is published and not every published
paper reaches a large audience. Rob ensures
that his research, and the research of many
other professors at the University of Wyo-
ming, reaches decision makers.

FOCUS il
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MARKETING RESEARCH POLLS
STATES ON ENERGY POLICIES

MARK PETERSON -
PROFESSOR OF
MARKETING

It’s a sweltering day in the middle of June,
and Mark Peterson is trudging to his next
meeting on Capitol Hill in Washington,
D.C. He knows that he has valuable informa-
tion to share, but his question is who will lis-
ten? So why is a Professor of Marketing from
our College of Business doing “shoe-leather
lobbying” so far from home? He is confident
that the information he has should be tak-
en into account before decisions are made
regarding policy changes around the energy
sector. His research can be directly tied to
states where energy-related issues are hotly
debated and could directly affect electoral
votes in the upcoming elections.

Where normal polls simply ask a respon-
dent whether or not they support an issue,
Dr. Peterson’s research platform forces peo-
ple to choose which policy issues are
more important. Through conjoint
analysis, which uses a trade-off ap-
proach, this project provides a more
realistic measure of the importance
the public gives to different energy
policies than what typical political
research attempts to do. Dr. Peterson
believes that he and David Feldman
of the Center for Citizens Perspective
on Energy Policy (CCPEP) have de-
veloped a research platform that can
provide policy makers with the same
type of consumer insight as business-
es often receive regarding potential
product launches.

Mark’s group has already gathered
large data samples from Kentucky,

12 » FOCUS

Massachusetts, Minnesota, Nevada, and
Wyoming regarding the importance states
place on outcomes likely resulting from
different energy policy changes. Though
differences were seen from state to state, a
general pattern of agreement persists about
which energy policies are more important.
For example, in trade-off situations, a large
portion of respondents gave the most im-
portance to policy outcomes dealing with
energy costs over outcomes like job creation
or state’s costs incurred to meet the EPA’s
Clean Power Plan.

Their research has been able to provide valu-
able insight into not only which policy out-
comes voters care about, but they can now
project actual losses and gains in electoral
votes regarding each issue. Mark has taken
time to review prospect theory, a concept of
behavioral economics, which suggests that
“losses loom greater than gains.” Between

this theory and the data still being collected

Mark Peterson, Senator Kay Hagan of North Carolina,
and David Feldman of Atlanta’s SDR Consulting.

by Professor Peterson, specific suggestions
could be made to potential elected officials
in each state regarding which issues are
worth initiating change because of support
in the electorate and which areas of energy
policy are not worth changing. With ener-
gy policies becoming such hot topics in a
number of states, this research could truly
impact election outcomes, particularly if
Mark can win additional funding to expand
the research across other states.

MarK’s research project has not fallen on deaf
ears in Washington. He has already present-
ed his findings to Matt Leggett, the Chief
Policy Counsel for the Republican Senate
Committee on Energy, the Environment
and Agriculture (Legget reports to Wyoming
Senator John Barrasso), as well as staff mem-
bers for the Department of Energy, and the
National Association of Regulated Utility
Commissioners. All have been encouraging
and have offered valuable commentary. Ad-
ditionally, Mark has briefed the North
Carolina Department of Environment
and Natural Resources, as well as rep-
resentatives from Duke Power. This is
a start, but Mark has high hopes. He
plans to expand his research to the big
states next — California, Texas, and
New York. Eventually he hopes pol-
icy makers will be asking for this type
of research as they sort out complex
issues that will affect citizens. “The
action appears to be at the state level
in the coming years,” Peterson said.
“Rather than relying on conjecture or
anecdote, policymakers could make
decisions about energy policies and
really know the relative importance to
citizens of the focal issue among all

. »
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CONNECTING RESEARCH AND TEACHING
THROUGH HISTORICAL PROGRESSION

TIM CONSIDINE -
SCHOOL OF ENERGY
RESOURCES
PROFESSOR OF
ENERGY ECONOMICS

Dr. Timothy Considine has published
research on petroleum market analy-
sis in the top economics journals. The Cato
Institute has published his work exploring
management policy issues facing the U.S.
Strategic Petroleum Reserve. Even the U.S.
Department of Energy’s Office of the Stra-
tegic Petroleum Reserve currently uses his
econometric model of world crude oil mar-
kets to estimate the market impacts of var-
ious management policies. Dr. Considine
is currently teaching an undergraduate
class titled “Commercial History of Oil”,
an MBA class “Energy Economics,” and a
Ph.D. seminar on energy economics. His
wealth of knowledge and vast expertise of
the oil industry in particular provides him
with the ability to teach such varying au-

diences.

While his expertise is vast, he relies on two
key texts, “The Prize” and “The Quest” by
Daniel Yergin, for his undergraduate class-
es. Through these texts he highlights three
key themes in the oil and gas industry de-
velopment from the mid-19" century to the
present.

First, the ideas brought forth during in that
time period influenced what businesses and
industries look like today. Standard Oil was
one of the first multinational businesses and
was the foundation for significant industry
growth throughout a number of sectors.

The second theme he discusses is oil as a
strategic commodity at key times in history.
America was the largest producer and sup-

Tim Considine

plied almost 75% of the world’s oil from
1859 through 1960. Specifically, America’s
significant access to and control of oil was a
key indicator of power during World War I
and World War II.

The third theme Tim highlights in his class
is the concept of the newly created “hy-
drocarbon society.” At one point in history
the creation of kerosene was crucial to the
advancement of every industry due to its
chemical make-up allowing it to burn slow-
er so that working in the dark became an
increased possibility. This labeled the 19*
century as the “century of light” where read-
ing, studying, and work productivity were
all increased. At the turn of the 20* cen-
tury, another element in the hydrocarbon
discussion took place. Crude oil refining
produced gasoline and thus an automobile

industry became feasible. Thus the 20 cen-
tury was referred to as the “century of mo-
bility.” Oil allowed the world to become a

smaller place.

All of this knowledge about the history of
oil provides our College of Business stu-
dents with an incredible understanding of
a truly unique industry. Students that were
once uninterested in the industry now un-
derstand that oil affects nearly every other
industry they are interested in. Students can
also use oil as an example of how innovation
and change happen in industry. Not only
can oil be refined into gasoline, but other
by-products such as kerosene, jet fuel, and

even petroleum coke.

This leads to one of Tim’s current research
interests — the restrictions on petroleum
coke exports in the United States. Tim’s
teaching is influenced by both history and
his research regarding energy innovation.
Tim’s research portfolio includes feasibility
studies of turning natural gas into a liquid
form and the impact that the Powder Riv-
er Basin coal production has had on the
State of Wyoming. In 2009, he produced an
economic impact analysis which suggested
natural gas as the “emerging giant” in the
energy sector.

