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Resources and Best Practices:

UW CMS TEMPLATES

Officially branded templates are available to UW website managers. These templates are
assigned for your use when your site is created within the University CMS.

TEMPLATE NAME
@ College-Department Overview

d} College-Department Advanced

@ Summary

d} Faculty Staff

d: Redirect

d Form with Content

http:/www.uwyo.edu/web/kb/design-website.html

http:/www.uwyo.edu/web/template-examples/index.html

PAGE TYPE AND USE
Modular interior page: Used for text rich pages. Offers
areas for video, images, image sliders and bulleted lists.

College/Department landing page: Used for website
homepages. Offers multiple options for video, images,
image sliders and bulleted lists. Modular rows can
have different background colors.

Used to create directory style listings without the
additional formatting found in the faculty/staff
directory template.

Used to show listings of all faculty and staff in your unit.

Allows the author to create a page that will redirect
site users to another URL.

Used when creating basic forms for event registrations
or requesting non-sensitive information (not to be used
for anything requiring personal information such as
DOB, SS numbers, credit cards, etc.)

ﬁ UNIVERSITY or WYOMING
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COLLEGE/DEPARTMENT OVERVIEW

FUTURE/CURRENT STUDENTS | PARENTS | ALUMNIL | PEOPLE | Wraw > ©® Masthead photography should come from the
NN A-Z DIRECTORY _shared-assets folder in the www.uwyo.edu site
within the CMS or UW photo database. Personal
photographs cannot be used unless with written
permission from Institutional Marketing. Text CAN
NOT be overlaid on an image. As a best practice,
masthead images should be changed quarterly.

® Primary Navigation provides access to the main

] = \.' .__ ! " h .II'.I
S S 0 ‘ - : content sections of your site and helps orient
E A .. . .
S \ @ 0 > visitors. It is generated based on the assets in your
| ‘ A i = b
folder structure.
LW Home Wels Hame Termplate Examples
® Titles should be brief and reflect key messages.
acsasmosmomow A RISE TO PROMINENCE e Main content sections must start with an H1
@ L Neow is the time to be part of the Universty of \‘ﬂ‘oﬂ"l"lg CQIL‘QL‘ of Enq-nee-mg and Applied Scence, After a sugri-'icant h ea d I ng *
Investrnent from Wyoming state government In 2012, the Tier-1 Engineering Initiative was created 1o elevate the college to
TEMPLATE EXAMPLES new heights of excellence in education, research and service. The initistive focuses on the following strategic goals:
soout s A o B s S O Provide consistent calls-to-action to encourage
Productiva Economic Developmant X i ) X
FNBOE TELELATE D -1 STEM Educaiion your primary audience to take a special action
COLLEGE DEPARTMENT OVERVIEW Read more abaut the '7|c:r!|:'|i1cn';\|nt|'.lvc and what it means for our future, Within the page. Links Within yoUr page Serve
\WERNCE S PRORY UNDERGRADUATE ENGINEERING
I LAY BN as areas of support as well as secondary
KNOWLEDGE RASE .
Outstanging students interested in being mentorad in top- ca lls-to-action.
Puoro s frolrragred oot bl
AMALYTICS Aoply Today!
MANUALS AND TRAINING SUPPORT 0
Quick Tips
« If this is your homepage, keep content brief e As a best practice, keep the page depth to e Use videos when appropriate. A variety of
and to the point with paragraphs separated no more than 2.5 screens. videos are offered through the UWYO YouTube
by subtitles. Content should focus on primary channel. Vimeo videos are also supported.
external audiences and reflect key messages. * Optimize all images for the web and check Include text that succinctly describes the topic
for broken links regularly. and provide a transcript of the video. This will
* H1 headings are used by screen readers to aid users who rely on assistive technology when
navigate to the most important content on a page. « Commercial advertising is not permitted. viewing your site.
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COLLEGE/DEPARTMENT OVERVIEW

