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1 EXECUTIVE SUMMARY 
The Wyoming Arts Alliance contracted with the CBEA to produce a report quan�fying the scope 
of the arts and culture economy in Wyoming at the state and county level. This report is an 
addi�on that focuses on the film industry in Wyoming. The CBEA used data from the Bureau of 
Economic Analysis (BEA), Lightcast, CVSuite, the American Community Survey (ACS), and a survey 
sent to film experts in Wyoming to es�mate several measures of the size of the film economy.  

1.1 INDUSTRIES AND ECONOMIC IMPACTS 
Using BEA data in the Arts and Cultural Satellite Produc�on Account (ACPSA) and Lightcast data 
on county-level industry spending, the CBEA quan�fied employment, employee compensa�on, 
and value-added generated by film industries at the state and county level in Wyoming. In 
addi�on, the CBEA used IMPLAN to calculate indirect and induced impacts.  

Modeling economic impacts requires the examina�on of three dis�nct types of effects. To 
illustrate, assume that a project requires several construc�on jobs. These jobs, and their 
associated compensa�on and output, are what we refer to as the direct effect. Beyond 
this direct effect, there will also be an increase in the demand for intermediate goods needed in 
the film industry, e.g. construc�on materials. This is called the indirect effect. Further, 
the addi�onal income of workers within the project will lead to added economic ac�vity in terms 
of buying goods and services, which, in turn, creates new economic ac�vity in a region. In other 
words, individuals’ spending will induce more spending, which we refer to as the induced effect. 
The total impact is the sum of direct, indirect, and induced effects, as illustrated in Figure 1.1 
below. In sum, any direct increase in economic ac�vity in a given geographic area creates a ripple 
effect in the economy of that area. The totality of the ripple effect is what we refer to as the total 
impact. Table 1.1 lists addi�onal economic impact analysis terminology used in this report and 
Figure 1.1 shows how direct, indirect, and induced impact sum to the total impact. 

Table 1.1: Economic impact analysis terminology. 

Variable Defini�on 
Employment Employment refers to an industry-specific mix of full-�me, part-�me, and seasonal jobs. Expressed as 

full-�me equivalents (FTE). 

Labor Income Labor income refers to all forms of employment income, including employee compensa�on (i.e., wages, 
salaries, and benefits) and proprietor income. 

Value Added Value added is the difference between an industry’s total output and the cost of its intermediate inputs; 
it is a measure of the contribu�on to GDP. 

Output Output is the value of produc�on by industry in a calendar year. It can also be described as annual 
revenues plus net inventory change. It is o�en referred to as total economic impact. 
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Table 1.2 shows annual direct, indirect, induced, and total economic impacts of the film industry 
in Wyoming for 2022.  

Table 1.2: Economic impacts of film industries in Wyoming, 2022. 

Impact Employment Labor Income Value Added Output 
Direct 330.2 $10,784,915 $20,141,050 $41,386,053 

Indirect 90.5 $3,585,151 $6,821,925 $16,595,642 
Induced 40.3 $1,745,829 $3,573,011 $6,662,564 

Total 461.0 $16,115,895 $30,535,986 $64,644,259 

 

Table 1.3 shows the annual impact of the film economy on tax receipts at the local, county, state, 
and federal levels for 2022.  

Table 1.3: Tax impacts of film industries in Wyoming, 2022. 

Impact Local County State  Federal Total 

Direct $101,303 $52,366 $410,793 $2,655,041 $3,219,503 
Indirect $94,532 $47,635 $340,403 $942,337 $1,424,907 
Induced $75,841 $38,000 $265,022 $490,210 $869,073 

Total $271,675 $138,001 $1,016,218 $4,087,588 $5,513,483 

 

Detailed tables for each county in Wyoming are in Sec�on 4.1.  

Figure 1.1: Total impacts are the sum of direct, indirect, and induced effects. 



8 
 

1.2 OCCUPATIONS 
In addi�on to viewing the film economy through an industry lens, the CBEA also uses an 
occupa�on lens in this report, es�ma�ng the scale of Wyoming’s film economy by the number of 
workers in film-related occupa�ons. This report follows a similar report from Colorado (McCune, 
Van Wyck, & Seman, 2022) in defining film-related occupa�ons using SOC codes. Table 1.4 shows 
the total number of workers in film occupa�ons in Wyoming for each year from 2018 to 2022. 
Using occupa�on codes instead of industries means that many individuals who do not work in 
the film industry are included in Table 1.4. However, the workers in Table 1.4 all have skills that 
could easily transfer to the film industry. See Sec�ons 2.2 and 4 for more details on occupa�on 
selec�on. 

Table 1.4: Employment in film occupations in Wyoming from 2018 to 2022. 

Year Employment in film-related occupa�ons 

2018 4,377 
2019 4,347 
2020 4,304 
2021 4,513 
2022 4,830 

Percent Change 10.35% 

Detailed tables by occupa�on for Wyoming are in Sec�on 3.3.1. Detailed tables by occupa�on for 
each county are in Appendix A.  

1.3 INTERSTATE COMPARISON 
The CBEA compared the film economy in Wyoming to bordering states from both an economic 
impact and occupa�on perspec�ve. Table 1.5 shows the loca�on quo�ent (LQ) of employment, 
employee compensa�on, and gross state product atributable for the film industry for Wyoming 
and the six states that share a border with Wyoming in 2022. The LQ is a measure of how much 
greater (or smaller) the share of the film economy is in a state than for the United States as a 
whole. An LQ of 1 means that a state has the same film share as the U.S., an LQ smaller than 1 
means a film share smaller than the U. S. and an LQ greater than 1 means a film share greater 
than the U. S.  
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Table 1.5: Film Location Quotient (LQ) and percent of state total employment, employee 
compensation, and value added in Wyoming and surrounding states in 2022. 

State Employment 
Employee 

compensation Value added 

  Percent LQ Percent LQ Percent LQ 

Wyoming 0.09% 0.17 0.09% 0.51 0.15% 0.137 

Idaho 0.05% 0.28 0.05% 0.55 0.11% 0.295 

Montana 0.16% 0.16 0.16% 0.41 0.16% 0.164 

Nebraska 0.03% 0.49 0.03% 0.61 0.09% 0.501 

South Dakota 0.06% 0.10 0.07% 0.33 0.37% 0.088 

Utah 0.18% 0.21 0.19% 0.44 0.39% 0.186 

Colorado 0.04% 0.60 0.05% 1.46 0.13% 0.586 

Source: BEA ACPSA  
 

Table 1.6 shows the propor�on of employees in film occupa�ons in Wyoming and surrounding 
states along with median incomes of workers in film occupa�ons in 2022.  

Table 1.6: Film occupations in Wyoming and surrounding states.1 

State Film share Median income 

Wyoming 1.2% $61,580 

Colorado 2.2% $40,000 

Idaho 1.7% $16,214 

Montana 2.3% $26,154 

Nebraska 1.1% $25,261 

South Dakota 1.5% $20,397 

Utah 2.2% $28,705 

Notes: Film share reports the percentage of the workforce in a film related occupation. Median income reports the 
median income of workers in film-related occupations.  

 

Finally, the CBEA analyzed the responses to a survey administered to film professionals by the 
Wyoming Arts Alliance about film produc�ons in Wyoming. Survey par�cipa�on was low with 
only 14 respondents and therefore responses are not representa�ve of the film industry in 
Wyoming. However, filmmakers highlighted barriers to filmmaking in Wyoming that could be 
addressed by policy.  

Barriers ƚŽ�ĮůŵŵĂŬŝŶŐ�ŝŶ�tǇŽŵŝŶŐ 

x Permi�ng issues – Two respondents men�oned accessing filming loca�ons on public 
lands was difficult, ci�ng local authori�es and the US Forest Service. 

 
1 Data from 5-year ACS estimates. 
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x Infrastructure and local resources – One respondent men�oned the lack of infrastructure 
to support filming. Others noted the inability to buy filming equipment in-state and 
difficulty finding post-produc�on exper�se in-state.  

x Weather – Three respondents men�oned weather being an issue in delaying filming or 
making filming more difficult. 

Filmmakers also cited several reasons for choosing Wyoming that could be capitalized on by 
policy. 

