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UWyo magazine, the award-winning, flagship publication for the 
University of Wyoming, is published three times a year with more 
than 59,000 national and international readers. 

UWyo readers are well-educated and affluent. They are professionals, 
family-oriented community members, and loyal UW Cowboy and 
Cowgirl fans. UW alumni, friends and supporters travel the globe, 
celebrate family and tradition, and foster investments that support 
their active lifestyles and communities.

UW provides quality undergraduate and graduate education to more 
than 12,000 students from all 50 states and 88 countries. UW is a 
nationally recognized research institution with accomplished faculty 
and world-class facilities. Offering 195 areas of study, UW provides an 
environment for success!

Why advertise in UWyo?
Advertising in UWyo offers a unique and targeted opportunity to 
reach UW alumni, donors, recent graduates, families, educators, 
state and federal legislators, business leaders, UW Board of Trustees 
members, UW Foundation Board directors, and UW staff and faculty.

Limited advertising space of 15% ads to 85% editorial content ensures 
the value of your message.

More than 60% of UWyo readers 
have higher education degrees

UW alumni make up 
more than 52% of 
UWyo readers

UWyo’s readership spans generations,  
from teenagers to senior citizens,  

with its largest audience composed of  
men and women ages 50 and older.

WHO WE ARE
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DISTRIBUTION
Top Ten States
Receiving UWyo
1. Wyoming .....................16,375
2. Colorado ...................... 3,674
3. California ....................... 1,027
4. Texas ................................ 760
5. Nebraska ......................... 740
6. Arizona ............................ 590
7. South Dakota ................. 462
8. Washington ....................440
9. Montana .......................... 366
10. Utah ................................ 298

Wyoming Counties
Receiving UWyo
Albany ............................... 5,367
Big Horn .................................187
Campbell ............................. 549
Carbon ................................... 414
Converse .............................. 270
Crook .......................................118
Fremont ............................... 685
Goshen ....................................311
Hot Springs ............................ 79
Johnson ................................225
Laramie .............................2,655
Lincoln .....................................211
Natrona ..............................1,680
Niobrara ..................................66
Park........................................560
Platte ..................................... 240
Sheridan ................................ 801
Sublette ..................................153
Sweetwater ..........................769
Teton ...................................... 491
Uinta .......................................259
Washakie .............................. 166
Weston ....................................119
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Mass.  73

Conn.  55
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Wyoming: 16,375
UW Campus: 2,671
Total: 19,046

Total Circulation .....................29,500
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SIZE   1X  3X  E-EDITION*
Front Inside Cover $998  $798  $698

Back Inside Cover $998  $798  $698

Full Page  $756  $605  $505

Half Page  $585  $468  $368

Third Page  $481  $385  $285

UW colleges, departments and units receive an automatic 10% discount.

*The digital edition will be distributed in spring 2020 and will be emailed
to 18,000 potential students as well as our regular readership.

ISSUE RESERVATIONS ARTWORK DEADLINE
Spring 2020 Feb. 24  March 16

Fall 2020 June 15  July 8

Winter 2021 Oct. 19  Nov. 11 

DATES & RATES
UWyo magazine’s print schedule is based on a fiscal calendar, 
not a calendar year, and is published three times a year to 
correspond with beginning and end of semesters.

Frequency: 3 times a year
Readership: More than 59,000

Living on campus provides 
a host of benefits — from 
academic to social. 
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By Micaela Myers

Living on campus puts the entire college experience  
at your fingertips. Friends, the gym, dining, classes,  
the library and more are within easy walking distance. 

“As a freshman, it was nice because you were so 
close to your classes, and you didn’t have to worry 
about driving or finding parking,” says Maria Debroy, 
a computer science major who has lived on campus for 
three years—first as a freshman and then as a resident 
assistant (RA). “It was nice to have a dining hall and 
to just be focused on school and adapting instead of 
paying rent or preparing a meal.” 

Not only is it convenient, but it’s academically 
beneficial. Studies have shown that students who live 
on campus have higher GPAs and are more likely to 
stay in school, graduate and be satisfied with their 
college experience. Living with hundreds of your 
classmates makes it easy to make friends to study and 
socialize with. 

“The benefits of living on campus are that we have 
about one RA for every 25 students,” says Eric Webb, 
executive director of Residence Life, Dining Services 
and the Wyoming Union. “We have a residence 
coordinator in each of the halls and one out at the 
apartments. They serve as a set of eyes and ears to help 
students, guide them and support them.”