AMNOUNCEMENTS H H H
WILAT 15 & TIER 1 DNIVERSTEYS ® Contact information should be available on
WEB SITE REQUESTS ATier-1 university is a nationally recognized institution of academic excellence end world-class ressarch. It srovides grester i i 1
opportun: tm; fc::kudnnrs o work wl::’wnﬂﬂ-:{lasﬁ faculty in nationally ranked pregrams and Dngaglc n cun:ing-dndgnd . eve ry pa g €. U ni t con ta Ct n fo rma t ion s h ou | d be
resparch and learning. Subsequently, rees from a Tier-1 institution have a brand that i nationally recognized ani lahall . . .
Contact Us eepisiiy N e Lo displayed in the following format:
College of Engineering and Applied - .
ot INSPIRE THE NEXT GENERATION @ Unit Name
@ W e S ——_ Physical Location
1000 £. nkversy Ave. b (307) 766-xxxx
Laramie, WY 62071 Procuctive Economic Ressarch
Phone: (307)-766-4253 ?‘:;‘_‘[E:’éic:m“ Service dept@UWyO.ed u

Emall: enginfodiuwyo.edu

Unit logos should ONLY be displayed in this section.
You can also add unit social media links here.

® Subheads should be used to logically break up
content, making it easier for visitors to scan the
page and find what they are looking for. Headings
must follow a logical order (H1, followed by H2, H3,

UNDERGRADUATES A LASTING IMPACT OUR FACILITIES
Scholars program Faculty resgarch Faaturing the most cutting edge H4’ etc)
rechnology
]
o = > .
@ S b - @ Bulleted lists can be used to break up text and
make content easy to understand for users. Links in
News bulleted lists are acceptable, though the link must
@ ) e be a descriptive call-to-action or appropriate title.
Mechanical Engineering Fr Named R ch Scholar
September 13, 2016 I Narisse Tripped, & freshman in the Department of Mechanical Engingering, eemed & spot in the 2016-17

class of student researchers in the Wyoming Research Schalars Program (WRS®).

® Image slider is used to display multiple images in
one spot and allows visitors to scroll through with
WM the right or left arrows.

[] Hide news

[+] Exgundd to sew swenss

O Infographic slider can be used for additional
navigation or important links. Round icon graphics
should be chosen from the _shared-assets folder in

BNy WY OMRG o DSz o) 68 @ (D) @ the www.uwyo.edu site within the CMS.

Share This Fage: 5 [ B O i L 0

ACCREDITATION | EMERGENGY PREPAREDNESS | EMPLOYMENT AT LW | GAINFUL EMPLOYMENT | PRIVACY POLICY | ccessingury ]

©® News should profile priority events, students and
faculty, deadlines or quick facts.

QUNIVERS[TVOF\X/V@MING uwyo.edu - 4
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COLLEGE/DEPARTMENT ADVANCED

# | FUTURE/CURRENT STUDENTS | PARENTS

, suw A-Z DIRECTORY
A

MESSAGE FROM THE DEAN
1am thrillec and excitesd 1o take over 25 the Dean of tha University of Wyoming

semester wha wi
traditiona’ business disc

dedicated staff who are committed 10 student success. T hope you share In my
excrement for the years ahead.

Read Dean Putrevy's entire message G

ACCOUNTING E MARKETING AND uUwW MBA PROGRAM

MANAGEMENT
=
1"41
%

The College/Department Advanced template should

be used for college and department home pages. This
template offers advanced features and design. Engage
your website audience with more images, image sliders,
video and different colored backgrounds for module rows.
This template is used to create a consistent look and feel
for each of the college and department homepages across
the entire university website.

©® Masthead. Photography should come from the _shared-
assets folder in the www.uwyo.edu site within the CMS or
UW photo database. Personal photographs cannot be used
unless with written permission from Institutional Marketing.
Text CAN NOT be overlaid on an image. As a best practice,
masthead images should be changed quarterly.

@ Titles should be brief and reflect key messages. Main
content sections must start with an H1 heading.

® 2-column row (can be up to 4 columns)

® Provide consistent calls-to-action to encourage your
primary audience to take a special action within the page.
Links within your page serve as areas of support as well as

secondary calls-to-action.

® 4-plus image carousel

ﬁ UNIVERSITY or WYOMING
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COLLEGE/DEPARTMENT ADVANCED

O Section title

@ 2-column image with caption

O Text used with image sliders and two and three
- b S i o CURRENT column rows should reflect key messages and link
) e Ol A o b to more informative pages within your website.

