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CAREER OUTCOMES

The College of Business has put 48% of respondents completed an internship

a focus on producing students 10.6% respondents received 2+ job offers
$44,603 average starting salary for undergrads

After Graduation (6 months)
66% | Accepted a job
12% | Continuing education/no update provided

that are productive members
of their community and that is
what it takes to be a banker.

— Stig Hallingbye
Vice President
Security First Bank in Cheyenne, WY 4% | Not seeking employment

University of Wyoming uwyo.edu
GGG

18% | Curently interviewing




THE COLLEGE OF BUSINESS

20:1

Student to faculty ratio
1100+ students
55 faculty members

Our trading room
teaches students

strategic trading

skills

1 of less than 700
business schools accredited
by AACSB—International
(out of more than 1,300
business schools)

24 classrooms
1,104 seats

COB seniors regularly

score in the

TOP 5%
NATIONWIDE

on the nationally
administered

Educational Testing
Service (ETS) “Major

Field Achievement Test in

Business.”

$411,000

awarded in scholarships

in 2014-15

Ellbogen $30K Competition

awards cash prizes to outstanding student

entrepreneurs who submit their business plans for

new ventures showing significant business potential

Annual exchange
program with

Pforzheim University
in Germany, scholarships are
available for students

3 Departments

6 Majors
13 Minors

5 STUDENT
ORGANIZATIONS

Alpha Kappa Psi — Beta Nu
Beta Alpha Psi —Delta Alpha
Global Business Club

American Marketing
Association

Institute of Management
Accountants

GO FOR GOLD
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Thank you for your support

he College of Business is on the up and up. Doctoral candidates are ac-

cepting prestigious jobs around the country, undergraduate students are
placing in competitions ranging from supply chain management to ethics, new
centers for excellence are being reviewed and developed, and we are all excited
for the start of another strong academic year in the fall with a new Dean.

On July 1st, 2015, Sanjay Putrevu was officially welcomed as the new Dean of
the College of Business. Sanjay comes from the School of Business at the Uni-
versity at Albany, SUNY and brings countless years of experience as a professor
of marketing. His most recent role has been as the Associate Dean at their busi-
ness school and chair of the university’s tenure and promotion council. Under
his exceptional leadership the students, faculty, and staff at our College of Busi-
ness will undoubtedly reach new heights.

As I walked with Sanjay around the Jonah Bank Atrium it was a great reminder
of the banking institutions that have supported the College of Business through-
out the years. We wanted to take this opportunity to give back to the banks
across the State of Wyoming by creating a themed issue with features from fa-
miliar faces around Wyoming talking about key banking issues.

Whether you are a student aspiring towards a banking career, a young professional
banker looking to succeed in your current role, or a seasoned veteran running
multiple institutions across the state; we hope that this issue can serve you well.

There are many important initiatives taking place through the College of Busi-
ness right now and this is one of many new ways we want to share that informa-
tion about those initiatives with the people that have continued to support us.
personally hope that you can place this issue in your lobby or on your desk for
all of your customers to see that you support our College.

Sincerely,

_—.-_' 2y ../<.
x{ {.‘-"

Steve Russell
Director, Marketing and External Relations

FOCUS is produced and distributed twice a year
as a way for the College of Business to serve
the State of Wyoming as well as our alumni and
friends. For additional copies, email srussel8@
uwyo.edu or call (307) 766-4112.
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NEWS-NOIE

SERVICE TO STATE
BANKING BOARD

In August of 2014, Wyoming Governor Matt
Mead appointed Sherrill Shaffer to serve a three-
year term on the State Banking Board. He will
be providing input to the Wyoming Division
of Banking, which is responsible for the char-
tering and regulation of Wyoming state banks,
trust companies, and mortgage companies as
well as non-bank financial companies. Shaffer
will have the opportunity to consult with the
commissioner on issues relating to the general
economy of the state that are reflected through
the banking business. He will have an impact on
the laws and regulations governing the banking
industry and he will provide information to the
Legislature to support everything from statutory

reform, to budget requests for Wyoming,.
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UW LEGAL/ETHICAL SYMPOSIA

Throughout May and June, University of Wyoming
College of Business Bill Daniel’s Chair of Business Eth-
ics, Tim Mazur, and Professor of Marketing, John Mit-
telstaedt, discussed key energy issues as they traveled
with the UW Energy Law CLE Summer Roadshow.
This type of legal symposia is a joint initiative among
the School of Energy Resources, the College of Busi-
ness, the College of Law, and the Center for Law and
Energy Resources in the Rockies at UW. The sessions
covered everything from the Bureau of Land Manage-
ment’s hydraulic fracturing rule, to the EPA’s Clean
Power Plan.

Beginning on May 26™, a session was held in Rock
Springs in the morning followed by a session in Jack-
son. Sessions were held in Casper, Sheridan, Gillette,
Riverton, Cheyenne and wrapped up in Denver on
June 18" with a reception and presentation on UW'’s
energy agenda.



STUDENTS HELP SHERIDAN COMPANY WIN BBB TORCH AWARD

This year, four students from Alpha
Kappa Psi, the business fraternity on
UW’s campus, took it upon them-
selves to nominate a Wyoming-based
company for a prestigious award.
Christine Bessert, an accounting
and agricultural business major from
Casper; Stephanie Domenico, an ac-

counting student from Denver; Jason

Mitchell, a business administration
major from Fort Collins; and Mark
Radich, a business administration
and physiology student from Chey-
enne all joined together to help Ken-
non Products of Sheridan, Wyoming
to win the 2015 Better Business Bu-
reau (BBB) Torch Award for Ethics.