Freshmen at UW generally start in the Washakie 
halls—Downey, McIntyre, Orr and White—which 
offer easy underground access to Washakie Dining 
Center plus large lobbies with computers, sofas, TV 
viewing areas and service desks. Some freshmen also 
live in the Honors House (serving students in the 
Honors College), and upperclassmen often consider 
the four apartment complex options: Bison Run 
Village, River Village, Spanish Walk and Landmark 
Village. The apartments range from one-bedroom to 
four-bedroom units, and students can request to live 
with friends in the multi-unit apartments. 

UW is also undertaking a 10-year housing plan, 
which will include renovations and the creation of 
housing more suitable for living communities (see page 
26). Here, four current students share their experiences 
living on campus. 

Maria Debroy studies at 
the UW Apartments. This 

is her third year living on 
campus, and she appreciates 

helping other students as a 
resident assistant. 
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Makerspaces embrace emerging technology 
to foster innovation communitywide.

By Micaela Myers

On any given day, users of the makerspaces at the University 
of Wyoming include students of all ages, hobbyists, 
researchers and entrepreneurs. Simply defined, a makerspace 
is a collaborative workspace for making, learning and 
exploring. UW is home to several makerspaces, also known 
as innovation centers, including the main Coe Student 
Innovation Center (CSIC) in Coe Library, the ASU-IT 3D 
Print Center in the Information Technology Building, the 
4D Visual Art Fabrication Studio in the Visual Arts Building, 
and the soon-to-open Student Innovation Center in the new 
Engineering Education and Research Building. 

The 2,500-square-foot CSIC makerspace is open to the 
community and provides a central hub for those interested 
in innovative projects. It houses 10 of the ever-popular 3D 
printers; a 3D scanner; a fablab featuring sewing machines, a 
vinyl cutter and a large-format poster plotter; an electronics 
bench; a virtual reality station; laptop stations with computer-
aided design and modeling software; and K–12 stations, 
including littleBits, Lego, Lego Mindstorms and Ozobots. 

“One of the fun things about makerspaces is that they’re 
really community driven,” says Makerspace Coordinator 
Tyler Kerr. “When the community says they want certain 
equipment, there’s a chance we can look into bringing that 
technology into the space.”

The more than 3,000 people who have used the CSIC 
in its first year include community members 3D printing 
antique car and bicycle parts; researchers 3D scanning 

fossils; K–12 groups tinkering; entrepreneurs creating 
prototypes; an entrepreneurship student group holding its 
monthly meetings; and college classes 3D printing musical 
instruments, petroleum engineering drill bits and molecules.

Opening this fall, the Engineering Education and Research 
Building Student Innovation Center is an even larger space at 
3,500 square feet, located in the new building north of Lewis 
Street between 11th and 12th streets. This new makerspace 
is intended to provide students, faculty and staff with access 
to state-of-the-art equipment, including industrial ceramic 
and metal 3D printers, 3D scanners, laser cutters, high-
end computer numeric control machines, an electronics 
lab, virtual reality equipment, a wood shop and 
fabrication equipment. Next door to the makerspace, 
a reconfigurable student project room will feature 
ample space for UW campus community members 
to design and build large projects. 

“This new space will have anything and everything 
within the emergent technology realm that we can 
provide to students,” Kerr says. “The idea is to provide an 
innovative space for students to go from a design to a fully 

realized product and a space for students to make whatever 
they’re dreaming of a reality. We want to help the do-it-yourself 
creative culture—the maker movement driven by inventors, 
thinkers, designers and tinkerers—flourish on campus. Our 
hope is to one day align with the Institute of Innovation 
and Entrepreneurship and ENDOW’s vision of creating a 
workforce of future engineers, scientists, researchers and artists 

who have a great background in these types of technologies. 
The tech typically housed in makerspaces, like 3D printing and 
3D scanning, isn’t going away and is increasingly being used in 
various industries. The more people we can empower and teach 
how to use this equipment, the better.”

To learn more about UW’s makerspaces, visit uwyo.edu/
sic/makerspaces.
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SIZES & SPECS
ALL DIMENSIONS NOTED ARE WIDTH X DEPTH
Bleed Ads: Create a page layout document to the trim size and add a .25”  

bleed on all four sides. Please keep critical design/type elements a minimum  

of .5" inside the trim space.

Non-Bleed Ads: Create page layout document to non-bleed size noted above.