Reasons for ƉƌŽĚƵĐƟŽŶ�ŝŶ�tǇŽŵŝŶŐ 

x Historical accuracy – Four filmmakers indicated filming in Wyoming because the featured 
story or event took place in Wyoming. 

x Loca�on-specific subject mater – The remaining films were all produced for or about 
subjects located in Wyoming 

Importantly, all the film subjects in the survey are Wyoming-specific. None of the filmmakers 
surveyed produced something in Wyoming that was set in a different loca�on. However, as noted 
above, the survey should not be seen as representa�ve. 

2 METHODOLOGY 
This report examines the scope of the film economy in Wyoming using industries and occupa�ons. 
In addi�on, the CBEA uses the results of a film survey conducted by the Wyoming Arts Alliance. 
The three approaches offer complementary views of film produc�on in Wyoming.  

2.1 INDUSTRY SELECTION 
To construct an industry perspec�ve of film in Wyoming, the CBEA selected industries by NAICS2 
code that are used to produce the Mo�on Pictures industry in the Arts and Culture Satellite 
Account (ACPSA) produced by the Bureau of Economic Analysis (BEA). To construct the ACPSA, 
the BEA took exis�ng data on input, output, employment, and compensa�on by industry used to 
make the na�onal economic accounts and extracted propor�ons of industries for each state. The 
BEA produces a crosswalk of NAICS industries used to produce each industry in the ACPSA. The 
CBEA used this crosswalk to iden�fy film-related industries for use in this report. The primary 
reason the CBEA uses industries in the ACPSA is to facilitate cross-state comparison, as ACPSA 
data is readily available for different states from the BEA.  

There are limita�ons to this approach. For example, film actors, directors, and producers are not 
included in the Mo�on Pictures industry in the ACPSA, but instead in the “Independent Ar�sts, 
Writers, and Performers” industry. However, this industry would also include a large por�on of 

 
2 North American Industry Classifica�on Scheme. This scheme is produced by the NAICS associa�on to classify firms 
by the commodi�es they produce. The Bureau of Economic Analysis uses NAICS classifica�on schemes to calculate 
input-output tables for industries in the US, and therefore they have become a standard way to classify industries 
across a wide array of usages. 
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produc�on unrelated to film, like fine art, theater, novels and short stories. To avoid 
overes�ma�ng film industry produc�on in Wyoming, the “Independent Ar�sts, Writers, and 
Performers” industry is excluded from the analysis with the understanding that this likely 
underreports the full impact of film produc�on. Table 2.1 below shows employment, employee 
compensa�on, and value added in the ACPSA Mo�on Pictures industry in Wyoming.  

Table 2.1: ACPSA Motion pictures industry in Wyoming, 2022. 

Economic measure Value Percentage of state total 

Employment 384 0.13% 
Compensation (Thousands of dollars) $10,915 0.05% 

Value added (Thousands of dollars) $20,670 0.04% 

 

Table 2.2 shows the NAICS codes that make up the ACPSA’s Mo�on pictures industry. 

Table 2.2: NAICS codes in the ACPSA’s Motion Pictures industry. 

NAICS Code Description 

512110 Motion Picture and Video Production 
512120 Motion Picture and Video Distribution 
512131 Motion Picture Theaters (except Drive-Ins) 
512132 Drive-In Motion Picture Theaters 
512191 Teleproduction and Other Postproduction Services 

512199 Other Motion Picture and Video Industries 

 

2.2 OCCUPATION SELECTION 
Data on occupa�ons, including number of full-�me equivalent jobs, median earnings, and average 
earnings, was collected using CVSuite, a data tool produced by the Western States Arts Federa�on 
(WESTAF) for analyzing the film economy at the state and local level. CVSuite uses occupa�on 
data from Lightcast, which in turn uses several data sources for occupa�on data. Lightcast 
occupa�on data sources include Occupa�on, Employment and Wage Sta�s�cs produced by the 
Bureau of Labor Sta�s�cs, the Quarterly Census of Employment and Wages produced by the BEA, 
and other city, state, and federal data sources. Lightcast data is useful for examining ar�s�c 
professions like film crea�on because it captures employees of firms, self-employed freelancers, 
and people with primary careers outside of film occupa�ons.  

Data was collected from 2018 to 2022 to analyze trends in occupa�ons over �me. The 
occupa�ons chosen for this report were selected based on consul�ng with film experts in 
Wyoming and following the example of a similar film study from Colorado (McCune, Van Wyck, & 
Seman, 2022). Table 2.3 shows the 19 occupa�ons considered in this report.  
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Table 2.3: Film occupations. 

SOC code Occupation 
27-1011 Art Directors 
27-1013 Fine Artists, Including Painters, Sculptors, and Illustrators 
27-1014 Special Effects Artists and Animators 
27-1019 Artists and Related Workers, All Other 
27-1027 Set and Exhibit Designers 
27-2011 Actors 
27-2012 Producers and Directors 
27-2099 Entertainers and Performers, Sports and Related Workers 
27-3099 Media and Communication Workers, All Other 
27-4011 Audio and Video Technicians 
27-4012 Broadcast Technicians 
27-4014 Sound Engineering Technicians 
27-4021 Photographers 
27-4031 Camera Operators, Television, Video, and Film 
27-4032 Film and Vdeo Editors 
39-3031 Ushers, Lobby Attendants, and Ticket Takers 
39-3092 Costume Attendants 
39-3099 Entertainment Attendants and Related Workers, All Other 
39-5091 Makeup Artists, Theatrical and Performance 

 

The occupa�ons listed here are meant to reflect three parts of the film economy, 1) produc�on, 
2) distribu�on, and 3) screening. 

There is a similar limita�on to the occupa�ons chosen here as the industry selec�on in that 
some occupa�ons contain individuals that do not work on films. For example, SOC 27-2011: 
Actors contains individuals who act in both film and theater produc�ons. Thus, the occupa�on 
classifica�on scheme used in this report can be thought of as measuring the capacity to 
produce films in Wyoming, or the scope of the talent pool that the film industry could 
poten�ally draw on. In other words, the occupa�ons are meant to show Wyoming’s available 
human capital in film produc�on. Viewing the occupa�ons this way in conjunc�on with the 
industry perspec�ve reveals that Wyoming is drawing on only a frac�on of this capacity to 
produce films. There are, however, economic considera�ons to viewing the occupa�on figures 
in this report as film-produc�on capacity that will be discussed in Sec�on 4.2.  

2.3 INDUSTRY CALCULATIONS AND ECONOMIC IMPACTS 
To es�mate impacts from the film industry, the CBEA used Lightcast data on employment, 
compensa�on, sales, and value added for each Wyoming county for the NAICS codes listed in 
Table 2.2. However, some data cleaning was necessary to produce impacts. First, Lightcast 
suppresses employment data for regions with less than 10 employees. The CBEA interpolated 
these values using linear regression with employment as the dependent variable and 
compensa�on, sales, and value added as the independent variables. The results are used as direct 
input to IMPLAN modeling.  
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The induced and indirect impacts from the film economy are es�mated with IMPLAN using state 
and county-level industry data from Lightcast. Induced and indirect impacts are es�mated from 
direct impacts using industry mul�pliers es�mated by IMPLAN and based on the BEA’s input-
output data modified for local areas. Occupa�on data is not used to produce induced and indirect 
impacts because input-output modeling is a technique based on industry input and outputs, not 
occupa�ons.  

Direct impacts include employment, earnings, value added, and output produced by film 
industries. For example, consider a film studio in Cheyenne. The employees and proprietors at 
the film studio count as direct employment, along with its sales (output), wages and profits paid 
to workers (earnings), and sales minus intermediate inputs (value added).  

Indirect impacts occur further up the supply chain. For example, a film studio purchasing 
construc�on materials to build a set is a direct impact, but when the construc�on wholesaler uses 
the proceeds of the sale to pay its employees and purchase �mber from a local sawmill, this 
counts as an indirect impact. The local sawmill’s supply purchases and wages also count as 
indirect impacts, along with the sawmill’s suppliers, etc., un�l the proceeds of the original 
purchase by the film studio eventually are spent outside the region being studied. Induced 
impacts are the local economic ac�vity generated by employees and proprietors along an 
industry’s supply chain. For example, an induced impact occurs when a camera operator spends 
her wages on rent, groceries, and other goods and services at local stores.  

