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1 EXECUTIVE SUMMARY

The Wyoming Arts Alliance contracted with the CBEA to produce a report quantifying the scope
of the arts and culture economy in Wyoming at the state and county level. The CBEA used data
from the Bureau of Economic Analysis (BEA), Lightcast, CVSuite, and the American Community
Survey (ACS) to estimate several measures of the size of the arts and cultural economy.

1.1 INDUSTRIES AND ECONOMIC IMPACTS

Using BEA data in the arts and cultural satellite production account (ACPSA) and Lightcast data on
county-level industry spending, the CBEA quantified employment, employee compensation, and
value-added generated by arts and culture industries at the state and county level in Wyoming.
In addition, the CBEA used IMPLAN to calculate indirect and induced impacts.

Modeling the economic impacts of this project requires the examination of three distinct types
of effects. To illustrate, assume that a project requires several construction jobs. These jobs, and
their associated compensation and output, are what we refer to as the direct effect. Beyond
this direct effect, there will also be an increase in the demand for intermediate goods needed in
construction, e.g., steel. This is called the indirect effect. Further, the additional income of
workers within the construction industry will lead to added economic activity in terms of buying
goods and services, which, in turn, creates new economic activity in a region. In other words,
individuals’ spending will induce more spending, which we refer to as the induced effect. The
total impact is the sum of direct, indirect, and induced effects, as illustrated in Figure 1.1 below. In
sum, any direct increase in economic activity in a given geographic area creates a ripple effect in
the economy of that area. The totality of the ripple effect is what we refer to as the total
impact. Table 1.1 and display lists of additional economic impact analysis terminology used in this
report.

Table 1.1: Economic impact analysis terminology.

Variable Definition

Employment Employment refers to an industry-specific mix of full-time, part-time, and seasonal jobs. Expressed as
full-time equivalents (FTE).

Labor Income Labor income refers to all forms of employment income, including employee compensation (i.e., wages,
salaries, and benefits) and proprietor income.

Value Added Value added is the difference between an industry’s total output and the cost of its intermediate inputs;
it is a measure of the contribution to GDP.

Output Output is the value of production by industry in a calendar year. It can also be described as annual
revenues plus net inventory change. It is often referred to as total economic impact.




Direct Effect Indirect Effect Induced Effect
Economic impact directly through Economic impact Economic impact through
employmentand operations through supply chain local spending of income

Figure 1.1: Total economic impact is the sum of direct, indirect, and induced effects.

Table 1.2 shows direct, indirect, induced, and total economic impacts of arts and culture
industries in Wyoming.

Table 1.2: Economic impacts of arts and culture industries in Wyoming.

Impact Employment Labor income Value added Output
Direct 10,564.5 $752,432,430 $1,108,991,926 $2,990,678,691

Indirect 1,803.5 $79,333,676 $139,123,471 $324,532,418

Induced 2,250.5 $98,062,697 $200,578,844 $373,573,675
Total 14,618.5 $929,828,802 $1,448,694,240 $3,688,784,783

Table 1.3 shows the impact of the creative economy on tax receipts at the local, county, state, and
Federal levels.

Table 1.3: Tax impacts of arts and culture industries in Wyoming.

Impact Local County State Federal Total
Direct $12,416,463 $6,313,412 $48,810,579 $198,281,989 $265,822,444

Indirect $2,248,511 $1,131,993 $8,107,719 $20,973,819 $32,462,042

Induced $4,258,559 $2,133,762 $14,881,333 $27,526,420 $48,800,075
Total $18,923,533 $9,579,168 $71,799,631 $246,782,228 $347,084,560




Detailed tables by industry for Wyoming and for each county are in Section 4.1.

1.2 OCCUPATIONS

In addition to viewing the creative economy through an industry lens, the CBEA also uses an
occupation lens in this report, estimating the scale of Wyoming’s creative economy by the
number of workers in creative occupations. Table 1.4 shows the total number of workers in arts
and cultural occupations in Wyoming for each year from 2018 to 2022.

Table 1.4: Employment in creative occupations in Wyoming from 2018 to 2022.

Year Employment in creative occupations
2018 13,945
2019 13,640
2020 13,283
2021 13,377
2022 14,099
Percent Change 1.10%

Detailed tables by occupation for Wyoming are in Section 4.2. Detailed tables by occupation for
each County are in Appendix A.

1.3 INTERSTATE COMPARISON

The CBEA compared the arts and cultural economy in Wyoming to bordering states from both an
economic impact and occupation perspective. Table 1.5 shows the Location Quotient (LQ) and
percentage of employment, employee compensation, and gross state product attributable to arts
and culture industries for Wyoming and the six states that share a border with Wyoming. The LQ
is a measure of how much greater (or smaller) the share of the arts and culture economy is in a
state than for the United States as a whole. An LQ of 1 means that a state has the same arts and
culture share as the U.S., an LQ smaller than 1 means an arts and culture share smaller than the
U.S., and an LQ greater than 1 means an arts and culture share greater than the U.S.

Table 1.5: Arts and culture percentage of employment, employee compensation, and value
added in Wyoming and surrounding states.

State Employment Compensation Value added

LQ Percent LQ Percent LQ Percent
Wyoming 1.25 4.1% 1.08 4.3% 0.62 2.7%

Colorado 1.06 3.5% 0.94 3.8% 0.86 3.7%
Idaho 0.77 2.5% 0.67 2.7% 0.55 2.4%
Montana 0.96 3.1% 0.86 3.5% 0.78 3.3%
Nebraska 0.91 3.0% 0.69 2.8% 0.51 2.2%
South Dakota 0.94 3.1% 0.72 2.9% 0.47 2.0%
Utah 1.18 3.9% 0.88 3.5% 0.77 3.3%

Source: BEA ACPSA
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Table 1.6 shows the proportion of employees in creative occupations in Wyoming and
surrounding states along with median incomes of workers in arts and cultural occupations.

Table 1.6: Arts and culture occupations in Wyoming and surrounding states.

State Arts and culture share Median income
Wyoming 3.52% $45,739
Idaho 4.11% $28,962
Montana 5.23% $34,447
Nebraska 3.19% $37,905
South Dakota 3.84% $32,760
Utah 5.13% $35,127
Colorado 5.28% $50,000

Arts and culture share reports the percentage of the workforce in a creative occupation. Median
income reports the median income of workers in creative occupations. Data from 5-year ACS
estimates.

2 METHODOLOGY

This report examines the scope of the arts and culture economy in Wyoming using industries and
occupations. The two approaches offer different but overlapping perspectives of arts and culture
production. Arts and culture industries are sectors of the economy that are engaged in cultural
output, taking a final production view of creativity. Under this perspective, anybody employed by
an artistic industry, regardless of their job, is counted as part of the arts and culture economy. For
example, a janitor that works at an art museum would be counted as an employee in the arts and
culture economy because arts museums produce a cultural service. The occupational perspective
differs in that it takes an individual production view of the arts and culture economy. Under this
view, an individual in an artistic occupation is part of the arts and culture economy regardless of
the industry. For example, a graphic artist that works for an oil drilling company would be
considered part of the arts and culture economy because of her individual creative output,
despite working in an industry whose output would not normally be considered artistic. There is
disagreement on which industries and occupations count as part of the arts and cultural
economies. Therefore, Sections 3.1 and 3.2 lay out the selection criteria used in this report.

2.1 INDUSTRY SELECTION

There is no established consensus on what industries should be considered part of the art
economy, cultural economy or creative economy. In fact, the separation of these three concepts
in the previous sentence is deliberate, as there is also no consensus as to whether the three terms
(arts, culture, and creativity) are the same or if each should be discussed separately. Early
classifications of cultural industries relied on the works of sociologists such a Williams (1981) and
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Hesmondhalgh (2002) who define cultural production as the creation of a system of texts and
symbols through which a social order is “communicated, reproduced, experienced, and explored”
(Markusen, Wassall, DeNatale, & Cohen, 2008). Early efforts by these sociologists, however, do
not use industry in the economic sense as any economic activity that produces the same or a
similar good or service. Instead, they use industry in the technological sense as using industrial
or mechanized methods to produce cultural products and services. Therefore, important cultural
industries like painting and theater are not included in their definition (Markusen, Wassall,
DeNatale, & Cohen, 2008).

This report takes the stance that all artistic industries are also cultural industries. That s, all artistic
industries are involved in the production of culturally relevant texts and symbols. However, not
all creative industries are arts and culturally relevant. For example, a geotechnical engineer
designing a new process for extracting oil is certainly engaged in a creative endeavor, but because
she is not producing culturally relevant texts or symbols, she should not be included in the arts
and culture economy.! While this report often uses the terms arts, culture, and creativity
interchangeably, the reader should be aware that this report uses these terms to refer to cultural
production.

The construction of arts, cultural, or creative industries also varies by use-case. Certain industries
tend to be included or excluded depending on the policy agendas of the various stakeholders and
audiences of individual studies. For example, a 2014 study of the New Mexico creative economy
includes industries that are specifically important to New Mexico, including traditional acequia
agriculture, the construction of adobe buildings, and the production of locally important foods
like tortillas and salsa (Mitchell, Joyce, Hill, & Hooper, 2014).

For the purposes of this report, the CBEA takes an interstate comparison approach to defining
arts and cultural industries, relying on the industries used in the Arts and Culture Production
Satellite Account (ACPSA) compiled by the BEA. The goal of using this approach is so that readers
can easily compare the results of this analysis to other states. To construct the ACPSA, the BEA
takes existing data on input, output, employment, and compensation by industry used to make
the national economic accounts and extracts proportions of particular industries for each state.

The BEA defines core and supporting industries in calculating the ACPSA. Core industries include
things like museums, performing arts companies, design services, and other industries whose
primary purpose is the production of arts and culture related goods and services. Supporting
industries are those that are either less easily defined as being arts and culture related or have a
smaller proportion of their production dedicated to arts and culture. For example, construction
industries are included as supporting industries because some construction is done on arts and
culture related projects, like museums, music venues, or movie theaters. Another example is

! There are reasons for examining creativity in the economy, broadly defined. See, for example, Florida (2002).
However, this report takes the view that examining creativity in the economy would result in including a large number
of industries and occupations that are not relevant to stakeholders.
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publishing. While some publishing is arts and culture related through books, other publishing —
scientific journals, for example —is unrelated. Table 3.1 shows the ACPSA by industry for Wyoming
in 2022.

Table 2.1: Arts and culture satellite account for Wyoming by industry, 2022.

Compensation Value Added

(Thousands of (Thousands

Industry Employment dollars) of dollars)

Core arts and cultural production

Performing arts companies 133 $98,068 $9,593
Promoters of performing arts and similar events 194 $4,223 $24,583
Agents/managers for artists 3 $6,164 $1,403
Independent artists, writers, and performers 80 $1,195 $42,784
Museums 338 $7,275 $25,963
Advertising 132 $15,556 $20,265
Architectural services 170 $9,019 $30,926
Landscape architectural services 27 $19,790 $3,320
Interior design services 73 $2,870 $39,591
Industrial design services NA $8,392 $11,481
Graphic design services 34 NA $2,585
Computer systems design 11 $2,007 51,771
Photography and photofinishing services NA $1,578 54,723
All other design services NA NA $453
Fine arts education 339 NA S$5,330
Education services 42 $4,596 $2,870
Total core arts and cultural production 1,645 $901,855 $227,641

Data on occupations, including number of full-time equivalent jobs, median earnings, and average
earnings, was collected using CVSuite, a data tool produced by the Western States Arts Federation
(WESTAF) for analyzing the creative economy at the state and local level. Data was collected from
2018 to 2022 to analyze trends in occupations over time.
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Table 3.1 (continued): Arts and culture satellite account for Wyoming by industry, 2022.

Value
Compensation Added
(Thousands of  (Thousands
Industry Employment dollars) of dollars)
Supporting arts and cultural production
Rental and leasing NA NA $3,567
Grantmaking and giving services NA NA $1,472
Unions NA NA $421
Government 6,792 $595,002 $660,641
Other support services 1 $52 $260
Publishing 196 $13,674 $30,279
Motion pictures 384 $10,915 $20,670
Sound recording NA NA $353
Broadcasting NA NA $146,437
Other information services 63 $9,982 $20,910
Jewelry and silverware manufacturing NA NA $697
Printed goods manufacturing 27 $998 $1,515
Musical instruments manufacturing 0 SO SO
Custom archltectural woodwork and metalwork 59 $1.158 $1.158
manufacturing
Other goods manufacturing 41 $3,802 $3,802
Construction 643 $38,198 $95,962
Wholesale and transportation industries NA NA $18,039
Retail industries 807 $27,102 $39,165
Total supporting arts and cultural production 9,971 $785,251  $1,045,347
All other industries 260 $18,536 $42,505
Total all arts and culture production 11,876 $1,705,642  $1,315,493

2.2 OCCUPATION SELECTION

Occupations in this report are classified using the Standard Occupational Classification (SOC)
system developed by the BEA (U. S. Bureau of Labor Statistics, 2018). The selection of SOC codes
to include as arts and culture occupations in this analysis is more subjective than for industries
because there is no BEA equivalent to the ACPSA for occupations. Therefore, occupational
selection depends instead on precedents set in previous studies, discussions with experts on the
Wyoming arts and culture economy, and the needs of stakeholders. In general, arts and cultural
occupations follow a similar pattern to industries in that they are engaged in the production of
texts and symbols related to the social order (Markusen, Wassall, DeNatale, & Cohen, 2008).

Several previous studies with alternative occupation schemes were consulted to find comparative
occupational classifications that could be adapted to this study’s needs. In consultation with the
Wyoming Arts Council, the CBEA chose to use a modified version of the scheme used in “Creative
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Washington: Growing and Strengthening the Creative Economy,” a report by a team of
researchers on the creative economy in Washington State (Washington State Department of
Commerce, 2022; Washington State Department of Commerce, 2023). This study identifies 72
SOC codes as artistic or cultural in nature. For the current study, the CBEA consulted with experts
at the Wyoming Arts Council and determined that the scheme used by the researchers in
Washington State was appropriate with some exceptions. Codes omitted for this study but
included in the Washington State study are 21-2021: Directors, religious activities and education,
27-3043: Interpreters and translators, and 35-3011: Bartenders. The CBEA in consultation with
the Wyoming Arts Council determined that these occupations are either not culturally relevant in
Wyoming or are not the focus of development efforts as they are supported by other government
initiatives.

Next, some codes that were combined for the Washington State study are expanded in the
current study. 11-2031: The public relations and fundraising managers code is expanded to 11-
2032: Public relations managers and 11-2033: Fundraising managers; 27-4098: Lighting
technicians and media and communication equipment workers, all other was expanded to 27-
4015: Lighting technicians and 27-4099: Media and Communications Equipment Workers, All
Other. Finally, the current study includes 25-4022: Librarians and Media Collections Specialists,
which was not included in the Washington State study. The final tally of arts and cultural
occupations Table 3.2 shows all 73 arts and cultural occupations used in this study.
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Table 2.2: Arts and culture occupations.

Code Description Code Description

11-2011 Advertising and promotions managers 27-3011 Broadcast Announcers and Radio Disc Jockeys

11-2021 Marketing managers 27-3023 News Analysts, Reporters, and Journalists

11-2032 Public Relations Managers 27-3031 Public relations specialists

11-2033 Fundraising Managers 27-3041 Editors

13-1011 Agents and business managers of artists, performers, and | 27-3042 Technical writers

athletes

17-1011 Architects, except landscape and naval 27-3043 Writers and authors

17-1012 Landscape architects 27-3099 Media and Communication Workers, All Other

17-1021 Cartographers and photogrammetrists 27-4011 Audio and Video Technicians

17-3011 Architectural and civil drafters 27-4012 Broadcast technicians

19-3091 Anthropologists and archeologists 27-4014 Sound engineering technicians

19-3093 Historians 27-4015 Lighting Technicians

25-4011 Archivists 27-4021 Photographers

25-4012 Curators 27-4031 Camera Operators, Television, Video, and Film

25-4013 Museum technicians and conservators 27-4032 Film and video editors

25-4022 Librarians and Media Collections Specialists 27-4099 Media and Communications Equipment Workers, All
Other

25-4031 Library technicians 39-3031 Ushers, lobby attendants, and ticket takers

27-1011 Art directors 39-3092 Costume attendants

27-1012 Craft artists 39-3099 Entertainment attendants and related workers, all other

27-1013 Fine artists, including painters, sculptors, and illustrators 39-5091 Makeup artists, theatrical and performance

27-1014 Special Effects Artists and Animators 41-3011 Advertising sales agents

27-1019 Artists and related workers, all other 43-2099 Communications Equipment Operators, All Other

27-1021 Commercial and industrial designers 43-4121 Library assistants, clerical

27-1022 Fashion designers 47-2044 Tile and Stone Setters

27-1023 Floral designers 47-2161 Plasterers and stucco masons

27-1024 Graphic designers 49-9063 Musical instrument repairers and tuners

27-1025 Interior designers 51-6041 Shoe and leather workers and repairers

27-1026 Merchandise displayers and window trimmers 51-6051 Sewers, hand

27-1027 Set and exhibit designers 51-6052 Tailors, dressmakers, and custom sewers

27-1029 Designers, all other 51-7011 Cabinetmakers and bench carpenters

27-2011 Actors 51-7021 Furniture finishers

27-2012 Producers and directors 51-7031 Model makers, wood

27-2031 Dancers 51-9051 Furnace, kiln, oven, drier, and kettle operators and
tenders

27-2032 Choreographers 51-9071 Jewelers and precious stone and metal workers

27-2041 Music directors and composers 51-9151 Photographic process workers and processing machine
operators

27-2042 Musicians and singers 51-9194 Etchers and engravers

27-2091 Disc Jockeys, Except Radio 51-9195 Molders, shapers, and casters (except metal and plastic)

27-2099 Entertainers and Performers, Sports and Related

Workers, All Other
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2.3 ECONOMIC IMPACTS

The induced and indirect impacts from the creative economy are estimated using IMPLAN using
industry economic data produced by Lightcast and from the arts and culture production satellite
account (ACPSA) compiled by the BEA. Induced and indirect impacts are estimated from direct
impacts using industry multipliers estimated by IMPLAN and based on the BEA’s input-output data
modified for local areas. Occupation data is not used to produce induced and indirect impacts
because input-output modeling can generally only be done on industries.

Direct impacts include employment, earnings, value added, and output produced by arts and
culture related industries. For example, consider a glass blowing studio in Cheyenne. The artists
working at the studio (as either employees or proprietors) count as direct employment, along
with its sales (output), wages and profits paid to workers (earnings), and sales minus intermediate
inputs (value added).

Indirect impacts occur further up the supply chain. For example, a glass studio purchasing
materials from a local glass manufacturer is a direct impact, but when the glass manufacturer
uses the proceeds of the sale to pay its employees and purchase silica from a local quarry, this
counts as an indirect impact. The local quarry’s supply purchases and wages also count as indirect
impacts, along with the quarry’s suppliers, etc., until the proceeds of the original purchase by the
glassblowing studio eventually are spent outside the region being studied. Induced impacts are
the local economic activity generated by employees and proprietors along an industry’s supply
chain. For example, when a glass blower spends the proceeds from selling an artwork on rent,
groceries, and other goods and services at local stores an induced impact occurs.

To estimate induced and indirect impacts, first an estimate of direct impacts must be established.
To do so, the CBEA approximated the ACPSA at the county level using industry sales, employment,
earnings, and value added data estimated by Lightcast and from 2022 ACPSA data? for Wyoming.
The BEA estimates how much each industry is arts and culture related at the State level and
publishes these as percentages. However, in assessing the percentages published by the BEA, the
CBEA determined that they are highly inaccurate for Wyoming.3 Therefore, the CBEA chose to
construct percentages based on comparing the industry value added, sales, and earnings
reported in Lightcast for 2022 with the 2022 ACPSA values.

Constructing percentages required several steps. First, since Lightcast industry data uses NAICS
2022 codes while ACPSA data uses 2017 NAICS codes, the CBEA constructed a crosswalk between

2U.S. Bureau of Economic Analysis, "SAACArtsVA ACPSA value added by ACPSA industry *" (accessed Thursday, August
22,2024)

3See U.S. Bureau of Economic Analysis, “SAACVARatio Arts value added ratio *” (accessed Thursday, August 29, 2024).
In particular, the percentage for Industrial design services (Line 136) is greater than 100% for 2017 through 2021. In
correspondence with the BEA, the staff indicated that the BEA is aware of issues with these ratios and is deciding
how to proceed in future ACPSA updates.
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https://apps.bea.gov/itable/?ReqID=70&step=1#eyJhcHBpZCI6NzAsInN0ZXBzIjpbMSwyOSwyNSwzMSwyNiwyNywzMF0sImRhdGEiOltbIlRhYmxlSWQiLCIyMTEiXSxbIk1ham9yX0FyZWEiLCIwIl0sWyJTdGF0ZSIsWyIwIl1dLFsiQXJlYSIsWyI1NjAwMCJdXSxbIlN0YXRpc3RpYyIsWyItMSJdXSxbIlVuaXRfb2ZfbWVhc3VyZSIsIkxldmVscyJdLFsiWWVhciIsWyIyMDIyIl1dLFsiWWVhckJlZ2luIiwiLTEiXSxbIlllYXJfRW5kIiwiLTEiXV19
https://apps.bea.gov/itable/?ReqID=70&step=1#eyJhcHBpZCI6NzAsInN0ZXBzIjpbMSwyOSwyNSwzMSwyNiwyNywzMF0sImRhdGEiOltbIlRhYmxlSWQiLCIyMTAiXSxbIk1ham9yX0FyZWEiLCIwIl0sWyJTdGF0ZSIsWyIwIl1dLFsiQXJlYSIsWyI1NjAwMCJdXSxbIlN0YXRpc3RpYyIsWyItMSJdXSxbIlVuaXRfb2ZfbWVhc3VyZSIsIkxldmVscyJdLFsiWWVhciIsWyItMSJdXSxbIlllYXJCZWdpbiIsIi0xIl0sWyJZZWFyX0VuZCIsIi0xIl1dfQ==

ACPSA industries,* 2017 NAICS industries, and 2022 NAICS industries.> Some modification of the
crosswalk was needed to account for differences in how crop production and government
industries are handled in Lightcast compared to BEA accounts. Additionally, Lightcast truncates
industry employment data for industries with less than 10 jobs. The CBEA used a linear regression
with value added and compensation as the independent variables and jobs as the dependent
variable to interpolate employment for truncated industries. The BEA also does not report some
industry employment and earnings values to protect anonymity. The CBEA interpolated these
values using linear regressions with the natural log of value added as the independent variable
and the natural logs of employment and earnings as the dependent variables. Lightcast industry
data could then be compared to ACPSA industry data in Wyoming to determine what percentage
of each industry is arts and culture related. Due to differences in Lightcast industry estimates
compared to BEA estimates, some percentages were initially calculated as greater than 100% and
were truncated to 100%.