The ceremony was held in Loveland,
Colorado on April 30*, where Ken-
non Products was given this award
because of the way they treat their
employees and the proactive ap-
proach that they take to creating such
incredible technology ranging from
aircraft covers to suicide prevention
doors used in hospitals.
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ETHICS TEAM PLACES IN DANIEL’S FUND COMPETITION

The University of Wyoming College of Business
team that competed in the Bill Daniel’s Fund Eth-
ics Case Competition had struggled in past years.
This year, students were pulled together under the
leadership of Tim Mazur, the Bill Daniel’s Chair
of Ethics, to compete at a higher level. The stu-
dent team was comprised of Marie Makepeace, a
finance major from Brighton, CO; Mollie Purcell,
a marketing major from Highlands Ranch, CO;
Seth Marlow, an accounting major from Fort
Collins, CO; Mitchell Nedved, dual economics
and finance major from Gillette, WY; and Rygell

Hubert, accounting major from Longmont, CO.

FOCUS

Each team at the competition was presented with
an ethical dilemma they were asked to solve. The
teams individually presented their recommenda-
tions to a panel of judges that involved a signifi-
cant question-and-answer session. Following the
recommendation, the teams were given a crisis
that puts a twist on the case they were already giv-
en and they needed to use the next four hours to
reanalyze and make a second presentation. Out of
ten teams from universities across Colorado, Wy-
oming, New Mexico, and Utah, our University
of Wyoming College of Business team placed 2™.
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NEW LEADERSHIP, ENDURING COMMITMENTS

From the Office of the Dean

JOHN

It is my privilege to introduce to you our new dean,
Dr. Sanjay Putrevu, who will join the College of
Business on July 1. Sanjay comes to us from the
State University of New York at Albany, where he
has served in a progressive set of leadership roles.
He brings a wealth of experience as an educator, a
scholar and an administrator. He has been high-
ly sought for his combination of skills, and we are
lucky to have him join us.

Sanjay inherits a strong college, ready to advance
to the next level. We have excellent facilities, and
outstanding faculty and staff. The greatest assets
of the college, though, are our students and alum-
ni. Our students come from across the country,

Dr. John Mittlelstaedt

because they recognize the quality of a UW educa-
tion, and because they know we will prepare them
for careers of leadership and service. Our alums are
living examples of the power of a Cowboy educa-
tion, and give back to the next generation through
their time, talent, and treasure. A new dean could
ask for nothing more.

It has been my honor to serve our college and uni-
versity as interim dean, over the last two years. I
will treasure the experience, and the many friends I
have made throughout Wyoming. I am grateful for
the support you have shown UW and the College
of Business, and I look forward to your continued
engagement with our students, faculty and staff.
God bless you, and the great state of Wyoming,.

SANJAY

It is a great honor and privilege to be chosen as the
next dean of the College of Business. UW’s status as
a land-grant institution and Wyoming’s only four-
year university speaks to its unique value for the
state. Foremost among the university’s obligations
is preparing students to compete and excel in the
global economy. Towards this end, I look forward
to working closely with the university community
and college stakeholders on initiatives that lead to
career and life success of our students.

Today, business schools operate in an increasingly
competitive marketplace where success is no lon-
ger guaranteed based on the discipline’s popular-
ity. Success lies in building a strong brand with a
clear differential advantage. Such brand value and

FOCUS 9



Dr. Sanjay Putrevu

differentiation accrue from student
experience, alumni success, innova-
tive programs, faculty scholarship,
and community engagement. Incor-
porating and strengthening these as-
pects will be the focus of my efforts
to enhance the College’s brand. As a
leader my approach is inclusive and
collaborative and I welcome input
on initiatives to enhance student en-
gagement, establish new programs
and research centers, create new
partnerships, and strengthen com-
munity involvement.

[ want to thank Dr. John Mittels-
taedt for his excellent stewardship
of the College during the past two
years. Over the past few months, I
have worked closely with John. His
passion and commitment to the

10 FOCUS

College are clearly evident and I
have great respect and admiration
for his professionalism, work ethic,
and dedication.

I am excited about the future of the
College and UW and I am counting
on your help and support as we em-
bark on this exciting journey.

SANJAY AND JOHN

On behalf of almost 1,400 current
students, we want to thank you for
making possible an education that
prepares them with the tools they
need to become Wyoming and
Americas next generation of busi-
ness and community leaders. Your
continued involvement makes a
meaningful difference in the lives of
our students, through scholarships,

| am excited about
the future of the
College and UW
and | am counting
on your help and
support as we
embark on this
exciting journey.

— Dr. Sanjay Putrevu

technology upgrades, teaching and
advising assistance, and faculty en-
gagement. With your support, the
future of the College of Business is
stronger than ever.
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DICK SCARLETT AND THE HISTORY
OF THE JACKSON STATE BANK

Dick and Maggie Scarlett returned to the Uni-
versity of Wyoming College of Business to give
a lecture for the Sandberg Series that looked back on
the unique history of the Jackson State Bank.