To es�mate induced and indirect impacts, first an es�mate of direct impacts must be established. 
To do so, the CBEA uses industry sales, employment, earnings, and value added data from 
Lightcast for 2022 at the state and county level. These es�mates are used as direct input to 
IMPLAN industry 429 – Mo�on Picture and Video Industries. 

2.4 INTERSTATE COMPARISON 
Next, the analysis compares the scale of the film economy in Wyoming to bordering states 
Montana, Idaho, Utah, Colorado, Nebraska, and South Dakota. From an industry perspec�ve this 
study compares the 2022 ACPSA Mo�on pictures industry for Wyoming to that of bordering 
states. Because the popula�ons and economies of the states around Wyoming are very different, 
figures are transformed into loca�on quo�ents (LQ’s). A loca�on quo�ent is a measure of how 
concentrated a local area’s industry is compared to the U.S. as a whole. A loca�on quo�ent of 1 
means that a local area’s film industry is propor�onally the same as the U.S.  

Because the BEA does not keep a comparable account of state occupa�onal sta�s�cs, the CBEA 
instead used data from the ACS 5-year es�mates as housed by IPUMS (Ruggles, et al., 2024). The 
ACS is a survey of individuals conducted annually by the Census Bureau intended for use in 
es�ma�ng census informa�on between census years. The ACS asks individuals ques�ons about 
many topics. For the purposes of this study, the CBEA examined the employment, occupa�on, 
and state of residence informa�on supplied by par�cipants. In addi�on, the ACS 5-year es�mates 
assign a person-weight to each respondent that es�mates how many people in the United States 
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each respondent represents, which can be used to es�mate totals. For example, a person 
employed as an actor with a person-weight of 15 represents about 15 people in the U.S. Adding 
up all the person-weights of respondents who list their occupa�on as Actor and who live in 
Wyoming gives a total es�mate of the number of actors in Wyoming, for example. The CBEA 
reports the percentage of workers in each state that are in a film-related occupa�on and the 
median income of workers in film-related occupa�ons. 

2.5 SURVEY 
The final step in this analysis is to use the results of a survey administered to film professionals 
by the Wyoming Arts Alliance (WAA) that performed some part of the filming process in 
Wyoming. The survey had two primary purposes. First, the WAA wanted to determine how much 
is spent on film produc�on in Wyoming. Second, the WAA wanted to determine what barriers or 
challenges filmmakers encountered when trying to film in Wyoming. Based on the responses to 
the survey, the CBEA determined that using it as a tool to es�mate film produc�on spending in 
Wyoming would not lead to accurate results that could be used in input-output modeling due to 
insufficient response rates and lack of data on total film produc�on within the state. Nevertheless, 
the responses to the survey are summarized in this report, with special aten�on paid to the 
barriers and challenges filmmakers faced. The survey ques�ons used in this analysis are in 
Appendix B.  

3 RESULTS 
This sec�on presents the results of the processes discussed in Sec�on 2. For the occupa�on and 
economic impact results, only state and county totals are presented here. Results for individual 
industries and occupa�ons can be found in Appendix A .  

3.1 ECONOMIC IMPACTS 
The following sec�on presents the economic impact es�mates of the film industry in Wyoming. 
All subsec�ons report the results for employment, labor income, value added, and output. 
Employment gives an es�mate of the number of full-�me equivalent (FTE) jobs supported by 
economic ac�vity encompassed by the film industry, including both employees and business 
operators. Labor income reports wages, salaries, and profits earned by business operators – 
including taxes. Value added represents the contribu�on to Gross State Product (GSP) by 
economic ac�vity. Finally, output represents total sales in the film industry generated by 
economic ac�vity. The difference between value added and output is that output “double counts” 
economic ac�vity that passes along a supply chain. For example, imagine the produc�on of a 
feature film in Wyoming. The produc�on process involves several stages, star�ng with the studio’s 
film produc�on, then video edi�ng services, distribu�on to theaters, and eventually showing in 
theaters. The output here includes the total sales from the produc�on, distribu�on, and theater 
screenings. However, value added only accounts for the actual contribu�on of each stage in the 
process such as the revenue from selling �ckets at the theater or the markups by the distribu�on 
companies. For this reason, value added is usually considered a beter indicator of economic 
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ac�vity in a local area. Output is reported for completeness. In addi�on, IMPLAN also calculates 
the impact on local, county, state, and federal tax revenues, which are also reported below. 

Results are reported at the state level and county level to give an idea of the spa�al distribu�on 
of the film industry within the State. All values presented below are in 2024 dollars and u�lize 
2022 economic data. 

Economic impacts 

Table 3.1 shows the economic impact of the film industry in Wyoming, and Table 3.2 shows the 
impact of the film industry in individual Wyoming coun�es.  

Table 3.1: Estimated economic impact of the film industry in Wyoming, 2022. 

Impact Employment Labor Income Value Added Output 
Direct 330.2 $10,784,915 $20,141,050 $41,386,053 

Indirect 90.5 $3,585,151 $6,821,925 $16,595,642 
Induced 40.3 $1,745,829 $3,573,011 $6,662,564 

Total 461.0 $16,115,895 $30,535,986 $64,644,259 

 

Table 3.2: Estimated economic impact of the film industry in Wyoming counties, 2022. 

County Impact Employment Labor Income Value Added Output 
Albany Direct 9.4 $224,543 $422,484 $865,965 

  Indirect 1.6 $57,764 $97,388 $263,874 
  Induced 1.1 $43,916 $88,003 $160,706 
  Total 12.1 $326,223 $607,875 $1,290,545 

Big Horn Direct 0.1 $460 $857 $1,741 
  Indirect 0.0 $72 $123 $379 
  Induced 0.0 $32 $92 $178 
  Total 0.1 $564 $1,071 $2,298 

Campbell Direct 10.8 $265,051 $500,872 $1,028,276 
  Indirect 1.4 $58,641 $120,966 $283,325 
  Induced 0.7 $31,671 $71,452 $122,116 
  Total 13.0 $355,363 $693,290 $1,433,717 

Carbon Direct 4.0 $122,316 $230,717 $472,832 
  Indirect 0.8 $24,300 $43,567 $121,362 
  Induced 0.3 $7,966 $21,220 $38,729 
  Total 5.0 $154,583 $295,503 $632,924 

Converse Direct 2.3 $99,982 $189,468 $389,547 
  Indirect 0.8 $20,362 $41,132 $125,035 
  Induced 0.1 $5,746 $13,849 $23,097 
  Total 3.3 $126,090 $244,449 $537,679 

Crook Direct 0.1 $835 $1,555 $3,158 
  Indirect 0.0 $110 $231 $993 
  Induced 0.0 $55 $162 $322 
  Total 0.1 $999 $1,948 $4,474 

Table 3.2 (continued): Estimated economic impact of the film industry in Wyoming counties, 
2022. 

County Impact Employment Labor Income Value Added Output 
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Fremont Direct 12.3 $316,311 $598,159 $1,228,036 
  Indirect 2.4 $66,783 $130,695 $394,334 
  Induced 1.2 $49,779 $103,096 $194,123 
  Total 15.9 $432,873 $831,950 $1,816,492 

Goshen Direct 1.4 $41,678 $77,626 $157,685 
  Indirect 0.2 $7,120 $11,805 $34,900 
  Induced 0.1 $5,483 $11,770 $22,531 
  Total 1.8 $54,281 $101,201 $215,116 

Hot Springs Direct 4.4 $117,288 $220,165 $449,690 
  Indirect 1.1 $41,244 $74,910 $213,136 
  Induced 0.3 $10,640 $26,025 $48,304 
  Total 5.8 $169,173 $321,100 $711,130 

Johnson Direct 5.0 $188,380 $351,856 $716,161 
  Indirect 1.4 $65,826 $91,547 $232,691 
  Induced 0.7 $23,601 $53,137 $106,826 
  Total 7.1 $277,806 $496,539 $1,055,678 

Laramie Direct 43.6 $1,587,665 $2,979,329 $6,090,917 
  Indirect 11.0 $405,959 $712,619 $1,887,216 
  Induced 7.2 $294,846 $605,836 $1,181,822 
  Total 61.8 $2,288,471 $4,297,784 $9,159,956 

Lincoln Direct 16.0 $577,720 $1,085,229 $2,218,550 
  Indirect 5.8 $182,373 $404,894 $1,129,285 
  Induced 1.7 $54,276 $145,825 $281,018 
  Total 23.5 $814,370 $1,635,949 $3,628,852 