Once percentages for each industry were estimated, the CBEA applied them to county-level
industry value added, sales, and employment data from Lightcast to estimate how much of each
industry in each county is arts and culture related. A key assumption in this analysis is that the
percentages calculated at the state level are applicable to the county level. Section 5.2 below
discusses this assumption, its validity, and the consequences if it does not hold.

The final step in the analysis is to input the county- and industry-level data as direct impacts in
IMPLAN. To do so, the art industry amounts calculated from ACPSA and Lightcast data must be
translated into IMPLAN’s industry classification scheme. Figure 3.1 models how Lightcast data,
ACPSA data, and the various crosswalks are used to estimate industry employment,
compensation, and value added at the state and county level. Figure 3.2 models how state-level
employment, compensation, and value added are used as inputs to IMPLAN modeling to estimate
direct, indirect, and induced economic impacts. Each county is input as a separate project in
IMPLAN. The results of this procedure are presented in Section 3.1.

4 See U.S. Bureau of Economic Analysis, “Concordance of NAICS and ACPSA industries” (accessed Thursday, August
29, 2024). Direct link to .xIsx file.
5 See NAICS Association, “2022 NAICS Code Changes” (accessed Thursday, August 29, 2024).
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State and county-level . .
Assign construction data

arts & culture industry NAICS 2022 to IMPLAN .
. . ———» to appropriate IMPLAN
employment, earnings, 546 industry crosswalk . _—
industries
and value added
Crosswalk state and Split into core and
> county-level datato — supporting industry
IMPLAN 546 industries groups

Direct input to IMPLAN , Indirect and Induced
— IMPLAN modeling —_—> )
model impacts

*Implan construction industries do not follow NAICS codes, but instead instead use
the Census Bureau's types of construction (See https://support.implan.com/hc/en-us/
articles/115009505787-Special-Industries-in-IMPLAN-Farm-Construction-Railroad-
and-Government) and therefore must be assigned manually.

Figure 3.2: Estimating indirect and induced impacts of state and county-level arts and culture
industries.

2.4 INTERSTATE COMPARISON

The final step in this analysis is to compare the findings for Wyoming to bordering states Montana,
Idaho, Utah, Colorado, Nebraska, and South Dakota. From an industry perspective this study
compares the 2022 ACPSA for Wyoming to that of bordering states. Because the populations and
economies of the states around Wyoming are very different, figures are transformed into
percentages of relevant state totals. ACPSA value added is reported as percentage of state GDP,
ACPSA employment is reported as percentage of total state employment, and ACPSA earnings is
reported as percentage of total state earnings.
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Because the BEA does not keep a comparable account of state occupational statistics, the CBEA
instead uses data from the ACS 5-year estimates as housed by IPUMS (Ruggles, et al., 2024). The
ACS is a survey of individuals conducted annually by the Census Bureau intended for use in
estimating census information between census years. The ACS asks individuals questions about
many topics. For the purposes of this study, the CBEA examined the employment, occupation,
and state of residence information supplied by participants. In addition, the ACS 5-year estimates
assign a person-weight to each respondent that estimates how many people in the United States
each respondent represents, which can be used to estimate totals. For example, a person
employed as an actor with a person-weight of 15 represents about 15 people in the U. S. Adding
up all the person-weights of respondents who list their occupation as Actor and who live in
Colorado gives a total estimate of the number of actors in Colorado.

Occupational categories in the ACS are slightly different than occupational categories in SOC
codes. Some SOC codes are combined in the ACS to protect individual anonymity. For most
occupations this is not problematic for calculating the total number of people employed in arts
and cultural occupations, as all the combined SOC codes are arts and culture related. However, a
few ACS occupational codes combine arts and culture related SOC codes with SOC codes that are
not considered arts and culture related. The CBEA chose to use the combined ACS codes in these
cases with the understanding that arts and culture related employment may be slightly
overstated.

3 RESULTS

This section presents the results of the processes discussed in Section 3. For the occupation and
economic impact results, only state and county totals are presented here. Results for individual
industries and occupations can be found in Appendix A .

3.1 ECONOMIC IMPACTS

The following section presents the economic impact estimates of the creative economy in
Wyoming. All subsections report the results for employment, labor income, value added, and
output. Employment gives an estimate of the number of FTE jobs supported by economic activity
encompassed by the creative economy, including both employees and business operators. Labor
income reports wages, salaries, and profits earned by business operators —including taxes. Value
added represents the contribution to Gross State Product (GSP) by economic activity. Finally,
output represents total sales in all industries generated by economic activity. The difference
between value added and output is that output “double counts” economic activity that passes
along a supply chain. For example, if an art supplies store sells paint purchased from a local
wholesaler which in turn purchased the paint from a local producer, output sums the total cost
of the paint at each step. Value added, however, only sums the markup to the cost of the paint at
each step. For this reason, value added is usually considered a better indicator of economic
activity in a local area. Output is reported for completeness. In addition, IMPLAN also calculates
the impact on local, county, state, and federal tax revenues, which are also reported below.
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Results are reported at the state level and county level to give an idea of the spatial distribution
of creative economy industries within the State. The results are also broken down based on our
“core” vs. “supporting” industries definition of the creative economy presented above. All values
presented below are in 2024 dollars and utilize 2022 economic data.

3.1.1 Core industry results

Table 4.1 shows the economic impact of the core industries of the creative economy to the State
as a whole, and Table 4.2 shows the county-specific economic impact of core industries.

Table 3.1: Estimated economic impact of the core creative economy industries in Wyoming.

Impact Employment Laborincome Value Added Output
Direct 1,620.5 $94,631,906  $227,641,000 $366,997,459

Indirect 779.7 $28,263,871 $48,121,626  $118,123,565

Induced 336.4 $14,638,961 $29,948,265 $55,799,113
Total 2,736.6 $137,534,738  $305,710,892  $540,920,137

Table 3.2: Estimated economic impact of the core creative economy industries by county in

Wyoming.
County Impact Employment Labor Income Value Added Output
Albany Direct 85.0 $3,810,002 $9,228,930 $14,541,082
Indirect 34.7 $1,195,581 $1,779,969 $4,790,305
Induced 19.0 $784,438 $1,571,995 $2,870,931
Total 138.7 $5,790,021 $12,580,894 $22,202,318
Big Horn Direct 5.0 $214,393 $534,600 $816,175
Indirect 0.8 $23,481 $36,744 $108,203
Induced 0.5 $12,977 $37,532 $73,038
Total 6.3 $250,850 $608,876 $997,416
Campbell Direct 33.5 $1,793,274 $4,575,818 $7,190,923
Indirect 10.2 $405,163 $653,777 $1,522,298
Induced 5.1 $216,726 $489,018 $835,742
Total 48.7 $2,415,163 $5,718,614 $9,548,962
Carbon Direct 10.0 $479,322 $982,478 $1,600,965
Indirect 1.8 $44,602 $77,917 $235,751
Induced 0.9 $26,902 $71,509 $130,503
Total 12.6 $550,826 $1,131,903 $1,967,219
Converse Direct 1.2 $48,607 $185,048 $273,097
Indirect 0.2 $4,981 $7,074 $17,875
Induced 0.1 $3,038 $7,375 $12,297
Total 1.4 $56,626 $199,497 $303,268
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Table 4.2: Estimated economic impact of the core creative economy industries by county in

Wyoming.
County Impact Employment Labor Income Value Added Output
Crook Direct 3.4 $174,060 $575,476 $854,312
Indirect 0.7 $17,322 $29,833 $81,713
Induced 0.3 $8,485 $25,015 $49,477
Total 4.4 $199,868 $630,325 $985,503
Fremont Direct 108.6 $3,765,092 $8,070,358 $12,921,814
Indirect 27.5 $853,749 $1,384,061 $3,987,416
Induced 14.6 $592,350 $1,225,808 $2,309,261
Total 150.7 $5,211,191 $10,680,228 $19,218,491
Goshen Direct 38.1 $1,072,771 $2,429,961 $3,651,730
Indirect 4.2 $146,510 $237,355 $682,379
Induced 3.2 $122,532 $261,373 $501,193
Total 45.5 $1,341,814 $2,928,688 $4,835,302
Hot Springs Direct 21.7 $790,736 $1,322,712 $2,439,110
Indirect 3.9 $168,006 $255,006 $677,850
Induced 1.8 $59,824 $145,959 $271,270
Total 27.4 $1,018,567 $1,723,678 $3,388,230
Johnson Direct 9.5 $610,079 $1,928,669 $2,865,765
Indirect 2.8 $65,203 $104,884 $346,310
Induced 1.7 $57,956 $129,929 $261,024
Total 14.1 $733,238 $2,163,481 $3,473,099
Laramie Direct 208.3 $10,315,404 $26,601,302 $42,214,263
Indirect 103.8 $3,199,852 $5,381,144 $14,826,219
Induced 45.5 $1,878,373 $3,858,080 $7,507,230
Total 357.6 $15,393,628 $35,840,525 $64,547,711
Lincoln Direct 24.7 $1,176,192 $2,669,933 $4,146,715
Indirect 8.6 $220,320 $378,360 $1,195,236
Induced 3.3 $102,287 $274,757 $529,971
Total 36.6 $1,498,799 $3,323,050 $5,871,923
Natrona Direct 301.4 $9,298,377 $21,587,009 $36,159,378
Indirect 90.8 $3,191,309 $5,422,243 $13,238,494
Induced 39.0 $1,825,256 $3,441,089 $6,325,035
Total 431.1 $14,314,942 $30,450,341 $55,722,907
Niobrara Direct 2.0 $76,515 $256,590 $394,893
Indirect 0.3 $12,740 $16,654 $44,807
Induced 0.2 $4,204 $12,959 $27,024
Total 2.5 $93,459 $286,203 $466,723
Park Direct 185.1 $9,141,593 $19,229,774 $32,583,635
Indirect 78.0 $2,464,399 $4,245,695 $11,695,198
Induced 33.0 $1,301,845 $2,593,134 $4,962,461
Total 296.1 $12,907,837 $26,068,604 $49,241,294
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Table 4.2 (continued): Estimated economic impact of the core creative economy industries by
county in Wyoming.

County Impact Employment Labor Income Value Added Output
Platte Direct 3.0 $173,785 $732,142 $1,063,384
Indirect 0.9 $25,259 $38,983 $108,095
Induced 0.5 $19,378 $42,664 $78,673
Total 4.4 $218,421 $813,789 $1,250,152
Sheridan Direct 108.8 $6,120,236 $15,793,119 $25,868,333
Indirect 77.5 $1,762,774 $3,216,012 $10,795,332
Induced 26.8 $890,999 $1,957,508 $4,129,823
Total 213.1 $8,774,008 $20,966,639 $40,793,488
Sublette Direct 10.0 $428,578 $1,021,281 $1,639,963
Indirect 2.4 $100,083 $150,355 $396,780
Induced 0.8 $30,627 $81,612 $142,800
Total 13.3 $559,289 $1,253,249 $2,179,543
Sweetwater Direct 34.5 $1,206,588 $2,244,233 $3,640,787
Indirect 4.2 $191,042 $293,404 $650,909
Induced 3.1 $121,034 $276,959 $483,502
Total 41.8 $1,518,665 $2,814,596 $4,775,198
Teton Direct 592.8 $41,511,317 $101,041,679 $161,411,230
Indirect 299.0 $19,781,293 $33,150,114 $58,952,877
Induced 43.1 $2,697,275 $4,977,219 $8,259,326
Total 934.9 $63,989,885 $139,169,012 $228,623,433
Uinta Direct 30.1 $849,287 $1,241,794 $2,034,068
Indirect 2.4 $96,149 $173,985 $484,130
Induced 2.5 $95,879 $214,256 $406,727
Total 35.0 $1,041,315 $1,630,035 $2,924,925
Washakie Direct 1.8 $86,547 $208,874 $326,868
Indirect 0.4 $11,372 $18,962 $56,527
Induced 0.3 $11,216 $22,943 $44,765
Total 2.5 $109,136 $250,779 $428,160
Weston Direct 2.8 $115,238 $320,651 $482,997
Indirect 0.4 $8,075 $12,870 $41,592
Induced 0.2 $7,243 $20,188 $37,498
Total 3.4 $130,555 $353,709 $562,087
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Across Wyoming, the creative economy in 2022 generated 2,737 jobs and approximately $306
million in value added, or around 0.62% of the State’s GSP.® Of the 23 counties in Wyoming, the
top 3 counties for creative economy value added and employment are Teton, Laramie, and
Natrona Counties, with Teton County far exceeding any other counties in value added.

Table 4.3 presents the contributions of the creative economy in Wyoming to local, county, state,
and federal taxes. Table 4.4 presents the tax contributions specific to each county in Wyoming.

Table 3.3: Tax contributions of the core creative economy industries in Wyoming.

Impact Local County State Federal Total
Direct $6,028,256 $3,012,114 $20,580,397 $28,093,251 $57,714,017

Indirect $713,269 $359,697 $2,600,394 $7,394,719 $11,068,079

Induced $635,791 $318,564 $2,221,742 $4,109,596 $7,285,693
Total $7,377,316 $3,690,375 $25,402,534 $39,597,565 $76,067,789

Table 3.4: Tax contributions of core creative economy industries by county in Wyoming.

County Impact Local County State Federal Total
Albany Direct $487,423 $184,075 $2,364,321 $1,115,678 $4,151,497
Indirect $23,921 $9,172 $124,504 $305,947 $463,544
Induced $26,021 $9,906 $132,658 $231,760 $400,346
Total $537,364 $203,153 $2,621,484 $1,653,384 $5,015,386
Big Horn Direct $96,645 $21,369 $180,988 $61,599 $360,601
Indirect $1,125 $253 $2,332 $6,273 $9,984
Induced $1,679 $373 $3,249 $4,149 $9,450
Total $99,449 $21,995 $186,570 $72,022 $380,035
Campbell Direct $247,198 $105,145 $415,816 $543,236 $1,311,395
Indirect $14,540 $6,310 $27,187 $101,671 $149,707
Induced $18,878 $8,062 $32,505 $61,591 $121,035
Total $280,615 $119,517 $475,508 $706,498 $1,582,138
Carbon Direct $63,368 $44,993 $156,851 $133,026 $398,238
Indirect $1,249 $887 $3,424 $11,473 $17,033
Induced $2,164 $1,536 $5,472 $8,040 $17,211
Total $66,780 $47,416 $165,747 $152,539 $432,482
Converse Direct $32,519 $34,684 $56,964 $15,901 $140,068
Indirect $250 $267 $476 $1,148 $2,141
Induced $221 $236 $412 $842 $1,710
Total $32,989 $35,188 $57,851 $17,891 $143,919

5 Note: Summing estimated impacts across counties slightly differs from statewide estimates due to underlying
modeling variations. For example, value added summed across counties is equal to $301.59 million while the
statewide value added estimate is $305.71 million.
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Table 3.5 (continued): Tax contributions of core creative economy industries by county in

Wyoming.
County Impact Local County State Federal Total
Crook Direct $20,055 $10,512 $67,942 $60,315 $158,823
Indirect $698 $368 $2,475 $4,892 $8,433
Induced $756 $396 $2,579 $2,812 $6,543
Total $21,509 $11,276 $72,995 $68,019 $173,799
Fremont Direct $230,242 $84,848 $923,647 $1,137,752 $2,376,490
Indirect $23,615 $8,782 $99,479 $234,497 $366,373
Induced $26,998 $9,974 $109,879 $174,337 $321,188
Total $280,856 $103,604 $1,133,006 $1,546,585 $3,064,051
Goshen Direct $80,577 $27,229 $265,995 $328,641 $702,442
Indirect $3,159 $1,097 $11,325 $39,921 $55,502
Induced $6,775 $2,298 $22,671 $36,837 $68,582
Total $90,511 $30,624 $299,992 $405,399 $826,526
Hot Springs Direct $32,976 $15,333 $120,831 $301,572 $470,711
Indirect $2,085 $1,001 $8,611 $53,173 $64,871
Induced $3,904 $1,805 $13,714 $22,077 $41,500
Total $38,965 $18,139 $143,155 $376,823 $577,082
Johnson Direct $151,746 $59,690 $507,833 $192,413 $911,683
Indirect $3,298 $1,312 $11,511 $17,151 $33,272
Induced $3,594 $1,426 $12,417 $16,176 $33,613
Total $158,638 $62,429 $531,761 $225,740 $978,568
Laramie Direct $865,751 $572,491 $4,309,880 $2,896,782 $8,644,904
Indirect $66,032 $44,045 $352,658 $798,409 $1,261,144
Induced $56,954 $37,848 $296,047 $498,772 $889,622
Total $988,737 $654,384 $4,958,585 $4,193,963 $10,795,670
Lincoln Direct $144,463 $62,357 $411,067 $341,537 $959,424
Indirect $9,080 $3,942 $27,259 $58,614 $98,895
Induced $7,977 $3,449 $23,126 $31,791 $66,342
Total $161,520 $69,748 $461,452 $431,941 $1,124,661
Natrona Direct $413,899 $134,073 $2,501,000 $2,872,299 $5,921,270
Indirect $54,336 $18,061 $345,686 $858,206 $1,276,289
Induced $46,303 $15,180 $287,693 $521,838 $871,013
Total $514,537 $167,314 $3,134,378 $4,252,343 $8,068,572
Niobrara Direct $53,029 $20,978 $100,980 $25,532 $200,519
Indirect $386 $155 $802 $2,835 $4,179
Induced $595 $236 $1,163 $1,386 $3,380
Total $54,010 $21,369 $102,944 $29,753 $208,077
Park Direct $456,678 $140,858 $2,063,567 $2,627,319 $5,288,422
Indirect $53,203 $16,783 $250,414 $610,433 $930,833
Induced $52,904 $16,370 $240,106 $343,551 $652,931
Total $562,785 $174,010 $2,554,088 $3,581,303 $6,872,186
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Table 3.6 (continued): Tax contributions of core creative economy industries by county in

Wyoming.
County Impact Local County State Federal Total
Platte Direct $64,044 $27,164 $231,905 $60,346 $383,460
Indirect $891 $384 $3,441 $6,206 $10,923
Induced $968 $415 $3,679 $5,401 $10,464
Total $65,904 $27,963 $239,026 $71,954 $404,847
Sheridan Direct $435,842 $265,444 $3,164,768 $1,834,011 $5,700,065
Indirect $42,987 $26,383 $323,412 $478,828 $871,610
Induced $28,510 $17,448 $212,310 $257,359 $515,627
Total $507,340 $309,275 $3,700,489 $2,570,198 $7,087,302
Sublette Direct $35,415 $29,519 $55,792 $125,724 $246,450
Indirect $2,380 $2,011 $4,276 $23,302 $31,970
Induced $3,220 $2,681 $4,952 $8,853 $19,706
Total $41,016 $34,211 $65,020 $157,879 $298,125
Sweetwater Direct $54,519 $32,159 $124,839 $323,940 $535,456
Indirect $3,456 $2,060 $9,040 $48,475 $63,031
Induced $8,829 $5,193 $19,566 $34,987 $68,575
Total $66,803 $39,412 $153,446 $407,402 $667,063
Teton Direct $722,347 $367,695 $4,990,295 $9,543,993 $15,624,330
Indirect $156,874 $79,691 $1,192,077 $4,328,724 $5,757,367
Induced $46,833 $23,840 $323,196 $596,594 $990,464
Total $926,054 $471,226 $6,505,568 $14,469,311 $22,372,160
Uinta Direct $19,157 $8,795 $112,763 $217,911 $358,627
Indirect $1,289 $603 $7,937 $25,780 $35,610
Induced $3,762 $1,705 $21,588 $28,317 $55,372
Total $24,209 $11,103 $142,288 $272,008 $449,608
Washakie Direct $18,275 $4,304 $60,352 $26,197 $109,127
Indirect $378 $92 $1,339 $3,063 $4,871
Induced $565 $136 $1,960 $3,275 $5,935
Total $19,217 $4,531 $63,651 $32,534 $119,934
Weston Direct $38,099 $11,871 $109,268 $37,141 $196,379
Indirect $494 $156 $1,480 $2,150 $4,279
Induced $658 $207 $1,945 $2,337 $5,147
Total $39,251 $12,234 $112,692 $41,628 $205,805

The creative economy generates approximately $76 million in tax revenues with about 48% of the
revenue accruing to local, county, and state governments. Commensurate with economic
impacts, the three counties with the largest creative economy tax revenue generation are Teton,

Laramie, and Natrona counties, both in terms of state tax and total tax revenue.
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3.1.2 Supporting industries results

Table 4.5 shows the estimated economic impact of the creative economy and supporting
industries across the entire State. Table 4.6 breaks down these impacts by county.

Table 3.7: Estimated economic impact of the supporting creative economy industries in

Wyoming.
Impact Employment Labor Income Value Added Output
Direct 8,944.0 $657,800,524 $881,350,926 $2,623,681,232
Indirect 1,023.8 $51,069,805 $91,001,844 $206,408,853
Induced 1,914.1 $83,423,736 $170,630,579 $317,774,561
Total 11,881.8 $792,294,065 $1,142,983,349 $3,147,864,646

Table 3.8: Estimated economic impact of the supporting creative economy industries by
county in Wyoming.