(Image slider, 2 column split, 2 and 3 column row)

O 3-column image with caption

ACUMMNE, 255 17 ||| € GIVE TO THE COLLEGE ©® 2-column split

Thank you for your suppert and enthusiasm tow ege Theanik you for your support of the College of Business

FOCUS MAGAZINE

Twice & year, the Callege of Dusiness seeks out this particular caportunity t glve
back to the state of Wyoming, our alumni, and our friends, FOCUS Is 3 themed
magazine revalving around key industries and important business concepts. Each
tssue of the magazing Intends to provide 3 ENIGUe perspective on Important aneas in
business by previding input from students, staff, Faculty, slsmnd, and key business
leaders. It Is our hape that every issue of the magazine will serve our readers as 2
guide to thinking about the cifferent themes. We hope that this magazine can
provide informaticn to our readers in each industry, whether they are just starting
ot 8 career after graduating from the College of Business, or they ane the proud
owmer of 8 Wyoming business.

Read tha latest edition and previous issues of FOCUS

ﬁLlNlVERSIT\/oF\X/VOMING uwyo.edu * 6
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COLLEGE/DEPARTMENT ADVANCED

STUDENT RESOURCES

BUSINESS COMMUNICATIONS OFFICE

Wi are the hub of all written, ol and technical communication for the College of
Business. The College of Business at the University of Wyoming realizes that
BucCess in business requires articulate, concise and Intelligant communication, AL
the Business Communication Center we help students organize, develop and refine
their writing as well as hone the necessary skilis for creating and delivering expert Busines s_ -
presentations. Communications
We Invite szudents nd faculty 19 Vistt the Communication Canter starting the fall of Office

2015, We are ocated in BU 161 with avallabiity Tuesday through Friday from
108m-2pm.

Make An Appoinamant

STUDENT RESOURCES

Choci enl rosid corddons
‘Waathor in Laramio can change quickly, 50 make suo o lyor and bring o coat just in casel
Riviera Frring Instructions

See what Hotsks ofer disoounts for visiting families.
Find out more about the lown of Laramis!

COLLEGE OF BUSINESS BULLETINS

@ News
UW College of Business Teams among Leaders In Ethies Competitions

May 2, 2015 | University of Wyaming College of Busimess students placed smong e keaders in tvo recent business ethics competitions.

-] Hidhe: roswrn

CONTACT US

College of Business
Departrment 3275
1000 E. University Avenue

Laramie, WY 82071
Phone: (307) 766-4194
Fax: [307) 766-4042
Emall: businessiuayo. edu

* I T 1000 . iniversity Ave. Laramie, WY 82071
UNIVERSITY CVIMING L Opeestoes (G075 766-1121 | Contact Us | Dewsiad Adctr Ruade:

ACCREDITATION | EMERGENCY. I ATUW | GARNFUL |MM|MEWE

Quick Tips

® Bulleted lists can be used to break up text and make
content easy to understand for users. Links in bulleted
lists are acceptable, though the link must be a descriptive
call-to-action or appropriate title.

@ News should profile priority events, students and faculty,
deadlines or quick facts.

® Contact information should be available on every
page. Unit contact information should be displayed in the
following format:

Unit Name

Physical Location

(307) 766-XXxX

dept@uwyo.edu

Unit logos should ONLY be displayed in this section. You
can also add unit social media links here.

If this is your index page, you will need to fill out the
contact info in the section default area of the template so
that subsequent pages can use it for the section default.
Since the College-Department Advanced template doesn’t
display the section default or content below sections in the
Contact Info block, site authors will need to add a bottom
row with the contact info as shown.

« If this is your homepage, keep content brief
and to the point with paragraphs separated
by subtitles. Content should focus on primary
external audiences and reflect key messages.

* H1 headings are used by screen readers to

navigate to the most important content on a page.

e As a best practice, keep the page depth to
no more than 2.5 screens.

* Optimize all images for the web and check
for broken links regularly.