Dr. Considine’s classes and research rein-
force the concept that the energy industry
has evolved and is still evolving. His research
allows him to stay current and even suggest
future outcomes in the industry. Tim’s ex-
tensive knowledge helps students prepare
for careers in the energy industry. Students
from the College of Business are given the
rare opportunity to learn from scholars such
as Tim. His classes combine historical back-
ground and progressive research to ensure
that our students are prepared to move for-
ward in the industry.
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ENERGY ACCOUNTING OUTSIDE THE TEXTBOOKS

ROBSON GLASSCOCK -
ASSISTANT PROFESSOR
OF ACCOUNTING

n the first day of class Dr. Robson

Glasscock, CPA, reads an article from
the Wall Street Journal to his students. The
article highlights over $400 million worth
of interest payments one company does not
have reflected on their balance sheet, despite
it being clear as day on the income state-
ment. He asks his scudents why. If someone
from the Wall Street Journal realizes this is a
problem, shouldn’t you?

Prior to academia, Rob worked for one
of the “Big 4” public accounting firms as
a senior associate in audit and assurance
services. His clients ranged from publicly
traded midstream to exploration and pro-
duction companies out of the Denver area.
His time as an auditor for energy companies
now allows him to connect curriculum to
practical use in the energy sector. Because of
his time outside of academia he likes to get
“outside of the books” as regularly as he can.

Why study a case out of book when a stu-
dent can learn how to pull up a current 10K
off the SEC website? Reviewing financial re-
ports and the rules that go along with them
in real time ensures that what he is teaching
is as current as it can be. When Dr. Glass-
cock provides these learning experiences to
his students, he is allowing them to immerse
themselves into what life is like after gradu-
ation. No one has their accounting book to
review the rules — they need to know the Ac-
counting Codification and where to find it.

His teaching style shifts between the “big
picture” and the “mechanics” so that stu-
dents will be able to understand both the
theory and the application. He wants stu-
dents to realize what they are trying to ac-
complish, why things need to be done in a
certain way, and how they need to go about
handling the situation in a fast-paced realis-
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Robson Glasscock

tic environment. In order for Rob to under-
stand what the environment is like within
the E&P industry, his research is very cur-
rent. He just published an article dealing
with suspended well costs in relation to the
market value, discussing a present topic
within the industry right now.

The University of Wyoming College of
Business has strong relationships with a
number of E&P companies and their exper-
tise is something that we value immensely.
These industry professionals highlighted the
skills students needed to have after gradu-
ation and those skills were quite a bit dif-
ferent than what is being taught at other
schools. Through our strong relationships
with these professionals and the versatility
of our faculty, a new class, Accounting in
the Energy Sector, is now offered in the Col-
lege of Business, and taught by Rob.

Exploration and production companies are
subject to two different sets of account-
ing and financial reporting standards. The
choice between following the “full cost”
method or “successful efforts” method of

Why study a case out
of book when a student
can learn how to pull
up a current 10K off of
the SEC website?

accounting is a voluntary one, each requir-
ing its own levels of expertise. Typically,
students learn about accounting through
examples such as retail and manufacturing
companies. Though these examples can pro-
vide a student with a solid understanding of
Generally Accepted Accounting Principles,
it will not adequately prepare students for
an accounting or financial reporting job
with an E&P company. The unique oper-
ating environments of these firms necessi-
tates a specialized set of industry specific
accounting skills. Luckily, our College of
Business has Dr. Glasscock.
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EXPERIENTIAL LEARNING CREATES
VALUE IN THE JOB MARKET

BARRY BREWER -
ASSISTANT PROFESSOR
OF DECISION SCIENCE

As a child, field trips were a highly an-
ticipated opportunity to get away from
school for the day. A trip to a museum or to
see a play might have been the best oppor-
tunity for a teacher to allow their students
to experience what they were learning. At a
university level, field trips come few and far
between, but the value of experiential learn-
ing isnt lost on Dr. Barry Brewer.

Part of taking an Energy Supply Chain Man-
agement class with Assistant Professor Barry
Brewer is taking a tour of energy facilities
around Wyoming. This three day long tour
allows for experiential learning, spanning
the energy sector. This year students first
arrived at Cloud Peak Energy’s Antelope
Coal Mine south of Gillette for a tour. Stu-
dents met with Cloud Peak’s supply chain
team, took a tour of the Black Hills Power
Plant then wrapped up day one with a visit
to L&H Industrial. The second day student
toured Cameco Resources’ Uranium Mine
then drove to Casper to visit Shane True of
True Companies and wrapped up with a
tour of Baker Hughes Drilling Services. Be-
fore heading back to Laramie, the students
visited with PacifiCorp Wind Operations
near Douglas and toured a True drill rig in

Wright.

Through this type of trip students are able
to grasp concepts in seconds that may take
hours to understand in a classroom setting.
Supply chain management is very different
within the energy sector and without indus-
try assistance it would be hard to under-
stand subtle differences. Many businesses
manage their supply chain internally, but
within the energy industry procurement of

different services is more representative of
the supply chain. After spending so much
time learning about the energy industry
from textbooks, this experience gives them
the chance to see how concepts are embod-
ied in practice. The enhanced understand-
ing of the assets and activities of the energy
industry improves our students’ ability to
manage it.

Dr. Brewer understands that he is not able
to take students out into the industry every
class, but the experiential learning does not
stop after the energy facilities tour. Barry has
been able to leverage industry contacts to
provide the students with as much exposure
as possible. Throughout recent semesters,
he has invited Anadarko Petroleum into
his class to conduct a series of short busi-
ness cases. Students video conference with
someone within Anadarko who can speak
directly about a case problem then suggest
feasible ideas to implement.

For the final case of each semester, Barry re-

quires the energy supply chain management
students to prepare presentations for a team
of Anadarko representatives that come to
campus. In addition to their time in class,
often the Anadarko representatives will as-
sist with mock interviews as well as offer re-
sume help and industry advice. This type of
interaction allows the students to learn on a
heightened, practical level and be rewarded
for their hard work with the possibility of a

future career.