County Impact Employment Labor Income Value Added Output
Albany Direct 959.0 $64,761,064 $71,828,553 $161,660,160
Indirect 61.0 $2,285,954 $3,811,221 $9,905,802
Induced 239.7 $9,924,131 $19,881,081 $36,285,345
Total 1,259.7 $76,971,149 $95,520,856 $207,851,307
Big Horn Direct 184.3 $12,738,684 $14,720,751 $39,316,486
Indirect 6.3 $223,113 $384,246 $969,360
Induced 21.7 $613,052 $1,769,600 $3,441,053
Total 212.3 $13,574,849 $16,874,597 $43,726,900
Campbell Direct 618.3 $45,642,199 $60,861,979 $146,618,996
Indirect 50.4 $2,836,769 $5,241,055 $10,800,722
Induced 108.5 $4,644,865 $10,474,681 $17,902,836
Total 777.2 $53,123,833 $76,577,715 $175,322,554
Carbon Direct 226.5 $17,549,866 $24,218,706 $92,430,193
Indirect 10.3 $398,279 $797,989 $2,170,635
Induced 28.2 $896,233 $2,379,775 $4,342,888
Total 265.0 $18,844,378 $27,396,470 $98,943,717
Converse Direct 227.1 $18,247,227 $21,346,161 $51,112,274
Indirect 8.8 $475,306 $713,566 $1,570,010
Induced 21.7 $887,376 $2,137,908 $3,565,625
Total 257.6 $19,609,909 $24,197,636 $56,247,908
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Table 3.9 (continued): Estimated economic impact of the supporting creative economy
industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output

Crook Direct 80.5 $5,571,865 $6,862,115 $19,303,591
Indirect 3.8 $130,842 $234,289 $648,331

Induced 9.0 $237,576 $699,562 $1,382,469

Total 93.3 $5,940,282 $7,795,966 $21,334,392

Fremont Direct 718.9 $55,036,129 $64,064,115 $206,248,998
Indirect 30.6 $1,172,799 $2,223,993 $5,612,308

Induced 175.4 $7,131,372 $14,750,681 $27,796,416

Total 924.9 $63,340,301 $81,038,789 $239,657,722

Goshen Direct 184.4 $12,319,079 $14,700,998 $63,430,494
Indirect 6.3 $250,413 $418,019 $1,093,306

Induced 32.0 $1,234,331 $2,629,307 $5,043,686

Total 222.7 $13,803,824 $17,748,323 $69,567,485

Hot Springs Direct 83.4 $5,887,605 $6,775,001 $17,595,563
Indirect 3.2 $146,481 $254,566 $624,206

Induced 11.3 $371,680 $906,442 $1,685,025

Total 98.0 $6,405,766 $7,936,009 $19,904,794

Johnson Direct 128.3 $8,682,884 $10,554,765 $28,952,225
Indirect 8.1 $293,210 $476,866 $1,370,240

Induced 216 $742,741 $1,661,689 $3,337,154

Total 158.0 $9,718,836 $12,693,320 $33,659,619

Laramie Direct 1,339.6 $107,907,866 $158,193,826 $738,636,120
Indirect 210.4 $9,941,739 $16,236,341 $38,099,452

Induced 384.2 $15,904,423 $32,660,760 $63,477,157

Total 1,934.3 $133,754,028 $207,090,927 $840,212,728

Lincoln Direct 326.7 $25,565,144 $33,269,270 $67,377,800
Indirect 40.0 $1,534,600 $3,277,888 $7,908,483

Induced 61.0 $1,913,960 $5,142,778 $9,906,324

Total 427.7 $29,013,703 $41,689,936 $85,192,607

Natrona Direct 962.7 $68,206,455 $92,757,261 $252,199,393

Indirect 111.2 $6,085,611 $10,567,829 $22,984,502

Induced 229.2 $10,748,021 $20,257,263 $37,225,773

Total 1,303.0 $85,040,087 $123,582,353 $312,409,668

Niobrara Direct 51.9 $3,949,877 $4,563,520 $17,842,939
Indirect 0.8 $33,275 $57,003 $139,650
Induced 6.0 $143,000 $437,209 $906,296

Total 58.7 $4,126,152 $5,057,732 $18,888,884
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Table 3.10 (continued): Estimated economic impact of the supporting creative economy
industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output
Park Direct 361.4 $22,818,666 $30,845,055 $79,414,169
Indirect 44.3 $1,896,964 $3,239,803 $7,684,008
Induced 70.3 $2,773,673 $5,525,105 $10,573,338
Total 475.9 $27,489,304 $39,609,963 $97,671,514
Platte Direct 115.2 $7,848,401 $10,558,791 $37,114,924
Indirect 9.5 $341,616 $569,009 $1,488,736
Induced 17.9 $707,262 $1,549,430 $2,857,912
Total 142.6 $8,897,279 $12,677,231 $41,461,571
Sheridan Direct 449.4 $29,145,986 $40,863,030 $108,141,821
Indirect 74.4 $2,799,619 $4,691,275 $13,181,752
Induced 106.0 $3,534,291 $7,766,962 $16,364,855
Total 629.8 $35,479,897 $53,321,268 $137,688,428
Sublette Direct 145.6 $10,861,353 $13,930,798 $41,831,395
Indirect 8.5 $397,933 $752,069 $1,682,602
Induced 17.0 $626,284 $1,668,364 $2,919,450
Total 1711 $11,885,569 $16,351,231 $46,433,447
Sweetwater Direct 571.7 $39,524,140 $52,684,518 $131,774,595
Indirect 37.3 $2,035,238 $3,440,823 $7,049,868
Induced 88.9 $3,464,736 $7,922,353 $13,829,387
Total 698.0 $45,024,115 $64,047,694 $152,653,849
Teton Direct 630.5 $58,340,215 $93,313,100 $186,087,385
Indirect 168.3 $12,998,506 $22,683,990 $42,090,710
Induced 49.1 $3,078,182 $5,683,829 $9,425,127
Total 848.0 $74,416,903 $121,680,920 $237,603,223
Uinta Direct 361.1 $21,912,735 $34,318,896 $73,464,844
Indirect 42.2 $2,029,994 $4,867,702 $11,936,099
Induced 59.6 $2,313,780 $5,163,468 $9,811,662
Total 462.9 $26,256,508 $44,350,067 $95,212,605
Washakie Direct 112.8 $7,469,248 $9,549,454 $31,112,109
Indirect 7.9 $322,110 $692,397 $1,646,899
Induced 22.6 $853,133 $1,742,980 $3,402,368
Total 143.3 $8,644,490 $11,984,831 $36,161,375
Weston Direct 117.6 $7,058,431 $8,815,185 $28,329,225
Indirect 5.8 $193,636 $377,603 $1,075,808
Induced 12.6 $385,385 $1,068,564 $1,987,371
Total 136.0 $7,637,452 $10,261,353 $31,392,404
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Creative economy supporting industries generate a statewide value added of approximately $1.1
billion. This economic activity supports nearly 12,000 full-time jobs. At the county level, Laramie,
Natrona, and Teton counties contribute the most to overall value added, in that order.

Table 4.7 presents the tax revenue generated by the creative economy supporting industries,
where taxes are broken down at the local, county, state, and federal levels. Table 4.8 dissects tax
revenue estimates by county.

Table 3.11: Tax contributions of the supporting creative economy industries in Wyoming.

Impact Local County State Federal Total
Direct $6,388,208 $3,301,299 $28,230,182 $170,188,739 $208,108,427

Indirect $1,535,242 $772,296 $5,507,324 $13,579,100 $21,393,963

Induced $3,622,768 $1,815,198 $12,659,591 $23,416,824 $41,514,381
Total $11,546,218 $5,888,793 $46,397,098 $207,184,662 $271,016,771

Table 3.12: Tax contributions of the supporting creative economy industries by county in

Wyoming.
County Impact Local County State Federal Total
Albany Direct $253,776 $104,409 $1,943,527 $17,363,263 $19,664,976
Indirect $42,406 $16,284 $224,709 $628,536 $911,935
Induced $328,846 $125,187 $1,676,573 $2,931,431 $5,062,037
Total $625,028 $245,880 $3,844,809 $20,923,231 $25,638,948
Big Horn Direct $135,626 $32,506 $394,103 $3,267,599 $3,829,834
Indirect $15,865 $3,546 $31,754 $61,083 $112,248
Induced $79,265 $17,612 $153,391 $195,801 $446,069
Total $230,756 $53,664 $579,248 $3,524,483 $4,388,151
Campbell Direct $777,295 $346,730 $1,742,498 $11,305,155 $14,171,678
Indirect $168,656 $72,398 $299,391 $752,928 $1,293,373
Induced $404,295 $172,666 $696,160 $1,319,666 $2,592,787
Total $1,350,246 $591,794 $2,738,049 $13,377,750 $18,057,838
Carbon Direct $168,565 $119,584 $596,672 $4,389,919 $5,274,741
Indirect $21,256 $15,090 $54,968 $106,433 $197,747
Induced $71,998 $51,120 $182,097 $267,714 $572,930
Total $261,819 $185,795 $833,737 $4,764,067 $6,045,418
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Table 3.13 (continued): Tax contributions of the supporting creative economy industries by
county in Wyoming.

County Impact Local County State Federal Total
Converse Direct $138,576 $150,778 $436,284 $4,343,874 $5,069,512
Indirect $18,533 $19,847 $36,107 $110,380 $184,868
Induced $63,890 $68,283 $119,052 $244,947 $496,173
Total $220,999 $238,908 $591,444 $4,699,202 $5,750,552
Crook Direct $46,510 $25,428 $213,878 $1,516,547 $1,802,364
Indirect $7,268 $3,824 $25,305 $37,554 $73,950
Induced $21,159 $11,102 $72,218 $78,712 $183,191
Total $74,937 $40,354 $311,402 $1,632,813 $2,059,506
Fremont Direct $224,012 $91,301 $1,495,311 $14,430,942 $16,241,565
Indirect $49,629 $18,348 $202,490 $333,287 $603,754
Induced $324,911 $120,029 $1,322,368 $2,098,544 $3,865,852
Total $598,552 $229,678 $3,020,169 $16,862,773 $20,711,171
Goshen Direct $58,866 $23,023 $324,519 $3,429,638 $3,836,045
Indirect $9,758 $3,332 $33,141 $68,323 $114,554
Induced $68,147 $23,119 $228,064 $370,926 $690,257
Total $136,771 $49,474 $585,724 $3,868,887 $4,640,856
Hot Springs Direct $37,024 $18,460 $195,951 $1,956,586 $2,208,021
Indirect $4,829 $2,252 $17,699 $49,057 $73,836
Induced $24,246 $11,214 $85,179 $137,143 $257,782
Total $66,099 $31,926 $298,828 $2,142,785 $2,539,639
Johnson Direct $93,514 $39,163 $402,062 $2,292,020 $2,826,760
Indirect $14,721 $5,858 $51,165 $74,913 $146,657
Induced $46,046 $18,272 $159,063 $207,137 $430,517
Total $154,280 $63,294 $612,290 $2,574,070 $3,403,934
Laramie Direct $830,180 $564,279 $5,206,320 $26,767,310 $33,368,089
Indirect $162,286 $108,572 $888,514 $2,470,343 $3,629,714
Induced $482,507 $320,646 $2,507,968 $4,222,730 $7,533,851
Total $1,474,973 $993,496 $8,602,802 $33,460,382 $44,531,654
Lincoln Direct $301,563 $133,717 $1,117,543 $6,648,799 $8,201,622
Indirect $77,712 $33,682 $231,150 $444,563 $787,107
Induced $149,365 $64,577 $433,027 $594,863 $1,241,832
Total $528,640 $231,977 $1,781,719 $7,688,224 $10,230,561
Natrona Direct $526,170 $183,546 $3,811,693 $18,434,123 $22,955,531
Indirect $131,903 $43,451 $825,208 $1,662,868 $2,663,430
Induced $272,492 $89,336 $1,693,146 $3,072,580 $5,127,555
Total $930,565 $316,333 $6,330,048 $23,169,571 $30,746,516
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Table 3.14 (continued): Tax contributions of the supporting creative economy industries by
county in Wyoming.

County Impact Local County State Federal Total

Niobrara Direct $48,167 $19,736 $132,166 $1,049,303 $1,249,372
Indirect $1,766 $705 $3,551 $8,205 $14,227
Induced $20,166 $7,999 $39,433 $46,930 $114,528

Total $70,099 $28,440 $175,150 $1,104,438 $1,378,126

Park Direct $291,368 $94,256 $1,491,576 $5,714,954 $7,592,154
Indirect $55,393 $17,290 $254,752 $469,797 $797,232

Induced $112,719 $34,879 $511,577 $731,966 $1,391,140

Total $459,480 $146,425 $2,257,905 $6,916,716 $9,780,527

Platte Direct $122,794 $53,995 $524,862 $1,935,011 $2,636,662
Indirect $12,994 $5,592 $49,997 $86,102 $154,684
Induced $35,158 $15,069 $133,640 $196,794 $380,661

Total $170,945 $74,656 $708,499 $2,217,906 $3,172,007

Sheridan Direct $279,082 $174,420 $2,302,281 $7,866,039 $10,621,821

Indirect $63,365 $38,925 $477,664 $737,788 $1,317,742

Induced $113,208 $69,283 $843,000 $1,020,882 $2,046,374

Total $455,656 $282,628 $3,622,945 $9,624,709 $13,985,938

Sublette Direct $157,533 $134,281 $344,304 $2,575,388 $3,211,507
Indirect $26,222 $21,884 $41,582 $101,053 $190,742
Induced $65,867 $54,833 $101,281 $180,995 $402,976

Total $249,622 $210,998 $487,168 $2,857,437 $3,805,225

Sweetwater Direct $503,886 $302,476 $1,478,347 $10,006,562 $12,291,271
Indirect $85,418 $50,408 $197,770 $533,627 $867,222

Induced $252,497 $148,521 $559,579 $1,001,201 $1,961,797

Total $841,801 $501,404 $2,235,696 $11,541,390 $15,120,291

Teton Direct $469,697 $238,670 $3,614,495 $13,206,036 $17,528,898

Indirect $114,591 $58,234 $856,619 $2,860,911 $3,890,355

Induced $53,502 $27,235 $369,181 $680,841 $1,130,758

Total $637,790 $324,139 $4,840,294 $16,747,788 $22,550,011

Uinta Direct $222,607 $105,524 $1,449,642 $5,892,439 $7,670,212
Indirect $35,671 $16,499 $214,886 $602,410 $869,466

Induced $90,740 $41,113 $520,686 $683,062 $1,335,601

Total $349,019 $163,136 $2,185,214 $7,177,911 $9,875,279

Washakie Direct $70,845 $18,805 $315,028 $2,004,459 $2,409,138
Indirect $15,134 $3,640 $52,533 $93,392 $164,700
Induced $42,908 $10,299 $148,899 $248,995 $451,101

Total $128,887 $32,744 $516,461 $2,346,847 $3,024,939
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Table 3.15 (continued): Tax contributions of the supporting creative economy industries by
county in Wyoming.

County Impact Local County State Federal Total
Weston Direct $64,001 $22,094 $260,172 $1,864,475 $2,210,742
Indirect $10,792 $3,415 $32,516 $54,476 $101,198
Induced $34,896 $10,961 $103,068 $124,054 $272,979
Total $109,689 $36,470 $395,756 $2,043,005 $2,584,919

The creative economy supporting industries generate approximately $271 million in local, county,
state, and federal tax revenue, with around 24% of the revenue staying within the State. Laramie,
Natrona, and Albany counties generate the most total revenue, and Laramie, Natrona, and Teton
counties generate the most state tax revenue.

3.1.3 Combined core and supporting

Table 4.9 combines the total impacts from the creative economy core industries and supporting
industries in Wyoming. Table 4.10 breaks down these combined impacts at the county level.

Table 3.16: Total economic impact of combined core and supporting creative economy

industries in Wyoming.

Impact Employment Laborincome Value added Output
Direct 10,564.5 $752,432,430 $1,108,991,926 $2,990,678,691

Indirect 1,803.5 $79,333,676 $139,123,471 $324,532,418

Induced 2,250.5 $98,062,697 $200,578,844 $373,573,675
Total 14,618.5 $929,828,802 $1,448,694,240 $3,688,784,783

Table 3.17: Total economic impact of combined core and supporting creative economy

industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output
Albany Direct 1044.0 $68,571,066 $81,057,483 $176,201,242
Indirect 95.7 $3,481,535 $5,591,190 $14,696,107
Induced 258.8 $10,708,569 $21,453,077 $39,156,276
Total 1398.4 $82,761,170 $108,101,750 $230,053,625
Big Horn Direct 189.3 $12,953,077 $15,255,351 $40,132,661
Indirect 7.2 $246,593 $420,990 $1,077,563
Induced 22.2 $626,029 $1,807,132 $3,514,091
Total 218.6 $13,825,699 $17,483,473 $44,724,315
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Table 3.18 (continued): Total economic impact of combined core and supporting creative
economy industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output
Campbell Direct 651.8 $47,435,473 $65,437,797 $153,809,919
Indirect 60.6 $3,241,932 $5,894,832 $12,323,019
Induced 113.6 $4,861,591 $10,963,700 $18,738,577
Total 826.0 $55,538,996 $82,296,329 $184,871,516
Carbon Direct 236.5 $18,029,188 $25,201,183 $94,031,158
Indirect 12.1 $442,881 $875,905 $2,406,386
Induced 29.1 $923,135 $2,451,284 $4,473,391
Total 277.6 $19,395,204 $28,528,373 $100,910,935
Converse Direct 228.3 $18,295,835 $21,531,210 $51,385,370
Indirect 9.0 $480,287 $720,640 $1,587,884
Induced 21.7 $890,413 $2,145,283 $3,577,922
Total 259.0 $19,666,535 $24,397,133 $56,551,176
Crook Direct 83.9 $5,745,925 $7,437,591 $20,157,904
Indirect 4.4 $148,165 $264,123 $730,045
Induced 9.3 $246,061 $724,577 $1,431,947
Total 97.7 $6,140,150 $8,426,291 $22,319,895
Fremont Direct 827.5 $58,801,221 $72,134,473 $219,170,812
Indirect 58.1 $2,026,549 $3,608,054 $9,599,724
Induced 189.9 $7,723,722 $15,976,489 $30,105,677
Total 1075.6 $68,551,491 $91,719,016 $258,876,213
Goshen Direct 222.5 $13,391,851 $17,130,959 $67,082,224
Indirect 10.5 $396,924 $655,373 $1,775,684
Induced 35.2 $1,356,863 $2,890,680 $5,544,879
Total 268.2 $15,145,638 $20,677,012 $74,402,787
Hot Springs Direct 105.1 $6,678,342 $8,097,714 $20,034,673
Indirect 7.1 $314,488 $509,572 $1,302,057
Induced 13.2 $431,504 $1,052,401 $1,956,294
Total 125.4 $7,424,333 $9,659,687 $23,293,024
Johnson Direct 137.9 $9,292,963 $12,483,434 $31,817,991
Indirect 10.9 $358,414 $581,750 $1,716,549
Induced 23.3 $800,697 $1,791,617 $3,598,178
Total 172.0 $10,452,074 $14,856,802 $37,132,718
Laramie Direct 1548.0 $118,223,270 $184,795,128 $780,850,382
Indirect 314.1 $13,141,590 $21,617,485 $52,925,671
Induced 429.7 $17,782,795 $36,518,839 $70,984,387
Total 2291.8 $149,147,656 $242,931,452 $904,760,439
Lincoln Direct 3514 $26,741,336 $35,939,203 $71,524,516
Indirect 48.6 $1,754,920 $3,656,248 $9,103,720
Induced 64.3 $2,016,246 $5,417,535 $10,436,295
Total 464.3 $30,512,502 $45,012,985 $91,064,530
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Table 3.19 (continued): Total economic impact of combined core and supporting creative
economy industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output
Natrona Direct 1264.1 $77,504,831 $114,344,270 $288,358,771
Indirect 201.9 $9,276,920 $15,990,071 $36,222,996
Induced 268.2 $12,573,277 $23,698,352 $43,550,808
Total 1734.1 $99,355,028 $154,032,694 $368,132,575
Niobrara Direct 53.9 $4,026,392 $4,820,110 $18,237,832
Indirect 1.1 $46,015 $73,657 $184,456
Induced 6.2 $147,204 $450,168 $933,319
Total 61.1 $4,219,611 $5,343,934 $19,355,607
Park Direct 546.5 $31,960,259 $50,074,829 $111,997,803
Indirect 122.2 $4,361,363 $7,485,498 $19,379,205
Induced 103.3 $4,075,518 $8,118,240 $15,535,800
Total 772.0 $40,397,140 $65,678,567 $146,912,808
Platte Direct 118.2 $8,022,185 $11,290,934 $38,178,308
Indirect 10.3 $366,875 $607,992 $1,596,831
Induced 18.4 $726,640 $1,592,094 $2,936,585
Total 147.0 $9,115,700 $13,491,019 $42,711,724
Sheridan Direct 558.2 $35,266,222 $56,656,149 $134,010,155
Indirect 151.9 $4,562,393 $7,907,287 $23,977,084
Induced 132.8 $4,425,290 $9,724,471 $20,494,678
Total 842.9 $44,253,905 $74,287,907 $178,481,916
Sublette Direct 155.6 $11,289,931 $14,952,079 $43,471,358
Indirect 10.9 $498,016 $902,425 $2,079,382
Induced 17.9 $656,911 $1,749,976 $3,062,250
Total 184.4 $12,444,858 $17,604,480 $48,612,990
Sweetwater Direct 606.2 $40,730,729 $54,928,751 $135,415,382
Indirect 41.5 $2,226,281 $3,734,227 $7,700,776
Induced 92.0 $3,585,770 $8,199,312 $14,312,889
Total 739.8 $46,542,779 $66,862,290 $157,429,047
Teton Direct 1223.3 $99,851,532 $194,354,780 $347,498,616
Indirect 467.4 $32,779,799 $55,834,104 $101,043,587
Induced 92.2 $5,775,457 $10,661,048 $17,684,453
Total 1782.9 $138,406,788 $260,849,932 $466,226,656
Uinta Direct 391.2 $22,762,021 $35,560,690 $75,498,912
Indirect 44.6 $2,126,143 $5,041,688 $12,420,229
Induced 62.1 $2,409,659 $5,377,724 $10,218,389
Total 497.9 $27,297,823 $45,980,102 $98,137,530
Washakie Direct 114.6 $7,555,795 $9,758,328 $31,438,977
Indirect 8.3 $333,482 $711,359 $1,703,426
Induced 229 $864,349 $1,765,923 $3,447,133
Total 145.8 $8,753,626 $12,235,610 $36,589,535
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Table 3.20 (continued): Total economic impact of combined core and supporting creative

economy industries by county in Wyoming.