Natrona Direct 50.9 $1,200,207 $2,264,620 $4,652,335 
  Indirect 9.1 $340,024 $620,650 $1,576,261 
  Induced 5.1 $234,966 $443,554 $816,217 
  Total 65.0 $1,775,197 $3,328,823 $7,044,814 

Niobrara Direct 0.0 $0 $0 $0 
  Indirect 0.0 $0 $0 $0 
  Induced 0.0 $0 $0 $0 
  Total 0.0 $0 $0 $0 

Park Direct 24.9 $629,229 $1,098,559 $2,417,728 
  Indirect 6.6 $283,699 $470,846 $1,157,677 
  Induced 2.9 $115,262 $230,405 $440,876 
  Total 34.4 $1,028,189 $1,799,810 $4,016,282 

Platte Direct 2.4 $87,030 $165,386 $340,688 
  Indirect 0.8 $17,476 $34,417 $112,649 
  Induced 0.3 $10,166 $22,381 $41,272 
  Total 3.4 $114,671 $222,184 $494,609 

Sheridan Direct 28.9 $974,006 $1,834,187 $3,755,800 
  Indirect 9.2 $382,537 $575,350 $1,593,817 
  Induced 5.0 $165,640 $363,545 $770,518 
  Total 43.1 $1,522,182 $2,773,082 $6,120,135 

Sublette Direct 1.0 $33,377 $62,167 $126,282 
  Indirect 0.1 $8,365 $11,566 $25,654 
  Induced 0.1 $3,034 $8,096 $14,161 
  Total 1.2 $44,776 $81,829 $166,097 

Table 3.2 (continued): Estimated economic impact of the film industry in Wyoming counties, 
2022. 

County Impact Employment Labor Income Value Added Output 
Sweetwater Direct 17.0 $239,732 $454,224 $933,781 

  Indirect 1.0 $42,697 $81,724 $199,447 
  Induced 0.7 $26,024 $59,622 $104,098 
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  Total 18.6 $308,454 $595,570 $1,237,326 
Teton Direct 60.7 $3,429,069 $6,380,799 $13,028,518 

  Indirect 33.9 $2,055,921 $4,257,615 $8,314,527 
  Induced 4.0 $247,643 $456,556 $758,371 
  Total 98.6 $5,732,633 $11,094,970 $22,101,417 

Uinta Direct 20.5 $440,645 $829,039 $1,702,844 
  Indirect 3.1 $155,520 $351,157 $814,774 
  Induced 1.5 $59,747 $133,471 $253,429 
  Total 25.1 $655,912 $1,313,667 $2,771,047 

Washakie Direct 0.4 $3,449 $6,460 $13,194 
  Indirect 0.0 $676 $1,334 $3,426 
  Induced 0.0 $508 $1,041 $2,029 
  Total 0.4 $4,633 $8,835 $18,648 

Weston Direct 7.2 $205,941 $387,292 $792,325 
  Indirect 2.2 $57,946 $123,556 $353,102 
  Induced 0.5 $14,984 $41,697 $77,482 
  Total 9.9 $278,871 $552,544 $1,222,908 

 

In 2022, the film industry generated 461 full �me-equivalent jobs and approximately $30.5 million 
in value added in Wyoming. Of the 23 coun�es in Wyoming, the top 3 coun�es for film industry 
value added and employment are Teton, Laramie, and Natrona Coun�es, with Teton County far 
exceeding any other coun�es in both value added and employment.  

dĂǆ�ƌĞǀĞŶƵĞ�ĨƌŽŵ�ƚŚĞ�Įůŵ�ŝŶĚƵƐƚƌǇ 

Table 3.3 shows the local, county, state, and federal tax revenue generated by the film industry in 
Wyoming at the statewide level. Table 3.4 breaks down these tax revenue contribu�ons by county 
in Wyoming.  

Table 3.3: Tax contributions of the film industry in Wyoming, 2022. 

Impact Local County State  Federal Total 
Direct $101,303 $52,366 $410,793 $2,655,041 $3,219,503 

Indirect $94,532 $47,635 $340,403 $942,337 $1,424,907 
Induced $75,841 $38,000 $265,022 $490,210 $869,073 

Total $271,675 $138,001 $1,016,218 $4,087,588 $5,513,483 

 

 

 

 

Table 3.4: Tax contributions of the film industry by county in Wyoming, 2022. 

County Impact Local County State  Federal Total 
Albany Direct $1,693 $668 $10,095 $62,131 $74,587 

  Indirect $1,138 $437 $5,942 $15,355 $22,872 
  Induced $1,457 $554 $7,426 $12,975 $22,411 
  Total $4,288 $1,659 $23,463 $90,460 $119,870 

Big Horn Direct $124 $27 $232 $108 $491 
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  Indirect $6 $1 $11 $19 $38 
  Induced $4 $1 $8 $10 $23 
  Total $134 $30 $251 $138 $552 

Campbell Direct $2,474 $1,153 $6,634 $69,964 $80,225 
  Indirect $2,171 $941 $4,058 $15,891 $23,061 
  Induced $2,758 $1,178 $4,749 $9,000 $17,685 
  Total $7,403 $3,272 $15,441 $94,855 $120,971 

Carbon Direct $2,102 $1,490 $5,833 $29,539 $38,964 
  Indirect $906 $643 $2,361 $5,984 $9,894 
  Induced $642 $456 $1,624 $2,383 $5,105 
  Total $3,650 $2,589 $9,817 $37,905 $53,962 

Converse Direct $1,261 $1,360 $3,272 $26,781 $32,674 
  Indirect $1,243 $1,329 $2,342 $5,270 $10,184 
  Induced $414 $442 $771 $1,586 $3,214 
  Total $2,917 $3,132 $6,386 $33,637 $46,072 

Crook Direct $143 $75 $477 $194 $889 
  Indirect $7 $3 $23 $32 $65 
  Induced $5 $3 $17 $18 $42 
  Total $155 $81 $516 $244 $996 

Fremont Direct $4,553 $1,718 $20,343 $86,603 $113,217 
  Indirect $2,210 $820 $9,154 $19,063 $31,246 
  Induced $2,270 $839 $9,240 $14,654 $27,003 
  Total $9,034 $3,377 $38,737 $120,320 $171,467 

Goshen Direct $7,833 $2,631 $24,962 $8,975 $44,400 
  Indirect $342 $116 $1,140 $1,852 $3,451 
  Induced $305 $104 $1,021 $1,652 $3,081 
  Total $8,481 $2,851 $27,123 $12,478 $50,932 

Hot Springs Direct $1,236 $598 $5,248 $38,293 $45,375 
  Indirect $799 $377 $3,087 $13,695 $17,957 
  Induced $695 $322 $2,443 $3,930 $7,390 
  Total $2,730 $1,297 $10,777 $55,918 $70,722 

Johnson Direct $3,093 $1,269 $11,105 $42,924 $58,391 
  Indirect $1,741 $702 $6,155 $14,914 $23,512 
  Induced $1,465 $581 $5,060 $6,598 $13,705 
  Total $6,299 $2,552 $22,320 $64,437 $95,608 

Laramie Direct $15,862 $10,713 $87,508 $375,551 $489,633 
  Indirect $7,098 $4,744 $38,300 $101,050 $151,193 
  Induced $8,929 $5,934 $46,419 $78,309 $139,592 
  Total $31,889 $21,391 $172,227 $554,911 $780,418 

Lincoln Direct $4,568 $2,054 $18,772 $161,310 $186,703 
  Indirect $5,690 $2,477 $17,597 $52,921 $78,685 
  Induced $4,235 $1,831 $12,277 $16,869 $35,212 
  Total $14,492 $6,362 $48,646 $231,100 $300,600 

Natrona Direct $15,764 $5,304 $98,904 $290,168 $410,140 
  Indirect $6,188 $2,051 $39,004 $91,674 $138,917 
  Induced $5,977 $1,959 $37,132 $67,204 $112,272 
  Total $27,930 $9,315 $175,040 $449,045 $661,329 
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Table 3.6 (continued): Tax contributions of the film industry by county in Wyoming, 2022. 

