LINIVERSITY
or W YOMING

Office of
Transfer Relations

Catalog: 2026-2027 University of Wyoming Catalog
Program: Design, Merchandising and Textiles, B.S. -
Merchandising Concentration

Wyoming Transfer Alignment Guide (WyoTAG)

Design, Merchandising and Textiles, B.

S. - Merchandising Concentration

Offers knowledge and application of business principles within the fashion and interior industries; including retailing, sourcing, and marketing for apparel

and interior products.

University Studies Program

This degree requires that The University Studies Program 2015 requirements are met before graduation. Some of the courses required for this major
fulfill USP requirements, but not all. Students should check their degree evaluations and consult with their assigned academic advisor to discuss their

specific course plan.

Course Name Credits UW Course in Major AA/AS/AB/ADN satisfies this USP

C 1-Communication 1 (COM1) 3 X

C 2-Communication 2 (COM2) 3 X

C 3-Communication 3 (COM3) 3 (Must be completed at UW)

Q-Quantitative Reasoning (Q) 3 X

PN-Physical and Natural World (1) (PN) 3 X

PN-Physical and Natural World (2) (PN) 3 X

H-Human Culture (1) (H) 3 X

H-Human Culture (2) (H) 3 X

V-US & WY Constitution (V) 3 X

FYS or USP Elective-Any 3-credit hour of FYS or 3 X

3-credit hours of USP electives

Department core required classes cannot be used to fulfill USP requirements

Note: FYS courses have been paused. 3 hours from any additional USP designated courses is still required.

Merchandising Required Courses - Grade C or above required.
Course Name Credits
FCSC 1170 - Introduction to Apparel Construction 3 UW course
FCSC 1175 - Design Communication 3 UW course
FCSC 1180 - Applied Design H 3 UW course
FCSC 1185 - Introduction to Design, Merchandising and Textile Industry 3 UW course
FCSC 2165 - Individual and Societal Motivations for Dress and Appearance 3 UW course
FCSC 2185 - Trend Forecasting and Analysis 3 UW course
FCSC 2188 - Interior Design Studio 1 3 UW course
FCSC 2200 - Professionalism and Communication in FCSC C2 3 UW course
FCSC 2210 - Fashion Show Event Planning 2 UW course
FCSC 3160 - Merchandise Retailing and Buying 3 UW course
FCSC 3171 - Introduction to Textile Science PN 3 UW course
FCSC 3173 - Visual Merchandising and Promotion 3 UW course
FCSC 3185 - Product Development Through Design Thinking 3 UW course
FCSC 4160 - Merchandising Strategies and Technology 3 UW course
FCSC 4171 - Advanced Textiles and Product Evaluation 3 UW course
FCSC 4172 - Advanced Textiles and Product Evaluation Lab 1 UW course
FCSC 4176 - Historic Clothing 3 UW course
FCSC 4181 - Global Trade and Sourcing for Textile Products 3 UW course
FCSC 4182 - Env Sustainability in DMT C3 3 UW course




Merchandising Required Courses - Grade C or above required. Continued

Course Name Credits

FCSC 4960 - International Study Tour FCS

OR 3-6 UW course
FCSC 4970 - Design and Merchandising Internship

FCSC Core Elective in Human Development and Family Sciences - Grade C or above required.

Course Name Credits| Casper CWC EWC LCCC |[NWCCD | Northwest | Western
FCSC 3110 - Personal Finance 3 See i\lote
FCSC Core Elective in Human Nutrition and Food - Grade C or above required.

Course Name Credits| Casper CWC EWC LCCC [NWCCD | Northwest | Western

FCSC 1141 - Principles of Nutrition 3 See Note | See Note | See Note | See Note | See Note | See Note | See Note
2 2 2 2 2 2 2

Additional Required Courses

Course Name Credits| Casper CWC EWC LCCC [NWCCD | Northwest | Western

ACCT 2010 - Principles of Accounting 3 X X X X X X X

SEEC 1010 - Principles of Macrocconomics H 3 See Note | See Note | See Note | See Note | See Note | See Note | See Note

AGEC 1020 - Principles of Microeconomics H 3 3 3 3 3 3 3

ART 2010 - Art History Survey 1 H 3 X X X X X X X

ART 2020 - Art History IT H 3 | See fom X X X X X X

SI;EM 1000 - Introductory Chemistry PN 4 See Note | See Note | See Note | See Note | See Note | See Note | See Note

CHEM 1020 - General Chemistry I PN 3 > 3 > 3 > 3

MATH 1400 - College Algebra Q 3 X X X X X X X

MGT 2100 - Management and Organizations 3 See é\lote See é\lote See é\lote See é\lote See é\lote See é\lote See é\lote

MKT 2100 - Introduction to Marketing 3 See Note | See Note | See Note | See Note | See Note | See Note | See Note
7 7 7 7 7 7 7

MKT 4240 - Consumer Behavior 3

SELL 3310 - Professional Selling C2 3

g%c 1000 - Sociological Principles H 3 See Note | See Note | See Note | See Note | See Note | See Note | See Note

PSYC 1000 - General Psychology H 8 8 8 8 8 8 8

Additional Requirements
Electives may be needed to meet the university requirement of 42 upper division credit hours and the degree minimum of 120
overall credit hours. Electives should be selected in consultation with advisor and faculty mentor.

All Design, Merchandising, and Textiles majors are required to complete a three-credit-hour internship, international study tour,
or study abroad program.

A minor in Entrepreneurship or Professional and Technical Selling through the College of Business is recommended for students
in this concentration.

Notes:

Note 1: Northwest offers PROF 3110 which is equivalent to FCSC 3110.

Note 2: Casper, EWC, Sheridan and Northwest all offer FCSC 1141. CWC offers FCSC 1140. LCCC offers HOEC 1140 and Western offers
HLED 1141

Note 3: AGEC 1010/1020 is offered at Casper, EWC, LCCC, Sheridan and Northwest. LCCC offers ECON 1000. ECON 1010/1020 is cross
listed with AGEC 1010/1020.

Note 4: At Casper College students must take ART 2020 + ART 2035 to receive credit for the UW ART 2020 course.

Note 5: All Wyoming community colleges offer both CHEM 1000 and CHEM 1020.

Note 6: MGT 2100 is offered at Casper, EWC, LCCC, Sheridan and Western. MGT 3210 is offered at CWC, LCCC, Northwest and Western and
may also satisfy the requirement.

Note 7: MKT 2100 is offered at Casper, EWC, LCCC, Sheridan and Western. MKT 3210 is offered at CWC, LCCC, Northwest and Western and




may also satisfy the requirement.
Note 8: All Wyoming community colleges offer both PSYC 1000 and SOC 1000.

COURSE SUBSTITUTIONS: WyoTAGs reflect published equivalencies. UW academic departments occasionally arrange for course
substitutions when indirect equivalencies exist. Please contact your UW Academic Advisor for details.

EFFECTIVE DATE: This document is in effect as of the 2026-2027 catalog year; it reflects the published UW curriculum as of that date. Any
changes to the UW curriculum or the WY CC course equivalents will require this document to be updated. To request an updated document,
faculty should contact transfer@uwyo.edu via email.