County Impact Employment Labor Income Value Added Output
Weston Direct 120.4 $7,173,669 $9,135,836 $28,812,222
Indirect 6.2 $201,711 $390,473 $1,117,400
Induced 12.8 $392,627 $1,088,752 $2,024,869
Total 139.4 $7,768,007 $10,615,061 $31,954,491

The combined economic impact of the core creative economy and its supporting industries results
in almost $1.5 billion in statewide value added. Furthermore, this economic activity supports

nearly 15,000 full-time jobs.

Table 4.11 shows the tax revenue generated by the core and supporting industries across the
state, broken down by local, county, state, and federal taxes. Table 4.12 breaks down these tax

revenue impacts by county.

Table 3.21: Tax contributions of combined core and supporting industries in Wyoming.

Impact Local County State Federal Total
Direct $12,416,463 $6,313,412 $48,810,579 $198,281,989 $265,822,444

Indirect $2,248,511 $1,131,993 $8,107,719 $20,973,819 $32,462,042

Induced $4,258,559 $2,133,762 $14,881,333 $27,526,420 $48,800,075
Total $18,923,533 $9,579,168 $71,799,631 $246,782,228 $347,084,560

Table 3.22: Tax contributions of combined core and supporting industries in each county.

County Impact Local County State Federal Total
Albany Direct $741,199 $288,484 $4,307,848 $18,478,941 $23,816,473
Indirect $66,326 $25,456 $349,213 $934,483 $1,375,478
Induced $354,867 $135,093 $1,809,231 $3,163,192 $5,462,383
Total $1,162,392 $449,034 $6,466,293 $22,576,615 $30,654,334
Big Horn Direct $232,270 $53,875 $575,092 $3,329,199 $4,190,435
Indirect $16,990 $3,799 $34,086 $67,356 $122,232
Induced $80,944 $17,985 $156,640 $199,950 $455,519
Total $330,205 $75,659 $765,817 $3,596,505 $4,768,186
Campbell Direct $1,024,493 $451,875 $2,158,314 $11,848,392 $15,483,073
Indirect $183,195 $78,708 $326,578 $854,599 $1,443,081
Induced $423,173 $180,728 $728,665 $1,381,257 $2,713,823
Total $1,630,861 $711,311 $3,213,557 $14,084,248 $19,639,976
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Table 3.23 (continued): Tax contributions of combined core and supporting industries in each

county.
County Impact Local County State Federal Total

Carbon Direct $231,933 $164,578 $753,524 $4,522,945 $5,672,979
Indirect $22,505 $15,977 $58,392 $117,907 $214,780
Induced $74,162 $52,656 $187,568 $275,754 $590,141

Total $328,599 $233,211 $999,484 $4,916,606 $6,477,900

Converse Direct $171,095 $185,462 $493,248 $4,359,775 $5,209,579
Indirect $18,782 $20,114 $36,583 $111,529 $187,009
Induced $64,111 $68,519 $119,463 $245,789 $497,883

Total $253,988 $274,095 $649,295 $4,717,092 $5,894,471

Crook Direct $66,565 $35,940 $281,820 $1,576,862 $1,961,187
Indirect $7,966 $4,192 $27,780 $42,445 $82,383
Induced $21,915 $11,498 $74,797 $81,525 $189,735

Total $96,446 $51,630 $384,397 $1,700,832 $2,233,305

Fremont Direct $454,254 $176,149 $2,418,958 $15,568,694 $18,618,055
Indirect $73,244 $27,130 $301,970 $567,784 $970,127

Induced $351,910 $130,002 $1,432,247 $2,272,881 $4,187,040

Total $879,407 $333,282 $4,153,175 $18,409,358 $23,775,222

Goshen Direct $139,442 $50,251 $590,514 $3,758,279 $4,538,487
Indirect $12,918 $4,429 $44,466 $108,244 $170,056
Induced $74,922 $25,418 $250,735 $407,763 $758,839

Total $227,282 $80,098 $885,716 $4,274,286 $5,467,382

Hot Springs Direct $70,001 $33,793 $316,781 $2,258,157 $2,678,732
Indirect $6,913 $3,254 $26,310 $102,230 $138,707
Induced $28,150 $13,019 $98,893 $159,220 $299,282

Total $105,064 $50,065 $441,984 $2,519,608 $3,116,720

Johnson Direct $245,260 $98,854 $909,895 $2,484,434 $3,738,443
Indirect $18,018 $7,170 $62,676 $92,064 $179,928
Induced $49,640 $19,699 $171,479 $223,313 $464,130

Total $312,918 $125,723 $1,144,050 $2,799,810 $4,382,502

Laramie Direct $1,695,931 $1,136,770 $9,516,201 $29,664,091 $42,012,993

Indirect $228,319 $152,616 $1,241,172 $3,268,752 $4,890,858

Induced $539,461 $358,495 $2,804,015 $4,721,502 $8,423,472

Total $2,463,711 $1,647,881 $13,561,387 $37,654,345 $55,327,324

Lincoln Direct $446,026 $196,075 $1,528,609 $6,990,336 $9,161,046
Indirect $86,792 $37,624 $258,409 $503,176 $886,002

Induced $157,341 $68,026 $456,153 $626,653 $1,308,174

Total $690,160 $301,725 $2,243,172 $8,120,165 $11,355,222

38




Table 3.24 (continued): Tax contributions of combined core and supporting industries in each

county.
County Impact Local County State Federal Total
Natrona Direct $940,068 $317,618 $6,312,693 $21,306,422 $28,876,801
Indirect $186,239 $61,513 $1,170,894 $2,521,074 $3,939,719
Induced $318,795 $104,516 $1,980,839 $3,594,418 $5,998,568
Total $1,445,102 $483,647 $9,464,426 $27,421,914 $38,815,088
Niobrara Direct $101,196 $40,714 $233,145 $1,074,835 $1,449,891
Indirect $2,152 $860 $4,353 $11,040 $18,405
Induced $20,761 $8,235 $40,597 $48,315 $117,908
Total $124,109 $49,809 $278,095 $1,134,191 $1,586,204
Park Direct $748,046 $235,114 $3,555,143 $8,342,273 $12,880,576
Indirect $108,596 $34,073 $505,166 $1,080,230 $1,728,065
Induced $165,623 $51,249 $751,683 $1,075,516 $2,044,072
Total $1,022,265 $320,436 $4,811,993 $10,498,019 $16,652,713
Platte Direct $186,838 $81,159 $756,768 $1,995,357 $3,020,122
Indirect $13,885 $5,976 $53,438 $92,308 $165,607
Induced $36,126 $15,484 $137,319 $202,195 $391,124
Total $236,849 $102,619 $947,525 $2,289,860 $3,576,853
Sheridan Direct $714,924 $439,864 $5,467,049 $9,700,049 $16,321,886
Indirect $106,353 $65,308 $801,076 $1,216,616 $2,189,353
Induced $141,718 $86,732 $1,055,310 $1,278,241 $2,562,001
Total $962,995 $591,904 $7,323,434 $12,194,907 $21,073,241
Sublette Direct $192,948 $163,801 $400,096 $2,701,112 $3,457,957
Indirect $28,602 $23,895 $45,859 $124,356 $222,711
Induced $69,088 $57,514 $106,233 $189,848 $422,682
Total $290,638 $245,209 $552,188 $3,015,315 $4,103,350
Sweetwater Direct $558,404 $334,635 $1,603,186 $10,330,502 $12,826,728
Indirect $88,874 $52,468 $206,810 $582,102 $930,253
Induced $261,326 $153,714 $579,145 $1,036,188 $2,030,373
Total $908,604 $540,816 $2,389,142 $11,948,792 $15,787,354
Teton Direct $1,192,044 $606,365 $8,604,790 $22,750,029 $33,153,227
Indirect $271,466 $137,925 $2,048,696 $7,189,635 $9,647,722
Induced $100,335 $51,075 $692,377 $1,277,434 $2,121,222
Total $1,563,845 $795,365 $11,345,863 $31,217,099 $44,922,171
Uinta Direct $241,764 $114,320 $1,562,405 $6,110,350 $8,028,838
Indirect $36,961 $17,102 $222,824 $628,190 $905,076
Induced $94,503 $42,818 $542,274 $711,379 $1,390,973
Total $373,227 $174,239 $2,327,502 $7,449,919 $10,324,888
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Table 3.25 (continued): Tax contributions of combined core and supporting industries in each

county.
County Impact Local County State Federal Total
Washakie Direct $89,120 $23,109 $375,381 $2,030,656 $2,518,265
Indirect $15,512 $3,732 $53,872 $96,455 $169,571
Induced $43,472 $10,435 $150,859 $252,270 $457,036
Total $148,104 $37,276 $580,112 $2,379,381 $3,144,873
Weston Direct $102,100 $33,965 $369,440 $1,901,616 $2,407,121
Indirect $11,285 $3,571 $33,995 $56,625 $105,477
Induced $35,555 $11,168 $105,013 $126,391 $278,126
Total $148,939 $48,704 $508,448 $2,084,632 $2,790,724

In addition, this economic activity generates over $347 million in local, county, state, and federal
tax revenue, with approximately 29% of the revenue staying within the State.

3.2 OCCUPATIONS
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Figure 4.1: Total number of creative economy jobs per county in Wyoming in 2022.
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This section reports the results of quantifying arts and cultural employment by county in
Wyoming using occupation data from the platform CVSuite. Figure 4.1 shows the number of total
people employed (full or part-time) in the creative economy (under the 73 SOC codes) in each
county in Wyoming in 2022. Figure 4.2 shows the number of creative economy jobs as a
percentage of total county employment.”’

Laramie, Natrona, and Teton counties have the largest number of creative economy employees
across the state, while the creative economy workforce as percentage of total workforce is largest
in Teton and Sheridan Counties.

Table 4.13 breaks down the State’s workforce by occupation, showing the number of total persons
employed in each occupation in the years 2018-2022. The (SOC) codes are shown alongside their
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respective occupation descriptions. The last column of Table 4.12 contains the percent change in
number of jobs per occupation from the years 2018 to 2022. County-level, occupation-specific
data are provided in Appendix A.

Figure 4.2: Creative Economy Jobs as a Percentage of Total County Employment in Wyoming
in 2022.

7 Data on total county employment from The State of Wyoming’s Economic Analysis Division

(http://eadiv.state.wy.us/Demog_data/2022County Profile.html).

41


http://eadiv.state.wy.us/Demog_data/2022County_Profile.html

Table 3.26: Employment in arts and culture occupations in Wyoming.

Percentage
SOC code Occupation 2018 2019 2020 2021 2022 Change
2018-2022

11-2011 Advertising and promotions managers 35 35 40 44 39 11%
11-2021 Marketing managers 337 351 372 440 521 55%
11-2032 Public Relations Managers 37 41 46 45 49 32%
11-2033 Fundraising Managers 36 27 16 15 19 -47%
13-1011 Agents and business managers of artists, performers, and athletes 87 95 93 114 153 76%
17-1011 Architects, except landscape and naval 282 297 311 312 312 11%
17-1012 Landscape architects 48 40 59 39 54 12%
17-1021 Cartographers and photogrammetrists 88 88 104 104 115 31%
17-3011 Architectural and civil drafters 231 225 193 195 193 -16%
19-3091 Anthropologists and archeologists 86 101 106 97 98 14%
19-3093 Historians 17 26 27 22 25 47%
25-4011 Archivists 54 55 61 59 15 -72%
25-4012 Curators 89 95 93 98 99 11%
25-4013 Museum technicians and conservators 52 53 47 45 44 -15%
25-4022 Librarians and Media Collections Specialists 401 404 401 343 331 -17%
25-4031 Library technicians 443 448 443 294 292 -34%
27-1011 Art directors 300 327 318 393 439 46%
27-1012 Craft artists 265 291 290 320 313 18%
27-1013 Fine artists, including painters, sculptors, and illustrators 450 515 558 610 611 36%
27-1014 Special Effects Artists and Animators 214 172 179 204 201 -6%

27-1019 Artists and related workers, all other 88 112 115 84 115 31%
27-1021 Commercial and industrial designers 70 41 14 16 14 -80%
27-1022 Fashion designers 30 42 61 50 62 107%
27-1023 Floral designers 149 166 164 157 180 21%
27-1024 Graphic designers 499 500 497 480 480 -4%

27-1025 Interior designers 143 156 183 186 190 33%
27-1026 Merchandise displayers and window trimmers 187 229 235 254 244 30%
27-1027 Set and exhibit designers 108 101 92 88 87 -19%
27-1029 Designers, all other 243 210 241 262 295 21%
27-2011 Actors 211 222 152 145 177 -16%
27-2012 Producers and directors 169 188 216 226 237 40%
27-2031 Dancers 47 58 41 25 38 -19%
27-2032 Choreographers 100 66 13 18 23 -77%
27-2041 Music directors and composers 146 141 104 103 106 -27%
27-2042 Musicians and singers 828 789 703 659 687 -17%
27-2091 Disc Jockeys, Except Radio 80 91 88 71 80 0%
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Table 3.27 (continued): Employment in arts and culture occupations in Wyoming.

Percentage
SOC code Occupation 2018 2019 2020 2021 2022 Change
2018-2022
27-2099 Entertainers and Performers(,)tshpeorrts and Related Workers, All 201 21 217 195 192 13%
27-3011 Broadcast Announcers and Radio Disc Jockeys 146 135 104 90 103 -29%
27-3023 News Analysts, Reporters, and Journalists 240 251 238 234 228 -5%
27-3031 Public relations specialists 503 507 497 476 484 -4%
27-3041 Editors 352 316 333 356 369 5%
27-3042 Technical writers 66 60 59 60 37 -44%
27-3043 Writers and authors 1088 889 866 949 1008 -7%
27-3099 Media and Communication Workers, All Other 87 41 29 32 34 -61%
27-4011 Audio and Video Technicians 155 157 143 121 105 -32%
27-4012 Broadcast technicians 148 121 94 66 80 -46%
27-4014 Sound engineering technicians 16 18 18 19 18 12%
27-4015 Lighting Technicians 3 3 5 5 7 133%
27-4021 Photographers 1932 1821 1903 2055 2157 12%
27-4031 Camera Operators, Television, Video, and Film 51 72 82 80 97 90%
27-4032 Film and video editors 59 76 77 89 91 54%
27-4099 Media and Communications Equipment Workers, All Other 33 41 28 18 26 -21%
39-3031 Ushers, lobby attendants, and ticket takers 150 161 88 84 165 10%
39-3092 Costume attendants 3 3 3 2 2 -33%
39-3099 Entertainment attendants and related workers, all other 1 1 1 2 3 200%
39-5091 Makeup artists, theatrical and performance 14 18 19 18 19 36%
41-3011 Advertising sales agents 365 323 262 251 249 -32%
43-2099 Communications Equipment Operators, All Other 38 31 27 20 24 -37%
43-4121 Library assistants, clerical 314 306 312 300 335 7%
47-2044 Tile and Stone Setters 170 170 169 197 188 11%
47-2161 Plasterers and stucco masons 56 58 57 55 66 18%
49-9063 Musical instrument repairers and tuners 67 43 51 42 63 -6%
51-6041 Shoe and leather workers and repairers 73 90 82 54 58 -21%
51-6051 Sewers, hand 45 36 32 32 44 -2%
51-6052 Tailors, dressmakers, and custom sewers 236 214 216 221 246 4%
51-7011 Cabinetmakers and bench carpenters 194 192 171 157 143 -26%
51-7021 Furniture finishers 38 31 36 52 64 68%
51-7031 Model makers, wood 6 4 4 2 3 -50%
51-9051 Furnace, kiln, oven, drier, and kettle operators and tenders 54 63 59 63 74 37%
51-9071 Jewelers and precious stone and metal workers 187 186 183 211 225 20%
51-9151 Photographic process workers and processing machine 33 27 24 34 27 18%
operators
51-9194 Etchers and engravers 16 17 5 27 47 194%
51-9195 Molders, shapers, and casters (except metal and plastic) 135 139 113 91 80 -41%
13945 13640 13283 13377 14099 1%

Total
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Photographers are the largest category of arts and cultural workers from 2018 to 2022, growing
by 12% from 1,932 in 2018 to 2,157 in 2022. The second largest occupational category is writers
and authors, though this category declined by 7% from 2018 to 2022 from 1,088 to 1,008. Overall,
Wyoming has seen about 1% growth in employment in arts and cultural occupations from 2018
to 2022, though growth has been very uneven across occupations, with large growth in some
occupations and large declines in others.

3.3 INTERSTATE COMPARISON

This section presents several figures and tables to show how the creative economy in Wyoming
compares to surrounding states. Results are presented from both an occupation and an industry
perspective. Wyoming is compared to bordering states as these are the ones most likely to
compete for arts and culture spending. Wyoming and the surrounding states differ in the sizes of
their economies. To make valid cross-state comparisons, figures are usually presented as a
percentage of a comparable statewide measure.

3.3.1 Occupations
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Note: Data come from the ACS 5-year estimates public use microdata accessed through IPUMS (Ruggles, et al., 2024). Some arts and culture
occupations are combined with broader occupational categories in the ACS, meaning the percent of arts and cultural occupations may be
slightly overstated.

Figure 4.3: Percentage of employment in arts and culture occupations of Wyoming and
surrounding states.
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Figure 4.3 compares arts and cultural employment for Wyoming and surrounding states from an
occupational perspective. Each state shows the percentage of workers within arts and cultural
occupation as defined in Table 3.2.

Compared to the peer group of surrounding states, Wyoming has relatively few people working
in arts and culture occupations. Colorado has the most at 5.28% while Nebraska has the fewest
at 3.19%. Wyoming has the second fewest at 3.52%.

Figure 4.4 shows the median annual income for those employed in arts and culture occupations
for Wyoming and the surrounding states. Figure 4.4 shows that, while Wyoming may have a
smaller percentage of people employed in arts and cultural occupations, they are relatively well
compensated. Colorado has the highest median income at $50,000 while Wyoming has the
second highest at $45,739. Idaho has the lowest median income at $28,962 — nearly $17,000 less
than Wyoming.
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Note: Data come from the ACS 5-year estimates public use microdata accessed through IPUMS (Ruggles, et al., 2024). Some arts and culture
occupations are combined with broader occupational categories in the ACS, meaning the percent of arts and cultural occupations may be
slightly overstated.

Figure 4.4: Median income for individuals employed in arts and culture occupations in
Wyoming and surrounding states.
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3.3.2 Industries

This section presents maps that show how Wyoming’s arts and cultural economy compares to
surrounding states. Figure 4.5 shows the percentage of industry employment that is arts and
culture related.
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Figure 4.5: Percentage of workers employed in arts and culture industries in Wyoming and
surrounding states.

In contrast with Figure 4.3, Figure 4.4 shows that arts and cultural industries employ a relatively
large percentage of Wyoming’s workforce at 4.1% - larger than any surrounding state. Utah has
the second highest percentage at 3.9% while Idaho has the smallest percentage at 2.5%.

Figure 4.6 shows earnings in arts and culture industries as a percentage of total employee
compensation for Wyoming and surrounding states.
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Figure 4.6: Percentage of total employee compensation attributed to arts and culture

industries in Wyoming and surrounding states.

Figure 4.7 shows the percentage of gross domestic product in Wyoming and surrounding states

produced by arts and culture industries.
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Figure 4.7: Percentage of gross domestic product attributed to arts and culture industries in
Wyoming and surrounding states.

4 DISCUSSION

This section discusses some of the implications of the findings in this report along with the
limitations of the methodology used.

4.1 ECONOMIC IMPACTS

In 2022, Wyoming’s core creative economy generated 2,737 jobs and approximately $306 million
in value added, or around 0.62% of the State’s GSP.28 Of the 23 counties in Wyoming, the top 3
counties for creative economy value added and employment are Teton, Laramie, and Natrona
Counties, with Teton County far exceeding any other counties in value added. In addition, the core
creative economy was a significant contributor to state and local tax revenues. In 2022, over $35
million in tax revenues were generated by the State’s core creative economy.

When considering the added impact of industries supporting the creative economy, we find that
the combined economic impact of the core creative economy and its supporting industries results

8 Note: Summing estimated impacts across counties slightly differs from statewide estimates due to underlying
modeling variations. For example, value added summed across counties is equal to $301.59 million while the
statewide value added estimate is $305.71 million.
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in almost $1.5 billion in statewide value added. Furthermore, this economic activity supports
nearly 15,000 full-time jobs. In addition, this economic activity generates over $347 million in
local, county, state, and federal tax revenue, with around 29% of the revenue staying within the
State.

The contribution of arts and culture to Wyoming’s economy is concentrated in population centers.
Despite not being the most populous county, Teton County is the largest contributor to core arts
and culture industry production by a wide margin, contributing 935 total jobs, $63,989,885 in
laborincome, $139,169,012 in value added and $228,623,433 in output. This is likely due to Teton
County’s position as both the wealthiest and the most visited county in Wyoming. Arts and culture
spending generally comes from peoples’ disposable income, so having a relatively wealthy
population along with a high number of tourists both drive demand for arts and culture.

Sheridan County also has an outsized contribution to Wyoming’s arts and culture economy with
the highest concentration of arts and culture employment at 9.6% (Figure 4.2). Sheridan has also
seen much higher growth in arts employment than the rest of the State. For all of Wyoming,
growth in employment has increased by about 1% from 2018 to 2022 while Sheridan has seen a
46% increase in arts employment over the same period. Investigating the reasons for this growth
is beyond the scope of this report, but it may be that other areas of Wyoming seeking to grow
their arts and culture economy can look to Sheridan as an example.