« Commercial advertising is not permitted.

e Use videos when appropriate. A variety of
videos are offered through the UWYO YouTube
channel. Vimeo videos are also supported.
Include text that succinctly describes the topic
and provide a transcript of the video. This will
aid users who rely on assistive technology when
viewing your site.

ﬁ UNIVERSITY or WYOMING
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FORM WITH CONTENT

# | FUTURE/CURRENT STUDENTS | PARENTS | ALUMNI | PEOPLE | WYOWEDR | GIVE TOUW

*LI w A-Z DIRECTORY

T NanGATION T

UW Home: Web Home Templite Examples
M CMS HELP AND SUPPORT HOME
= FORM
Please fill ut the form
TEMPLATE EXAMPLES
Text: *
FORMAT ANID STYLES [N THE CMS
COLLEGE DEPAKTMENT OVERVILW Toxi Area:*
2 COLUMMN FORM - TEST
ABOUT US
SUBMMARY TEMPLATF FXAMPLE
GE FORM EXAMPLE Drop Down:
STEMLR il
Check Bax:

WEBSITE SUPPORT
EApme Oranga  Banana  Pineapple

KNOWLEDGE BASE
Radio Button: *

PHOTO DATABASE D Coal Creak Starbucks | Turtle Rock | Grounds

ANALYTICS

Submit Reset
MANUALS AND TRAIMING SUPPORT

Share This Page el
FDING BROKEN LINKS [ ¢l =] ol s 0|
ANNOUNCEMENTS

WEB SITE REQUESTS

Contact Us
Institutional Marketing
Website support team

Email: UserHela@uwyn, e

Forms built within the CMS provide and easy way to
prompt users for and collect data. Form submissions are
sent via email to an email address you choose. To make
collecting your form submissions easier, you can provide a
unique email subject and use rules in Outlook to organize
your form submissions. Form fields have the option of
being required, marked by an asterisk, and include the
following field types: text, text area, dropdown, checkbox,
radio button.

Before you create your form page you will need to create
a ‘thank-you’ page or form submission page the user will
be directed to after submitting the form. You will not be
able to submit and publish your form until you have linked
it to a ‘thank-you’ page. Be sure not to prompt users for
sensitive data and provide clear instructions on how to fill
out the form.

Quick Tips
* As a rule of thumb, keep the page depth to no more than
2.5 screen lengths.

» Use photos when appropriate, but not too many. Keep in
mind that the more images you have on a page, the longer
it will take to load.

* H1 headings are used by screen readers to navigate to
the most important content. H1 headings can only be used
once per page.

ﬁ UNIVERSITY or WYOMING
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SUMMARY PAGES

UW Home Web Home

4 | FUTURE/CURRENT STUDENTS | PARENTS | ALUMNI | PEOPL WYOWED | GIVE TO UW
*UW A-Z DIRECTORY a
| .
NAVGATON

Template Examples

 corerwonmr ) POINTS OF PRIDE

TEMPLATE EXAMPLES

ABOUT US

SUNMARY TEMPLATE EXAMPLE

COLLEGE DERARTMENT OVERVIEW

COLLEGE DEPARTMENT CVERVIEW

WEBSITE SUPPORT

KNOWLEDGE BASE

PHOTO DATABASE

ANALYTICS

MANUALS AND TRAINING SUPPORT

FIONG BROKEN LINKS

AKNOUNCEMENTS

'WEB SITE REQUIESTS

Contact Us

Institutional Marketing
Webslte suppart beam
Ernail: Usertielp@uvyo.edu

UNIVERSITY PUBLIC RELATIONS

The Diwision of Public Relations is the umbrella administrative unit that includes Institutiongl Communications and
Institutions| Marketing, Our expert staff provide central marketing, media and community relations, grephic design,
photography, videagraphy, website, and social media services to the UW cammunity.