The long time University of Wyoming supporters
recently published a book titled, “Sagebrush to
Silver Dollars: The History of The Jackson State
Bank 1914-2008”. Dick has dedicated the book to

the hard-working pioneers that settled the Jackson
Hole area, admiring that they built the community
despite the great many hardships they faced. Now
the community is thriving in large part because of
the Jackson State Bank. The Scarlett family also
took tremendous risks when they moved to Jackson
Hole to take over the Jackson State Bank, but be-
cause of their efforts they will forever be embedded

FOCUS 1



Banking is just people
dealing with people.

— Dick Scarlett

into its history. Dick and Maggie did
not write this book for themselves or
their family. They wrote this book
to preserve the wonderful history of
one of Wyoming’s key and historic
banks. Without this effort the Scar-
lett family feared that this story, a
piece of Wyoming history, would be
lost forever.

At a time when the Jackson State
Bank was nearly going under, and
through times when the bank was
even being robbed, Dick Scarlett al-
ways held firm to his beliefs and ran
the bank in his way — tough, but fair.
Dick began his career as an auditor
with First National Bank in Land-
er, Wyoming. He ended his career
transforming a bank with assets of
$47 million into $1.2 billion — the
largest in Wyoming. He now fac-
es his newest challenge of being a
Grandpa again with his daughter Al-
ison due in June, and we hear that he
is not as tough any more and more
than fair.

Before Dick could address the Col-
lege of Business students and faculty,
he was introduced by President Mc-
Ginity in this way, “The essence of a
good business person is to be an eth-
ical one...This Mr. Scarlett has done
in spades”. To which Mr. Scarlett of
course replied, “Banking is just peo-

ple dealing with people”. As Dick

12 FOCUS

Scarlett got up in front of a packed
Scarlett auditorium to speak about
his new book, he was surrounded by
friends, family, colleagues, banking
students, and even fraternity broth-
ers. He gave an engaging presentation
that reminded the audience about
hard work, perseverance, and ethics
— all themes that run throughout the
history of the Jackson State Bank.

During his presentation Dick told a
classic story to explain what life was
like when the Jackson State Bank
was first established, “One wintery
day in Jackson Hole when nothing
happened during the winter, a sales-
man arrived in town and went to
get a room at the Wort Hotel. He
told the desk clerk he preferred to
check out the room to see if it was
suitable for him before he rented
it. The clerk said that was fine but
would require a $100 deposit to
hold the room. The salesman gave
the $100 and went to check out the
room. As soon as the salesman left,
the clerk put a “Be Back Soon” sign
on the counter, took the $100 bill
and ran down to the local hardware
store where he applied it on his ac-
count before running back to the
hotel. The store keep took the $100
bill and ran over to the Jackson Drug
Store and asked to apply the $100
on his account. The druggist then
took the $100 over to the gas station
and applied it on his bill. The me-
chanic at the gas station took the
$100 bill over to the local “house of
ill repute” and applied it on his bill
with the Madame. The Madame
grabbed the $100 and ran over to
the Wort Hotel and asked the clerk

to apply this on her account for the
rental of rooms during the winter
months. About this time the sales-
man walked down the stairs and
informed the desk clerk he wasn't
happy with the room and asked for
his $100 deposit. The clerk returned
the $100 with a smile and the sales-
man left. This just goes to show how

the velocity of money used to work
in the old days of Jackson Hole.”

As the crowd laughed, Dick noted
that the story was more than just
a humorous tale, it is an example
of the history of small town banks,

The essence of a good
business person is to
be an ethical one...This
Mr. Scarlett has done in
spades.

— UW President McGinity

adding that there is "nothing more
American than walking down the

Conclud-
ing a talk that touched on personal,

street into your bank".

professional and Wyoming mem-
ories, Mr. Scarlett left a powerful
message for those privileged to hear
him, "There will always be a place
for community banks." For those
of us associated with the University
of Wyoming College of Business, we
can be assured "there will always be a
place for Dick and Maggie Scarlett".
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Stig Hallingbye - Senior Vice President
of Security First Bank in Cheyenne, WY

B.S. BUSINESS (1977) & MASTERS
AG ECONOMICS (1982)

Stig Hallingbye grew up in Oslo, Norway and
spent a number of years skiing for the Norwe-
gian National Ski Team. His dream was to come to
the United States on a ski scholarship and multiple
opportunities came to fruition for him. Stig was

offered ski scholarships to both the University of

Denver and the University of Wyoming. Of course,
he moved to Laramie, Wyoming and accepted a
scholarship to be a part of the University of Wyo-
ming Ski Team where he went on to win two gold

The College of Business Advisory Board
(COBAB) consists of business leaders
throughout the Rocky Mountain region
and beyond. The COBAB serves UW
College of Business students, facuity,
and administrators by offering strategic
counsel regarding specific areas of growth,
impact and improvement to the college’s
programs, its academic standing, and the
success of its graduates. To get to know
these outstanding individuals that give
so much to our college, each Focus will
spotlight one of our board members.

medals and a bronze medal in the NCAA Ski Com-
petitions and was an All-American for three years.
Stig used that competitive nature and drive to excel
academically as well as professionally.

Stig graduated from the College of Commerce &
Industry in 1977 with a Bachelor’s degree in Busi-
ness. He also earned his Master’s degree in Agri-
cultural Economics from UW in 1982. While he
was working towards these high academic achieve-
ments, Stig also met his wife, Beth at the University
of Wyoming.