The interstate comparison shows that Wyoming’s arts and culture economy is different from that
of its neighbors. Arts and culture industries have relatively high employment at 4.1% of
employment and employee compensation at 4.3% of employee compensation compared to
Wyoming’s neighbors. However, arts and culture industries contribute relatively less to GDP at
2.7%. One reason for this difference is that mining and energy production are more important
sectors of Wyoming’s economy than its neighbors. These sectors are less labor intensive than arts
and culture industries, and therefore tend to produce more output per worker. This means that
even though arts and culture employment is higher in Wyoming, it produces less output and
therefore contributes less to state GDP.

Examining arts and culture employment from industry and occupation perspectives gives
different pictures of the arts economy in Wyoming. While the share of employment in arts and
culture industries is relatively high at 4.1%, the share of employment in arts and culture
occupations is relatively low at 3.52%. One possible explanation for this is illustrated in Table 5.1,
which shows the percentage of arts and culture industry employment in core and supporting
industries for Wyoming and surrounding states. On average, 22.36% of arts and culture
employment is in core industries in the states surrounding Wyoming, but only 13.85% of arts and
culture employment is in core industries in Wyoming. This means that the occupation
employment may reflect lower employment in these core industries, indicating that growth in the
arts and culture economy of Wyoming should focus on these core industries.
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Table 4.1: Percentage of arts and culture employment in core and supporting industries in
Wyoming and surrounding states.

State Core percentage Supporting percentage
Wyoming 13.85% 83.96%
Colorado NA 69.35%

Idaho 20.31% 75.71%
Montana 22.72% 74.16%
Nebraska 25.02% 71.65%

South Dakota 18.55% 78.22%

Utah 25.19% 72.38%

Note that the BEA did not report core arts and culture industry employment for Colorado in 2022. Figures
do not sum to 100% because the BEA also uses an "other industry" category that is not reported here.

To show the scope of the arts and culture economy, it can be compared to other industry
categories in Wyoming. Tables 4.2, 4.3, and 4.4 show employment, compensation, and value
added in NAICS 2-digit industry categories, which are broader classifications than those used in
calculating the ACPSA (6-digit categories). Total arts and culture employment, compensation, and
value added are included in these tables so show how much arts and culture contributes to
Wyoming’s economy. Note, however, that Arts and culture is not a 2-digit NAICS classification,
but instead is composed of portions of different NAICS industries. Therefore, it is not appropriate
to sum arts and culture with the industries in Tables 4.2, 4.3, and 4.4 because doing so would
double-count at least some arts and cultural contributions to Wyoming’s economy. From Table
4.2, Arts and Culture employs approximately the same number of people in Wyoming (11,876) as
Manufacturing and Wholesale Trade (12,705 and 9,456, respectively). If Arts and Culture were a
separate NAICS industry, it would rank #15 in employment; however, it would rank #7 in total
compensation ($1,705,642,000), just behind Health Care and Social Assistance at $1,782,647,276
and just ahead of Retail Trade at $1,502,877,689 as shown in Table 4.3. From Table 4.4, Arts and
Culture would rank #14 in value added ($1,315,493,000), just behind Utilities at $1,342,992,501
and just ahead of Agriculture, Forestry, Fishing, and Hunting at $965,712,820.
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Table 4.2: Comparison of arts and culture employment to NAICS 2-digit industries in Wyoming

in 2022
Industry Number of Jobs
Government 73,739
Retail Trade 40,193
Accommodation and Food Services 36,591
Finance and Insurance 35,612
Real Estate and Rental and Leasing 34,028
Health Care and Social Assistance 31,098
Construction 30,101
Professional, Scientific, and Technical Services 21,333
Mining, Quarrying, and Oil and Gas Extraction 21,092
Other Services (except Public Administration) 18,727
Transportation and Warehousing 17,882
Agriculture, Forestry, Fishing and Hunting 17,732
Administrative and Support and Waste Management and Remediation Services 15,080
Manufacturing 12,705
Arts and Culture 11,876
Wholesale Trade 9,456
Arts, Entertainment, and Recreation 8,558
Information 5,121
Educational Services 4,755
Management of Companies and Enterprises 2,658
Utilities 2,502
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Wyoming in 2022

Table 4.3: Comparison of arts and culture compensation to NAICS 2-digit industries in

Industry

Total Earnings

Government
Finance and Insurance
Mining, Quarrying, and Oil and Gas Extraction
Construction
Real Estate and Rental and Leasing
Health Care and Social Assistance
Arts and Culture
Retail Trade
Professional, Scientific, and Technical Services
Accommodation and Food Services
Manufacturing
Transportation and Warehousing
Wholesale Trade
Other Services (except Public Administration)
Administrative and Support and Waste Management and Remediation Services
Agriculture, Forestry, Fishing and Hunting
Management of Companies and Enterprises
Information
Utilities
Arts, Entertainment, and Recreation

Educational Services

$5,457,569,029
$2,443,291,945
$2,225,175,959
$1,985,657,368
$1,782,664,268
$1,782,647,276
$1,705,642,000
$1,502,877,689
$1,436,441,266
$1,105,091,390
$1,098,793,783
$1,051,655,674
$782,902,708
$665,526,015
$617,833,517
$562,004,077
$541,874,499
$352,740,775
$339,950,108
$222,191,386
$152,747,633
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in 2022

Table 4.4: Comparison of arts and culture value added to NAICS 2-digit industries in Wyoming

Industry

Value Added

Mining, Quarrying, and Oil and Gas Extraction
Government

Manufacturing

Finance and Insurance

Retail Trade

Real Estate and Rental and Leasing
Construction

Health Care and Social Assistance
Wholesale Trade

Transportation and Warehousing
Accommodation and Food Services
Professional, Scientific, and Technical Services
Utilities

Arts and Culture

$7,395,306,159
$6,518,219,425
$4,264,655,772
$3,173,711,002
$2,618,964,882
$2,471,597,414
$2,352,071,209
$1,922,758,213
$1,884,265,134
$1,858,920,375
$1,814,346,012
$1,635,712,364
$1,342,992,501
$1,315,493,000

$965,712,820
$882,279,974
$744,453,607
$707,418,768
$574,273,132
$288,700,917
$160,601,540

Agriculture, Forestry, Fishing and Hunting

Information

Other Services (except Public Administration)

Administrative and Support and Waste Management and Remediation Services
Management of Companies and Enterprises

Arts, Entertainment, and Recreation

Educational Services

4.2 LIMITATIONS

While standard economic impact analysis methodology is a tested and respected way to estimate
economic costs and benefits, it does not fully capture the value of these variables. The above
analysis used input-output methodologies to re-create inter-industry linkages and calculate the
impact on a regional economy. However, true benefits and costs are subjective and cannot easily
be estimated.

Some of the disadvantages of input-output modeling are, however, alleviated when it is used to
estimate the size of an existing industry as it is in this report. Input-output modeling assumes
fixed prices in calculating impacts. For modeling changes in an industry, this assumption becomes
problematic because it is possible that economic actors may change their prices in response to
an industry change. However, when examining the size of an existing industry there is no change
to which economic agents could react.

Another important limitation is in the definitions of creative industries and occupations. When
comparing the results presented here to other studies, the definitions of creative industries and

53



occupations used by each report should be carefully examined to ensure the results are
comparable.

Readers should also be aware of the possibility of errors in estimating industry and occupation
data for relatively small economic regions. For industries, no county-level data exists for the
ACSPA and therefore it is estimated using the assumption that the state-level proportion of each
industry that can be attributed to arts and culture is the same at the county level. If this
assumption does not hold, then county-level estimates reported here would not be accurate.
Additionally, some industry data in the ACPSA is censored to protect anonymity. This data is
interpolated in this report and therefore may not be accurate.

Occupation data for each county comes from CVSuite, which partners with Lightcast for
occupation data. Lightcast uses many data sources to derive its occupation data, but for small
regions government data sources like the Quarterly Census of Employment and Wages are
censored to protect anonymity. In cases like these, Lightcast must interpolate occupation data.

5 CONCLUSION

This report shows that the creative economy and the industries that support it are an integral
part of Wyoming’s economy. The resulting economic activity supports jobs, contributes to
Wyoming’s GDP and generates state and local tax revenue. Statewide, when including direct,
indirect, and induced impacts, arts and culture industries support more than 14,000 jobs, $929
million in labor income, $1.4 billion in value added, and $3.6 billion in economic output.
Wyomingites are also employed in artistic occupations both in and out of arts and culture
industries, with 14,099 people in creative occupations in 2022. Relative to surrounding states,
Wyoming employes a smaller percentage of its workforce in arts and culture occupations at
3.52%, but a larger percentage of its workforce in arts and culture industries at 4.1%. Arts and
culture is relatively important in Wyoming’s employee compensation at 4.1%, but less to
Wyoming’s GDP at 2.7%, likely to Wyoming’s specialization in mining and energy. Median wages
in arts and culture industries are also relatively high at $42,288 per year. In addition to economic
contributions, Wyoming’s creative economy contributes in a variety of intangible ways to
Wyoming residents’ quality of life that are not accounted for in this report.
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APPENDIX A COUNTY-LEVEL OCCUPATION TABLES

Occupation data for Albany County from 2018 to 2022

S0C Code Occupation 2018 209 2020 202 2022 Percentage Change 2018.2022
112014 Advertising and promotions managers. 1 1 1 1 1 0%
112021 Marketing managers 2 18 2w 23 = 339%
112032 Public Relations Managers & 8 8 8 8 339%
112033 Fundraising Managers " s & & 8 5%
134011 Agenis and business managers of artisls, performers, and athletes 4 3 2 2 2 0%
17-101 Architects, except landscape and naval LI R R T o
1741012 Landscape architects 2 2 & 3 3 0%
171021 Cartographers and photogrammetrists 5 4 s PR 0%
17-3011 Architectural and civi drafters g s s PR 0%
19-3001 Anthropologists and archeologists. B 17 18 20 18 2%
19-3002 Historians, 1 1 1 1 1 0%
254011 Archivists 0 8 w10 2 0%
254012 Curstors R R 0%
254013 Museum technicians and conservators PR D 0%
254022 Librarians and Media Collections Specialists 2 s s 50 4 2%
25403 Library technicians 60 6 % 53 53 2%
271011 At directors s T 8 w2 53%
274012 Craftartists 13 1e 15 8 1S 15%
274013 Fine artists, including painters, sculptors, and ilusirators 0 x B 2 A 29%
271014 Special Effects Artists and Animators oo o on 15 %
27018 Attsts and related workers, al ofher « & 6 4 s 25%
271021 Commercial and industrial designers 31 1 1 1 57%
271022 Fashion designers 2 3 & 3 3 0%
271023 Floral designers 2 13 8 3 8 3%
271024 Graphic designers s » B 7 B 0%
271025 Interior designers. T8 om 2oon 57%
271028 Merchandise displayers and window trimmers 7 s 8 3 8 29%
271027 Setand exhibit designers. 7 6 6 5 4 “3%
271029 Designers, al other w1z s 18 A7 6%
272011 Actors s 1z 8 8 % 0%
272012 Producers and drectors. 9 10 m s s 0%
27203 Dancers. 3 3z 1 2 2%
272032 Choreographers 1 2 1 1 1 0%
272081 Husic directors and composers s s & s s e
272082 Musicians and singers. 7 s w3 2%
272001 Disc Jockeys, Except Radio s s s s 4 0%
272099 Entertainers and Performers, Sports and Related Workers, AllOther 12 12 11 8§ 5%
273011 Broadcast Announcers and Radio Dise Jockeys s e & 1 7 0%
272023 News Analysts, Reporters, and Journalists. 0 m w10 s 0%
273031 Public relations specialists ss s s sa se 0%
273041 Ediors. ' 18 17 20 18 0%
273082 Technical wriers 2 2 2 2 3 s0%
272043 Wrriters and authors 60 49 47 43 a7 2%
27-3009 Media and Communication Workers, Al Other s 71 7T & s e
274011 Audio and Video Technicians 15 14 19 a2 5%
274012 Broadcast technicians. 5 4 2 27 w0
274014 Sound engineering technicians. 23 1 1 0%
274015 Lighting Technicians 0 o o 0 1 -
274021 Photographers ot e 78 73T EE
27403 Camera Operators, Telewision, Video, and Fim LI T 1 100%
274032 Fim and video editors 3 3 & 44 339%
274099 Media and Communications Equipment Workers, Al Other 47 3 4 4 0%
39-3031 Ushers, lobby atiendants, and ficket takers. 8 8 & 4 7 2%
39-5001 Makeup arfists, theatrical and performance. 1 1 1 1 1 0%
413011 Advertising sales agents. s 2 18 B 18 2%
43-2000 Communications Equipment Operators, All Othar 1 1 1 1 1 0%
434121 Liprary assistants, clerical £ TR B TR 8%
472048 Tl and Stone Setters. 3 2z 33 0%
472161 Plasterers and stuceo masons 1 1 1 1 1 0%
49-9062 Husical instrument repairers and tuners 2 2 2 2 0%
516041 Shoe and leather workers and reparers. 3 4 & 2 3 0%
516081 Sewers, hand 3 2z 2 1 £7%
518082 Tallors, dressmakers, and custom sewers, omn on 9 s sen
517011 Cabinetmakers ang bench carpenters 17 8 3 3 7%
517021 Furiture finshers. ER 1 1 1 0%
517031 lodel makers, wood 1 0 0 0 0 100%
51-9051 Furnace, kiin, oven, drier, and kettie operators and tenders 1 4 3 5 10 00 %
519071 Jewelers and precious stone and metal workers. Tos  owmoow oz %
51-9151  Photographic process workers and processing machine operators 2 1 1 1 1
51-919¢ Etchers and engravers 0 1 o 0 2 -
51-9195 Molders, shapers, and casters (except metal and plastic) 32 1 1 2 3%
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Occupation data for Big Horn County from 2018 to 2022

50€ Code Occupation 2018 2013 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 3 4 4 5 ] 100 %
11-2032 Public Relations Managers 1 1 ] 0 0 -100%
131011 Agents and business managers of artists, performers, and atfiletes 1 1 ] 0 0 -100%
171011 Architects, except landscape and naval 4 5 4 4 4 0%
171012 Landscape architects 1 1 1 0 1 0%
17-3011 Archtectural and civil drafters 1 2 2 2 2 100 %
19-3091 Anthropologists and archeologists. 1 1 1 1 1 0%
254011 Archivists 1 1 ] 0 0 100 %
254013 Wuseum technicians and conservators 1 1 1 1 0 -100%
254022 Librarians and Media Collections Specialists 8 8 7 3 3 £2%
254031 Liorary technicians 0 10 10 5 4 £0%
27101 Art directors 3 4 3 4 3 0%
271012 Craft artists 3 3 3 4 4 3%
271013 Fine artists, including painters, sculptors, and ilustrators. 4 6 & 6 6 0%
271014 Special Effects Artists and Animators 3 2 2 3 2 3%
271019 Artists and related workers, all other 1 1 1 1 2 100 %
271021 Commercial and industrial designers 0 1 ] 0 0 -
271022 Fashion designers 0 1 1 1 1 -
271023 Floral designers 2 5 1 2 1 0%
271024 Graphic designers 6 8 7 5 6 0%
271025 Interior designers 1 2 2 1 1 0%
271026 Merchandise displayers and window trimmers 3 4 3 3 4 33%
271027 Set and exhibit designers 1 2 1 1 1 0%
271028 Designers, all sther 3 3 2 2 2 3%
27-2011 Actors. 2 2 1 1 2 0%
272012 Producers and diectors 2 3 2 2 2 0%
272031 Dancers 1 1 ] 0 0 -100%
272041 Wusic directors and composers 2 1 1 1 1 S0%
272082 Musicians and singers 8 8 8 5 6 25%
27-2091 Dise Jockeys, Except Radio 1 1 1 1 1 0%
272098 Entertainers and Performers, Sports and Related Workers, All Other 3 3 2 2 2 3%
27-3011 Broadcast Announcers and Radio Disc Jockeys 7 5 1 1 1 5%
273023 News Analysts, Reporters, and Journalists 6 7 ] 8 7 17%
272031 Fublic relations specialists 4 4 4 4 4 0%
273041 Editors 6 6 8 5 s 7%
27-3043 Writers and authors "o 8 9 9 -18%
27-3099 Wedia and Communication Workers, Al Other 1 0 ] 0 0 -100%
27-4011 Audio and Video Technicians 1 1 1 1 1 0%
27-4012 Broadcast technicians 5 4 ] 0 0 100 %
274014 Sound engineering technicians 1 0 ] 0 0 -100%
27-4021 Photographers L T [ T 0%
274031 Camera Operators, Television, Video, and Fim 0 1 1 1 1 -
27-4032 Film and video editors 1 1 1 1 1 0%
413011 Advertising sales agents 5 6 4 4 4 20%
34121 Library assistants, clerical 6 6 & 4 4 33%
47-2084 Tile and Stone Setters 3 4 4 6 6 100 %
472181 Plasterers and stucco masons 1 1 1 1 1 0%
49-9063 Wusical instrument repairers and tuners 1 0 ] 0 1 0%
518051 Sewers, hand 1 0 ] 0 0 -100%
516052 Taiors, dressmakers, and custom sewers 3 2 2 2 2 3%
517011 Cabinetmakers and bench carpenters 7 5 5 3 5 2%
517021 Furniture finishers. 1 1 1 2 3 200 %
51-9051 Fumnace, kin, oven, drier, and ket operators and tenders 6 7 7 7 5 7%
518071 Jewelers and precious stone and metal workers 2 2 1 1 2 0%
519194 Etchers and engravers 0 0 ] 2 3 -
519195 Molders, shapers, and casters (except metal and plastic) 1 1 ] 0 9 800 %
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Occupation data for Cambell County from 2018 to 2022

S0C Code Oceupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11201 Advertising and promotiens managers. 2 1 2 2 2 0%
112021 Narkefing managers 2 1B 2 2 B 27%
112082 Public Relations. Managers. 2 2 3 2 2 0%
112033 Fundraising Managers 1 1 0 0 0 -100%
131011 Agents and business managers of artists, performers, and athletes 4 4 4 ¢ 5 5%
700 Architects, except landscape and naval 15 013 8 n 7
171012 Landscape archiects 3 2 3 2 z 3%
171021 Cartographers and photogrammetrists 1513 15 8 1 3%
173011 Architectural and civi drafters ® om0 8 4 5%
193001 Anthropologists and archeologists 3 4 4 . 4 3%
193082 Historians 1 1 1 1 1 0%
25401 Archivists 3 2 1 1 1 %
254012 Curators. 4 5 4 5 3 2%
254022 Librarians and Media Collections Speciasts 2 m » % 9%
254031 Library technicians 3 3 2/ 2 5%
274011 At directors 15 18 18 18 17 13%
274012 Craft artists. s 0 M 4 5%
274013 Fine artists, including painters, sculptors, and ilustrators. 2 18 20 2 25%
271018 Special Effects Artists and Animators. 11 8 8 8 4 B %
271018 Artists and related workers, all other 4 5 6 3 4 5%
271021 Commercial and ndustrial designers 6 1 0 1 1 3%
27-1022 Fashion designers 2 2 3 El 3 s0%
271023 Floral designers. 1314 13 e e 8%
27-1024 Graphic designers 2 2 1 18 15 5%
271025 Interior designers H [T VI 100%
271026 Nerchandise displayers and window trimmers "oo1e 18 2 24 8%
271027 Setand exhibit designers. 5 5 4 4 4+ 20%
271028 Designers, all other 142 12 12 o1 T%
27201 Actors 8 8 4 4 7 2%
272012 Producers and diectors 4 4 5 5 5 50%
272031 Dancers 2 2 2 1 2 0%
27-2032 Choreographers 0 1 1 1 1 -
27-2081 Husic directors and composers 8 6 5 5 5 8%
27-2082 Nusicians and singers. 3 0 5 2 2%
27-2001 Disc Jockeys, Except Radio 3 3 3 2 3 0%
27-2009  Entertainers and Performers, Sports and Related Workers, AlOther 9 H 7 T 2%
27301 Broadcast Announcers and Radio Disc Jockeys 4 B s B 7 5%
273023 News Analysts, Reporters, and Journalsts. LA R L A 3%
27303 Public relations specialists. 2 18 18 18 17 5%
273041 Edilors 20 18 18 18 7 9%
273042 Technical writers. 2 2 1 1 1 50 %
27-3043 Wiiters and authors 38 28 23 25 25 4%
27-3099 Media and Communication Workers, All Other 5 2 1 1 1 B0 %
274011 Audio and Video Technicians s 2 2 T T 3%
274012 Broadcast technicians. 1 1 1 1 6 500%
274018 Sound enginesring technicians. 1 0 0 0 0 -100%
274021 Photographers. ns e 1 12 128 1%
27-4031 Camera Operators, Television, Video, and Film 2 3 4 El 5 10%
274032 Fim and video editors 2 2 3 El 3 s0%
274099 Media and Communications Equipment Workers, All Other 1 1 1 1 1 0%
393031 Ushers, lobby attendants, and ticket takers. 0 1 [} 0 1 -
295081 Makeup arfists, theatrical and performance 1 1 1 1 1 0%
4301 Advertising sales agents 7 2 2 13 16 7%
432088 Communications Equipment Operators, All Other 2 1 1 1 1 50 %
434121 Library assistants, clerical % 2 = w3 35%
472088 Tie and Stone Setters. 5 5 5 5 0%
472161 Plasterers and stucco masons 1 1 1 1 1 0%
439063 Wusical nstrument repairers and tuners 2 2 3 1 3 50%
516081 Shoe and leather workers and repairers. 2 1 1 1 z 0%
518081 Sewers, hand 2 1 1 1 1 0%
518082 Talors, dressmakers, and custom sewers 08 H 7 T 0%
17011 Cabinetmakers and bench carpenters. 4 Il 3 s 3 5%
517021 Fumniture fiishers. 2 1 1 1 1
519081 Furnace, kin, oven, drier, and kettle operators and tenders. e Mmooz 1 2 8%
518071 Jewelers and precious stone and metal workers. & 7 7 5 8 3%
518151 Pholographic process workers and processing machine operators 2 1 1 2 1 50 %
HEIE Etchers and engravers 1 1 0 0 2 100%
518135 Holders, shapers, and casters (except metal and plastic) 5 3 1 1 1 B0 %
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Occupation data for Carbon County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 5 5 8 & 8 80%
112032 Public Relations Managers 0 0 1 1 1 -
131011 Agents and business managers of arfists, performers, and athletes 2 1 1 1 1 0%
17-1011 Architects, except landscape and naval 3 4 2 2 2 3%
17-1012 Landscape archtects 1 1 1 0 1 0%
17-1021 Cartographers and photogrammetrists . s 4 3 3 25%
17-3011 Architectural and civil drafters . 3 2 1 1 5%
19-3091 Anthropologists and archeologists 3 3 4 4 3 0%
19-3003 Historians 0 1 1 0 0 -
25411 Archivists 3 2 1 0 0 100 %
254012 Curators 4 5 5 5 4 0%
254022 Librarians and Media Collections Specialists 9 9 11 9 0%
254031 Library technicians. 8 8 9 10 n 8%
271011 Art directors. 5 6 5 5 5 0%
271012 Craft artists 9 7 7 5 5 4%
271013 Fine artists, including painters, sculptors, and ilustrators. LT R R R 2%
27018 Special Effects Artists and Animators 3 3 3 3 3 0%
271019 Artists and related workers, all other 2 2 2 1 2 0%
271022 Fashion designers 1 1 1 1 1 0%
271023 Floral designers 2 2 1 1 1 50%
274024 Graphic designers & 8 7 & 8 0%
271025 Interior designers. 1 3 3 3 3 200%
271028 Merchandise displayers and window trimmers 2 3 3 4 4 100%
274027 Setand exhibit designers 2 2 2 2 2 0%
271028 Designers, al other 4 4 4 4 4 0%
272011 Actors & 3 3 2 2 7%
272012 Producers and directors 1 1 1 1 1 0%
272001 Dancers 1 1 1 0 1 0%
272041 Music directors and composers 3 2 2 2 2 3%
272042 lusicians and singers B 15 1 9 10 38%
27.2091 Disc Jockeys, Except Radio 2 2 2 1 1 50%
27.2099  Entertainers and Performers, Sports and Related Workers, All Other & s 4 3 3 25%
27-3011 Broadcast Announcers and Radio Disc Jockeys 1 2 2 2 2 100 %
273023 News Analysts, Reporters, and Journaiists 8 8 ] & 8 5%
273031 Fublic relations specialists 5 5 5 5 5 0%
27.3041 Editors 8 8 3 9 8 0%
273042 Technical writers 1 1 1 1 1 0%
27-3043 Writers and authors 20 15 14 13 1 0%
27-3089 Media and Communication Workers, All Other 2 1 0 0 0 100 %
27-4011 Audio and Video Technicians 5 4 7 & 2 0%
274012 Broadcast technicians 0 0 0 0 1 -
27-4021 Photographers 2 s 47 45 8 14%
272031 Camera Operators, Television, Video, and Fim 1 1 1 1 2 100%
274032 Fiim and video editors 0 1 1 1 1 -
27-2099 Media and Communications Equipment Workers, All Other 1 3 0 0 0 100 %
413011 Adveriising sales agents 9 9 8 & 5 s
432009 Communications Equipment Operators, All Other 1 0 0 0 0 100 %
434121 Library assistants, clerical & 8 7 9 10 &7 %
472044 Tie and Stone Setters 2 2 2 2 2 0%
499083 Musical instrument repairers and tuners 1 0 1 1 1 0%
51-6041 Shoe and leather workers and repairers 1 0 0 0 1 0%
516051 Sewers, hand 1 1 1 1 1 0%
516052 Tailors, dressmakers, and custom sewers 5 3 5 4 3 40 %
517011 Cabinetmakers and bench carpenters 1 1 1 1 1 0%
517021 Furniture finishers 1 0 1 1 0 100 %
51-9051 Furnace, kin, oven, drier, and kettie operators and tenders 3 8 8 e 13 "7 %
51-9071 Jewelers and precious stone and metal workers 1 1 2 1 2 100%
519151  Photographic process workers and processing machine operators 1 0 0 1 0 100 %
519194 Etchers and engravers 0 0 0 0 3 -
519198 Molders, shapers, and casters (except metal and plastic) 1 1 1 0 1 0%
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Occupation data for Fremont County from 2018 to 2022