Our College of Business students are set
apart in the job market because they have
gone beyond a base level understanding of
business and have actually been able to ap-
ply their knowledge in a practical setting.
Students are able to be innovative while the
consequences are lower in a learning envi-
ronment. By the time our graduates arrive
on their first day of work they know, to
some degree, what will and won’t work.
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ENERGY MANAGEMENT MBA STUDENTS

TYLER GIBBS
Tyler Gibbs is a second year Energy Management MBA student,

originally from Buffalo, Wyoming. He was a transfer student to
the University of Wyoming from Montana State University that
completed his undergraduate studies in microbiology and chemis-
try. During his undergraduate summers he worked for the Johnson
County Ambulance Service, Johnson County Coroner’s Office, and
the Harness Funeral Home. He was a certified Emergency Medical
Technician for four years and also served as an assistant coroner and
assistant mortician, which lead him to pursue a career in medicine.
After his graduation from UW in 2013, he lost interest in healthcare
while he was working for Gastroenterology Associates in Casper. His
interests shifted to the energy industry and he caught word of our
Energy Management MBA Program, which he began in 2014.

Growing up in Buffalo, Tyler witnessed the coalbed methane boom
and bust in the Powder River Basin. The currently depressed energy
commodities remind him of the coalbed methane bust, though he
recognizes the oil and gas industry will recover. The Energy Man-
agement MBA Program has provided Tyler with the knowledge and
experience to understand the industry on a deeper level - something
that he believes will be very beneficial in his career. He is excited to
utilize the skills he has developed. He hopes that as energy markets
recover he will be able to find work within one of his areas of inter-
est: finance, asset management, and investments. Upon graduation
Tyler will seek work with midstream and utility companies that have
operations in Wyoming. Companies will be thrilled to have some-
one that has worked on projects for Black Hills Corporation and
the Southeastern Wyoming Economic Development District, while
earning the MBA Standing Tall Award for consistently demonstrat-
ing honesty, integrity, and ethical standards.
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VIVIAN RUGSLAND

Vivian Rugsland is a second year MBA student from Birkeland, a
small town in Southern Norway, enrolled in the Energy Manage-
ment track of our MBA Program. She originally found herself at the
University of Wyoming as an exchange student for the 2013-2014
school year. During this time she completed her bachelor’s degree in
renewable energy from the University of Life Science at As, Norway.
Vivian is no stranger to traveling far from home though.

After graduating from high school in 2009, she spent three years
traveling to different parts of the world. She volunteered at a rural
hospital in Tanzania, held an internship at a Montana guest ranch,
and worked on a station in Australia. Throughout those travels she
met many interesting and diverse people. This allowed her to de-
velop a deeper understanding of other cultures. She feels that this
experience is something that could never be taught in a classroom,

and that provides her with a unique perspective.

Her unique perspective is now involved in every MBA cohort dis-
cussion and class she is in, providing her classmates with an enriched
experience. This opportunity to accumulate business knowledge in
the United States with peers from across the country allows her to be
one step closer to achieving her goal of working within the energy
sector in the United States. If she had to choose an MBA program
all over again she would be right back here in Laramie, enjoying the
outdoor activities, the unique curriculum, and the tight-knit cohort
of young professionals.



ERICA SEARCY

“From the moment [ started this program, I have been impressed at
every step,” stated Erica. Her first day with the UW MBA Program
was spent on a trip to Jackson Hole, Wyoming where she partici-
pated in a leadership summit. She was joined there by all the rest
of her new peers as well as second year students, diverse industry
professionals, and our faculty members.

Erica talks about faculty as though they are her best friends. She
proclaims that they not only have unique backgrounds that provide
invaluable insight, but they take a genuine interest in getting to
know the career objectives of each student. It is important to Erica
for her to be able to bounce ideas off faculty members about career
outcomes as easily as she can approach them about class projects.

In addition to faculty interactions, each week students are able to
connect with accomplished industry professionals. This opportunity
gives the MBA students the most current information from the in-
dustry, whether they are talking about the most recent earnings from
the quarter or the problems they are having with projects manage-
ment. This enables them to put their knowledge to the test regularly.
Being able to interact at such a high level with industry leaders keeps
students humble, but confident. As they prove themselves during
important discussions like these, our students build a network of
contacts that can further their careers post-graduation and even
many years down the road.

If the practical experience in the classroom was not enough, Erica
will tell you that our program gets everyone out of their seats and out
of the building on a regular basis. Students work in interdisciplinary
teams on consulting projects to address real industry challenges for
companies. The international experience in Germany is another ex-

perience that Erica was very excited about. The opportunity to gain
not only a real-world perspective, but a global perspective of strategic
business practices is truly invaluable and takes the practicality of the
MBA degree to another level. No matter the situation, Erica enjoys
that she has always been able to share her perspective.

Erica Searcy is originally from Grand Junction, Colorado. She
studied psychology and business at Colorado Mesa University and
during that time she developed particular interests that have led her
to pursue industrial and organizational behavior research. She has
sought to apply her research findings to daily business operations,
particularly in the energy sector. Growing up in Western Colora-
do, she understands the impact the energy industry can have on a
local economy — something we understand very well throughout
Wyoming. Erica decided to focus her education towards the Energy
Management MBA track because, although there are many challeng-
es in the energy industry right now, she believes that opportunities
await people who are willing and able to overcome challenges.

Erica has had the privilege of joining an MBA cohort that consists
of remarkably diverse individuals that encourage her daily to push
herself. The varying educational backgrounds and interests allow
the students the opportunity to learn from each other and consider
problem-solving with new perspectives. She is very excited to take
the momentum of working with this team into the workforce. She
is confident that after graduating from our program, the organiza-
tional behavior research she is working on will be something that she
can implement with an energy company to achieve higher levels of
motivation and innovation within their teams.

FOCUS » 17



FOCUS»

ENERGY MANAGEMENT MBA STUDENTS

MUNA OWEIDAT

Muna Oweidat was born and raised in Amman, Jordan and
attended the Hashemite University where she earned her un-
dergraduate degree in computer engineering in 2012. After grad-
uation she worked for two years as a software engineer and a web
developer, but her dreams were set on the United States. She had al-
ways wanted to pursue a graduate education in America and through
a combination of hard work, determination, and a bit of luck she is
now living her dream with us here in Laramie. Muna is in her final
year of our Energy Management MBA Program and she is currently
working as a research assistant with the Enhanced Oil Recovery In-
stitute at UW.

There are more than a few stops between Jordan and Laramie so
many people are interested in how Muna decided upon our MBA
program. Her primary reason for choosing us was the quality of
the education we provide. The small student-to-faculty ratio was
very important to her, reassuring her that the education she would
receive would be tailored to the ways in which she wants to grow
professionally. The cohort-based learning system made her feel like
she would be connected right away to all of the resources and ex-
pertise of her peers.