Currently, Stig is the Senior Vice President for Se-
curity First Bank in Cheyenne, Wyoming. He and
his wife have two children, Thor and Kari, who
have both blessed Stig and Beth with a total of four
grandchildren. Stig truly enjoys banking, but his

true love is obviously his family.

For many years, Stig’s good friend and mentor, Don
Kany, had been attending meetings for the College
of Business Advisory Board (CoBAB). These meet-
ings intrigued Stig and his interest in becoming
more closely involved with the College of Business
was initiated by Don. When Stig was the President
and Chief Executive Ofhicer for the American Na-
tional Bank (ANB) in Laramie, he came to know
the Dean at the time, Brent Hathaway. When Stig
was promoted to the Regional President for ANB
and he moved to Grand Junction, Colorado, Brent
wanted to keep him close and extended an invita-
tion for Stig to be a part of the Advisory Board in
2005. He has been with the board ever since.

FOCUS 13



After more than 30 years of being
part of the banking community,
Stig has expressed tremendous ap-
preciation for the way that College
of Business students are taught. He
understands well that finding the
right person to become a communi-
ty bank executive can be a challeng-
ing task, but the College of Business
has allowed him the opportunity
to hire great people time and time
again. He explains that our business
students continue to become more
productive and engaged members of
their communities, which is a true
springboard towards a professional
career. Become volunteers!

The advice that Stig wanted to pass
along applies to both students inter-
ested in pursuing a career in banking
as well as current young community
bankers. He explains that communi-

ty banking does not always appear

as prestigious or glorified as work-
ing for a larger institution, but there
are a lot of opportunities. And those
opportunities involve many chances
to grow and mature within the in-
dustry. Community banks like the
many we have across the State of
Wyoming need people who have the
“soft skills”. Selling experience has
become so important to community
banking because community bank-
ers need to sell not only the bank and
products, but indeed themselves. It
simply means selling the quality of
your service so that a customer is
comfortable banking with you. Sell-
ing yourself to each customer that
walks through the door so that they
understand and get to know your
personality. “You should walk into
Stig’s bank, not into a commercial
setting”, said Hallingbye. “Bringing
new customers to the bank and how

you treat them is the basis for your
professional reputation”. A final
piece of advice from Stig is: try to
find a strong mentor, someone who
can watch after your interests and
steer you in the right direction when
you need it. It works.

Stig wants to remind all of the banks
across Wyoming that all of us are
dealing with new compliance regu-
lations and will continue to as addi-
tional components to bills like the
Dodd-Frank are written. He thanks
the University of Wyoming Col-
lege of Business for teaching classes
in ethics and compliance, as that is
what the industry is demanding. We
will be graduating students that will
be prepared to contribute to our fi-
nancial institutions as soon as they
arrive.
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Wyoming Banks in the

POST-CRISIS ERA

n April 14th, 2015 Sherrill Shaffer, Guthrie

Distinguished Professor of Banking and Fi-
nancial Services in the College of Business Depart-
ment of Economics and Finance, was invited to
speak at the Cheyenne Rotary After Hours meet-
ing. Though he assumed the talk would be nothing
more than an informational lecture for the rotary
members, the meeting quickly erupted into a dis-
cussion that was truly
facilitated by Professor

Shaffer.

Sherrill Shaffer serves
on the State Banking
Board and has fur-
thermore, kept a close

There has been a recent trend

watch on the legislative
regulatory policy re-
sponses after the Global
Financial Crisis began
in 2007.

It has been more than

7 years now, since the

Global Financial Crisis began, and yet the State of
Wyoming is still feeling the effects. Lenders around
the nation initially made bad loans. Rating agencies
misinformed investors about the risk. The largest
banks and other parties bought up the “toxic as-
sets” based on the inflated ratings. Independent
estimates put the eventual cost of the debacle as
comparable to an entire year’s U.S. GDP, or more

than the total value of U.S. bank assets. What does

in retiring bank CEO’s around
the State of Wyoming and
their experience needs to be
passed on to ensure that bank
leadership has enough wisdom
to guide them forward.

this have to do with Wyoming though? We didn’t

contribute to the crisis!

Congress and international regulatory forums nat-
urally displayed a dramatic response to the crisis,
initiating new regulatory rules through Dodd-
Frank and Basel III. This regulatory burden has
been a public focus because of enormous compli-
ance costs, but the im-
pact of the Fed’s Quan-
titative Easing has gone
somewhat under the
radar despite also hav-
ing a dramatic effect on
banking and the econ-
omy.

The Fed bought up
nearly $3 trillion worth
of bonds in order to
interest

drive down

rates. Those purchases
needed to be funded by
banks’ reserves on de-
posit at the Fed, and this created some significant
consequences. Good loan demand in some areas
could go unmet now because banks have mostly
stopped lending to each other. Economic stimu-
lus in various parts of the country could have been
boosted through the generation of new loans, but
instead the money is being used to finance govern-
ment debt. According to Larry Summers in July
2014, substantial issuance of new securities by the

FOCUS 15



Treasury (an effort at fiscal stimu-
lus) offset some of the Fed’s mone-
tary stimulus and required the Fed
to buy more bonds to achieve the
same impact on interest rates. While
providing a classic textbook type of
stimulus, these steps had the effect of
centralizing decisions about several
trillion dollars of resource allocation
instead of allowing those decisions
to be made in the open market.