S0C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11201 Advertising and prometions managers 1 1 1 1 1 0%
112021 Warketing managers [CNE R D 1 1%
11-2032 Public Relations Wanagers 4 4 3 4 4 0%
11-2033 Fundraising Managers. 42 1 1 2 50 %
131011 Agents and business managers of artists, performers, and athletes 4 5 5 5 5 5%
17101 Archiects, except landscape and naval 7M. 2 18 s 2%
17-1012 Landscape architects 4 3 & 2 3 5%
17-1021 Cartographers and photogrammtrists 3 3 3 3 3 0%
17301 Architectural and civi drafters 7 g 1 9 7 0%
19-3081 Anthropologists and archeologists. 5 5 5 4 4 0%
19-3093 Historians 1 1 1 1 1 0%
254011 Archivists 4+ 3 1 1 1 5%
254m12 Curators 2 2 3 4 2 0%
254m3 Huseum technicians. and conservators. & 7 5 5 3 0%
254022 Librarians and Media Collctions Specilists s 8 25 % 13 4%
254031 Liorary technicians 54 4 % 2 9%
a7a0m Art directors 77 15 18 €%
27402 Craftartists [COE - - %
271m3 Fine artists, including painters, sculptors, and ilustrators % 32 3 B M4 31%
271014 Special Effects Artists and Animators. O T O 21%
271ms Artists and related workers, al other 5 5 7 5 5 20%
271021 Commercial and industrial designers. 2 3 1 1 1 50 %
271022 Fashion designers 2 2 3 2 2 0%
271023 Floral designers o9 omomoa2 20%
271024 Graphic designers 22 27 15 2 2 0%
271025 Interior designers. 0 10 9 9 8 20%
271026 Merchandise displayers and window trimmers 5 3 s m 120%
271027 Set and exnibit designers € 6 5 5 4 %
271029 Designers, all other B3N oz 13 e 8%
27201 Actors. 12 13 8 ] 9 5%
212012 Producers and directors 7 7 8 5 3 4%
212081 Dancers. 3 4 3 1 2 %
272032 Choreographers 7 s 1 2 3 2%
272041 Music directors and composers 0 8 5 3 40 %
212082 Musicians and singers 51 45 41 @ 4 2%
212001 Disc Jockeys, Except Radio 5 6 5 4 4 2%
372093 Entertainers and Performers, Sports and Related Workers, AllOther 13 12 11 9 s 3%
27301 Broadcast Announcers and Radio Disc Jockeys LT - 2 2 5%
273023 News Analysts, Reporters, and Journalsts M2 13 1 10 8%
273031 Public relations specialists % 2 2 N0 15%
273041 Editors. 19 15 8 14 13 2%
27-3042 Technical writers 2 2 2 2 2 0%
273043 Wiriters and authors 5 45 41 &4 2%
27-3099 Media and Communication Workers, All Other 32 1 1 1 £T%
27401 Audio and Video Technicians 8 s 4 3 8%
27-4m12 Broadcast technicians 9 8 3 3 2 8%
274021 Photographers @ o8& B2 B4 87 5%
274031 Camera Operators, Television, Video, and Fim z 3 3 2z 2 0%
274032 Film and video editors 2 2 2 3 50%
27-4093 ledia and Communications Equipment Workers, All Other 1 1 1 0 1 0%
39-3031 Ushers, lobby attendants, and tickst takers 7 7 3 4 9 29%
39-5091 Hakeup artists, iheatrical and performance 1 1 1 1 1 0%
41301 Advertising sales agents 1212 2 12 &%
432099 Communications Equipment Operators, Al Other 1 1 1 1 1 0%
434121 Library assistants, clerical ® 3 32 @ 2 3%
472084 T and Stone Setters 001 0 12 14 0%
472161 Flasterers and stucco masons & 6 5 5 3 0%
49-9063 Musical instrument repairers and tuners. 2 2 2 2 3 50%
516041 Shoe and leather worksrs and repairers 4 8 3 4 4 0%
516081 sewers, hand 32 1 1 2 %
515052 Talors, dressmakers, and custom sewers 313 s 5%
s170mM Cabinetmakers and bench carpenters. Mooz o2 9 s 27%
517021 Furniture finishers 2 2 3 5 8 300%
51-9081 Furnace, Kin, oven, drier, and kettle operators and tenders 1 1 2 2 1 0%
518071 Jewelers and precious stone and metal workers L L 3%
518151 Photographic process workers and processing machine operators 2 1 1 2 1 50 %
519194 Etchers and engravers 1 1 0 2 3 200 %

9195 Molders, shapers, and casters (except metal and plastic) T8 4 I} 4%




Occupation data for Goshen County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2011 Advertising and promotions managers 0 0 0 1 1 -
11-2021 Warketing managers 5 5 5 6 7 0%
11-2032 Pubiic Relations Managers 0 1 1 1 1 -
11-2033 Fundraising Managers 0 1 0 0 0 -
131011 Agents and business managers of artists, performers, and athlstes 1 1 1 1 1 0%
171011 Architects, except landscape and naval 5 z z 4 2 0%
171012 Landscape archiects 1 0 1 1 1 0%
171021 Cartographers and photogrammetrists 2 1 z 2 2 0%
173011 Architectural and civil drafters 3 z 1 2 2 3%
193091 Anthropolegists and archeologists 1 z 2z 2 2 100%
193003 Historians 0 1 1 0 0 -
254011 Archivists 2 2z 1 0 0 -100%
254012 Curators 2 2z 2 2 1 0%
254022 Librarians and Media Collections Specialists 9 9 10 8 8 1%
254031 Library technicians 7 7 8 8 ] 20%
27101 Art directors. 5 5 4 5 5 0%
271012 Craft artists 3 3 3 3 4 3%
271013 Fine arfists, including painters, sculptors, and ilustrators 5 5 5 5 6 20%
271014 Special Effects Artists and Animators 4 3 3 3 2 50%
271018 Artists and related workers, all other 1 1 2 1 2 100 %
271021 Commercial and industrial designers 1 [ 0 0 0 -100 %
271022 Fashion designers 1 1 1 1 1 0%
271023 Floral designers. 2 2 1 1 1 50%
271024 Graphic designers 8 9 7 7 7 -12%
271025 Interior designers 2 3 3 4 s 100 %
271026 Merchandise displayers and window trimmers 2 3 2 3 s 100 %
271027 Setand exhibit designers 2 2 2 1 1 50%
27-1029 Designers, all other 5 4 4 4 5 0%
272011 Actors. 3 2 1 1 1 7%
272012 Producers and directors 1 1 1 1 1 0%
272031 Dancers 1 0 0 0 0 -100 %
212032 Ghorsographers 0 1 0 0 0 -
272041 Husic dirsctors and composers 4 4+ 3 3 3 5%
272042 Husicians and singers 13 13 8 8 8 8%
272091 Disc Jockeys, Except Radio 1 1 1 1 1 0%
27-2099  Entertainers and Performers, Sports and Related Workers, All Other 3 3 2 2 2 -B%
27-301 Broadcast Announcers and Radio Disc Jockeys 1 1 1 1 1 0%
273023 News Analysts, Reporters, and Journalists 5 6 5 4 6 20%
27-3031 Public relations specialists 6 6 5 6 6 0%
273041 Editors 7 7 6 7 8 14%
27-3042 Technieal writers 1 1 0 0 0 -100%
273043 WWriters and authors 2 9 € 7 7 2%
27-3099 Media and Communication Workers, All Other 1 1 0 0 0 -100%
27-4011 Audio and Video Technicians 2 2z 3 3 2 0%
274012 Broadeast technicians 0 0 0 0 1 -
274021 Photographers 2 3 B %/ 3! -10%
27403 Camera Operators, Television, Video, and Fim 1 1 1 1 1 0%
274032 Fim and video editors. 0 0 0 1 1 -
274088 Media and Communications Equipment Workers, All Other 0 1 0 0 0 -
41301 Advertising sales agents. 8 5 3 4 5 8%
434121 Library assistants, clerical 5 5 5 7 8 80 %
472044 Tie and Stone Setters. 2 2 2 2 2 0%
472161 Plssterers and stucco masons 1 [ 0 0 0 -100 %
435063 Wusical instrument repairers and tuners. 1 1 0 0 1 0%
516041 Shoe and leather workers and repairers 0 1 1 0 0 -
516051 Sewers, hand 1 1 0 0 0 -100 %
516052 Talors, dressmakers, and custom sewers 4 4 3 2 2 50%

7011 Cabinetrakers and bench carpenters 1 0 0 0 0 -100 %
519051 Furnace, ki, oven, drier, and kettle operators and tenders 0 1 0 1 1 -
518071 Jewelers and precious stone and metal workers 1 1 1 1 1 0%
519151 Photographic process workers and processing machine operators 1 1 0 1 0 -100 %
519194 Etchers and engravers 0 0 0 0 1 -
519195 Wolders, shapers, and casters (sxcept metal and plastic) 1 0 0 0 0 -100%
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Occupation data for Hot Springs County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 2 2 2 3 3 50%
171011 Archiects, except landscape and naval 6 5 & 5 5 7%
171012 Landscape architscts 1 1 1 1 1 0%
173011 Architectural and civil drafters 1 1 1 1 1 0%
19-3093 Historians 0 1 1 0 1 -
254012 Curators. 1 1 1 3 1 0%
254013 Nuseum technicians and conservators 1 2 2 2 2 100 %

54022 Librarians and Media Collections Specialists 3 3 3 1 1 7%
254031 Liorary technicians 4 3 4 2 1 5%
27-101 Art directors 1 1 2 2 2 100 %
271012 Craft artists 1 2 1 2 2 100 %
271013 Fine artists, including painters, sculptors, and ilustrators. 3 3 4 5 5 67 %
271014 Special Effects Artists and Animators 1 1 1 1 1 0%
271018 Artists and related workers, all other 1 1 1 1 1 0%
271022 Fashion designers 0 0 1 0 1 -
271023 Floral designers 1 2 2 0 0 -100%
27-1024 Graphic designers 2 3 2 1 1 S0%
271025 Interior designers 1 1 1 0 0 -100%
271026 Merchandise displayers and window trimmers 1 1 1 2 2 100 %
27027 Set and exhibit designers 1 0 1 1 1 0%
271028 Designers, all sther 2 2 2 2 2 0%
27-2011 Actors. 1 1 1 1 1 0%
272012 Producers and diectors 1 1 1 2 2 100 %
27-2041 Wusic directors and composers 1 1 1 1 1 0%
272042 Musicians and singers 5 5 4 4 4 20%
272091 Disc Jockeys, Except Radio 1 1 1 0 1 0%
272099 Entertainers and Performers, Sports and Related Workers, All Other 2 2 2 2 2 0%
27-3023 News Analysts, Reporters, and Journalists 2 2 1 1 1 S0%
27-2031 Public relations specialists 3 3 3 3 3 0%
27-3041 Editors 3 3 3 2 2 33%
27-2083 Writers and authors 6 5 5 6 6 0%
27-4011 Audio and Video Technicians 1 1 1 1 1 0%
27-4021 Photographers 1313 13 15 16 3%
274031 Camera Operators, Television, Video, and Fim 0 0 1 1 1 -
27-4032 Film and video editors 0 0 1 1 1 -
39-3031 Ushers, lobby attendants, and ticket takers 2 2 1 0 2 0%
413011 Advertising sales agents 2 2 1 1 1 0%
434121 Library assistants, cierical 2 2 2 1 1 S0%
472044 Tile and Stone Setters 1 1 1 2 2 100 %
49-9063 Wusical instrument repairers and tuners 1 1 1 1 1 0%
518041 Shoe and leather workers and repairers 1 1 ] 0 0 -100%
516052 Taiors, dressmakers, and custom sewers 4 4 2 2 3 25%
517011 Cabinetmakers and bench carpenters 1 1 1 0 0 100 %
517021 Furniture finishers. 1 1 ] 0 0 -100%
51-9051 Fumnace, kin, oven, drier, and ket operators and tenders 1 1 1 1 1 0%
518071 Jewelers and precious stone and metal workers 3 2 2 2 2 33%
519194 Etchers and engravers 0 1 ] 0 0 -
519195 Molders, shapers, and casters (except metal and plastic) 0 0 ] 0 2 -
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Occupation data for Johnson County from 2018 to 2022

S0C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
112011 Advertising and promotions managers, 1 [} 1 1 1 0%
11-2021 Warketing managers 7 5 7 8 9 29%
11-2032 Public Relations Managers 0 [ 1 1 1 -
13101 Agents and business managers of arlists, performers, and athletes 2 2 1 1 1 0%
17101 Architects, except landscape and naval 1 1 2 3 2 100%
171012 Landscape architects 0 0 1 0 1 -
17-1021 Cartographers and photogrammetrists 2 1 2 1 2 0%
17201 Architectural and civi drafiers 3 2 2 2 1 7%
19-3091 Anthropologists and archeckogists 2 3 3 3 3 s0%
19-3093 Historians 0 1 1 0 0 -
254011 Archivists 1 1 0 0 0 100 %
254012 Curators 1 1 1 1 1 0%
254022 Librarians and Media Collections Specialists 6 5 & 6 5 AT%
254031 Library technicians 4 4 4 5 8 0%
27-10m Art directors 8 8 & 6 7 2%
271012 Craft artists 7 7 7 8 8 14%
271013 Fine artists, including painters, sculptors, and ilustrators AR A A 7%
274014 Special Effects Artists and Animators 7 5 5 5 5 29%
27018 Artists and reiated workers, all other 2 2z 2 1 2 0%
271022 Fashion designers 1 1 1 1 1 0%
27102 Floral designers 2 1 & 6 B 200%
271024 Graphic designers 7 7 & 8 5 29%
271025 Interior designers 2 3 3 3 3 50%
271028 Werchandise displayers and window trimmers 1 2 2 2 3 200%
271027 Set and exhioit designers 2 z z 2 2 0%
271028 Designers, all other 5 4 4 4 5 0%
27201 Actors 7 & . s s 3%
272012 Producers and directors 2 2 3 3 3 50%
272031 Dancers 1 1 1 1 1 0%
272032 Choreographers 1 1 0 0 0 100 %
272081 Music girectors and composers 4 . z 2 2 0%
272042 Musicians and singers % 3 20 17 18 3%
272091 Disc Jockeys, Except Radio 3 3 32 2 %
272099 Entertainers and Performers, Sports and Related Workers, All Other 7 & 5 4 4 4%
27-30m Broadcast Announcers and Radio Disc Jockeys 2 2z 1 1 2 0%
272023 News Analysts, Reporters, and Journalists 7 8 7 7 g 29%
27203 Public relations specialists 5 4 4 4 5 0%
273041 Editors 8 8 9 9 10 %
27.3082 Technical wirters 1 1 1 1 1 0%
272043 Writers and authors. % 2 » 23 0 0®» 9%
272089 Media and Communication Workers, All Other 2 1 0 0 0 100 %
27401 Audio and Vides Technicians 2 1 2 1 1 0%
27-4m12 Broadcast technizians 0 [ 0 0 3 -
274021 Photographers. 3 3 ¥ B/ 3 0%
274031 Camera Operators, Television, Video, and Fim 1 1 z 1 2 100%
274032 Fiim and vides editors 1 1 2 2 2 100%
27-a098 ledia and Communications Equipment Workers, All Other 1 1 0 0 0 100 %
41201 Advertising sales agents 8 & 5 5 7 2%
424121 Library assistants, clerical 3 3 3 5 5 7%
472044 The and Stone Setiers 3 2 2 2 2 A%
472161 Plasterers and stucco masons 1 [ 1 0 1 0%
499083 lusical instrument repairers and tuners 2 1 2 1 2 0%
516041 Shoe and leather workers and repairers 1 z z 1 1 0%
516051 Sewers, hand 1 1 1 1 1 0%
516052 Talors, dressmakers, and custom sewers 9 & 7 7 7 2%
s1.701 Cabinetmakers and bench carpenters. 1 1 1 0 0 100 %
517021 Furniture finishers 2 1 1 1 1 0%
519051 Furnace, kin, oven, drier, and kettle operators and tenders 1 1 0 1 1 0%
519071 Jewelers and precious stone and metal workers 3 3 z 2 2 3%
519151 Pholographic process workers and processing machine operators 1 0 0 1 0 100 %
51-9195 Molders, shapers, and casters (except metal and plastic) 1 1 0 0 0 100 %
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Occupation data for Lincoln County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2015-2022
1201 Advertising and promotions managers 1 0 1 1 1 0%
112021 Warketing managers L 12%
12032 Fubiic Relations Managers. 1 1 1 1 1 0%
131011 Agents and business managers of artists, performers, and athletes 2 2 1 1 2 0%
17101 Architects, except landscape and naval I A I 4%
171012 Landscape architacts 2 2 2 1 2 0%
171021 Cartographers and photogrammetrists 1 1 1 1 1 0%
17301 Archtectural and civi drafters 4 4 6 7 7 5%
19-3091 Antnropologists and archeologists. 1 2z oz 2 100 %
19-3093 Historians 1 1 1 1 1 0%
25401 Archivists 1 1 ] ] ] 100 %
254012 Curators, 0 1 1 1 1 -