Points of Pride

UW Pride is mare than just colorful clathing—it's 2 bold attitude that draws on a rich heritage of
mducation, exploration and enterprise, and symbalizes the spirit of the West. UW celebrates the
achlevemants: of tha individuals who represent gur institution including students, facuity, staff, alumnl

and donors, as well as its unique bond with the people of Wyoming.

xeallence
UW Pride also showeases our commitrment ta excellence in facilities and programs supported by public
and private contributions, ranging from the Michael B. Enzi STEM facility and the Buchanan Center for
Performing Arts to the Top-Ther Science Initiative and Trustees Ecucation Initiative.
Go Pokes!
Learn hard, play hard, For mone than 100 years, Pokes fans have been cheering on their favorite UW
athietic teams while sporting their best Brown and Gold. Our outstanding student-athietes compete In
bath NCAA Diviston 1-A and club spoets, and strive for excellence on and off the fleld. Go Pokes!

Share This Page: &5 I O [

1000 L. Universty Ave. Laramie, Wy 52071

* UNIVERSITY o WYOMING  uw opacators (307) 765-1121 1| Gonta Us | Desanload Adaks Reader ° e @ 0 o

ACCREDITATION | EMERGENCY 1

AT Ut | GAINFUL EMPLOYMENT | PRIVACY POLICY | AccessialTy 6]

Summary pages are similar to the faculty/staff
directory pages. This template features list-like items
with accompanying images. Each section of the
summary list must have an image, a heading and a
short description/key messaging. Useful for menu/
catalog style of information.

O Titles should be brief and reflect key messages.
Main content section must start with an H1 heading.

® Introductory text should be a brief descriptive body
of text that reflects key messages appropriate to the
summary page.

® Summary areas must have an appropriate high-
quality image on the left-hand side. The text should
be brief while conveying all necessary information.

Summary text is limited to 595 characters per listing.

Summary images must be 125 px wide and should
not be repeated for each entry. Each image should
be a unique and relate to the information in the
accompanying summary area.

ﬁ UNIVERSITY or WYOMING
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FACULTY/STAFF PAGES

W Home: ek bome
A CMS HELP AND SUPPORT HOME
MENU
TEMPLATE EXAMPLES
FORMAT AND STYLES N THE EM5
COLLEGE DEPARTMENT OVERVEW
2 COLUMN FORM - TEST
ABGUTUS
SLUMBMARY TEMPLATE EXAMPLE
FULL PAGE FORM DUAMPLE
SITEMAP
WEBSITE SUPPORT
KNOWLEDGE BASE
PHOTO DATABASE
ANALYTICS
MANUALL AND TRAINING SUPPORT
FDOMNG BROKEMN LINKS
ANMOUNCIMINTS

WES SITE REQUESTS

Contact Us
Institutional Marketing
Website support team

Email; LiserHelp@uwye. edu

*l.\l-. ERM TV oo NOWOMING

ACCREDITATION | EMERGENCY =

# | FUTURL/CURRENT STUCENTS | PARENTS | ALUMNI | PECPLE

A-Z DIRECTORY

L\

1 wavcamon "

Tunglate Exsrnplas

PROFESSIONAL TEAM

Institutional Marketing s an awarc-winning marketing team. Recently eamning Gold, Silver and Bronze honars at the
regional Cese Awarcs, Institutionsl Marketing partners with numerous UW units to produce high quality, integrated results.

Ted Brummond

Fhoto Service Manager

Bureou of Mines, 107

(307) 7EE-6500 | direched@uwyo.edu

Janny Patty

Content Strategist

Buraau of Mines, 114

(307) 766-5454 | jpatryT Suwyo.edu

=

o o4 Kyle Spradley

1 p Fhotographer/Videagrapher
/g Bureau of Mines, 135
-

{307) 766-3255 | kepradie@uwys.edu

sheThiPage: B [ @ 0 o+ [PIEEED

1000 E. Umversity Ave. Laramis, Wr $2071
LW Digarators (307) T66-1121 | Contact Us | Download Adcbe Reade:

00000

AT UW | GAINFUL EMPLOYMENT | PRIVACY mrvlnmasmmm

WYOWED | GIVE TO UW

This template easily allows you to create a page that
features each staff profile image, contact information
and their name that can link to a more detailed
biography page.

Images must be 125 px by 150 px.

If an image is not added to a listing, a default image
will be automatically inserted.

Quick Tips
¢ |t is encouraged to add brief descriptive text that
promotes your unit’s team.

