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What is NO MORE? NO MORE is a public awareness and engagement campaign focused on ending 
domestic violence and sexual assault. Using its signature blue symbol to increase visibility and foster greater 
dialogue, NO MORE seeks to break social stigma, normalize the conversation around domestic violence and 
sexual assault, and increase resources to address these urgent issues. NO MORE is aligned with hundreds of 
organizations working at the local, state and national levels on prevention, advocacy, and services for 
survivors. 
 
What was the genesis of the NO MORE symbol? The idea for NO MORE was sparked in 2009, in 
recognition that despite the significant progress made in the visibility of domestic violence and sexual 
assault, these problems affecting millions remain hidden and on the margins of public concern. Hundreds 
of representatives from the domestic violence and sexual assault prevention field came together around 
the idea that an overarching symbol, uniting all people working to end these problems, could have a 
dramatic impact on the public’s awareness. 
 
According to the Avon Foundation for Women’s 2013 NO MORE Study, 60% of Americans know a victim 
of either domestic violence or sexual assault, or both, yet two out of three Americans have not discussed 
this problem with their friends, and three out of four parents have never discussed it with their children. NO 
MORE aims to change that, and our data tells us that increased conversation is the key to change: in 
the NO MORE Study, two-thirds of Americans say that if we talk more about domestic violence and sexual 
assault, it would make it easier for them to help the victims. 

 
What does the NO MORE symbol mean? The signature blue “vanishing point” evolved from the concept 
of zero – as in zero incidences of domestic violence and sexual assault. It was inspired by Christine Mau, a 
survivor of domestic violence and sexual abuse who is now the Director of European Design at Kimberly-
Clark. The symbol was designed by Sterling Brands, and focus group tested with diverse audiences across 
the country who agreed that it was memorable, needed and important. 
 
How can I help? 
• Say NO MORE. Learn the signs of domestic violence and listen without judgment to victims/survivors 

of sexual assault. Get the facts and know the resources available. Break the silence. Speak out by 
joining the gallery of supporters (www.nomore.org/gallery). Seek help when you see this problem or 
harassment of any kind in your family, your community, your workplace or school 
(http://nomore.org/need-immediate-help/).   

• Share NO MORE. Share the NO MORE symbol by downloading the toolkit today 
(www.nomore.org/the-no-more-toolkit/) and PSAs (www.nomore.org/psas) with everyone you know. 
Facebook it. Tweet it. Pin it. Instagram it. Email it. Wear it. Help to increase awareness about the 
extent of domestic violence and sexual assault.  
 

• Show NO MORE. Wear NO MORE (visit the NO MORE Shop at nomore.org/products). Get involved. 
Volunteer in your community, or donate to a local, state or national domestic violence or sexual 
assault organization (www.nomore.org/local-organizations).  
 

How can I contact NO MORE? Email us at nomoreproject@gmail.com . To get more information or to get 
the symbol, visit www.nomore.org. Or for regular updates, follow NO MORE on Twitter (@NOMOREorg at 
www.twitter.com/nomoreorg) or visit on Facebook (www.facebook.com/NOMORE.org).  