County Impact Local County State  Federal Total 
Niobrara Direct $0 $0 $0 $0 $0 

  Indirect $0 $0 $0 $0 $0 
  Induced $0 $0 $0 $0 $0 
  Total $0 $0 $0 $0 $0 

Park Direct $7,947 $2,586 $37,321 $135,598 $183,452 
  Indirect $6,048 $1,910 $28,012 $65,777 $101,747 
  Induced $4,694 $1,452 $21,302 $30,440 $57,888 
  Total $18,689 $5,949 $86,635 $231,814 $343,087 

Platte Direct $1,078 $480 $4,549 $21,770 $27,876 
  Indirect $882 $378 $3,320 $4,495 $9,075 
  Induced $508 $218 $1,930 $2,834 $5,489 
  Total $2,467 $1,076 $9,799 $29,098 $42,440 

Sheridan Direct $13,390 $8,292 $100,113 $217,975 $339,770 
  Indirect $5,758 $3,559 $43,708 $89,573 $142,598 
  Induced $5,281 $3,232 $39,330 $47,839 $95,682 
  Total $24,429 $15,083 $183,151 $355,387 $578,050 

Sublette Direct $8,437 $7,010 $12,329 $7,427 $35,203 
  Indirect $130 $111 $244 $1,818 $2,303 
  Induced $319 $265 $490 $878 $1,952 
  Total $8,886 $7,386 $13,063 $10,123 $39,458 

Sweetwater Direct $5,187 $3,084 $12,434 $59,218 $79,923 
  Indirect $903 $537 $2,265 $11,283 $14,988 
  Induced $1,901 $1,118 $4,213 $7,527 $14,760 
  Total $7,991 $4,740 $18,912 $78,027 $109,671 

Teton Direct $13,491 $6,824 $117,307 $728,233 $865,856 
  Indirect $19,150 $9,733 $141,186 $450,805 $620,873 
  Induced $4,294 $2,186 $29,635 $54,775 $90,890 
  Total $36,934 $18,743 $288,128 $1,233,813 $1,577,619 

Uinta Direct $1,708 $892 $13,452 $119,520 $135,572 
  Indirect $1,458 $696 $9,447 $44,873 $56,473 
  Induced $2,344 $1,062 $13,451 $17,644 $34,501 
  Total $5,510 $2,650 $36,349 $182,037 $226,546 

Washakie Direct $24 $7 $104 $899 $1,034 
  Indirect $33 $8 $113 $186 $340 
  Induced $26 $6 $89 $148 $269 
  Total $82 $21 $307 $1,234 $1,643 

Weston Direct $1,874 $650 $7,238 $56,506 $66,268 
  Indirect $2,673 $849 $8,138 $16,615 $28,275 
  Induced $1,361 $427 $4,018 $4,832 $10,638 
  Total $5,908 $1,926 $19,394 $77,952 $105,180 

 

The film industry generated approximately $5.5 million in tax revenues with about 26% of the 
revenue staying within the State. Approximately $1 million accrued directly to the State 
government. Roughly consistent with economic impacts, the three coun�es with the largest film 
economy state tax revenue genera�on are Teton, Laramie, and Natrona Coun�es, with Sheridan 
County being a close fourth. Teton county itself accounts for over one quarter of the total state 
tax revenue generated by the Wyoming film industry.  

 



20 
 

3.2 OCCUPATIONS 
Tables 3.1 and 3.2 present the full-�me equivalent jobs supported by the film industry NAICS code 
included in our economic impact es�mates. In this sec�on, we break down the total number of 
film jobs by occupa�on class and accompanying SOC code. We follow the Colorado Film Study 
(McCune, Van Wyck, & Seman, 2022) and select SOC codes corresponding to the film industry, 
displayed in Table 3.5 below. Table 3.5 presents the number of jobs per occupa�on class at the 
state level from 2018-2022 alongside the percent change in the number of jobs per occupa�on 
class, derived from CVSuite data. It is worth no�ng that total job numbers presented in Table 3.5 
differ from those presented in the economic impact es�mates because 1) Table 3.5 includes full-
�me and part-�me workers whereas Tables 3.1 and 3.2 present full-�me equivalents;  2) The SOC 
codes used in Table 3.5 include all occupa�ons classes that may contain film industry workers. 
However, given data limita�ons, we are unable to differen�ate which workers within a given class 
work in the film industry versus other industries. For example, SOC code 27-1013 includes all fine 
ar�sts, including painters, sculptors, and illustrators. Some illustrators may work within the film 
industry (in anima�on, poster design, etc.), but many fine ar�sts do not. Therefore, the number 
of total jobs displayed in Table 3.5 is likely overstated. The economic impact es�mates presented 
in Tables 3.1 and 3.2 use a more restric�ve defini�on of film industry employment. Nevertheless, 
the numbers presented Table 3.5 provide a useful understanding of the upper limit of film 
industry employment in the State, and certain occupa�on classes limited to the film industry (e.g., 
“27-4032: Film and video editors”) are accurate. Addi�onal county-specific tables are included in 
the appendix.  
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Table 3.5: Number of jobs per occupation category in Wyoming years 2018-2022. 

SOC 
code Occupation 2018 2019 2020 2021 2022 % Change 

2018-2022 

27-1011 Art Directors 300 327 318 393 439 46% 

27-1013 Fine Artists, Including Painters, 
Sculptors, and Illustrators 

450 515 558 610 611 36% 

27-1014 Special Effects Artists and Animators 214 172 179 204 201 -6% 

27-1019 Artists and Related Workers, All 
Other 

88 112 115 84 115 31% 

27-1027 Set and exhibit designers 108 101 92 88 87 -19% 

27-2011 Actors 211 222 152 145 177 -16% 

27-2012 Producers and directors 169 188 216 226 237 40% 

27-2099 Entertainers and Performers, Sports 
and Related Workers 

221 221 217 195 192 -13% 

27-3099 Media and Communication Workers, 
All Other 

87 41 29 32 34 -61% 

27-4011 Audio and Video Technicians 155 157 143 121 105 -32% 

27-4012 Broadcast technicians 148 121 94 66 80 -46% 

27-4014 Sound engineering technicians 16 18 18 19 18 12% 

27-4021 Photographers 1,932 1,821 1,903 2,055 2,157 12% 

27-4031 Camera Operators, Television, 
Video, and Film 

51 72 82 80 97 90% 

27-4032 Film and video editors 59 76 77 89 91 54% 

39-3031 Ushers, lobby attendants, and ticket 
takers 

150 161 88 84 165 10% 

39-3092 Costume attendants 3 3 3 2 2 -33% 

39-3099 Entertainment attendants and 
related workers, all other 

1 1 1 2 3 200% 

39-5091 Makeup artists, theatrical and 
performance 

14 18 19 18 19 36% 

Total Total 4,377 4,347 4,304 4,513 4,830 10% 

 

Figure 3.1 shows the total number of film-related jobs (using the SOC codes from Table 3.5) by 
county in Wyoming for 2022. Corresponding with the general results from the economic impact 
es�mates, Laramie, Teton, Natrona, and Sheridan Coun�es have the largest total number of film 
industry workers within the State. Figure 3.2 shows the total number of film industry jobs as a 
percentage of total county employment for 2022.3 As a percentage of total county employment, 
film industries make up the largest percentage in Teton and Sheridan coun�es, with over 3% of 
county employment coming from film industry occupa�ons.  

  

 
3 Data on total county employment from The State of Wyoming’s Economic Analysis Division 
(htp://eadiv.state.wy.us/Demog_data/2022County_Profile.html). 

http://eadiv.state.wy.us/Demog_data/2022County_Profile.html
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Figure 3.1: Film-related jobs by county in Wyoming in 2022 
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3.3 INTERSTATE COMPARISON 
This sec�on presents several figures and tables to show how the film economy in Wyoming 
compares to surrounding states in 2022. Results are presented from both an occupa�on and an 
industry perspec�ve. Wyoming is compared to bordering states as these are the ones most likely 
to compete for film spending. Wyoming and the surrounding states differ in the sizes of their 
economies. To make valid cross-state comparisons, figures are usually presented as a percentage 
of a comparable statewide measure. 

3.3.1 Occupa�ons 

Figure 3.3 compares film employment for Wyoming and surrounding states from an occupa�onal 
perspec�ve. Each state shows the percentage of workers with a film occupa�on in 2022 as defined 
in Table 2.3. 