The first time she visited our campus, she recognized and appre-
ciated UW’s unique campus environment. She truly believes that,
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not only our College of Business, but the entire university is com-
mitted to equipping students with the skills they need for a suc-
cessful career. The interactive education provided is practical and
Muna feels that this type of education represents a wider and dif-
ferent experience from her undergraduate education in Jordan. She
reminds us that this type of learning environment is only enhanced
by the friendly environment for international cultural exchange
within UW. “I have pride in Wyoming and therefore I chose to ‘Go
for Gold,” Muna says.

After such a major decision and a cultural shift, many students
might have buyer’s remorse — not Muna. She explains that energy
is a global challenge and the world is continuously seeking sus-
tainable solutions. As a global challenge, she felt that she needed
to hone her skills in a global environment. She chose the Energy
Management track of the MBA Program because she wanted to
integrate her technical background with business knowledge, as-
piring to be part of the global solution. Being in a state full of
resources like Wyoming seemed to be a very unique opportunity
other programs could not offer.

In Muna’s case, the opportunity more than proved itself when it pro-
vided her with full exposure to the state resources through energy
tours during the semester, industry speakers every week, and most
importantly, allowing her to be a part of consulting work with large

companies during summer projects.

Over the course of this past summer, Muna was part of an MBA con-
sulting project for Black Hills Corporation. Her group was assigned
the task of creating a matrix to prioritize the projects in the compa-
ny's portfolio. As a result of the work she performed, she was offered
the opportunity to join Black Hills post-graduation as a Business In-
telligence Developer which she is very enthusiastic about. Her skills
were put to the test during the project and she was able to showcase
her abilities to high level executives. In addition, the summer project
allowed her to interact with so many different divisions within the
company that she knew Black Hills would be a great fit.

“I am very thankful for the University of Wyoming, the College of
Business, and the MBA program, especially Assistant Dean Steve
Farkas. They put in tremendous effort and time to provide students
with the resources they need to succeed,” Muna says. “The program
provided me the advice and guidance that I needed to establish a
career after graduation. I clearly made the right decision in joining
UW MBA program.”
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ADDED VALUE FROM CLASSROOM
AND WORKPLACE LEARNING

ALI MOORE -
ROTATIONAL
ACCOUNTANT,
ANADARKO
PETROLEUM
CORPORATION

Q fter graduating in December 2014, Ali
oore began working for Anadarko

Petroleum Corporation. The summer prior
to graduation she had the privilege of com-
pleting an internship with Anadarko and
fell in love. She found that she enjoyed the
people at Anadarko, their values, and appre-
ciated the energy industry as a whole.

Currently a rotational accountant, a pro-
gram unique to Anadarko, Ali is able to ex-
perience the different accounting processes
involved in the exploration and production
of oil and gas. The two year program con-
sists of rotations through a variety of oper-
ational, financial, and corporate account-
ing departments then results in full-time
placement in one department. During her
rotations, Ali is encouraged to obtain her
CPA license and is currently testing for it
throughout the next year.

Ali’s experience with Anadarko has never
been solely about finishing her work. Her
program allows for continued learning and
exposure to many different people and parts
of the company. As a young professional,
Ali has the opportunity to network with
other recent graduates and with more expe-
rienced industry individuals. Various events
are held to ensure that employees are able to
connect and learn from each other. Addi-
tionally, employees can take classes related
to a variety of disciplines.
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Ali Moore

Much of what contributes to Ali’s learning
at Anadarko are the extra activities, similar
to her experience with our College. She ex-
plained that our College of Business taught
her that what someone does outside the
classroom is just as important as what they
do in it. Involvement with extracurricular
activities, interacting with peers, and utiliz-
ing resources are just as important as taking
tests and passing classes.

Ali found that Anadarko mimics this mind-
set by urging their employees to volunteer
in the community throughout the year with
organizations like Habitat for Humanity,
United Way, and Junior Achievement. The
opportunities to give back to the commu-
nity and connect with her coworkers out-
side of the workplace make Ali proud of her
organization. She explained that the people
at Anadarko exude a passion for their com-
pany and have a true desire to help others.
“What drew me to Anadarko from the be-
ginning was the people,” Ali states.

Through Anadarko recruiting efforts Ali
has learned that employers are looking for
well-rounded students who will contribute

to their organization in a plethora of ways.
She says that her colleagues regularly rec-
ognizes that our College cultivates quality
employees. Her College of Business expe-
riences always remind her that she is never
done learning. Ali fondly remembers the
investment that College of Business profes-
sors have in their students success. Recall-
ing that experiences both in and out of the
classroom gave her the confidence to pursue
the career she wanted, she knows that she
has a strong network and support system to

fall back on.

As a former student ambassador with UW
Admissions, Ali is well aware of the oppor-
tunities the University of Wyoming pro-
vides for its students that other universities
do not. She asserts that the greatest asset we
have are the professors and staff who are al-
ways more than willing to provide insight
or share experiences to help in any way they
can. Ali is still in contact with many of the
professors who taught her.

The past year with Anadarko has made Ali
grateful for her time in our College and has
shown her just how much she learned while
she was here. It is obvious that Ali takes a lot
of pride in working for Anadarko, but her
pride really shows when she talks about her
opportunity to work with other successful
University of Wyoming graduates. “While
I am not sure I will ever be able to repay
the University or the College of Business
for what it has given me, I try to take ev-
ery opportunity to represent UW positively
and talk to people about the institution that
gave me such a strong foundation for the
rest of my career,” Ali says.

FOCUS 19

4



FOCUS»

TRANSITIONING FROM THE ARMED FORCES

BEN BURGESON -
FINANCIAL ANALYST,
NOBLE ENERGY

Ben Burgeson graduated from our College
of Business in 2002 with a bachelor’s degree
in economics and finance. Post-graduation
he joined the U.S. Marine Corps, served for
nine years and now remains in the Marine
Corps Reserve. In 2011, Ben completed
his active duty service and wanted to find
a way to jump-start a career in the energy
sector, but needed more industry exposure.
Not afraid to seek help, he found exposure
alongside a strong energy-influenced educa-
tion within our MBA program.

Transitioning from military to civilian life
is often a challenge, and the transition into
student civilian life can be even more diffi-
cult. For every hesitation Ben had about go-
ing back to school, he was met with plenty
of reasons why he would make a great MBA
candidate. Being in the military taught him
to think about the big picture and accom-
plish tasks he was given to the best of his
abilities. These traits were what it would
take to be successful in the MBA program.

His military experience taught him to think
cross-functionally in order to be effective
and efficient in every project. While Ben
understood that a particular class may be fo-
cused on one component, at this stage in his
life he was not simply looking to pass a class.
Instead he would think of the big picture
and considered elements like the marketing
strategies or financial implications when he
submitted a management plan. He wanted
to understand all processes to be a produc-

tive team member.