Moreover, the broader market out-
look appears rather bleak over the
next decade with soon-to-be retir-
ing baby boomers who will liqui-
date their assets, the artificially high
valuation of stocks being reversed as
the Fed withdraws its stimulus, in-
flation accelerating if the Fed delays
the removal of its stimulus, and the
still enormous federal deficit, among
other factors.

Here in Wyoming, we have a unique
situation. Our banks (the ones owned
or headquartered in Wyoming)
are closely held with local presence
and ownership. These “community
banks”, as they are labeled by federal
regulators, value customer service and
follow the Code of the West. Our
30 commercial banks headquartered
in Wyoming are mostly healthy, but
very small when matched up against
the other 5600 or so nationwide. De-
spite being smaller banks and having
the opportunity to qualify for things
like Subchapter S, they still take on
the regulatory burdens of examina-
tions often calibrated at big-bank
standards.

Wyoming banks are profitable,

well-capitalized, and have low loan

16 FOCUS

loss rates, but compliance costs are

creating a lot of uncertainty. Unlike
larger and more well-known banks,
our Wyoming banks are confined
to a more passive or reactive stance
regarding new regulations. This will
be a trying time for Wyoming banks
and a key challenge will be to main-
tain the exceptional leadership that
we have had in the past. There has
been a recent trend in retiring bank
CEQ’s around the State of Wyo-

ming and their experience needs to

be passed on to ensure that bank
leadership has enough wisdom to
guide them forward.

For any young bankers reading this,
Sherrill has suggested that there is
opportunity for promotion at all
ranks in Wyoming and Colorado so
do not shy away from the regulatory
hassles. Instead, you might be able
to make a difference and allow the
Wyoming tradition of “community
banking” to live on as strong as the
rest of our culture.
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JOHN P. ELLBOGEN
$30K ENTREPRENEURSHIP COMPETITION

Each year at the College of Busi-
ness, the John P. Ellbogen $30K
Entrepreneurship Competition be-
gins in early November. Teams from
around the entire University of Wy-
oming pair together to try to make
their dream of running their own
business become a reality. Through
November and December business
concepts are reviewed and final-
ists are chosen just before students
get ready for Winter Break. When
they return, it will be a grueling
4 months of developing in-depth
business plans, evaluating the feasi-
bility of what their company could
accomplish, and learning from men-
tors like John Dick, Heather Flem-
ing, Christine Langley, and Mandy
Moore of the Wyoming Technology

Business Center.

When these entrepreneurs finalize
their presentations sometime in mid-
April, they are prepared to explain
their business concept to the judges:
Jon Benson, CEO of the Wyoming
Technology Business Center; Mike
Martin, Chief Lending Ofhicer at
Warren Federal Credit Union; Col-
leen McKinnon, retired Vice Presi-
dent of Corporate Counsel for the
Mountain West Farm Bureau Mutu-
al Insurance Company; Nels Paine,
Founder and Managing Director of
Paine Pacific; and Barry Sims, retired

CEO of Taco John’s International.

The entrepreneur who places 1st re-
ceives $5,000 immediately, with the
addition of $7,500 upon comple-
tion of a satisfactory progress report.
2nd place receives $2,500 immedi-
ately, with the addition of $2,500
upon a satisfactory report. 3rd places
receives $1,250 immediately, and an
additional $1,250 upon a satisfac-

tory report. Finally each runner up
receives $500 and the most creative
plan as well as the best presentation
takes home an additional $1,000.
These students work very hard to
deserve these prizes and every year
they never cease to amaze the judges
with their entrepreneurial drive and
dedication.

1st Place ¢ Cruxx Climbing Company - Tabitha Briscoe

Tabitha is @ sophomore Accounting major and a bouldering enthusiast (rock climbing up to 10 feet without equip-
ment). Bouldering requires the use of crash pads as safety gear to prevent injuries in the event of a fall. Current
crash pad designs are big, bulky pads (4x4 feet, 5 inches thick) transported to the climb site on the climbers’ backs,
making them inconvenient and cumbersome. Cruxx Climbing is developing a crash pad using a unique material
that will be thin, light and transported and carried easily. Besides its current offering of clothing, stickers and chalk
bags (that are made using recycled materials), Cruxx climbing is developing a range of technical products to make

climbing safer and more convenient.
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2nd Place ¢ Spigot - Laurel Winkenwerder

Laurel is a second year student in UW’s Energy MBA program. Prior to coming to UW,
Laurel worked for Legg Mason Capital Management in the market intelligence and
corporate strategy department. Laurel is working closely with her industry contacts
to design the features of Spigot in a way that mirrors the specific behavior and
use around the topics of news aggregation and analysis. Laurel has also worked in
marine energy and hydropower technology development. Spigot is @ news aggre-
gation and analysis platform designed specifically for use in the financial industry.

Most creative Presentation ¢ Catering
Calculator - Ken McConnel

3rd Place * VeeBee Farm - Carrie Ver Burg

(arrie is a senior majoring in Accounting. Carrie and her father, who lives in Moorecroft,
WY, are building a business around producing and processing raw local honey. Demand
for raw honey is high because of the various health benefits it offers and because most
small honey producers can't keep up with demand. Vee BEE Farms is adding additional
hives in order to produce more honey. Carrie is looking for ways to expand their busi-
ness through retail sales, honey processing services for small honey producers, and
shipping VeeBee Farm’s bees to California in the winter for almond pollination.