Compared to the peer group of surrounding states, Wyoming has propor�onally fewer people 
working in film occupa�ons. Colorado has the largest percentage of film jobs at 2.16% while 
Nebraska has the lowest at 1.05%. Wyoming has the second lowest at 1.17%. 

Figure 3.4 shows the median annual income for those employed in film occupa�ons for Wyoming 
and the surrounding states. Figure 3.4 shows that, while Wyoming may have a smaller percentage 
of people employed in film occupa�ons, their median income is the highest in this peer group at 

Note: Data come from the ACS 5-year es�mates public use microdata accessed through IPUMS (Ruggles, et al., 2024).  
Figure 3.3: Percent employment in film occupations in Wyoming and surrounding states, 

2022. 
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$61,580. Colorado has the second highest median income at $40,000 while Idaho has the lowest 
median income at $16,214 – more than $45,000 less than Wyoming.  

 

Figure 3.4: Median income in film-related occupations in Wyoming and surrounding states. 

3.3.2 Industries 
This sec�on presents maps that show how Wyoming’s film economy compares to surrounding 
states. Figure 3.5 shows the loca�on quo�ent for industry employment for film industries in 2022.   

Note: Data come from the ACS 5-year es�mates public use microdata accessed through IPUMS (Ruggles, et al., 2024).  
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Figure 3.5: Location Quotient of workers employed in film industries in Wyoming and 
surrounding states, 2022. 

Echoing Figure 3.3, Figure 3.5 shows that Wyoming employs propor�onally few people in film 
industries compared to other states. Utah has the highest loca�on quo�ent at 0.60, while 
Nebraska has the lowest at 0.10. Wyoming has the smallest propor�on of film-related workers 
with a loca�on quo�ent of 0.17. All the states in this peer group have a smaller propor�on of 
employment in film industries than the na�onal average with LQ’s less than 1.  

Figure 3.6 shows the LQ of film compensa�on in Wyoming and surrounding states.  
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Figure 3.6: Percentage of total employee compensation attributed to film industries in 
Wyoming and surrounding states. 

Utah stands out as the only member of this peer group with a loca�on quo�ent greater than 1. 
Although Utah has fewer than the na�onal average percentage of workers in film industries 
(Figure 3.5, LQ of 0.6), compensa�on in the film industry is above the na�onal average (LQ of 
1.45).  

Figure 3.7 shows the loca�on quo�ent of value added in Wyoming and surrounding states 
produced by film industries.  
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Figure 3.7: Percentage of gross domestic product attributed to film industries in Wyoming 
and surrounding states. 

In terms of value added, Figure 3.7 shows that Utah’s film industry is the most produc�ve out of 
this peer group, with Nebraska having the lowest LQ at 0.09 and Wyoming the second lowest at 
0.14.  

The results in Figures 3.3, 3.4, 3.5, and 3.6 Seem somewhat contradictory at first glance, but 
instead reveal structural differences in the film economies of Wyoming and surrounding states. 
See Sec�on 4.3 for more explana�on. 

3.4 SURVEY 
To understand the wider sen�ments of produc�on companies that have filmed in Wyoming and 
to gather specific details on produc�ons, a survey was designed by the CBEA in partnership with 
the Wyoming Arts Alliance and disseminated via an email to produc�on companies. Fourteen 
produc�on companies responded to the survey and provided company and project details. 
Produc�on projects took place from 2009 to 2024. Due to the low response rate and the inability 
to survey a representa�ve sample of Wyoming film projects, the responses to the survey are not 
representa�ve of filmmaking in Wyoming overall.  

Where are Produc�on Company Filming in Wyoming Based? 

Most surveyed produc�on companies were based in Wyoming. However, five indicated that they 
were based outside of the state. Out-of-state produc�on companies were based in Colorado (this 
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company also indicated that it had a Wyoming state presence), Massachusets, New York, 
Pennsylvania, and Texas.  

 

What Ac�vi�es Take Place in Wyoming? 

Pre-produc�on ac�vi�es took place in Wyoming for all but three projects, with all projects 
undertaking produc�on ac�vi�es in Wyoming. In addi�on, post-produc�on ac�vi�es took place 
in Wyoming for all but two of the Wyoming-based companies that had projects in the state. Figure 
3.8 below breaks down produc�ons by type of the survey respondents. 

 

 

Figure 3.8: Types of film production in survey responses 

Produc�on Ac�vity Details 

Figure 3.8 provides details on the number of days of pre-produc�on, produc�on, and post-
produc�on by project type. 4 

 

 
4 Three produc�on companies did not submit any data on length of pre-produc�on, produc�on, or post-produc�on.  
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Figure 3.9: Days of pre-production, production, and post-production by project type in survey 
responses 

Total expenditures in Wyoming, including cast and crew salaries, wages, benefits, and labor taxes, 
goods, lodging, and other services varied by project from a reported low of $0 to a reported high 
of $50,000, with an average of around $19,000. 

At What Loca�ons in Wyoming Did Filming Take Place? 

Filming for these produc�ons took place all over the state with filming loca�ons in Albany County, 
Big Horn County, Campbell County, Converse County, Fremont County, Goshen County, Johnson 
County, Laramie County, Natrona County, Park County, Plate County, Sweetwater County, Teton 
County, Uinta County, and Washakie County. 
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two years (730 days). This ƱīıϙēÍîϙÍĲϙÍťƅŕĖèÍīϙŕŘĺîŪèťĖĺĲϙŜťƅīôϙthat should not be interpreted as normal in the Wyoming 
ƱīıϙĖĲîŪŜťŘƅϟ 



30 
 

Why Did Produc�on Companies Choose to Film in Wyoming? 

Respondents overwhelmingly cited historical accuracy as the primary reason for filming in 
Wyoming with remaining respondents indica�ng that client and par�cipant loca�on was the 
primary reason for filming in the state.  

What Were the Barriers to Conduc�ng Filming Ac�vi�es in Wyoming? 

Respondents were asked to iden�fy barriers to filming in Wyoming. Three respondents cited 
weather as a significant barrier and two iden�fied working during the height of the COVID-19 
pandemic as a challenge. Two respondents men�oned permi�ng issues for filming on public 
lands, one men�oning local authori�es and another men�oning the US Forest Service. One 
respondent indicated that infrastructure in the state presented challenges. Another respondent 
indicated that finding post-produc�on support for color correc�on and sound edi�ng/mixing was 
a challenge and that they would need to go out of state if addi�onal equipment needed to be 
rented or replaced. 

4 DISCUSSION 
This sec�on discusses some of the implica�ons of the findings in this report along with the 
limita�ons of the methodology used.  

4.1 ECONOMIC IMPACTS 
In 2022, Wyoming’s film industries supported 461 jobs, $16,115,895 in labor income, $30,535986 
in value added, and $64,644,259 in economic output when including direct, indirect, and induced 
impacts (Table 3.1). Teton County contributed the most to Wyoming’s film economy with direct 
impacts of 60.7 FTE jobs, $3,429,096 in labor income, $6,380,799 in value added, and 
$13,028,518 in output. The next highest contributors are the largest popula�on centers in 
Wyoming, Natrona and Laramie Coun�es. There are several likely reasons for Teton County’s high 
contribu�on. First, Yellowstone and Grand Teton Na�onal Parks are located mostly within Teton 
County and are very popular filming loca�ons for nature documentaries and other outdoor-
focused produc�ons. In addi�on, Teton County is the wealthiest and most visited county in 
Wyoming. Both factors contribute to the consump�on side of the film industry, with both 
vaca�on-goers and wealthy patrons increasing demand for film screenings.  

For its rela�vely small size, Sheridan County also has an outsized contribu�on to Wyoming’s film 
economy with the second highest concentra�on of film employment at 3.37% (Figure 3.2). This 
is part of a larger trend of growth in arts and culture industries in Sheridan County (Holland, 
Kirkland, & Specht, 2024). For all of Wyoming, growth in employment has increased by about 1% 
from 2018 to 2022 while Sheridan has seen a 46% increase in arts employment over the same 
period. Inves�ga�ng the reasons for this growth is beyond the scope of this report, but it may be 
that other areas of Wyoming seeking to grow their film economy can look to Sheridan as an 
example.  
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4.2 OCCUPATIONS 
Compared to Wyoming’s neighbors, rela�vely few people are employed in film occupa�ons 
(1.17%, Figure 4.3), but they have much higher incomes ($61,580 median income, Figure 3.4). 
More research may be needed to determine exactly why this is.  