After his graduation from our program in
2012, Ben took a financial analyst posi-
tion with Noble Energy in Houston, Texas.
There he was hired through their rotational
Junior Military Officer Leadership Program
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Ben Burgeson

and placed in the Internal Audit Depart-
ment. Since then he has worked in onshore
unconventional development programs, in-
cluding the Marcellus Shale and the Den-
ver-Julesburg Basin. Currently working in
the Denver office, he and a small team of
subject matter experts are carving out Noble
Energy’s midstream infrastructure to form a
wholly-owned midstream subsidiary.

Within Noble Energy, Ben has had the op-
portunity to touch nearly every facet of the
upstream and midstream oil and gas busi-
ness. These opportunities have allowed him
to feel valued because his colleagues and
mentors have relied on his work to make
strategic decisions for the company.

“Being part of a team and knowing that I
make a positive difference provides me with
an immense amount of satisfaction,” he stated.

Being a part of a team is one of the key reasons
that Ben found such value in our MBA pro-
gram. The cohort system we employ provides
our students with the ability to work with
others in the program as their colleagues on
real world projects. Additionally, the diversity
of individuals entering our program allows for
students from different types of backgrounds
to work together just as project teams are as-
sembled within businesses. During his time in
the program, Ben was part of a project team
that developed a business plan for a startup oil

and gas drilling company. This project provid-
ed him with information and expertise that he
has been able to apply directly to his career at
Noble Energy.

In addition to the team atmosphere, Ben
reminisced about the speaker series facili-
tated by the MBA program. The opportu-
nity to interact with industry leaders from
varying backgrounds provided him with the
unique insight he was secking. The oppor-
tunity to engage executives coupled with
knowledge gained from MBA courses pro-
vided Ben with an experience that he feels
not only differentiated him from other can-
didates during job interviews, but still sepa-
rates him from his colleagues.

Looking back on his time in our program,
Ben recognizes that the critical thinking and
time management skills that he honed in the
Marine Corps served him very well. He also
recognizes that he was not the only student
to bring a unique skill set into the program,
finding value in the different talents and per-
spectives of others, from those who were re-
cent graduates to those coming from indus-
try. The recent graduates reminded him of
the study skills needed, and the industry pro-
fessionals shared additional exposure and in-
sights with him. Recalling how he considered
the immense time commitment required for
the MBA program and how he would make
it work, now Ben smiles knowing it was com-
pletely worth the commitment.

Arriving to work early and staying late, he
has never been afraid to ask questions to bet-
ter understand his job and his business. He is
never afraid to step out of his comfort zone to
understand different viewpoints in order to
make the best decisions that will unlock the
most value for his company. Ben brought the
many successful attributes to the MBA pro-
gram that he continues to bring to his career:
work ethic, follow-through, curiosity, com-
munication, and cross-functional leadership.
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NETWORKING WITH THE MBA PROGRAM

MICHAEL WILCOX -
SUPPLY CHAIN
REPRESENTATIVE,
ANADARKO
PETROLEUM

Where do you want to work? What do
you want to do? What is it going to
take to get there? These are some of the ques-
tions Michael Willcox asked himself before
he began the Energy Management MBA
Program within our College of Business. In
2013, after completion of his undergradu-
ate degree at Boise State University, Michael
decided that he wanted to be a part of the
energy sector. Fascinated by the practices
of exploring and producing oil and gas, he
wanted to gain as much exposure as possible
while furthering his education. Originally
from Rawlins, Wyoming, he understood
the immediate benefits of completing an
Energy Management MBA in a state with

an abundance of energy resources like ours.

Not even two years later, Michael found
himself working for the company he knew
he wanted to be with — Anadarko Petro-
leum. The culture, lifestyle, and values of
Anadarko are what drew Michael in. He en-
joys the focus that Anadarko has on creating
shared value for not only investors, but the
communities that they serve within. The
real pride that Michael has in his company
stems from the continual development of
safe environmental practices to responsibly
explore and produce oil and gas. He did not
stumble upon Anadarko though. He was in-
troduced through our MBA Program which
helped him understand what he needed to
do to become a part of their organization.

Prior to attending college in Idaho, Michael
served for four years in the United States
Army Airborne Infantry. This experience
provided him with a unique sets of skills,
but he needed to be sure he could sell his
skillset to a company in the energy sector.
Michael is currently a Supply Chain Rep-

resentative for the Wattenberg Horizon-
tal Completions Team where he is able to
negotiate pricing and work orders for the
equipment and services which support
completions operations. How did he do it?
One word — networking.

Michael insistently talks about the impor-
tance of networking, a skill that he was
taught during our MBA Program. Constant
exposure to energy professionals through
a weekly speaker series and opportunities
to visit a number of energy company sites
pushed Michael to understand the value of
networking. The resources that were made
available to him in order to develop a net-
work of contacts astounded him. When he
looks back on the program he really is re-
minded of the emphasis placed on network-
ing — something he feels is not traditionally
focused on in most academic settings. He
used that network to leverage possible job
opportunities and he mentions how diffi-
cult it would have been to earn a position at
Anadarko without it.

Michael understands that not only would it
have been hard to acquire the job in the first
place, but without his education in Laramie,
it would be very challenging to be success-
ful in his role. Now that he understands the
opportunities that networking can provide,
he strives to network every day during work.
Understanding the value in relationships
and networking has already paid dividends
for Michael in his successes with supplier
mitigation. In addition, the energy supply
chain class offered through our program
provided him with practical applications for
managing and maintaining an open mind
while mitigating suppliers, contracts, and
other day-to-day tasks.

As his first year in the industry comes to a
close, Michael has learned a lot of valuable
lessons to share with students interested in
pursuing a similar career path. Foremost, he
initially wants to remind everyone that the
need for energy will never go away, regard-

Michael Willcox:

less of how energy is obtained. There will
always be ample opportunity to find jobs in
this industry if you know where to look, are
well-educated, and are persistent. He high-
lights being proactive in a job search as an
element that few people take true advantage
of. Students in our energy-related classes
often visit energy companies and those are
perfect opportunities to learn about compa-
nies they might be interested in working for
and their available positions.