» Faculty/staff names will appear in the blue heading
when that listing is linked to a biography page.
Unlinked listing items will appear with a blue heading
color.

* H1 headings are used by screen readers to navigate
to the most important content. H1 headings can only
be used once per page.

ﬁ UNIVERSITY or WYOMING
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TYPOGRAPHY STYLES

Font styles (color, size, line-spacing and font family) are controlled
by a central style sheet. Use of inline styles to change font styles is
not permitted.

® H1 headings must be present on the top of each page’s main
content section. The H1 heading should be a descriptive title and
reflect the most important key messages on the page. H1 headings
can not be used more than once on a page.

® H2, H3, H4, H5, H6 headings should be used to break up text. The
COLLEGE OF ENGINEERING AND APPLIED SCIENCEo subhead should relate to the paragraph that follows it and should
@ Tier-1 Engineering Initiative _ ' . be a brief descriptive title. Subheadings must follow numerical
)krl,:;::‘:::u;:;;-:.—r; Tnitinthve wan credbed i slevite the callage b5 new haights of sxcslsncs in sdacasion, resmarch and iervice. The inklstive facuset on the Order (H2 is followed by H3, etc.>.
WMTWW/G " ® Paragraph text should be brief and to the point. The most
important information should be placed in the first paragraph
What is a Tier-1 university?
:I::;:::ﬂ:'.::;::‘:;:;:x::‘::i“:‘:.,"::i::::;::‘:.':.':.*;:'.“;".‘.i::’;‘::‘:;:ﬁ:i:iﬁ";ﬁf;‘;f:ff?;;‘f:.-’::t;“ﬂi::‘.:ﬁ"“@ on the page.

@ Links give users opportunities to find additional information and
key messaging in your site. Link text should be descriptive of where
the link will take the user.

IMPORTANT LINKS

TIER-1 INFORMATIO

CEAS FACILITIES

QUNIVERSIT\/OF\X/VOMING uwyo.edu -+ 11
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TYPOGRAPHY SPACING AND ALIGNMENT

Ll e s o e > Spacing between sections of text is controlled by a central
*U\V A:ZDIRECTOHY ' style sheet. It is not necessary to add additional spacing

- ; ot J : between text sections by entering paragraph or line breaks.
’ Gold lines can be used to separate content sections where
more use of white space is appropriate.

Alignment for headings and content MUST always be left
justified. Do not center or right align any text.

W Home: Webs Horne: Ternplate Exampies

A CMS HELP AND SUPPORT HOME A RISE TO PROMINENCE

Now is the time to be part of the University of Wyoming College of Engineering and Applied Science. After a significant
investrient from Wyoming state government in 2012, the Tier-1 Engineering Initiative was created to elevate the college
to new heights of excallence in education, research and service. The initiative focuses on the following strategic goals:

MENU
TEMPLATE EXAMPLES

FOAMAT AND STYLES [N THE CMS
Excaloncs in Undomgraduate Education

Worlg-Clags Ressarch and Graduate Education
COALEGE DEPARTMENT CVERVIEW Procuctive Eooncenic Dewsioprieit
K-14 STEM Education
2 COLUMM FORM - TEST
& and what it means. for our future.

UNDERGRADUATE ENGINEERING
SCHOLARS PROGRAM

Outstanding students interested in being mentored in top-
level research receive $6,000 of annual funding to help
cover the cost of tuition, room and board.

Read more about the Tier-1 Engineering Initiativ

ABOUTUS

SUMMARY TEMPLATE EXAMPLE

FULL PAGE FORM EXAMPLE
SITEMAR Apply Teday!

WEBSITE SURPORT

KNOWLEDGE BAST

PHOTO DATABASE

ANALYTICS

MANUALS AND TRAINING SUFPORT

FIXING BROKEN LINKS

WHAT IS A TIER-1 UNIVERSITY?