In examining the data in more detail, the CBEA discovered that, while Wyoming may have the 
highest median income for film-related occupa�ons, the benefits of this high pay are largely going 
to men in film occupa�ons, not women. Table 4.1 below shows, the disparity in income is not due 
to women in the film industry being paid less than surrounding states, but rather due to men in 
the film industry being paid more than surrounding states. Table 4.1 shows the percentage of 
female respondents in the film industry by State, the median income for males and females in 
each state, and the correla�on between total income and responding female. 

Table 4.1: Film occupation participation and income for males and females in Wyoming and 
surrounding states in 2022. 

State 
Percentage 

female 
Median 

income, males 
Median income, 

females   
Income 

disparity 
Correlation between 
female and income 

Wyoming 33.9% $72,912 $16,267 $56,645 -0.477 

Colorado 42.3% $48,641 $27,557 $21,084 -0.169 

Idaho 49.7% $29,226 $15,864 $13,362 -0.290 

Montana 42.3% $33,152 $15,161 $17,536 -0.203 

Nebraska 43.6% $32,427 $14,813 $17,614 -0.162 

South Dakota 36.5% $24,861 $18,376 $6,485 -0.257 

Utah 38.0% $36,246 $13,767 $22,570 -0.159 

 

Wyoming has the lowest female par�cipa�on rate in the film industry, the greatest disparity in 
median incomes between men and women, and the greatest nega�ve correla�on between being 
female and income among its peer group. While Wyoming may have the highest compensa�on 
for film industry workers among its peer group, Table 4.1 shows that this income is not distributed 
equally but is largely benefi�ng men in the film industry. More research is needed to determine 
the reasons for this disparity.  

Table 4.2 reveals that Wyoming’s high median income is not due to one single occupa�on. Table 
4.2 shows the median income in each film related occupa�on in the seven-state region and in 
Wyoming. For nearly every occupa�on, the median income is higher in Wyoming than in the 
region as a whole. Only two occupa�ons had a lower median income in Wyoming: Photographers 
and Makeup Ar�sts, Theatrical and Performance. One possible explana�on for this finding is that 
the small scale of Wyoming’s arts and culture economy means that many of the individuals that 
produce in these occupa�ons do not do so as their primary occupa�on, and therefore only the 
paid professionals in Wyoming show up in the ACS data. However, there are many other possible 
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candidate explana�ons. For example, the high pay of producers, directors, and actors may mean 
that certain individuals that live in Wyoming but primarily produce films outside the State are 
included in the ACS data. It may be that high earning actors, producers, or directors who primarily 
work outside the State choose to live in Wyoming because there is no income tax. 

Table 4.2: Median income by occupation for Wyoming and the seven-state region of 
Wyoming and surrounding states. 

Occupation Seven-state region Wyoming "ĖƯôŘôĲèô 

Producers and Directors $65,000 $103,190 $38,190 

Set and Exhibit Designers $64,855 $75,123 $10,268 

Sound Engineering Technicians $54,277 $81,984 $27,707 

Audio and Video Technicians $54,277 $81,984 $27,707 

Broadcast Technicians $54,277 $81,984 $27,707 

Media and Communication Workers, All Other $50,991 N/A N/A 

Camera Operators, Television, Video, and Film $40,439 $56,800 $16,361 

Film and Video Editors $40,439 $56,800 $16,361 

Photographers $29,020 $23,791 -$5,229 

Art Directors $28,705 $70,627 $41,922 

Special EƯôèťŜϙArtists and Animators $28,705 $70,627 $41,922 

Fine Artists, Including Painters, Sculptors, and Illustrators $28,705 $70,627 $41,922 

Artists and Related Workers, All Other $28,705 $70,627 $41,922 

Entertainers and Performers, Sports and Related Workers, All Other $24,185 N/A N/A 

Makeup Artists, Theatrical and Performance $16,374 $11,898 -$4,476 

Actors $14,439 $105,215 $90,776 

Costume Attendants $9,587 $17,302 $7,715 

Entertainment Attendants and Related Workers, All Other $9,587 $17,302 $7,715 

Ushers, Lobby Attendants, and Ticket Takers $5,584 $2,849 -$2,735 

 

4.3 OCCUPATION AND INDUSTRY COMPARISON 
A comparison of Figures 3.3, 3.4, 3.5, 3.6 is revealing of how different the film industry is in 
different states. Wyoming has a high median income in film-related ŽĐĐƵƉĂƟŽŶƐ, while having a 
low propor�on of compensa�on in the film industry. There are several possible reasons for this 
difference. First, comparing Figure 3.3 to Figure 3.5 suggests that propor�onally fewer workers in 
film-related occupa�ons are working in the film industry in Wyoming. Meaning the high median 
income of film-related occupa�ons in Wyoming may not apply to the film industry directly, though 
Table 4.2 suggests that the median income is higher even in occupa�ons that are primarily film-
related, like Film and Video Editors.  

A second reason for Utah’s high film industry compensa�on but low median income in film-
related occupa�ons is the scale of Utah’s film economy. Figure 3.5 shows that Utah has a rela�vely 
high propor�on of workers in the film industry, which means that compensa�on in the film 
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industry is spread over a greater propor�on of Utah’s workforce than Wyoming. Table 4.3 
supports this hypothesis. Table 4.3 shows total employment, compensa�on, and compensa�on 
per worker in the film industry in Wyoming and surrounding states.  

 

 

Table 4.3: Employment, compensation, and compensation per worker in the film industry in 
2022. 

State Employment Compensation (Thousands of $) Compensation per worker ($) 
Wyoming 384 $10,915 $28,424 
Colorado 4,347 $234,558 $53,959 
Idaho 917 $29,160 $31,799 
Montana 839 $54,259 $64,671 
Nebraska 897 $23,469 $26,164 
South Dakota 546 $20,433 $37,423 
Utah 6,704 $244,653 $36,494 

 

While Utah has the highest LQ in terms of total compensa�on in the film industry, it is third 
highest in compensa�on per workers at $36,494, meaning the total compensa�on in Utah is 
spread over more workers than in other states. 

4.4 BARRIERS AND OPPORTUNITES 
The survey results from filmmakers in Wyoming are difficult to draw firm conclusions from 
because of the low number of respondents (n=14). Nevertheless, the open-ended ques�ons that 
filmmakers responded to provide some insight into how Wyoming can grow its film industry. First, 
respondents overwhelmingly report historical accuracy as the primary reason for filming in 
Wyoming. While this is partly due to documentary films being the majority of produc�ons in the 
sample, it may also represent a key compe��ve advantage that Wyoming could leverage. Having 
historically important loca�ons in the state could be atrac�ve to filmmakers seeking Western 
authen�city. However, Wyoming may need to do more to compete with other states with similar 
features, like most of the states in the peer group examined here.  

Some of the barriers reported by survey respondents are difficult to address. For example, the 
weather in Wyoming and the COVID-19 pandemic were problems for several respondents. Other 
barriers, like the lack of infrastructure, in-state exper�se in color correc�on, sound 
edi�ng/mixing, and the inability to find replacement equipment in-state are areas that 
policymakers and stakeholders may be able to address. Suppor�ng the film industry through 
public policy efforts would make it more atrac�ve for film-related firms to move or start in 
Wyoming to address some of the barriers filmmakers reported.  
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Addi�onally, survey par�cipants only report projects that were made in Wyoming. It is unknown 
how many projects considered filming in Wyoming but ul�mately decided on a different loca�on 
due to various barriers or incen�ves. Anecdotally, one film expert that the CBEA consulted with 
for this project described a major television program that scouted three loca�ons in Wyoming yet 
chose to film in Montana instead due to the lack of a film tax credit incen�ve in Wyoming.  

4.5 LIMITATIONS 
While standard economic impact analysis methodology is a tested and respected way to es�mate 
economic costs and benefits, it does not fully capture the value of these variables. The above 
analysis used input-output methodologies to re-create inter-industry linkages and calculate the 
impact on a regional economy. However, true benefits and costs are subjec�ve and cannot easily 
be es�mated.  