Files accepted:
• Preferred format: PDF/X-1a:2001 with bleeds and no crops

•  InDesign (with fonts converted to outlines, graphic files embedded and 

included, and all colors converted to CMYK)

•  Illustrator (with fonts converted to outlines, graphic files embedded and 

included, and all colors converted to CMYK)

• Least preferred format: TIFF or JPG files

Files not accepted: Microsoft Word, PowerPoint, Publisher or Corel Draw

File submission: Files under 10mb may be e-mailed to kass7@uwyo.edu,  

files 10mb or greater must be provided on CD or storage device.

Platform: Mac or PC

FULL PAGE AD
(Includes inside covers)
Trim: 8.375" x 10.875"
Live Area: 7.5" x 9.875"
Bleed Size: 8.875" x 11.375" BACK COVER AD

Trim: 8.375" x 6"
Live Area: 7.5" x 5"
Bleed Size: 8.875" x 6.5"

HALF PAGE  
VERTICAL AD
3.6" x 9.675"
(No bleed)

HALF PAGE  
HORIZONTAL AD
7.5" x 5"
(No bleed)

THIRD PAGE  
VERTICAL AD  
2.325" x 9.675"
(No bleed)

THIRD PAGE HORIZONTAL AD  
7.5" x 3.3"
(No bleed)
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UWyo will accept both commercial and UW-affiliated advertising  
with the following restrictions:

Advertising Content Approval
Space reservation is contingent upon approval.

All artwork and copy provided by advertiser is subject to approval  
by UWyo staff.

Advertiser shall be solely responsible for the content of its 
advertisement and shall indemnify, defend and hold harmless  
the University of Wyoming, its governing board, employees and 
agents from any liability arising from the advertisement.

No advertising of political or religious nature.

No advertising of sexually explicit material.

No advertising of tobacco and alcohol products.

All advertised manufactured products or advertisements using the 
registered name, mark or symbol of the University of Wyoming must 
be cleared by UW Trademark Licensing (trademrk@uwyo.edu).

University of Wyoming Consideration
Preference shall be given to institutional advertising.

Commercial ads that may cause a conflict of interest with UW 
programs are subject to review and approval.

Postal Guidelines
To maintain non-profit mailing status:

UWyo may not carry ads for credit cards/interest rates/incentives.

UWyo may not carry ads for travel promotions/deals.

UWyo may not carry ads for insurance promotions/deals.

GUIDELINES

UWyo Advertising Sales
Institutional Marketing Department
Attn: Kass Sprague | kass7@uwyo.edu | uwyo.edu/uwyo 
(307) 766-2379 office | (307) 766-6729 fax  
1000 E. University Ave, Dept. 3226 | Laramie, WY 82071-2000

The World Needs More 

COWGIRLS 

By Micaela Myers

Delaney Dent of Powell, Wyo., noticed 
that there were only a handful of women 
in her classes, but when this chemical 
engineering senior began looking for  
a female mentor, she really noticed the 
gender disparity. According to the U.S. 
Department of Commerce’s Economics 
and Statistics Administration, women 
constitute slightly more than half of 
college-educated workers but make up 
only 25 percent of college-educated 
STEM workers. STEM stands for 
science, technology, engineering and 

Women in STEM fields are underrepresented, 
but UW aims to change that. 

mathematics. Women who do complete STEM degrees earn 35 percent more than 
women with similar education attainment in non-STEM jobs. 

The University of Wyoming offers a number of groups and initiatives to help 
female STEM students. “There’s strong support,” says Dent, president of the new  
Phi Sigma Rho sorority—a women’s social and philanthropic group for students  
in engineering and engineering technology. 

Dent is also a member of UW’s Society of Women Engineers (SWE) chapter, 
as is electrical engineering junior Hannah Bertelson of Midland, Texas. SWE seeks 
to promote diversity within all engineering disciplines by providing a network for 
female engineering students, career enhancement opportunities and outreach events. 

“I have gained so much from being a part of SWE,” says Bertelson, who serves as 
SWE’s marketing chair. This included attending the national conference: “I was able 
to network and learn from a large group of accomplished women in the field. They 
shared their experiences and advice about how to be successful in a largely male-
dominated field. I have made some of my best friends through this organization.”