Using the resources available will ensure
students give themselves the best opportu-
nity to succeed. Professors with industry
knowledge are available. Our College of
Business has a career center. Alumni are easy
to connect with and are regularly interested
in mentorship. Michael smiles when he says
that it is alright to ask for help from time to
time, but make sure to repay the favor when
given the opportunity. “Now is my oppor-
tunity to lend a helping hand and I hope to
network with any students or alumni from
the University of Wyoming College of Busi-
ness that are interested in this industry,” he
states.
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VALUING THE ROLE OF DAILY ETHICAL DECISIONS

NATHAN COFFEEN -
STRATEGIC SOURCING
REPRESENTATIVE,
ANADARKO
PETROLEUM

« our reputation walks through the

door an hour before you do,” says
an emphatic Nathan Coffeen. The College
of Business curriculum is taught through
the lens of being an ethical professional. At
times, students may question why they need
to study ethics. They are confident when
it comes the time to make a decision they
will make the right one, but once someone
crosses the threshold from student to pro-
fessional those decisions are made on a daily
basis. Nathan hopes our students have not
discounted the ethics they have been taught.
He is adamant that professionals cannot
compromise their ethics and expect an easy
fix later on. A true UW College of Business
student will stand their ground.

Nathan Coffeen is a 2009 and 2011 grad-
uate from our undergraduate and graduate
programs in Business Administration. Cur-
rently a Strategic Sourcing Representative
within the Rockies Drilling Department for
Anadarko Petroleum, he credits three core
areas of our curriculum with his success in
the industry: ethics, strategy, and analytics.
All of the coursework within the College of
Business revolve around these three areas
and they translate directly into his role and
responsibilities at Anadarko and into the in-
dustry at large.

At Anadarko Nathan is involved in a num-
ber of special projects with upper manage-
ment. When these types of projects are as-
signed to him he sees them as opportunities
to influence decisions and strategies within
the company that his co-workers are not

always afforded. Along with his hard work
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and early success within this field, he attri-
butes the assignment of these projects to
him as a direct result of his education re-
ceived from the completion of the Universi-
ty of Wyoming MBA Program.

He encourages people to consider an MBA
from UW. It does not matter if the student
is fresh off their undergraduate degree or has
10 years of experience in the field, Nathan
says that the College of Business faculty are
dedicated to instilling ethics into the next
generation of business professionals. He
explains that learning to think strategically
and analytically are two of the most import-
ant skills a student will take away from the
program. A strategy will aid in overcoming
difficult situations in the business environ-
ment and the analytics involved within the
program will help in understanding the im-
pact of macro vs. micro economic forces on
the business itself. An education focused on
strategy and analytics will aid a young pro-
fessional in providing their company with a
high level of execution.

The skills associated with the MBA program
have allowed Nathan to assert what needs to
be done in various situations. He acknowl-
edges that our program taught him to think
beyond reactive thinking and instead focus
on prescriptive thinking. This has allowed
him to prioritize what needs to be done
immediately while remaining focused on
preparing for the future. He considers fis-
cal discipline in the short and long term

Nathan Coffeen

and how decisions made today will affect
Anadarko in the future. This is the type of
reputation that Nathan wants to have and

will continue to develop.

Nathan Coffeen credits three core areas of our

curriculum with his success in the industry:

ethics, strategy, and analytics.
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Each issue, the College
of Business likes to
recognize a number of
scholarship donors and the
opportunities they create
Jor our students to succeed.
Their generous contributions
remove financial burdens
Jfrom students already
carrying heavy loads of
classes, internships, and
extracurricular activities.

ANDRIKOPOULOS
FAMILY SCHOLARSHIP

Andy and Barbara Andrikopoulos estab-
lished this endowed scholarship to provide
funds for business students transferring
from Laramie County Community College.
Special consideration is given to students
who have shown a desire to improve their
station in life through education.

This year the scholarship was awarded to
these four students:

Raven Coward of Cheyenne
Laraine Kopetsky of Burns

Jie Wang of China (the country)
Mark Devenney of Detroit, M1

BAILEY ENERGY MBA
SCHOLARSHIP

Keith Bailey established this scholarship in
2014 with the help of WPX Energy, Inc.
to award students in the Energy MBA Pro-
gram.

This year the scholarship was awarded to
these four students:

Leiland Pfeifer of Hulett

Muna Oweidat of Jordan (the country)
Tyler Gibbs of Buffalo

Scott Lamb of Casper

FEATURED SCHOLARSHIP:

Vince Siren Energy Accounting Scholarship

Vince Siren created this scholarship in 2015. Awards are made to
full-time accounting majors who are enrolled in or plan to enroll
in Energy Accounting classes. The College of Business looks for-
ward to awarding this fund in future years. Applications for this

scholarship can be found on our website:
http://www.uwyo.edu/business/scholarships

CLOUD PEAK ENERGY
CAREER AWARENESS
SCHOLARSHIP IN
BUSINESS

Cloud Peak Energy created this scholarship
to recognize students who have interned,
worked or plan to work in the energy and/
or mining industry. Awards are made to
full-time College of Business students in
good academic standing.

This year the scholarship was awarded to
these four students:

Morgan Jones of Casper

Lillie Johnson of Casper

Dante Halalilku of Gillette
Colby Bundy of Fort Collins, CO

KOSMAN FAMILY
SCHOLARSHIP FUND

The Kosman Family established this schol-
arship in 2012. Awards are made to full-
time students with College of Business
majors and a minor in the Haub School
of Environment and Natural Resources or
dual majors of the two schools.

Travis Brammer of Sterling, CO

“The
scholarships
that | have
received are
allowing me to
graduate with
no debt. I'm
very thankful
for the opportunities that the
University of Wyoming has given
to me as well as the generous
donors who are supporting me.
The scholarships that | have
received have shown me that hard
work and dedication truly pay
off.” - Lillie Johnson

“The Kosman
Family
Scholarship
will help

me achieve
my goal of
graduating
on time and
taking my place in the workforce
with a venture capital firm.”

- Travis Brammer
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TRUE CHAIR: BRINGING TOGETHER
ECONOMICS AND THE PETROLEUM INDUSTRY

H. A. Dave True began as a drilling contrac-
tor in Casper. His company grew to include
operations in trucking, pipelines, oil ser-
vices, purchasing, finances, environmental,
and ranching that employ more than 1,000
people throughout the United States. A
University of Wyoming Trustee for 12 years,
he believed in Wyoming and in higher edu-
cation. That's why the True family through
the True Foundation established the H. A.
(Dave) True, Jr. Chair in Petroleum and
Natural Gas Economics.

“Petroleum and oil and gas are critical to
the state,” says his son Dave Jr. “It’s very
important to our family and our heritage.
Obviously, dad was very engaged in the
industry for a lifetime, and he also always
focused on economics and the business as-
pects of that industry.”