54013 Museum technicians and conservators 1 1 1 1 1 0%
254022 Librarians. and Media Collections Specialists 1w o e 5 5%
254031 Library technicians 2 1 1B s s 8%
27101 Artdirectors 9 9 w1 2 3%
27102 Craft artists. 9 9 ] s m 2%
271013 Fine artists, including painters, sculptors, and lustrators L 2%
274014 Special Effects Artists and Animators 5 5 5 5 6 20%
2709 Artists and related workers, all other 4 4 4 3 4 0%
271021 Commercial and industrial designers 1 1 ] 1 ] 100 %
271022 Fashion designers 1 1 2 1 1 0%
271023 Floral designers 2 8 19 1B 2 900 %
271024 Graphic designers 2 1w 8 s s 5%
271025 Interior designers 5 5 5 5 5 AT
27-1026 Merehandise displayers and window trimmers 1 2 EI T 600 %
271027 Set and exhibt designars 3 3 3 3 3 0%
271029 Designers, al other 8 8 ] s m 38%
27201 Actors s s 3 3 4 0%
272012 Froducers and directors. 5 3 4 5 0%
27-2031 Dancers 2 2 1 1 1 50%
272032 Choreographers 2 1 ] ] 1 50%
272041 Music dirsctors and composers 3 2 1 1 2 3%
27-2042 Musicians and singers L -18%
27-2091 Disc Jockeys, Except Radio 2 2z 2 2 0%
27-2099  Entertainers and Performers, Sports and Related Workers, AlOther 6 6 6 6 6 0%
27301 Broadcast Announcers and Radio Dise Jockeys 2 1 1 1 1 50%
273023 News Analysts, Reporters, and Journalsts 4 5 5 3 5 2%
27-3031 Pubiic relations specialists. 8 8 8 7 7 -12%
27-3041 Ediors w7 7 7 7 0%
273042 Technical writers. 1 1 1 1 1 0%
27-3043 Writers and authors % 18 9 N » 2%
27-3099 Media and Communication Workers, All Other 2 1 1 1 1 S0%
27401 Audio and Vidso Technicians 2 2 2z 2 2 0%
274012 Broadcast technicians 1 0 o 1 1 0%
274021 Photographers 52 & % 6 64 2%
274031 Camera Operators, Television, Video, and Fim 1 2 2 3 3 200 %
274032 Fiim and video edtors 2 2 2 3 3 50%
39-3031 Ushers, Iobby attendants, and ticket takers. 3 3 1 3 5 6T %
39-5091 Makeup artists, theatrical and performance 0 0 1 1 1 -
41301 Advertising sales agents. 5 4 3 4 4 20%
432098 Communications Equipment Operators, All Other 1 1 o o o 100 %
434121 Library assistants, clerical 8 7 7 s s 38%
472044 Tile and Stone Setters L S A | 50%
472161 Plastarers and stucco masons 4 5 T} 7 5%
49-9063 Musical instrument repairers and tuners 2 2 32 3 50%
516041 Shoe and leather workers and repairers. 2 2 oz 2 2 0%
516051 Sewers, nand 1 1 1 1 1 0%
51-6052 Tallors, dressmakers, and custom sewers L 0%
51701 Cabinstmakers and bench carpentsrs w2 2 om e 90%
517021 Furniture finishers 2 2 3 Toom 450 %
51-9051 Furnace, kin, oven, drier, and kettle operators and tenders 1 0 o o o -100%
519071 Jewrelers and precious stone and metal workers. 5 5 B & & 50 %
19151 Photographic process workers and processing machine operators 1 1 1 1 1 0%
51-9194 Etchers and engravers 1 0 ] 1 2 100 %
51-9195 Wolders, shapers, and casters (excent metal and plastic) 5 4 3 3 3 -40%

19184 Etchers and engravers. 2 2 1 -50%
s1.9185 Moiders, shapers, and casters (except metal and plastic) % 4 B T 6 8%

64




Occupation data for Natrona County from 2018 to 2022

S0C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
201 Advertising and promotions managers 3 . 4 2%
12021 Narksting managers. 2 2w & s 53%
12032 Fublic Relations Managers 2z & 4 4 100 %
12033 Fundraising Managers. 1 1 1 1 2 100 %
131011 Agents and business managers of artits, performers, and athistes & LA SR T} 288%
7011 Architects, except landscape and naval 3 45 a4 @ 15%
7012 Landscape architects. 4 3 8 4 5 25%
173011 Architectural and civi drafters. m = oz 2 2 54 %
193091 Anthropologists and archealogists 1 1 1 1 1 0%
193093 Historians. 2 oz 3 2 2 0%

54011 Archivists. 1 1 1 1 1 0%
254012 Curators 1 1 2 2 2 100 %
254013 luseum technicians and conservators 0 0 1 1 1 -
254022 Librarians and Media Collections Specialists % 2 M s s 73%

Licrary technicians 6 8 15 s 17 6%
22101 At directors 22 22 2 4 &0 1e%
271012 Craft artists 21 = m % 8 3%
271013 Fine artists, including paiters, sculptors, and ilustrators. s 48 49 s s 4%
271014 Specil Effects Arists and Anmators 22 1B 13 m 19 21%
271018 Artists and related workers, al other & M 12 8 10 28%
271021 Commercial and ndustrial designers 2 1 1 1 1 0%
271022 Fashion designers. 3 + 8 5 3 100 %
271023 Floral designers. 4 + 3 2 s 0%
271024 Graphic designers. & 7 12 & s 1%
271028 Interior designers w0 o2 12 1 18%
27-1028 Merchandise displayers and window trimmers ® w4 w2 2e%
271027 Setand exhibi designers LU A A | 8 2%
271028 Designers, allother 2 2 2% =m0 %
22201 Actors 7712 . 5%
272012 Producers and directors 24 0w 2% % 2 21%
272031 Dancers 5 [ 3 3 “0%
272022 Chorsographers. s 3 3 1 2 2%
272041 Music directors and composers L ) 24%
272042 Nusicians and singers 107 102 80 T2 80 4%
272001 Disc Jockeys, Except Radio 7 7T 6 7 0%
272099 Entertainers and Performers, Sports and Related Workers, AllOther 21 21 20 17 17 -19%
22301 Broadcast Announcers and Radio Disc Jockeys s 8 3 3 4 56 %
273023 News Analysts, Reporters, and Journalists. E - 2%
273031 Fublic relations speciaists 64 6 60 % 58 9%
273081 Editors 2w 25 2 = -18%
273082 Technical writers. 3 3 3 3 S0%
273043 Virters and authors. Moo 1zt mz 1z 137 25%
273088 Wedia and Communication Workers, Al Other w3z 2 2 80%
22-80m Audio and Video Technicians. 8 T 7T & 8 5%
274012 Broadcast technicians 2 31 25 16 8 8%
274014 Sound engineering technicians 2 2 2 2 2 0%
274018 Lighting Technicians 0 0 0 0 1 -
274021 Photographers. 19 179 185 188 200 T%
274031 Camera Operstors, Television, Video, and Film 7 8 8 & 7 0%
274032 Fim and video edtors 5 T8 7 7 0%
274009 Hedia and Communications Equipment Workers, AllOther 1 2 2 1 1 0%
383031 Ushers, lobby aftendants, and ticket takers. o 4 20 & 2%
305001 Makeup artists, theatrical and performance 1 2 2 2 2 100 %
413011 Advertising sales agents. 22 24 24 % a3 7%
432009 Communications Equipment Operators, Al Other 3 2 2 1 2 3%
434121 Library assistants, clerical s =3 85 s e 2%
472044 Tie and Stone Setters LU VRN T R TR 218%
472161 Plasterers and siucce masons. 2 2z 2z 2 2 0%
499063 Musical instrument repairers and funers 7 77 s 8 14%
516041 Shoe and leather workers and repaiers. oo 76 “45%
515051 Sewers, hand 5 ¢ 4 3 4 20%
515052 Talors, dressmakers, and custom sewers 3’ 30 28 24 24 1%
517011 Cabinetmakers and bench carpenters EUN-C RS 0%
517021 Furniture finishers 6 5 I 4 2%
517031 Wodel makers, wood 1 0 0 0 0 100 %
519051 Fumace, kin, oven, drier, and kettie operators and tenders 2 0 0 0 0 100 %
519071 Jewrelers and precious stane and metal workers 2 33 n 2z = 8%
519151 Photographic process workers and processing machine operators 3 32 3 2 3%
s1-9194 Etchers and engravers. 2z 0 1 0 100 %
s1-9195 Hiolders, shapers, and casters (except metal and piastic) 2 & 6 a7 3%
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Occupation data for Niobrara County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 2 1 1 1 1 S0%
171011 Archiects, except landscape and naval 0 2 ] 0 0 -
17-1021 Cartographers and photogrammetrists 1 1 1 1 1 0%
254011 Archivists 1 1 ] 0 0 -100%
254012 Curators. 1 1 1 1 0 -100%
254022 Librarians and Media Collections Specialists 3 3 3 3 2 3%
254031 Library technicians 3 3 3 3 3 0%
271011 Art directors 2 2 2 2 1 S0%
271012 Craft artists 0 1 1 1 1 -
271013 Fine artists, including painters, scuiptors, and ilustrators. 1 1 2 2 2 100 %
271014 Special Effects Artists and Animators 2 1 1 1 1 0%
271023 Floral designers 0 2 1 1 1 -
271024 Graphic designers 1 1 1 1 1 0%
271028 Designers, all sther 1 1 1 1 1 0%
27-2011 Actors. 1 1 ] 0 0 100 %
272031 Dancers 1 1 ] 0 0 -100%
27-2041 Wusic directors and composers 1 0 ] 0 0 100 %
272042 Musicians and singers 3 2 2 2 2 33%
272099 Entertainers and Performers, Sports and Related Workers, Al Other 1 1 1 1 1 0%
27-3011 Broadcast Announcers and Radio Disc Jockeys 1 0 ] 0 0 -100%
27-3023 News Analysts, Reporters, and Journalists 1 1 1 0 1 0%
27-2031 Public relations specialists 1 1 1 1 1 0%
27-3041 Editors 1 1 ] 0 1 0%
27-2083 Writers and authors 4 2 2 2 2 S0%
27-4011 Audio and Video Technicians 1 0 1 1 1 0%
27-4021 Photographers 11 6 7 6 7 %%
413011 Advertising sales agents 1 1 ] 0 0 -100%
43121 Library assistants, clerical 2 2 2 2 3 50%
47-2044 Tile and Stone Setters 1 1 1 0 0 100 %
49-9063 Musical instrument repairers and tuners 0 0 1 1 1 -
51-6052 Tallors, dressmakers, and custom sewers 1 1 3 2 2 100 %
517011 Cabinetmakers and bench carpenters 1 1 1 1 0 -100%
517021 Furniture finishers. 0 0 1 1 1 -
519071 Jewelers and precious stone and metal workers 1 1 1 1 1 0%
519195 Molders, shapers, and casters (except metal and plastic) 1 1 1 1 1 0%
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Occupation data for Park County from 2018 to 2022

50€ Code Occupation 2018 2049 2020 2024 2022 Percentage Change 2018-2022
201 Advertising and promotions managers. 2 2 2 2z 2 0%
112021 Marketing managers. 1518 2 2% 3 100 %
112032 Public Reations Hanagers a2 2 2 2 3%
112033 Fundraising Managers 2 1 1 1 0%
131011 Agents and business managers of artsts, performers, andathietes 6 7 7 9 6 0%
7101 Architects, except landscape and naval @18 16 15 16 14%
17012 Landscape architects 3 2 3 2 13 0%
71021 Cartographers and photogrammetrists 1 1 1 1 1 0%
17301 Architectural and civil drafiers. Ts s 8 1 s7%
183091 Anthropologists and archeologists. T 1 8 5 6 8%
19-3093 Historians 1 22 2 100 %
2540m Archivists s 2z oz 1 0%
254012 Curators. 1312 12 1T 8 2%
284013 Museum technicians and conservators 19 18 13 12 10 %
254022 Librarians and Media Collections Speciaists oo 8 4 s 5%
254031 Liprary technicians 7T 18 8 8 8%
20-10m At directors. 2 . 21 23 2 9%
271012 Craft artists 2 1 x® 29 2 21%
271013 Fine artists, including painters, sculptors, and ilustrators 43 47w 48 48 12%
271018 Special Effects Artists and Animators 171 15 18 s 2%
271019 Artsts and related workers, allother T s 8 8 8 14%
27-1021 Commercial and industrial designers. a2 4 1 1 7%
27-1022 Fashion designers 2 3 & 3 s 100 %
27-1023 Floral designers e 12 1 15 13 s
27-1028 Graphic designers 3 @ o 3! 3%
27-1028 Interior designers L S T A1 0%
27-1028 Merchandise displayers and window trimmers. 6 7 8 10 8%
271027 Set and exhipit designers s & 8 7T & 2%
27-1028 Designers, all other A A A ] 12%
22201 Actors 19 26 44 12 M3 2%
272012 Producers and directors T L R 7%
272031 Dancers + s 3 2 3 25%
272032 Chorengraphers & 2 1 1 2 7%
272041 Music drectors and composers. womo7T 7 8 27 %
272082 Musicians and singers B8 85 & s 82 21%
272091 Disc Jockeys, Except Radin r 8 8 5 6 8%
272082 Entertainers and Performers, Sports and Related Workers, Al Other 18 18 18 13 13 2%
22:30m Broadcast Announcers and Radio Disc Jockeys. 2oom 7T & s 8%
273023 News Analysts, Reporters, and Journalsts % 19 2 2 Mg 19%
273031 Public relations speciaists 2 2 2 2 0%
273041 Edtors. % w2 2% 0%
273042 Technical wiiters 3 2z 2z 2 2 3%
273043 Writers and authors. 8¢ & & & &7 20%
273008 Media and Communication Workers, Al Other & 2 1 1 1 3%
27401 Audio and Video Technicians s s 8 & 7 2%
274012 Broagcast technicians L ST 20%
274018 Sound engineering technicians 1 1 0 1 1 0%
274015 Lighting Technicians 0 0 0 0 1 -
274021 Photographers 1@ 146 138 181 149 1%
274031 Camera Operators, Television, Video, and Fim R s P 1%
274032 Fimand video edtors. 5 5 5 5 5 0%
27-4008 ledia and Communications Equipment Workers, AllOther a2 2 2 3%
383031 Ushers, lobby attendants, and ticket takers ooz 8 1 18 5%
38.5001 Makeup arfists, thestrical and performance 1 1 1 1 1 0%
41301 Agvertising sales agents. 21 7 13w 2
43.2008 Communications Equipment Operators, All Other 1 1 1 1 1 0%
434121 Library assistants, clerical o877 36%
472044 Tie and Stone Setters. s s 8 M0 12 1%
472181 Plasterers and stueco masong. s e 5 8 7 0%
459083 Musical instrument repairers and funers & 43 4 0%
16041 Shoe and leather workers and repeirers L N 3%
516051 Sewers, hand a2 2z 2 2 33%
16052 Talors, dressmakers, and custom sewers 18T 18 14 18 B
s170m Cabinetmakers and bench carpenters % 18 16 12 13 28%
517021 Furniture finishers. R 1 3 100 %
s17031 Hogel makers, wood 1 0 0 0 0 -100%
10051 Furnace, kin, oven, drier, and kettle operators and tenders. R s 2 3%
s1-9071 Jewelers and precious stone and metal workers. 115 18 19 18 %
519151 Photographic process workers and processing mechine operators 3 2 2 2 2 3%
st918s Etchers and engravers. 1 1 1 5 . 300 %
19105 Molders, shapers, and casters (except metal and plastic} 5 s 42 s A%
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Occupation data for Platte County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 4 3 4 4 5 25%
1-2032 Public Relations Managers 1 1 ] 1 1 0%
131011 Agents and business managers of artists, performers, and athletes 3 1 ] 0 1 7%
171011 Architects, except landscape and naval 4 3 5 6 6 0%
171012 Landscape architscts 1 1 1 1 1 0%
171021 Cartographers and photogrammetrists 1 1 2 2 3 200 %
17-3011 Architectural and civil drafters 1 1 1 1 1 0%
19-3091 Antfropologists and archeologists. 3 2 2 3 4 n%
254011 Archivists 1 1 ] 0 0 -100%
254012 Curators. 1 1 1 1 1 0%
254022 Librarians and Media Collections Specialists 6 5 & 5 5 AT %
254031 Liorary technicians 5 5 5 5 6 20%
271011 Art directors 4 4 4 4 4 0%
271012 Craft artists 4 4 4 5 5 25%
271013 Fine artists, including painters, sculptors, and ilustrators. 8 s 1 10 10 25%
271014 Special Effects Artists and Animators 3 2 2 2 2 33%
271019 Artists and related workers, al other 1 1 1 1 2 100 %
271023 Floral designers 1 1 0 1 1 0%
271024 Graphic designers 3 3 3 3 2 3%
271025 Interior designers 1 1 1 2 1 0%
271026 Merchandise displayers and window trimmers 1 1 2 3 4 300 %
271027 Setand exhibit designers 1 1 1 1 1 0%
271029 Designers, all sther 3 2 3 3 3 0%
27-20m Actors. 3 3 2 2 2 3%
272012 Producers and diectors 1 1 1 1 1 0%
272091 Dancers 1 1 1 0 1 0%
272041 Wusic directors and composers 2 2 2 2 2 0%
272082 Musicians and singers LU T I s 10 2%
272091 Disc Jockeys, Except Radio 1 1 2 1 1 0%
272099 Entertainers and Performers, Sports and Related Workers, AllOther 3 3 3 2 2 33%
27-30m Broadcast Announcers and Radio Disc Jockeys 1 1 ] 0 0 -100%
273023 News Analysts, Reporters, and Journalists 3 2 3 3 3 0%
272031 Fublic relations specialists 4 3 3 4 4 0%
273041 Editors 3 4 4 4 4 33%
27-3082 Technical writers 1 0 ] 0 0 -100%
272083 Writers and authors 7?1 1z 1z 5%
27-3009 Wedia and Communication Workers, All Other 1 1 ] 0 0 -100%
27-4011 Audio and Video Technicians 6 6 4 3 1 3%
274012 Broadcast technicians 0 0 ] 0 1 -
27-4021 Photographers ¢4 m 0m ;o 0%
274031 Camera Operators, Television, Video, and Fim 0 1 1 1 1 -
27-4032 Film and video editors 0 0 ] 1 1 -
274099 Wedia and Communications Equipment Workers, All Other 1 1 ] 0 0 100 %
413011 Advertising sales agents 2 1 1 1 1 0%
432009 Communications Equipment Operators, All Other 1 1 ] 0 0 -100%
434121 Library assistants, clerical 4 3 4 5 6 0%
472044 Tile and Stone Setiers 2 2 2 2 2 0%
49-9063 Musical instrument repairers and tuners 1 0 1 1 1 0%
516041 Shoe and leather workers and repairers 0 1 ] 0 1 -
516052 Taiors, dressmakers, and custom sewers 3 2 2 2 3 0%
517011 Cabinetmakers and bench carpenters 1 1 1 1 1 0%
517021 Furniture finishers. 1 0 1 0 0 -100%
519051 Furnace, kin, oven, drier, and kettle operators and tenders 0 1 ] 1 2 -
518071 Jewelers and precious stone and metal workers 2 3 3 4 4 100 %
519195 Molders, shapers, and casters (except metal and plastic) 1 1 1 1 1 0%
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Occupation data for Sheridan County from 2018 to 2022