A Tier=1 wniversity is a netionally recognized institution of academic excellence ard workd-class reseerch, It provides

ANNOUNCIMENTS greatar apportunities for students to work with warld-class faculty in nationally Fanked programs and angage in cutting-
edge research and leaming. Subsequently, degrees from a Tier-1 institution hawve 2 brand that is nationaily recognized and
WEB SITE REQUESTS ghobally respected

QUNIVERSITVOF\X/V@MING uwyo.edu * 12
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A CMS HELP AND SUPPORT HOME
MENU
TEMPLATE EXAMPLES
FOAMAT AND STYLES [N THE CMS
COLLEGE DEPARTMENT OVERVIEW
2 COLUMN FORM - TEST
ABODUT US
SUMMARY TEMPLATE EXAMPLE
FULL PAGE FORM EXAMPLE
SITERAAP
WEBSITE SUPPORT
KNOWLEDGE BASE
PHOTO DATABASE
ANALYTICS
MANUALS AND TRAINING SUPPORT
FIXING BROKEN LINKS
ANNOUNCIMENTS
WEB SITE REQUESTS

Contact Us

College of Engineering and Applied
Science

Dean's Office

EN 2085

Dept. 3295

1000 E. University Ave

Laramie, WY 82071

Phone: (307)-766-4253

Email: englinfofuwya.edu

PHOTOGRAPHY

# | PUTURE/CURRENT STUDENTS | PARENTS | ALUMNI | PECPLE | WYOWER

. *u W A-Z DIRECTORY

Template Exampies

A RISE TO PROMINENCE

Mow is the time to be part of the University of Wyoming College of Engineering and Applied Science. After 5 significant
imvestrnent frem Wyoming state government in 2002, the Tier-1 Engineering Initiative was created to elevate the college
o new heights of excellence in education, research and service. The iniliative focuses on the following strategic goals:

Excelenca in Undengraduate Education

Worle Claas Aeseasch and Crmduate Education
Productive Economic Development

K-14 STEM Education

Read more about the Tier-1 Engineering Initiative and what it means. for our future.

UNDERGRADUATE ENGINEERING
SCHOLARS PROGRAM

Outstanding studants interasted in baing mantored in tops
level research receive $6,000 of annual funding to help
cover the cost of tuition, room and board,

Apply Teday!

WHAT IS A TIER-1 UNIVERSITY?

A Tier-1 university is a natiorally recognized institution of academic excellence and world-class research, It provides
grester opportunities for students to work with warld-class faculty in nationally ranked programs and engage in cutting-
edge reseach and learning. Subsequently, degrees from a Tier-1 institution have & brand that is nationelly recognized and
glotally respected

INSPIRE THE NEXT GENERATION
Excellence in Undepraduate = Awands
Education Enginesaring Scholarships
ans Rossarch anc H.T. Parson Merorial
Education Endowmant
Research

Service

Masthead images for a site’s homepage should come

from the UW Photo Database or be pre-approved by
Institutional Marketing. One strong image is recommended.
Any photos showing individuals must also have a

photo release obtained from Institutional Marketing
(uwmktg@uwyo.edu). Masthead images can be chosen
from the _shared-assets folder in the www.uwyo.edu site
within the CMS.

All photos should be converted to RGB and saved as
progressive jpegs before being placed on the site.

Images containing graphics, illustrations or text should not
be used.

Images must contain Alternative Text (ALT Text). This
allows users using assistive technology to access the
content in your site. Alt Text should be a brief (150
characters or less) description of what is shown in the
image. Avoid using "picture of” in your ALT text.

Images over 98 ppi should not be used. The larger the
image file size, the longer it will take to render when a user
views a page.

ﬁ UNIVERSITY or WYOMING
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LOGOS

TRV

MANUALS AND TRAINING SUPPORT

o e WHAT IS A TIER-1 UNIVERSITY?

AThar-1 Univisilty & & nationally rosyized InstRuticn of Scicemic axal 4nce and world-late research, 1t provides
Preater opPo T 65 TOr Students to work with workd-class facuity I nationally RNKSd Programs and SNgags [N Cutting-
edpe research and learning. Subsequently, degress from a Tier-1 instibution have a Beand that is nationally recognized and

ANMOUNCEMENTS

WEB ST REQUESTS

Contact Us

College of Engineerng and Apglied
Seance

Bass's Officn

EN 2085

Dezt. 3295

1000 €. Univereity Ave.