After looking around the country, Dave Jr.
says he didn’t see anyone focusing on eco-
nomics of the petroleum industry. As a re-
sult, the True Chair was created to honor
his father “and to bring the economics and
oil and gas business together for a higher
education purpose.” The True Chair sup-
ports a UW faculty member in petroleum
and natural gas economics not only in their
research, but also in educating UW students
on economic implications.

“It was very important from day one that
the individual in the chair not only focus on
research but also on teaching,” says Dave Jr.
“That was really a pivotal aspect of it.”

UW’s Charles “Chuck” Mason, profes-
sor of petroleum and natural gas econom-
ics, has served as the inaugural True Chair
since 2007. Ranked among the world’s top
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100 environmental economists, he earned
a bachelor’s and doctorate in economics,
and a bachelor’s in mathematics from the
University of California at Berkeley. Wide-
ly published, he has been a visiting schol-
ar across the U.S. and in other countries,
including England, Denmark, Australia,
New Zealand, Italy, and Germany. Chuck
researches and teaches a variety of subjects,
including applied game theory, environ-
mental and resource economics, collusion
mergers, common property resources, oil
and gas economics, the economics of uncer-
tainty, industrial organization, and interme-
diate microeconomics.

“There have been a handful of research
projects I'm quite proud of that have
come out of the direction that my intel-
lectual efforts have taken in the last eight
or nine years since I've taken the chair,”

says Chuck.

One effort was a collaboration investigat-
ing the production and economics of shale
gas. This resulted in a published paper that
concluded “the likely scope of economic
benefits is extraordinarily large.” Addition-
al research analyzed the recent lifting of the
40 year ban on crude oil exports and found
that lifting the ban most likely will reduce
gasoline prices.

While Chuck has been vigorously involved
in research, the True Chair has also allowed
him to create an oil and gas economics
course, which is only similar to one other
course in the world (Aberdeen, Scotland).
“It turned out to be quite an undertaking,”
Chuck says. “There was a fair bit of prepa-
ration time getting it up to speed. There’s
not a snowball’s chance that I would have

taught this class were it not for the chair,
and it’s been a delight to teach.”

Without a textbook on the topic, Chuck
created a monograph, which in the future
may be developed into a longer textbook.
As a result of this endowment, not only has
he been able to create and teach a trailblaz-
ing class, now College of Business students
experience an education that almost no one
else is the world is receiving. Grateful for
the support the chair has given him, the di-
rection Chuck’s work has taken would not
have been possible without the True family’s
support.

The creation of this
chair has provided
Professor Chuck Mason
with opportunities he
would have never been
afforded otherwise.

— H.A. "Dave” True, Jr.



I/we would like to make my/our gift to the College of Business:

UNIVERSITY
or WYOMING

O College of Business

O Accounting FOUNDATION
O Economics and Finance A
Marian H. Rochelle Gateway Center
O Management and Marketing 222 South 22nd Street
O o Laramie, WY 82070
ther (307) 766-6300 « (888) 831-7795
P16BF
ONLINE: Make a payment online using our secure server: www.uwyo.edu/givonline.
PHONE: Call the University of Wyoming Foundation during normal business hours at (307) 766-6300 or
(888) 831-7795.
MAIL: Make checks payable to the UW Foundation, indicate your allocation prefereence and mail to the address above. Your gift is

tax-deductible by law.

Please indicate any changes to your name and/or address:

Please send future issues of FOCUS electronically to my preferred e-mail address:

Thank you for your continued support!

The Online Home for All UW Friends, Alumni, and Supporters

The mission of WyoAlumni is to be the online home for everyone
associated with the University of Wyoming — including friends,
alumni, and supporters. WyoAlumni strives to be the primary on-
line destination for people to connect with the UW and its people.

The Possibilities of WyoAlumni are Endless:
DISCOVER

*  Find your friends and classmates

*  Check out the latest UW news

*  Register for university events

*  Support your favorite college or department
*  Get involved with the Alumni Association

e Find your dream job with multiple career resources
*  Access the UW Libraries databases

CONNECT
e Create and customize your own profile page
*  Connect seamlessly with Facebook

e Share photos

e Post class notes

COMMUNICATE

e Contact friends

*  View photos

¢ Read alumni notes
e Chat online

NETWORK

e Make business connections

e Post and search resumes and jobs

e Check out mentoring opportunities

Get connected to WyoAlumni today: wyosalumni.uwyo.edu

Please call (307) 766-7000 or e-mail wyoalumn@uwyo.edu if you

have questions.
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$1,000,000 or More

The Daniels Fund

Patricia R. & John A. Guthrie, Jr.

Peter M. Johnson & Paula Green
Johnson

The McMurry Foundation

Maggie & Dick Scarlett

Clara Raab Toppan

The Family of H.A. “Dave” True, Jr.
Solomon D. & Corine Trujillo

$500,000 - $999,999

John S. Bugas

Joseph C. & Katherine A. Drew

Lynn & Foster Friess

Frank & Barbara Mendicino in
Memory of Flory & Helen
Mendicino

Patrick & Kathi Rile

Thomas E & Marta Stroock

$250,000 - $499,999

John C. & Esther L. Clay

John P. Ellbogen Foundation

Mr. and Mrs. H. Allan Fulton

Mr. & Mrs. Michael H. Guetz

Mr. Patrick J. Higgins & Mrs. Nancy
J. Higgins

Margaret B. & Sam Kelly, Jr.

Ms. Mary B. Ledbetter in Memory of
Clifford Moody

Paul & Judy L. Lowham

Mr. A.D. Safford and Mrs. Zula
Safford

Theodore E. Thormahlen Estate

$100,000 - $249,999
Mrs. Mary Lou Atkins in Memory of

Mr. L.C. Atkins
C.L. & Sandy Burton
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Roy & Gertrude Chamberlain
Professor Curtis Cramer

First Interstate BancSystem
Albert M. Fishburn

B. Carl & Marcia Lee

Scott & Anne Macdonald
McGee, Hearne & Paiz, LLP

Mr. Robert Ross Miller & Mrs. Frances
A. Miller

James E. & Genevieve E. Mortensen

Mr. & Mrs. Robert W. Noffsinger, 111

Tom & Sybil Roach

Joe Scott

Vincent J. Siren

Wilma P. Soss

Paul Stock Foundation

Teton Motors Inc. - David Auge

Clay Unger

Union Pacific

Joe & Arlene Watt

Joe & Arlene Watt Foundation

Roy & Fay Whitney

Woodson Family Foundation

Wyoming Bankers’ Association

$50,000 - $99,999

Anthony G. & Barbara F.
Andrikopoulos

Bank of Commerce - Rawlins, WY

Dr. Thomas D. Crocker & Dr. Judith
A. Powell

Gregory C. Dyekman
First National Bank & Trust of Powell,
Cody & Lovell

First National Bank - West
George & Carol McKinley

Dr. Harold H. Gardner & Marilyn S.
Fiske
Ken & Leah Griffin

Mr. & Mrs. R.E. Holding/Sinclair Oil
Corporation

Thomas W. & Dianne P. Honig

Mr. & Mrs. Donald W. Jewett

Joannides Family Foundation &
Halladay Motors, Inc.