50€ Code Occupation 2018 2049 2020 2024 2022 Percentage Change 2018-2022
201 Advertising and promotions managers. R 100 %
112021 Marketing managers. 21 2 w2 4 133%
112032 Public Reations Hanagers 1 1 2 2 2 100 %
112033 Fundraising Managers ERE B 1 2 33%
13011 Agents and business managers of artsts, performers, and athietes 7 8 11 14 15 118%
7101 Architects, except landscape and naval s 0 1z 1713 %
17012 Landscape architects 2 2 4 3 s 100 %
71021 Cartographers and photogrammetrists 5 ¢ 8 5 8 20%
17301 Architectural and civil drafiers. O T - T %
183091 Anthropologists and archeologists. % 18 17 s 5%
19-3093 Historians 1 2 3 3 3 200%
2540m Archivists 6 ¢ 2 1 1 3%
254012 Curators. %13 13 H 13 9%
284013 Museum technicians and conservators 0 0 1 2 2 -
254022 Librarians and Media Collections Speciaists E N 0%
254031 Liprary technicians % 18 13 14 18 0%
20-10m At directors. 21 25 28 3 39 8%
271012 Craft artists 2 0 2 W% s9%
271013 Fine artists, including painters, sculptors, and ilustrators 3 42 50 65 66 89%
271018 Special Effects Artists and Animators 15 13 7 2 2 7%
271019 Artsts and related workers, allother Toos 1z w12 %
27-1021 Commercial and industrial designers. R 1 2 2 3%
27-1022 Fashion designers 2 3 s s 6 200%
27-1023 Floral designers Moo 13 1 13 18%
27-1028 Graphic designers % 8 7 B 3B 35%
27-1028 Interior designers & 10 15 1T 18 200%
27-1028 Merchandise displayers and window trimmers. 710 1 18 1. 157 %
271027 Set and exhipit designers I I L] /%
27-1028 Designers, all other 18 18 2 30 3! %
22201 Actors 1818 13 14 A7 5%
272012 Producers and directors & 9 15 T 7 183%
272031 Dancers 3 s 4 3 4 3%
272032 Chorengraphers 1 1 1 2 2 100 %
272041 Music drectors and composers. 002 10 10 0%
272082 Musicians and singers 58 & 60 & 69 19%
272091 Disc Jockeys, Except Radin 6 8 8 8 8 3%
272088 Entertainers and Performers, Sports and Related Workers, Al Other 17 20 23 24 24 s
22:30m Broadcast Announcers and Radio Disc Jockeys. 5 s 10 8 10 100 %
273023 News Analysts, Reporters, and Journalsts 18 1 2 21 2 3%
273031 Public relations speciaists 2 27w 3 3%
273041 Edtors. 33 @ e es o7 %
273042 Technical wiiters 3 3 4 a4 s 3%
273043 Writers and authors. 83 78 8 108 114 7%
273008 Media and Communication Workers, Al Other & &+ 3 3 3 0%
27401 Audio and Video Technicians 2 12 18 18 9 25%
274012 Broagcast technicians 1 1 1 2 s 500 %
274018 Sound engineering technicians o 2 2z 3 2 -
274015 Lighting Technicians 0 0 0 0 1 -
274021 Photographers 126 138 178 192 204 8%
274031 Camera Operators, Television, Video, and Fim 3 e 8 8 om 267%
274032 Fimand video edtors. 3 s 79 s 200%
27-4008 ledia and Communications Equipment Workers, AllOther & 9 2 1 2 7%
383031 Ushers, lobby attendants, and ticket takers 1 0 1 0 0 -100%
38.5001 Makeup arfists, thestrical and performance 1 1 2 2 2 100 %
41301 Agvertising sales agents. % 9w w7 7 %
43.2008 Communications Equipment Operators, All Other 1 1 1 1 1 0%
434121 Library assistants, clerical I T T 7%
472044 Tie and Stone Setters. 8 8 10 12 13 82%
472181 Plasterers and stueco masong. 2 2 2 2 3 s0%
459083 Musical instrument repairers and funers & 2 s 8 7 5%
16041 Shoe and leather workers and repeirers s 0 1 77 2%
516051 Sewers, hand 3 3 3 3 s 67%
16052 Talors, dressmakers, and custom sewers 141 18 20 3 Be%
s170m Cabinetmakers and bench carpenters 8 10 10 10 8 0%
517021 Furniture finishers. 2 2 3 & 3 s0%
s17031 Hogel makers, wood 1 0 0 0 0 -100%
10051 Furnace, kin, oven, drier, and kettle operators and tenders. 1 1 1 2 s 300 %
s1-9071 Jewelers and precious stone and metal workers. 19 2 2 3 om Te%
S19151  Photographic process workers and processng mechine operators 2 2 2 3 3 s0%
st918s Etchers and engravers. 2 2 1 1 6 200%
19105 Molders, shapers, and casters (except metal and plastic} 8 & 1 12 12 s0%
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Occupation data for Sublette County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 5 6 8 7 8 80%
112032 Public Relations Managers 1 1 1 1 1 0%
121011 Agents and business managers of artists, performers, and athletes 1 1 2 2 3 200%
17-1011 Architects, except landscape and naval 1 2 2 2 2 100%
17-1012 Landscape archtects 0 0 0 0 1 -
17-1021 Cartographers and photogrammetrists 2 1 1 1 1 50%
17-3011 Architectural and civil drafters 1 1 2 1 1 0%
19-3091 Anthropologists and archeologists 2 2 2 1 1 0%
19-3003 Historians 0 0 1 0 1 -
25411 Archivists 1 1 0 0 0 100 %
254012 Curators 2 1 1 1 1 0%
254013 Museum technicians and conservators 3 2 1 1 1 7%
254022 Librarians and Media Collections Specialists 5 5 4 1 2 0%
254031 Library technicians. noowon 5 4 B4%
271011 Art directors. & 6 5 & 6 0%
271012 Craft artists 4 5 4 5 5 25
271013 Fine artists, including painters, sculptors, and ilustrators. 8 g W mom 8%
27018 Special Effects Artists and Animators . 3 3 3 3 25%
271019 Artists and related workers, all other 2 3 2 2 2 0%
271021 Commercial and industrial designers 1 1 0 0 0 100 %
274022 Fashion designers 1 1 1 1 1 0%
271023 Foral designers 1 0 1 1 1 0%
274024 Graphic designers 7 8 7 7 7 0%
271025 Interior designers. 2 2 3 3 3 50%
271026 Merchandise displayers and window trimmers 0 1 1 1 2 -
271027 Setand exhibit designers 2 2 2 2 2 0%
271029 Designers, al ather 5 4 4 5 5 0%
272011 Actors 3 3 2 2 3 0%
272012 Producers and directors 1 1 2 2 2 100%
272031 Dancers 1 1 1 0 1 0%
272041 Music directors and composers 2 2 2 2 2 0%
272042 lusicians and singers % 1e 12 mom 21%
272091 Disc Jockeys, Except Radio 1 2 2 1 1 0%
272089 Entertainers and Performers, Sports and Related Workers, All Other & 4 5 4 4 20%
273011 Broadcast Announcers and Radio Disc Jockeys 1 1 0 0 1 0%
273023 News Analysts, Reporters, and Journaiists 2 2 2 3 3 50%
273031 Fublic relations specialists 5 5 5 5 5 0%
27-3041 Editors 5 3 5 5 5 0%
27-3042 Technical writers 1 0 1 1 1 0%
27-3043 Writers and authors ' 12 12 12 o1 19%
27-3089 Media and Communication Workers, All Other 1 0 0 0 0 100 %
27-4011 Audio and Video Technicians 2 3 1 1 2 0%
272021 Photographers 2 oz om 1 3 3%
272031 Camera Operators, Television, Video, and Fim 1 1 1 1 1 0%
274032 Fiim and video editors 1 1 1 1 1 0%
38-3031 Ushers, lobby attendants, and ticket takers 1 1 ] 0 0 -100 %
413011 Adveriising sales agents 2 2 1 2 2 0%
434121 Library assistants, clerical 7 8 7 5 5 29%
472044 Tie and Stone Setters 3 3 3 4 4 33%
472181 Plasterers and stucco masons 2 2 2 2 2 0%
499063 Musical instrument repairers and tuners 1 1 1 1 1 0%
51-6041 Shoe and leather workers and repairers 1 1 1 1 1 0%
516051 Sewers, hand 1 0 1 1 2 100%
516052 Tailors, dressmakers, and custom sewers & 3 7 7 7 17%
517011 Cabinetmakers and bench carpenters . 5 5 s 9 125%
517021 Furniture finishers 1 1 1 2 s 300%
51-9051 Furnace, kin, oven, drier, and kettie operators and tenders 1 1 1 1 0 100 %
51-9071 Jewelers and precious stone and metal workers s s 3 3 s 20%
519194 Etchers and engravers 0 0 0 0 1 -
519198 Molders, shapers, and casters (except metal and plastic) 2 2 1 2 2 0%
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Occupation data for Teton County from 2018 to 2022

S0C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2015-2022
11201 Advertising and promotions. managers 4 4 s 5 5 25%
12021 Harketing managers. R 121%
112032 Public Relations lanagers. 5 5 4 5 6 20%
112033 Fundraising Managers s 2 2 2 2 0%
131011 Agents and business managers of artists, performers, andathietes  1¢ 16 16 19 19 6%
17-10m Architects, except landscape and naval 5 5T 6 76 79 4%
1741012 Landscape architects 29 1 & 9 5%
171021 Cartographers and photogrammetrists 1 12 2 0%
17-30m Architectural and civi drafters % :m % s e s %
19-2001 Antnropologists and archeologists. 7 8 8 & 7 0%
19-2003 Historians. T 0%
250011 Archivists 3 2 2 1 7%
254012 Curators. s & 6 71 ¢ 0%
254013 Museum technicians and conservators s 8 6 s 4 0%
254022 Librarians and ledia Colections Specialists B3 18 7 10 44
254031 Library technicians. I R U] e
27011 At dectors R R S %
271012 Craftartists % ® @ st a4 “%
271013 Fine artists, including painters, sculptors, and ilustrators. 8 @ 9 108 105 25%
271014 Special Effects Artists and Anmators R - S - 8%
271019 Attists and refated workers, al other 0013 13 om e 0%
271021 Commercial and industrial designers. 2o 3 4 3 5%
271022 Fashion designers. A U 140%
271023 Floral designers. 19 0m 2 2w 5%
27-102¢ Graphic designers. o757 T8 e 6%
271025 Interior designers 2 @2 & s % 9%
271028 Merchandise displayers and window trimmers. 708 w0 1 oz %
271027 Setand exhibit designers 817 15 15 13 28%
271028 Designers, all other » s » B W 2%
272011 Actors a4 s 3y omoar 8%
272012 Producers and directors B a4 & s s 0%
27201 Dancers 7M1 s 7 0%
272032 Choreographers % s 2 4 s 79%
272081 Music directors and composers 2 19 1 1 e 0%
272042 Musicians and singers. 128 123 18 109 118 %
272001 Disc Jockeys, Except Radio B 17 18 1w 18 %
272098 Entertainers and Performers, Gports and Related Workers, Al Other 20 40 40 37 38 2%
273011 Broadeast Announcers and Radio Disc Jockeys @2 1 1 2 4%
272023 News Analysts, Reporters, and Journalists R -] 5%
27:30m Publc relations specialists. ? ®w ® @ 4 5%
27300 Edtors. s n 4 2 % 2%
273002 Technical witers & s s 6 6 0%
273043 iriters and authors. 188 149 181 172 178 %
273099 Wedia and Communication Workers, Al Other [E T ] 7%
274011 Audio and Video Technicians 2 3 19 132 o%
274012 Broadeast technicians. e s 7 n 1 17 %
274018 Sound engineering technicians 303 3 33 0%
274015 Lighting Technicians. LI} 1 1 1 -
27407 Fhotographers 276 258 269 234 306 1%
27-40m Camera Operators, Television, ideo, and Film 0013 15 18 8 0%
274032 Fiim and video ediors. 6 2 18 2 2 w®%
27-4099 Hedia and Communications Equipment Workers, Al Other 4 3 3 3 2 0%
39-3031 Ushers, lobby attendants, and ticket takers. FE B T (R 7%
39-2002 Costume attendants 2 2 2 1 1 0%
39-5001 Wakeup artists, theatrical and performance: 2 3 3 3 3 0%
#1301 Advertising sales agents EE - ] 15 %
432000 Communications Equipment Operators, Al Other 1 1 1 0 0 0%
438121 Library assistants, clerical o2 12 8w 20%
472044 Tie and Stone Sefters. 8w 2 7 @ %
42181 Plasterers and stucco masons. 1518 18 18 2 1Y
49-0063 Musical instrument repairers and tuners. 5 4 s P 0%
516041 Shoe and leather workers and repairers. I 42 0%
516051 Sewers, hand 8 &8 6 & 9 2%
516052 Tallors, dressmakers, and custom seviers A N - - =%
51701 Cabinetmakers and bench carpenters 22 1’8 9 25%
517021 Furnture finishers 3 3 4 8 7 133%
517031 Nodel makers, wood 1 0 0 0 0 0%
Furnace, ki, oven, drier, and ketlle operators.and tenders LI} 0 1 0 -

Jewelers and precious stone and metal workers, 19 2 2 3 3. 9%

Photographic process workers and processing machine operators 5 4 35 4 20%

S1-918¢ Etchers and engravers. 22 8 7 250%
s1-9185 Molders, shapers, and casters (except metal and plasic) 6 4 4 4 6 0%
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Occupation data for Uinta County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2016-2022
1201 Advertising and promotions managers 0 1 1 1 1 -
12021 Warketing managers 3 8 M 12 15 150 %
12032 Fubiic Relations Managers. 1 1 1 1 1 0%
131011 Agents and business managers of artists, performers, and athietes 1 1 1 1 1 0%
17101 Architects, except landscape and naval 7 I T A 8%
171012 Landscape architacts 2 1 2 2 2 0%
171021 Cartographers and photogrammetrists 1 1 1 1 1 0%
17-301 Archtectural and civi drafters 2 3 4 4 5 150 %
19-3091 Antnropologists and archeologists. 1 1 1 1 1 0%
19-3093 Historians 1 1 1 1 1 0%
25401 Archivists 1 1 ] ] ] 100 %
254m13 Museum technicians and conservators 1 1 1 1 ] 100 %

54022 Librarians and Media Collections Specialists 1 8 3 4 50%
254031 Library technicians % 1% 18 7T & 2%
27101 Art directors 7 8 8 s s 29%
271012 Craft artists. 4 5 4 5 3 50%
271013 Fine artists, including painters, sculptors, and llustrators g 1 3 W 1w 1%
27104 Specil Effects Artists and Animators 5 s 4 4 4 20%
27408 Artists and related workers, allother 2 3 32 2 0%
271021 Commercial and industrial designers 1 2 o o o 100 %
271022 Fashion designers 1 1 2 1 2 100 %
27-1023 Floral designers 3 3 2 2 3 0%
271024 Graphic designers LTI | s 0%
271025 Interior designers 4 3 3 3 3 5%
271025 Merchandise displayers and window trimmers. 2 3 3 4 4 100 %
271027 Set and exhibit designers 3 3 2 2 2 3%
27-1029 Designers, al ether 7 7 7 7 9 29%
27201 Actors 4 3 2 2 3 2%
272012 Producers and directors. s 5 3 5 7 7%
272031 Dancers 1 1 1 o 1 0%
272032 Choreographers 1 0 o o o 100 %
272041 Music directors and compesers 2 2 2z 2z 2 0%
272042 Musicians and singers 132 m w w 2%
27-2091 Disc Jockeys, Excent Radio 2 1 1 1 1 50%
27-2099  Entertainers and Performers, Sports and Related Workers, Al Other 5 5 4 4 4 20%
27301 Broadcast Announcers and Radio Disc Jockeys 8 6 5 4 5 3%
27-3023 News Analysts, Reporters, and Journalists s s & 7 s 80%
27-3031 Public relations specialists. 3 7 6 & & 0%
27-3041 Edtors 7 7 8 7 ] 2%
27-3042 Technical writers. 1 1 1 1 1 0%
273043 Wiriters and authors B 14 Moz 1 8%
27-3009 Media and Communication Workers, All Other 2 1 o 1 1 50%
27401 Audio and Video Technicians 3 s 2z 2 3 0%
274012 Broadcast technicians 3 4 4 7 4 3%
274014 Sound engineering technicians 0 0 o 1 1 -
274021 Photographers 53 4 4 47 s %
274031 Camera Operators, Television, Video, and Fim 1 2z oz 2 100 %
274032 Fiim and video edtors 1 2z oz 2 100 %
274099 Media and Communications Equipment Workers, Al Otner 0 0 1 ] ] -
39-3031 Ushers, lobby attendants, and ticket takers. 78 4 T 100 %
41301 Advertising sales agents. 5 6 & ] ] 80%
432098 Communications Equipment Operators, All Other 1 1 o o o 100 %
434121 Library assistants, clerical w9 s 8 7 30%
472084 Tile and Stone Setters 3 4 4 4 5 6T%
472161 Plastarers and stucco masons 1 1 2 2 2 100 %
49-9063 Musical instrument repairers and tuners 2 2 2z 2 3 50%
516041 Shoe and leather workers and repairers. 1 1 4 2 3 200%
516051 Sewers, nand 2 2z 2 3 50%
51-6052 Tallors, dressmakers, and custom sewers oo omom a3 30%
51701 Cabinstmakers and bench carpenters 4 4 3 2 2 S0%
517021 Furniture finishers 1 1 1 2 2 100 %
51-9051 Furnace, kin, oven, drier, and kettle operators and tenders 1 1 2 2 o -100%
519071 Jewelers and precious stone and metal workers. T8 2 3 4 4%
19151 Photographic process workers and processing machine operators 1 1 1 1 1 0%
51-9194 Etchers and engravers 1 1 ] 1 4 300 %
51-9195 Molders, shapers, and casters (excet metal and plastic) 2 2 1 1 2 0%

73




Occupation data for Washakie County from 2018 to 2022

50C Code Occupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
11-2021 Marketing managers 3 4 5 6 6 100 %
1-2032 Public Relations Managers 1 1 ] 0 0 -100%
131011 Agents and business managers of artists, performers, and athletes 1 1 ] 0 1 0%
171011 Architects, except landscape and naval 3 2 1 1 1 7%
171012 Landscape architscts 1 0 ] 0 0 -100%
17-3011 Architectural and civil drafters 1 0 1 1 1 0%
18-3091 Anthropologists and archeologists. 1 1 1 1 1 0%

54011 Archivists 1 1 ] 0 0 100 %
254012 Curators. 1 1 ] 1 0 -100%
254013 luseum technicians and conservators 2 2 1 1 0 -100%
254022 Librarians and Media Collections Specialists 4 4 3 1 2 0%
254031 Liorary technicians 6 6 6 3 3 0%
271011 Art directors 3 3 3 4 3 0%
271012 Craft artists 2 2 2 2 3 50%
271013 Fine artists, including painters, sculptors, and ilustrators. 4 4 4 4 4 0%
271014 Special Effects Artists and Animators 3 2 2 2 2 33%
271019 Artists and related workers, al other 1 2 2 1 1 0%
271022 Fashion designers 0 0 1 0 1 -
271023 Floral designers 1 1 1 1 1 0%
271024 Graphic designers 4 3 2 2 2 S0%
271025 Interior designers 1 1 1 1 1 0%
271026 Merchandise displayers and window trimmers 5 4 4 5 4 20%
271027 Set and exhibit designers 1 1 1 1 1 0%
271029 Designers, all other 2 2 2 2 2 0%
27-2011 Actors. 2 2 1 1 2 0%
272012 Producers and directors 4 3 4 4 4 0%
272041 Wusic directors and composers 2 2 1 1 1 S0%
272082 Musicians and singers 7 B 4 3 4 3%
272091 Disc Jockeys, Except Radio 1 1 1 1 1 0%
272099 Entertainers and Performers, Sports and Related Workers, AllOther 2 2 2 2 2 0%
27-30m Broadcast Announcers and Radio Disc Jockeys 6 3 2 2 2 7%
273023 News Analysts, Reporters, and Journalists 3 1 1 1 1 7%
272031 Fublic relations specialists 3 4 3 3 3 0%
273041 Editors 5 3 3 3 3 -40%
27-3043 Writers and authors 9 8 8 7 7 22%
27-3099 Wedia and Communication Workers, All Other 1 0 ] 0 0 100 %
27-4011 Audio and Video Technicians 2 2 1 1 1 0%
274012 Broadcast technicians 4 2 2 2 2 0%
274014 Sound engineering technicians 0 0 ] 1 0 -
27-4021 Photographers ¢4 2 % @ ! 17%
274031 Camera Operators, Television, Video, and Fim 1 1 2 1 2 100 %
27-4032 Film and video editors 1 1 1 2 2 100 %
274099 Wedia and Communications Equipment Workers, All Other 0 0 1 0 0 -
39-3031 Ushers, lobby attendants, and ticket takers 3 2 ] 1 0 -100%
413011 Advertising sales agents 3 2 1 1 1 7%
434121 Library assistants, clerical 4 3 3 2 3 25%
472044 Tile and Stone Seters 2 2 2 2 2 0%
472161 Plasterers and stucco masons 1 1 1 0 0 -100%
45-3063 Wusical instrument repairers and tuners 0 0 1 0 1 -
51-6051 Sewers, hand 1 1 ] 0 1 0%
516052 Taiors, dressmakers, and custom sewers 3 3 2 2 3 0%
517011 Cabinetmakers and bench carpenters 1 1 1 1 1 0%
517021 Furniture finishers. 0 0 ] 1 2 -
518051 Furnace, kin, oven, drier, and kettle operators and tenders 1 1 1 1 0 -100%
519071 Jewelers and precious stone and metal workers 2 2 2 2 2 0%
519194 Etchers and engravers 0 0 ] 1 1 -
51-9195 Molders, shapers, and casters (except metal and plastic) 1 1 1 1 2 100 %
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Occupation data for Weston County from 2018 to 2022

50C Code Oceupation 2018 2019 2020 2021 2022 Percentage Change 2018-2022
1-2021 Marketing managers 2 2 3 3 1 100 %
171011 Archiects, sxcept landscape and naval 1 2 1 1 1 0%
171021 Cartographers and photogrammetrists 1 1 1 1 1 0%
173011 Architectural and civil drafters 1 1 1 0 0 100 %
19-3091 Anthropologists and archeologists. 2 1 1 1 1 0%
254011 Archivists 1 1 ] 0 0 100 %

54012 Curators. 1 1 1 1 1 0%
254022 Librarians and Media Collections Specialists 6 6 7 6 6 0%
254031 Library technicians 5 5 5 5 6 20%
271011 At directors 2 3 3 3 3 0%
271012 Craft artists 2 2 2 3 3 0%
271013 Fine artists, including painters, sculptors, and ilustrators 4 4 s 5 25%
271014 Special Effects Artists and Animators 1 1 1 1 1 0%
271019 Artists and related workers, al other 1 1 1 1 1 0%
271022 Fashion designers 0 1 1 0 1 -
271023 Floral designers 1 1 1 1 1 0%
271024 Graphic designers 3 4 2 2 2 3%
271025 Interior designers 1 1 1 1 0 100 %
271026 Merchandise displayers and window trimmers 0 1 1 2 2 -
271027 Setand exhibit designers 1 1 1 1 1 0%
271029 Designers, al other 2 2 2 2 2 0%
27-201 Actors. 1 1 1 1 1 0%
272012 Producers and drectors 2 2 3 3 3 0%
272041 Wusic directors and composers 1 1 1 1 1 0%
272082 Musicians and singers 5 5 5 4 4 20%
27-2091 Disc Jockeys, Excapt Radio 1 1 1 1 1 0%
272098 Entertainers and Performers, Sports and Related Workers, All Other 2 2 2 2 1 50%
27-3011 Broadcast Announcers and Radio Disc Jockeys 1 1 1 1 1 0%
273023 News Analysts, Reporters, and Journalists 4 3 4 3 5 25%
273031 Public relations specialists 2 2 3 3 3 0%
27-3041 Editors 5 3 4 5 6 20%
27-3043 Writers and authors 8 B 7 7 7 2%
273099 Wedia and Communication Workers, Al Other 1 0 0 0 0 100 %
27-401 Audio and Video Technicians 2 1 2 2 1 50%
274012 Broadcast technicians 1 0 1 1 1 0%
274021 Photographers € 10 15 15 18 0%
274031 Camera Operators, Television, Video, and Fim 1 1 1 1 1 0%
274032 Fim and video editors. 1 1 1 1 1 0%
27-4099 Wedia and Communications Equipment Workers, All Other 0 1 ] 0 0 -
413011 Advertising sales agents 3 2 2 2 4 3%
434121 Library assistants, clerical 3 3 3 4 4 33%
47-2044 Tile and Stone Setters 1 1 1 1 1 0%
499063 Wusical instrument repairers and tuners 1 0 1 1 1 0%
516041 Shoe and leather workers and repairers 1 0 1 0 0 100 %
518051 Sewers, hand 1 1 1 1 1 0%
516052 Taiors, dressmakers, and custom sewers 5 3 4 3 4 20%
517011 Cabinetmakers and bench carpenters 1 0 0 0 0 100 %
517021 Furniture finishers. 1 0 1 1 0 100 %
51-9051 Fumace, ki, oven, drier, and kettle operators and tenders 1 1 2 3 2 100 %
519071 Jewelers and precious stone and metal workers 2 2 1 2 1 0%
519194 Etchers and engravers 0 0 0 0 1 -

9195 Molders, shapers, and casters (except metal and plastic) 1 1 1 1 1 0%
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