Some of the disadvantages of input-output modeling are, however, alleviated when it is used to 
es�mate the size of an exis�ng industry as it is in this report. Input-output modeling assumes 
fixed prices in calcula�ng impacts. For modeling changes in an industry, this assump�on becomes 
problema�c because it is possible that economic actors may change their prices in response to 
an industry change. However, when examining the size of an exis�ng industry there is no change 
to which economic agents could react.  

Another important limita�on is in the defini�ons of film industries and occupa�ons. When 
comparing the results presented here to other studies, the defini�ons of film industries and 
occupa�ons used by each report should be carefully examined to ensure the results are 
comparable.  

A specific limita�on of the selec�on of occupa�ons is that many of them contain workers who are 
almost certainly not currently working on films. SOC-271013, for example, includes Fine Ar�sts, 
Painters, Sculptors, and Illustrators. These workers are essen�al in the film industry where they 
are involved in set and prop construc�on, anima�on, storyboarding, and other parts of 
filmmaking. However, many workers in this industry will never work on a film. The CBEA takes the 
view that defining film occupa�ons broadly as we have done allows us to capture the capacity for 
Wyoming to produce films as opposed to capturing how many people are involved in filmmaking 
per se. This perspec�ve balances out the industry perspec�ve where key filmmaking individuals 
are likely le� out because we restrict industries to only those that the BEA considers part of the 
Mo�on Pictures industry in the ACPSA. The true number of people involved in film in Wyoming is 
likely somewhere between the industry and the occupa�on perspec�ve.   

There is also an important economic considera�on to viewing occupa�ons as the capacity for film 
produc�on in Wyoming. Suppose, for example, that a large produc�on decided to use Wyoming 
to film. A large por�on of Wyoming’s crea�ve human capital could be shi�ed from its current use 
into filmmaking. This would have the (temporary) impact of increasing Wyoming’s film industry 
while simultaneously decreasing Wyoming’s other crea�ve industries. For example, individuals 
normally involved in costume design for the theater could be en�ced into the film industry, 
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leaving the theater industry short on experienced costume designers. However, this effect would 
likely be temporary – even if film produc�on in Wyoming increased permanently. As demand for 
non-film crea�ve output would likely not change, other individuals would eventually enter these 
industries to fill the gaps. When considering changes or incen�ves in the film industry, 
policymakers should be aware of both short-term and long-term impacts.  

Readers should also be aware of the possibility of errors in es�ma�ng industry and occupa�on 
data for rela�vely small economic regions. The BEA and the BLS suppress some county-level 
industry data for smaller coun�es to protect anonymity. In these cases, Lightcast must es�mate 
county-level sta�s�cs. Lightcast addi�onally suppresses county-level employment by industry if 
employment is less than 10 individuals, again, to protect anonymity. In these cases, the CBEA 
interpolates employment data based on county-level sales, output, and earnings. The reader 
should be aware that these small values are prone to error in es�ma�on and in interpola�on.  

Occupa�on data for each county comes from CVSuite, which partners with Lightcast for 
occupa�on data. Lightcast uses many data sources to derive its occupa�on data, but for small 
regions government data sources like the Quarterly Census of Employment and Wages are 
censored to protect anonymity. In cases like these, CVSuite must interpolate occupa�on data. 

5 CONCLUSION 
This report shows that the film economy is a small but regionally important part of Wyoming’s 
economy. The resul�ng economic ac�vity supports jobs, contributes to Wyoming’s GDP and 
generates state and local tax revenue. Statewide, when including direct, indirect, and induced 
impacts, film industries support 461 jobs, $16 million in labor income, $30 million in value added, 
and $65 million in economic output. Wyomingites are also employed in film-related occupa�ons 
both in and out of film industries, with 4,830 people in film-related occupa�ons in 2022. Rela�ve 
to surrounding states, Wyoming employes a smaller percentage of its workforce in film-related 
occupa�ons at 1.2%, but workers in film-related occupa�ons have a rela�vely higher median 
income at $61,580. From an industry perspec�ve, Wyoming is in the middle of its peer group for 
employment in the film industry, with an LQ of 0.17, but second in its peer group for employee 
compensa�on with an LQ of 0.506. Finally, Wyoming is at the botom of its peer group in film 
industry value added, with an LQ of 0.137.  
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APPENDIX A  COUNTY-LEVEL OCCUPATION TABLES 
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APPENDIX B  SURVEY 
The survey ques�ons sent to filmmakers is reproduced here. Because the survey was 
administered through SurveyMonkey, the appearance of the survey differs from the ques�ons 
presented here, though the ques�ons themselves are the same.  

Wyoming Domestic and Outside Film Production & Post-Production Activity Survey 
 
Wyoming Arts Alliance has partnered with the UWyo Center for Business and Economic 
Analysis (CBEA) to assess the impact of the state’s creative economy. As part of this effort, we 
are collecting economic data on film production and post-production activity. 
 
Your survey responses will be shared with CBEA. To ensure confidentiality, identifying 
information will be removed and figures will be aggregated prior to publication.  
 
Instructions: Please submit a separate survey form for each production or post-production. 
Pages 1 and 2 are required. Page 3 is optional but strongly encouraged. Page 4 is entirely 
optional. If exact figures  are not known for any ques tion, pleas e provide an es timate. 
 
1- IDENTIFYING INFORMATION 

1. Provide your name and contact information.  
2. Provide the name of the production company or post-production company.  
3. What is your role or relationship to the production or post-production company? 
4. What is the title of the project? 
5. What activities took place in Wyoming? 

a. Pre-production 
b. Production 
c. Post-production 

6. On what dates did the activities occur? 
 
2- ACTIVITY OVERVIEW 

7. Select a type of production or post-production. 
a. Feature Film – Theatrical  
b. Feature Film – Streaming  
c. Feature Film – Television  
d. Television Series – Scripted  
e. Television Segment/Episode – Scripted  
f. Television Pilot – Scripted  
g. Television Special  
h. Series for Streaming Platforms  
i. Commercial Advertisement – Television  
j. Miniseries  
k. Music Video  
l. Corporate Video  
m. Short Film  
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n. Industrial Film  
o. Interactive Entertainment  
p. Pre-Released Interactive Games  
q. Video Game Production  
r. Sports Events  
s. Production for Website Creation  
t. Sound Recording Projects 

8. How many days of production and post-production took place in Wyoming?  
9. How much total expenditures  were s pent in Wyoming, including cas t and crew s alaries , 

wages , benefits , and labor taxes , goods , and s ervices ? 
 
3- CREW & CAST ACTIVITY 

10. What was  the total labor expens e, including taxes  and benefits , paid to the crew working in 
Wyoming? 

11. What was  the total labor expens e, including taxes  and benefits , paid to the crew living in 
Wyoming? 

12. What was the total number of crew members employed in Wyoming? 
13. What was the total number of crew members living in Wyoming? 
14. What was  the total labor expens e, including taxes  and benefits , paid to the cas t working in 

Wyoming 
15. What was  the total labor expens e, including taxes  and benefits , paid to the cas t living in 

Wyoming? 
16. What was the total number of cast members employed in Wyoming? 

a. Full-time 
b. Part-time 

17. What was the total number of crew members living in Wyoming? 
a. Full-time 
b. Part-time 

 
4- EXPENDITURES IN WYOMING (Optional) 
Lodging 

18. How many nights of overnight lodging were purchased for the cast and crew? 
19. How much was spent on overnight lodging? 
20. What lodging vendors were used? 

Meals 
21. How many meals were provided to the cast and crew? 
22. How much was spent on meals? 
23. What catering/meals vendors were used? 

Vehicle Rentals 
24. How many vehicles were rented? 
25. How much was spent on rented vehicles? 
26. What vehicle rental vendors were used? 

Fuel 
27. How many gallons of fuel were purchased? 
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28. How much was spent on fuel?  
29. What fuel vendors were used? 

Building Rentals 
30. How many buildings were rented (include days and square footage)? 
31. How much was spent on building rentals? 
32. What building rental vendors were used? 

Utilities 
33. How many buildings were rented (include days and square footage)? 
34. How much was spent on building rentals? 
35. What building rental vendors were used? 

Lumber and Hardware 
36. How many buildings were rented (include days and square footage)? 
37. How much was spent on building rentals? 
38. What building rental vendors were used? 

Other Purchases in Wyoming 
39. How much was spent on other purchases in Wyoming? 
40. What vendors were used? 
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