Weston Johnson “Never Flinch”
Memorial Scholarship

Donald J. & Susan C. Kany

Mr. & Mrs. H. Hod Kosman

Senator Grant & Maralyn Larson

Lenhart, Mason & Associates CPA’s,
LLC

Bruce H. & Deanna B. Lien

Mr. Mark E. McGuire & Mrs. Jo M.
McGuire & Mr. Carroll C. Sharratt
in Memory of Bryan Edwards
Sharratt

Charles A. Micale Foundation

Russ & Beth Mortenson in Memory of
Bud & Bing Mortenson

Robert & Gertrude Muir
Northwestern Mutual

Bonnie & George Nugent in Memory
of their Son Patrick Nugent

Pinnacle Bank - Wyoming
Jerry & Joan Record

Jack & Eileen Routson Scholarship
Foundation

Mr. & Mrs. Ronald Salvagio
Jon D. Sawyer

Peter & Amy Sherman

Mr. & Mrs. Donald D. Snyder
Mr. & Mrs. Cal S. Taggart
Mr. Philip W. Treick

Unicover Corporation

Larry & Jenny Weatherford
Bud & Lucille Webster

Wells Fargo Bank Wyoming



$25,000 - $49,999
Adolfson & Peterson of Wyoming
Penne & Scott Ainsworth

Keith & Pat Bailey

Jacqueline J. Bath in Memory of
Harold D. Flater

Attilio & Hedy Bedont
Cloud Peak Energy

Jean H. Coolidge in Memory of her
Parents E. Deane & Einne Dene
Hunton

Eagle Uniform in Memory of Don and
David Hinkle

E. A. Fornstrom
Paul & Sandy Hoffman

Elsie M. Holland in Memory of Ralph
W. Holland Jr.

Robert John

In Memory of Jerry J. Majdic & John
L. Majdic

Mr. John E McGrath, Jr. & Mr. David
B. Horwitz

Brooks & Vickie Mitchell

Lois C. Mottonen

Mr. James E. Nielson & Ms. Anne N.
Young

Qwest

The Rawlins National Bank

Rocky Mountain Power Foundation

Mr. Robert L. Snyder

Wyoming Society of Certified Public

Accountants

$10,000 - $24,999

Dr. Anne M. Alexander & Dr. Robert
W. Godby

Janet L. Anderson

Rudolph T. & Louise Anselmi

Dr. & Mrs. Richard Bedont in Honor
of Mr. & Mrs. Attilio Bedont

Mr. and Mrs. Thomas W. Binning

Black Hills Corporation

Mr. & Mrs. Daniel M. Blaney 111

Mr. & Mirs. Oliver C. Boileau Jr.

Anna M. Boyd

Even & Anne Brande

Dick & Lisa Bratton

Bryan & Evelyn Brodersen in Memory
of Charles & Loleete Brodersen

Mr. Ronald L. Perkins & Ms. Carol
Bruce

Keith & Laura Burdick
Tori Campbell & John Keefauver
Dennis & Penney Carruth

The Donald & Carole Chaiken
Foundation

Mr. and Mrs. Kenneth R. Chase

Dr. Alice L. Christensen & Mr. Charles
M. Christensen

Lew Christensen

The Honorable Roy Cohee & Barbara
Cohee

Mr. & Mrs. David M. Comeaux in
Memory of Gregory B. Comeaux

Todd & Morgan Creeger

Emily Summers Doherty in Memory
of Laura Summers

Mr. Edward T. & Mrs. Laureda F.
Dolan

William & Anna Drew

Mrt. John M. Dunn

Sam & Pam Dunnuck

Mr. William B. Ebzery

David & Deanna Emery

Employee’s Community Foundation of
The Boeing Company

Dr. Edmond L. Escolas Family

Drs. O.C. and Linda Ferrell

First National Bank of Wyoming

The Gus Fleischli Family

Sherrod & Janet France

Mr. & Mrs. Dale U. Fuehrer

Robert & Mary Garland

Mike & Linda Golden

James & Connie Gossett

Mr. & Mrs. Rodney L. Gray

Mr. W. Paul & Mrs. Jane M. Greaser

Robert E Guthrie

Stig & Beth Hallingbye

Brent & Tammy Hathaway

Mr. and Mrs. Tad & Ann Herz

Hilltop National Bank

John and Helen Ilsley Family
Foundation

Bob & Jill Jensen

Cliff & Jeri Kirk in Memory of
Rudolph & Louise Anselmi

Mr. Lyle R. Knight & Mrs. Toril
Knight

William & Nola Lazzeri

Mr. & Mrs. Mark E. Lefanowicz

Mader, Tschacher, Peterson &
Company

Joseph R. Marek & Cynthia
LeMcCraken-Marek

Dr. George R. McGrail

Mr. & Mrs. George W. Mcllvaine

The Honorable Rita C. Meyer & Dr.
L. Charles Meyer

Mrs. Betty C. Miller in Memory of
John C. Miller

Kent & Leslie Noble

John & Mariel O’Grady

Mr. and Mrs. Steven . Oman

Charles & Carol Parish in Memory of
Cassie Ann Parish

William & Cynthia Phillips in
Memory of Michael R. Phillips

Dr. Owen R. Phillips and Mrs. Lori J.
Phillips

Gregory & Doreen Preuss

Pam & Tom Ruehle

Mr. Harold E. Rumsey

Mr. & Mirs. Gerald L. Serl

Sundance State Bank

Laura Swan

US Bank

Mr. & Mrs. William F. Valentine

Alvin C. & Helen Wade

Dr. & Mrs. William M. Webster

Ms. Ashley Willms and Mr. Shreemen
Prabhakaran

David & Kiersti Willms

William P. & Marjorie A. Wilson
Mr. and Mrs. Milton A. Woken
Helen & Al Wolfe
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UWMBA

Energy Management

we have hired one of the UW
MBA students as a full-time
employee after such
impressive summer projects.) )

— Dave Emery
President & CEQ, Black Hills Corp