Best Presentation « Wyoming Skills
Academy - Aaron Tyser

Ken is currently a Junior in UW's college of Business, majoring in Business Adminis-
tration and has over 27 years of experience in the restaurant and catering industries.
Through his experiences, Ken identified the need for a better means for restau-
rants/hotels/caterers to record and analyze food left over from catered events. The
platform will also capture event related details that influence how much of what
kinds of food people eat. For example, Ken has noticed that athletes eat about 1.5
times as much food as non-athletes. They also tend to eat more vegetables and
protein and less starches. This information will enable caterers to make informed
recommendations to clients, and will reduce the amounts of leftover food. Reducing
the amount of leftover food either by reducing portion size or fewer portions, they
cn increase their profit margin. Ken believes that this system has the potential to
increase revenues by 10-15%.
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Aaron is a senior Psychology major from Buffalo Wyoming and was a walk-on bas-
ketball player for the University of Wyoming. When Aaron was a Wyoming high
school athlete aspiring to make it to the next level, he sought out but was unable
to find, access to specialized skills coaching. Aaron discovered that Wyoming ath-
letes must often travel long distances and sometimes to other states in order to
receivethe skill instruction they need. Aaron is planning to offer specialized skills
training to Wyoming baskethall players, K-12, in their own communities by working
with local coaches and school administrators to coordinate scheduling multiple clin-
ics targeting different age groups.
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Dan Furphy, President & CEO —
Laramie Chamber Business Alliance

B.S. FINANCE (1975)
& M.B.A. (1979)

an was born, raised, went to college, and even

married his wife in Laramie, Wyoming. He
is truly a proud product of Laramie. He began his
career right after he graduated from the College of
Business with his Bachelor’s degree in Finance as
an intern with First Interstate Bank. After being re-
cruited to work with the United Banks of Colorado
for some time, he came back to Laramie in 1983.
In 1986, Dan and a number of investors bought
American National Bank that became known as
First National Bank of Wyoming and ultimately
Capital West Bank. He spent the next 23 years as
the CEO of First National Bank and they sold it
in 2014.

Dan is currently the President and CEO of the
Laramie Chamber Business Alliance, but carries
with him a tremendous wealth of knowledge from
the banking industry. He has been on banking
boards in Wyoming and Colorado for over 30 years
and continues in that role.

We were able to catch up with Dan to discuss
some of the reasons why they decided to sell First
National Bank and some of the current trends in
banking today. When first approached about the
sale of the bank, the obvious assumption was that
the banking crisis had already begun to hurt the
banks out here in Wyoming. Despite heavy im-
pacts from the banking crisis being felt everywhere;
he shed some light on other issues that hindered
Wyoming banking.

At the beginning of the financial crisis the First Na-
tional Bank of Wyoming was a “national” bank as
opposed to being a “state” bank. The choice to be a
national bank stemmed from an idea that national
bank examiners at the time were more experienced
and in general, more equipped to provide input.
The reality, to Dan, and First National Bank of Wy-
oming was that these examiners were not all that
experienced and instead of providing useful feed-
back they were overzealous with unrealistic expec-
tations. We found the State Bank Examiners to be
better qualified and more experienced.
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Dan stated that this was a turning point with bank-
ing, particularly in Wyoming, where banks like
ANB and Rock Springs National Bank all shifted
from national to state charters. He did mention
that long-time banker Dick Scarlett told him be-
fore the crisis that he should shift to a state char-
ter. To this day, Dan estimates that there are only a
handful of national charters left in Wyoming.

The benefits received from being a “community”
bank in Wyoming are slowly being counteracted
by the regulatory burdens placed on smaller banks.

To this Dan has discussed a true community strat-
egy for the banks around Wyoming which would
allow for compliance costs to be decreased. He
explains that some small banks have to still hire
four or more full time personnel just to deal with
compliance issues. Instead of passively dealing with
this burden, Dan, in his role on the banking board,
has brought up the idea of community compliance
staff. If banks are willing to share the compliance
staff between different branches, then each bank
will have the benefit of a well-versed compliance
staff, but at a fraction of the cost.

Michael O’Neill - Chief Compliance
Officer, Colorado National Bank

B.S. FINANCE (2001)

In Michael’s initial incursion into business school
at the University of Wyoming, Econ 101 in the
Fall of ’98, he flunked his first exam. Michael was
not a traditional student. He was attending the
University of Wyoming on the G.I. Bill and his lack
of study skills was creating a dilemma. He knew
he needed help and would have to work harder.
Michael was determined to use the character and
“can do” attitude he had gained during his military
service as a US Navy Seabee and knew he had to
apply those attributes towards his studies. In that
capacity, Michael began to meet with his Econom-
ics professor, Dr. Rob Godby, every Monday to go

We as bankers should
always remember to give back
to the community in which we
serve and make our profits.
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through the issues he was struggling to grasp. By
the end of the semester, he not only passed the class
but had earned an “A.” By the end of his time at
UW, he had earned the honor of being ranked one
of the top students to graduate from the College of
Business in December, 2001.

