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Management: General Management Focus

The Management major is an experiential program to help students learn how to develop and manage
the human capital of an organization, while also using resources to achieve goals in business. It studies
the activities and operations that bring together human, financial, material, and information resources.
Management majors should graduate with an understanding of the business world and a set of tools to
successfully manage all parts of an organization’s operations.

University Studies Program

30 credits of general education courses are required, such as communication classes, physical and
natural world classes, and more.

Common Body of Knowledge

Course . L. .
Course Name Learning Objectives Credits
Code
ACCT 2010 Principles of Accounting | Introdgce§ the r.oIe of fmanqal 3
accounting in business operations.
ACCT 2020 Principles of Accounting Il Introduces the role of managerial 3
accounting in decision-making.
ECON 1010 Principles of Macroeconomics Introdgcgs big p|ctlure econom!c theory 3
within countries and policies.
ECON 1020 Principles of Microeconomics Intr.odL.Jc.es economic theory relgted to 3
individual agency and behavior.
MGT 2010 Legal Environment of Business Introdgces funqlamenta! cases and legal 3
issues within business law.
IMGT 2400 Introduction to Information Introducgs the teghnlcal foundations in 3
Management information systems.
FIN 2100 Principles of Finance Intro.duces the man.agement of capital in 3
business and the time value of money.
MGT 2100 Management and Organization Intrqdu;es the theory and strategles 3
within management practices.
MKT 2100 Introduction to Marketing Introdgcgs the thepry and s.trategles 3
within marketing practices.
Introduction to Operations & Introduces project management
DCSI 2100 . . S 3
Supply Chain Management formulas, theories, and applications.
MGT 4800 Business Strategy and Policy A senior capstgne_course baseq on 3
overall organization perspective.
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Major Requirements

Course . S Credit
Course Name Learning Objectives
Code s
MATH Business Calculus or Caleulus | Introduces functions and concepts in calculus to 4
2350/2200 solve business equations.
MATH Mathematical Applications for Introduces matrices and linear programming 4
2355/2205 Business or Calculus |l within business problems.
STAT - Introduces ideas and fundamental techniques of
Fundamentals of Statistics . . . 4
2050/2070 ! St statistical probability and data analysis.
A study of the f | syst dt
MGT 3410 | Human Resource Management Study ofthe forma systems Used to manage 3
people at work.
Organizational Behavior and An interdisciplinary study of different concepts
MGT 3420 . . 3
Leadership that affect employee behavior at work.
Choose 9 credits from the following:
Studies th iti ial, behavioral, and
MGT 2030 Principle-Based Ethics Uaies the cognitive, SOC|af .e avpra oan 3
corporate processes within ethics.
MGT 4340 Law for Managers A focus of law on m;naging a pusiness, ir?cluding 3
aspects of sustainable business practices.
A stud t | tiabl
MGT 4350 Commercial Law . >tudyon pr.oper, Y, 5ales, Negotiable 3
instruments, creditors’ rights, and bankruptcy.
F f | ial tiati
MGT 4470 | Negotiations & Conflict Resolution ) ocu.ses on prma .managerlla negotiation 3
including dealings with suppliers, buyers, etc.
MGT 4900 Independent Study in Special work project with instructor’s approval on 14
Management any aspect of Management.
Topi t
MGT 4910 Topics in Management opics vary bas_ed on semester gnd are based on 3
the specialty area of the instructor.
Computer Applications in Decision | A study of decision science topics using application
DCSI 4240 . . 3
Science of computer techniques.
E i th dinati f ject
DCSI 4260 Project Management xamines the coordina |.o.n.o projec 3
management activities.
Introd t ial mindset d
ENTR 2700 Entrepreneurial Mindset ntroduces en re‘preneurla ml.n >€ts, an 3
concepts essential to success in startups.
ENTR 3700 Innovation, Idea?t}on & Value Explores oppgrtgmty recognmon., .|nnovat|on, and 3
Proposition building value propositions.
A study of the di i fth
MKT 4240 Consumer Behavior srudyorthe |mle.nS|ons o. € consumer 3
market, and decision-making processes
E i ization buying behavior to devel
SELL 3310 Professional and Technical Selling xamines organiza |on. HYINg benaviorto deveiop 3
understanding of customers.
Choose 2 Advanced Business Electives (3000+ Level Business Courses) 6
Elective Requirements
The rest of the curriculum is filled with elective credits to achieve the required 120 credits to
graduate (42 of which must be upper division).
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