WRITING FOR THE WEB

Writing for a website is very different than writing for a print publication. Web users
are looking for specific information when searching through your website, it is best
practice to place the most important information at the top of the page, and less
important information or details lower in the content. Content should be brief and to
the point, and broken up by bulleted lists and subheads as often as possible.

Find out more about writing for the web in the UW Writing Style Manual at: http:/
www.uwyo.edu/publicrelations/marketing/templates/writing-style-manual.html

College, department or unit logos should be placed under
the contact information under the left-hand navigation.
The width of the logo may not exceed 205 pixels. Graphics
must be .gif, .jpg and .png only. Use of animated .gif or
Flash formats are not permitted.

All logos should be converted to RGB and saved as
progressive jpegs before being placed on the site.

ﬁ UNIVERSITY or WYOMING

uwyo.edu - 14


http://uwyo.edu
http://www.uwyo.edu/publicrelations/marketing/templates/writing-style-manual.html
http://www.uwyo.edu/publicrelations/marketing/templates/writing-style-manual.html

USE OF TABLES

«‘ w Additional Code

= Additional Code » CSS

cssFile T
@ Bl [_filesfcss/table.css]

} Additional Code » J5 |

Tables should only be used for displaying tabular data, not for controlling the layout of
page elements such as copy blocks and images.

NOTE: To make a table accessible to users with disabilities, the header row in the table
must use utilize the “Table Head” property.

To select the “Table Head” property in the CMS:

* Select the row

e Right-click

* Choose “Row > Table Row Properties.” A dialog box will open.

¢ On the “General” tab, you must select “Table Head” in the “Row in table part” dropdown
menu.

For additional information on creating accessible tables,
visit http://webaim.org/techniques/tables/

To control the layout of tables you will need to use Cascading Style Sheets (CSS)
which is a simple way to add style (e.g., fonts, colors, spacing) to Web documents.
https:/www.w3.org/Style/CSS/. Your CSS file can be added to your site though the
additional code >> CSS module for the template you are working with.

Be sure when setting up your table to use percentages for the height and width so the
table remains responsive or omit the height and width altogether. If you use pixel values,
your table will not respond to varying screen sizes.

Name Month Week Day
Jackie January Monday
Beth October Friday
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University of Wyoming
Herme Wideos Playkats Charrmis Discaasion Al

Go For Adventure. Go For Gold. Apply to attend UWE
2.725views §menths age
Jain us o1 the University of Wyoming for an education that's more than meets
cares
Need any other resscns 1o come 1o UW? Here ane some:

Rt #3 Cutducrs Schood by Backpich

G Far Ashvertung, Ga Far Goid
Appty o aittend U1

Y teptwewamrs.ade

Featured Channels

i
v Wyoming Vicees
sutsere

rivmraity of Wyem.
‘Subscrbe

mwnum
Subscre
Uioutresch
‘Subscrbe

"l | HPRanchPraclicum
Subscrbe

B Bryan Shade
Sl Cubseine

1 Wetyorming OO
Subseribe

wom Exploring the Natur,

T Subsoike

T Uréveraity of Wyom.

Subacrtze
— T
JINE Jg voe

GO FOR GOLD

Find your path and start your future

LW offers 80 undergraduate asd more than G0 graduste stademic pregrems through
SEVEN Cobepes 3 Multpie interdsoplinary InHisutes and schools. WER 3 small
stadentfaculty ratio of 15:1, LW s & community of scholars and learmers committed to
acculance. UW's scademic srograms of distinction e focused in s broad anem:
science ang e arts and 3 Ent B AR MSOUPCES,
life sciences, and professions critical to the state ad region,

School of Enery Aesourtes
Gracuane Egucation

A wide variety of videos are offered through Institutional
Marketing and/or the UWYO YouTube account:
https:/www.youtube.com/user/uwyo

¢ Videos callouts must have a title and a brief caption
describing the video content.

e Transcripts must be provided for all videos to be ADA
compliant. Videos submitted by colleges and department
must have an accompanying text transcript when
submitted to Institutional Marketing if the built-in closed
captioning is not sufficient.

ﬁ UNIVERSITY or WYOMING

uwyo.edu * 16


http://uwyo.edu
https://www.youtube.com/user/uwyo