Michael is now a Banking Operations & Compli-
ance Executive with 15 years of professional expe-
rience with specialization in financial services and
regulatory compliance for community financial
intuitions. He provides a 360-degree view of the
industry with a background as a Federal Reserve
Bank Examiner, Banker and Consultant. While
Managing Director of Go Consulting his special-
ty was concentrated on the area of remediation of
troubled compliance programs after enforcement
actions were issued by federal and state regulators
to community financial institutions. Additional-
ly, during his six year tenure at the Credit Union
Association of Colorado and Wyoming as the
Director of Compliance and Operations he envi-
sioned, created, developed, marketed, and imple-
mented Compliance Solutions, a bundled regula-
tory compliance program which helped financial



institutions in both states navigate
and comply with the ever changing
regulatory environment. Today, he
is the Chief Compliance Officer at
Colorado National Bank.

He attributes much of this success to
a particular quote a family member
said to him in the early stages of his
career, “What happens in the next
four or five years will take care of it-
self! Be a team player, work hard and
do what it takes “ethically” to accom-
plish the mission...everybody pays
their dues and there are no shortcuts
to success!” Michael says this is the
best professional advice he has ever
been given and everyday reinforces
why banking professionals must vir-
tuously serve their communities.

He continually hammers this point
home in speeches at banking con-
ferences and during his quarterly
guest lecturer appearances for Dr.
Sherrill Shaffer’s Bank Management
class: “We as bankers should always
remember to give back to the com-
munity in which we serve and make
our profits.” Michael lives this belief
in Denver through an assortment of
efforts including residing as the Pres-
ident of the Denver St. Patrick’s Day
Parade Committee, teaching finan-
cial literacy to homeless veterans at
Samaritan House, and being a part
of the Boots to Suits Mentor Pro-
gram at the University of Colorado.

He also recognizes another com-
munity that remains near and dear
to his heart - the University of Wy-
oming. Michael stated “he owes a
great debt to the College of Business
and that debt is something he can
never truly repay” He credits the

opportunities he has had over the

years, in large part, to the knowl-
edge and ethics he gained at UW.
He still talks to his old professors in
the College of Business on a regular
basis, as if he were attending class-
es today. In that frame of mind, he
has created the Michael D. O’Neill
Banking Scholarship for a College
of Business Senior who is focusing
on Banking. This year is the 10*
anniversary of his scholarship ded-

icated to military veterans.

Michael received his B.S.B.A. in Fi-
nance with a minor in Banking and
Financial Services from the Univer-
sity of Wyoming in 2001 and his
M.B.A. from the University of Den-
ver in 2009. He is a decorated Unit-
ed States Navy Veteran and served
honorably for almost a decade; in-

clusive of multiple combat tours of
duty in the Middle East and Africa.
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Michael D. O’Neill Banking Scholarship Recipient
Bradley Boyes — Economics Major

22

ECONOMICS MAJOR
(EXPECTED GRADUATION -
MAY 2016)

rad, originally from Sheridan, Wyoming, is in

his last year working towards an Economics
degree from the University of Wyoming College of
Business. As most students wrap up their day, they
gather with some friends in the union or maybe go
out for dinner. Brad is making sure to get home
and spend time with his wife, son (3 years old),
and daughter (7 years old). Brad is a non-tradition-
al student who spent over 5 years in the army sta-
tioned in Ft. Richardson, Alaska as a paratrooper
and machine gunner. After his time deployed in
Iraq he has come back home to Wyoming to get an
education. He makes the State of Wyoming proud
through his service to our Country, but his effort
towards an education is also extremely impressive.

While he was stationed in Alaska, Brad took a class
in Russian and fell in love with it. Since his time
back in Wyoming, Brad has already earned dual
Bachelor’s degrees in Philosophy and Russian. He
graduated cum laude and was named as a Top 20
Graduate of the College of Arts and Sciences. He
has now found a passion for Economics, and he
will look to not only graduate from the undergrad-
uate program in the upcoming Spring semester,
but continue on for a graduate degree in Econom-
ics focusing on the oil and gas industry fracking
practices.
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If you asked Brad’s mother, who still resides in
Sheridan, about Brad’s education she would prob-

ably laugh. She has told a number of people in

their hometown about Brad’s educational successes
and they have been shocked. He was not a strong
student in high school and many people were well
aware of it. Now he not only focuses on achieving
high marks in the classroom, but does that while



being a father and husband as well.
He credits his time management
skills to his time spent in the army.
He understands that he has more
limited time than traditional stu-
dents do, but he uses his time wisely.

Brad had the opportunity to learn
about Michael O’Neill when he re-

ceived the Michael O’Neill scholar-
ship this past year and was astound-
ed to learn about their similarities.
Michael struggled initially in school,
but through determination suc-
ceeded at the highest levels. Brad is
looking to do nothing less than that.
Brad was given the scholarship, not
because he has an interest in bank-

ing like Michael, but because Mi-
chael understands the value of an
education after also coming from the
military. We have seen and spoken
of the tremendous achievements of
Michael O’Neill and now we eagerly
wait to see all of Bradley Boyles’ suc-
cesses after being offered such gener-
ous scholarship assistance.

he College of Business would like to take this opportunity to thank the following donors for their creation of
scholarships in the interest of furthering Banking education at the University of Wyoming,.

We also want to recognize the students who have worked hard to earn these scholarships for the upcoming 2015-

2016 school year.