Fall’s Womengineering Conference offers workshops and career information 
to girls entering sixth through eighth grades. (Pictured above and right.)
PHOTOS BY TING BRUDERER
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Leading up to the national conference and job fair, SWE members did resume 
building and mock interviews. “I ended up receiving several internship offers from 
that trip,” says Bertelson, who also competes for UW in track and field. This past 
summer, she accepted an internship offer at Rockwell Collins aerospace and aviation 
company in Cedar Rapids, Iowa. 

SWE’s outreach events include the annual daylong Womengineering Conference, 
which brings girls entering the sixth through eighth grades to campus each fall for 
workshops and to learn more about STEM fields. Another outreach event aimed 
to encourage more young women to pursue STEM degrees is the annual Women 
in STEM conference each May. The daylong event welcomes more than 500 junior 
and senior high school students from across the state to Laramie for hands-on 
workshops and lab tours and to meet with professionals.  

will last a lifetime. UW also honors 
outstanding women in STEM with the 
annual Own It! Awards.

Dent says another challenge for busy 
STEM majors is socializing and meeting 
people from outside their majors. That’s 
why she jumped at the opportunity to 
help start Phi Sigma Rho. “It’s a place 
we can be social but not have that time 
commitment that comes with regular 
sororities,” she says. They can also 
support each other and network. 

Not only is Dent busy with her 

Left: Spring’s Women in STEM conference brings more than 500 junior and senior 
high school students to UW for hands-on workshops. PHOTO BY JAN TRUCHOT  

Delaney Dent and Emily Lynch are members of Phi Sigma Rho, a social and 
philanthropic sorority for engineering students. ABOVE: COURTESY PHOTO

“This is a great opportunity for young women in Wyoming to learn about all 
of the different possibilities for STEM careers and college majors, as well as an 
opportunity to meet some incredible role models in STEM,” says Shawna McBride, 
senior research scientist in the UW Department of Physics and Astronomy and 
director of the Wyoming NASA Space Grant Consortium.

McBride adds that many young women in junior high and high school start to 
lose interest in science and engineering careers, but research shows that, if they see 
role models who look like them and engage in hands-on STEM experiences, they  
are much more likely to see themselves as scientists and engineers.

To provide mentors once students reach UW, the College of Engineering and 
Applied Science offers a Female Mentor Program that pairs accomplished UW 
alumnae with undergraduate mentees in an effort to establish connections that 

major, SWE, Phi Sigma Rho and 
Engineers Without Borders, but she 
also co-founded an energy company 
focused on using natural gas from oil 
wells. Long term, she hopes to help 
communities meet their basic needs  
via engineering projects.

Through support, mentoring, 
networking and outreach, more women 
will find success in STEM degrees and 
careers. In turn, STEM graduates will 
help meet workforce needs.
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Constantly 
learning and 
continually 
striving, UW’s 
top students 
lead the way. 

By Micaela Myers

Thinking up new questions and daring to chase down the answers—that’s what UW’s top 
students do each and every day in the classroom, the lab, up in the mountains, out on the 
range and across the globe. These cowgirls and cowboys make their own paths and in the 
process make the world around them all the better for it. On the following pages you’ll meet 

five such students who are already standouts. 

The Literacy Advocate 
Doctoral student Adeline Borti of Anyako, Ghana, was 
named Outstanding Graduate Student for her significant 
accomplishments. Her research and outreach span the globe.

Borti is majoring in curriculum and instruction and literacy 
education. Back home, she taught K–12 students for eight years 
before pursuing her master’s degree in teaching English as a 
second language. After her master’s degree, she taught at two 
universities in Ghana. “English is our second language back in 
Ghana,” she says. “We have about 108 native languages, so English 

becomes the bridge. This language situation in Ghana explains the importance of English 
education in Ghana.”

When she decided to pursue her Ph.D., Borti was looking for a school with a literacy center 
attached, which made UW appealing with its impressive Literacy Research Center and Clinic.

“I’m doing tons of research,” she says. “I do research with my current adviser and other 
professors. I’m also doing some research on my own looking at pre-service teachers and what 
they know about literacy. Teacher knowledge plays an essential role in teacher efficiency and 
students’ achievement. It is, therefore, important to focus on what teachers need to know in 
order to ensure teacher competence and student achievement.”

Borti added a community service component to her work, which includes returning to 
Ghana to engage teachers in professional enrichment interactions while also bringing supplies 

reLent Less
 curiosit y
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As Adeline Borti completes her 
Ph.D. in curriculum and instruction 
and literacy education, she is already 

impacting students and teachers in 
her home country of Ghana. 




