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HARLAN G, LOUD COLLECflON 

RECEIPT for gift received of Harlan G. Loud: 

BOO KS: 

Cameron, W,J, The Ford Sunday Evening Hour.Talks, First 
flilJ[±IZ and. Second Series,Fourth Series, and Fifth Series (3). 

,. '1J34 - 193':J, \ 

Clymer, Floyd. Treasury of Early ri:11erican Automobiles: 
:le11 Ydrk: !\cGraw-1l i rr-sook eomrany, 1950. 

I 

)-{:C Ford at Fifty. Hew York: Simon & Schuster, 1953,·· 

/if- Forty Years, 1'303-1943. Ford /\otor Company; 

H
f G i asscotk, C. S, :1:_he Gaso 1 i ne Aa_':_._ Ind 1 anapo 1 is: 
~Merrill Company, 1937, 

llobbs-

',raves, Ralph 11. The Triumph of an Idea, the story of 
Henry Ford. Garden City, II.\'.: ·Doubleday, Dora_n .& Company, 

µ.c . 

19311, . 

Ivey, Paul \I. Saiesmanshir, Applied, 
Hill 13ook Company, lr1c., 1925, 

New York:· McGral',-

.o Kennedy, E.D. The Automobile lnddstry. New Ydrk: 
H1

- Reyna I & HI tchcock', 1941. 
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Knoble, Cliff. 
fJ(!· 

Y Prentice-Hall, 
Automobile Selling Sense, 

Inc., 1925 . 
New Yflrk: 

. , HacManus, Theodore F, and Norman Beasley. Men, Money, µ I, . ·~ and Motors • Ne,~ Y 6 r k : Harper & B rot hers , J 9 2 9 . 

'.t,A Manwaring, 
r•~•" ~- New YO rk: 

L.A. (ed,) The Observers Gook of Automobiles. 
Frederick \/arne & Company, Inc., 1958. 

llltchell, John M. The Saga of the Roaring Road. Boston: 
Meador Publishing Company, 1938, 

n.o• Moody, \/alter D. llen Who Sell Things, Chicago: A.G. 
!--' HcClurg & Company, 1919, 

Munn, 
Ohio: 

John 0, A Guide to Automobile Selling, Toledo, 
John 0, Munn, 1950, 

, No't',1ood, Ed,dn P. Ford Men.,and Methods, 
f-\1'-- N.Y.: Doubleday, Doran & Company,. Inc,, 

Garden City, 
19 3 1 . 

Selling Sense. Q-C. ffi~~.~---- Ford Motor. Company, Dearborn, Michigan, 

Treasury of the Outdoors, New York: Simon & Schuster, 
D-• · 1954, .(Ford) (2 copies). 

Vane, C.A. American Politics, \lorld (conomlcs, and the 
Automoblle Outlook, 1933-35, St, Louis, Missouri: 
Vanada Press, 1933, 

PAMPHLETS: 

"American Battle for Abundance." Charles F. Kettering and 
Allen Orth. General Motors, Detroit, Ml,chlgan, 

pc'\ Bugas, John S. "Labor Relations and Productlvlt'j!-; 11 . ·an 
\ address before the American Management Association, 1947, 

\ 

Davis, J,R. "Distribution ln Tomorrow's Market." an 
address before t~e Automotive Trade Association, t948, 

11 :rhe New Automobile Market: A Realistic 
Approach." An address before the Tennessee Automotive 
Assoct.atlon,· J9!i7, (2:)coples). 

,- •·.• .·.;-,.·. ·,;·.,,--,,c•.·1• 

' \ 
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"Do You Remember?" Bank of America, Los Angeles, California: 
1938, (2 copies), 

Ford, Denson, "The Rewards of Curiosity." An address bifore 
the St. Louis Chamber of Commerce, 1948, 

Ford Times Commemorates Ford Motor Company's 50th Anniversary. 
-~~LI ly,1943. 

The Ford Dealer Story. Ford Division, Ford Motor Company, 
Dearborn, Michigan, Hay-June, 1953, 

"You and Pulliam Motor Company," Columbla,'.50uth Carolina, 

CLIPPIHGS: 

Large black scrapbook filled with newspaper advertisements 
for. the Ford Motor Company durihg the year 1947, 

CORRESPONDENCE: 

One folder containing correspondence dating from 1950 to 
1961, mainly related to the automobile busin~ss, 

CERTIFICATES: 

Two reglstratton certiftc~t~s for the Department of Motor 
Veh-lcles(1956).and Consumer Credit (1950), 

Programs: 

'/Fiftieth Anniversary, Ford Motor Company 1903-1953"," 
Two copies with Norman Rockwell prints enclosed, 

Testimonial Dinner lbnorlng Arthur "Hard-Rock" Hatch, 
July, 1960. . , 
"A Day with Henry Ford," Pictorial record of.the De·arborn 
Conference, November 6, 1936, 

Program 44, Annual Convention and Exhibition of the National 
Automobile Dealers Association, 1961 

- ••• J'. --., ., c," , ••• · . ·: 

\ 
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PHOTOGRAPH: 
PHGiO 

\\One large photograph of persons attending the 50th Annivers·ary 
, ~:~ Din?er, ~ord llotor Company, Hotel Slatler, ,,Los /\nqdeles, 

\f'_":~(tt.9 Cal1forn1a, June 17, 1953, 

vo· 
(.,; 

MISCELLANEOUS: 

I/ADA Magazine (National Automohlte Dealers Association), 
February, 1961, Featuring the 1961 Convention Proceedin<Js, 

1952 Sales and Profit Objectives of Harlan G. Loud, 

Christmaascard from Ford Hotors associates. 

invitation to 50th Anniversary Dinner in 1953, 

::Jne page from "Automotive. Nm1s ," February 6, 1961; and 
two pages from the same on April 17, J.96]. 

One complete form of an automobile dealer contract purchase 
agreement. 

"A Thumbnail Vital Statistics Chart of Henry Ford lL. 

~ADA Questlonnatre and tnformatlon sh~et. 

Correct forms of address In communicating with your legislators; \ 

Four small pages of nates. 

(Signed) 
,c-'--,,.---,,--.......-----s; Gene M. Gressley 
Director 
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