Sundance
STATE BANK

WELLS

FARGO

Pinnacle
Bank

THE:
Kawlins
NATIONAL HAMK

Sundance State Bank Scholarship

$1000 to Connor Board

Wells Fargo Wyoming Bank Scholarship
$2500 each to David Brimmer and Taylor Materi

Pinnacle Bank Fund Scholarship

$2000 to Jorden Mossey

Rawlins National Bank Scholarship

$1500 to Grant Doorn

Wyoming Bankers Association Banking and Finance

Scholarship

$2000 each to Luke Nord; Trevor Scherlin and Yiwei Wu

The M. Clare Mundell Scholarship is a scholarship for a
Banking minor or Finance major

$1800 to Steve Watt

The Michael O’Neill Banking Scholarship is a scholarship
awarded to a Banking minor

$500 to Taylor Materi
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$1,000,000 or More

The Daniels Fund

Patricia R. & John A. Guthrie, Jr.

Peter M. Johnson & Paula Green
Johnson

The McMurry Foundation

Maggie & Dick Scarlett

Clara Raab Toppan

The Family of H.A. “Dave” True, Jr.
Solomon D. & Corine Trujillo

$500,000 - $999,999
John S. Bugas

Joseph C. & Katherine A. Drew

Lynn & Foster Friess

Frank & Barbara Mendicino in Memory
of Flory & Helen Mendicino

Patrick & Kathi Rile

Thomas E & Marta Stroock

$250,000 - $499,999

John C. & Esther L. Clay

John P. Ellbogen Foundation

Mr. and Mrs. H. Allan Fulton

Mr. & Mirs. Michael H. Guetz

Mr. Patrick ]. Higgins & Mrs. Nancy J.

Higgins

Margaret B. & Sam Kelly, Jr.

Ms. Mary B. Ledbetter in Memory of
Clifford Moody

Paul & Judy L. Lowham

Mr. A.D. Safford and Mrs. Zula
Safford

Theodore E. Thormahlen Estate
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$100,000 - $249,999

Mrs. Mary Lou Atkins in Memory of
Mr. L.C. Atkins

C.L. & Sandy Burton

Roy & Gertrude Chamberlain

First Interstate BancSystem

Albert M. Fishburn

B. Carl & Marcia Lee

Scott & Anne Macdonald

McGee, Hearne & Paiz, LLP

Mr. Robert Ross Miller & Mrs. Frances
A. Miller

James E. & Genevieve E. Mortensen

Mr. & Mrs. Robert W. Noffsinger, 111

Tom & Sybil Roach

Joe Scott

Vincent J. Siren

Wilma P. Soss

Paul Stock Foundation

Clay Unger

Union Pacific

Joe & Arlene Watt

Joe & Arlene Watt Foundation

Roy & Fay Whitney

Woodson Family Foundation

Wyoming Bankers’ Association

$50,000 - $99,999

Anthony G. & Barbara E Andrikopoulos
Bank of Commerce - Rawlins, WY
Professor Curtis Cramer

Dr. Thomas D. Crocker & Dr. Judith
A. Powell

Gregory C. Dyekman
First National Bank & Trust of Powell,
Cody & Lovell

First National Bank - West
George & Carol McKinley

Dr. Harold H. Gardner & Marilyn S.
Fiske

Ken & Leah Grifhin

Mr. & Mrs. R.E. Holding/Sinclair Oil
Corporation

Thomas W. & Dianne P. Honig

Mr. & Mrs. Donald W. Jewett

Joannides Family Foundation &
Halladay Motors, Inc.

Weston Johnson “Never Flinch”
Memorial Scholarship

Donald J. & Susan C. Kany

Mr. & Mrs. H. Hod Kosman

Senator Grant & Maralyn Larson

Lenhart, Mason & Associates CPA’s,
LLC

Bruce H. & Deanna B. Lien

Mr. Mark E. McGuire & Mrs. Jo M.
McGuire & Mr. Carroll C. Sharratt
in Memory of Bryan Edwards
Sharratt

Charles A. Micale Foundation

Russ & Beth Mortenson in Memory of
Bud & Bing Mortenson

Robert & Gertrude Muir
Northwestern Mutual

Bonnie & George Nugent in Memory
of their Son Patrick Nugent

Pinnacle Bank - Wyoming

Jerry & Joan Record

Janet A. Roberts & Larry D Fredrick
Mr. & Mrs. Ronald Salvagio
Jon D. Sawyer

Peter & Amy Sherman

Mr. & Mrs. Donald D. Snyder
Mr. & Mrs. Cal S. Taggart
Teton Motors Inc. - David Auge
Mr. Philip W. Treick

Larry & Jenny Weatherford
Bud & Lucille Webster

Wells Fargo Bank Wyoming



$25,000 - $49,999
Adolfson & Peterson of Wyoming
Penne & Scott Ainsworth

Jacqueline J. Bath in Memory of
Harold D. Flater

Attilio & Hedy Bedont
Cloud Peak Energy

Jean H. Coolidge in Memory of her
Parents E. Deane & Einne Dene
Hunton

Eagle Uniform in Memory of Don and
David Hinkle

Paul & Sandy Hoffman

Elsie M. Holland in Memory of Ralph
W. Holland Jr.

Robert John In Memory of Jerry J.
Majdic & John L. Majdic

Brooks & Vickie Mitchell

Lois C. Mottonen

Mr. James E. Nielson & Ms. Anne N.
Young

Qwest

The Rawlins National Bank

Jack & Eileen Routson Scholarship
Foundation

Mr. Robert L. Snyder
Unicover Corporation
Wyoming Society of Certified Public

Accountants

$10,000 - $24,999

Dr. Anne M. Alexander & Dr. Robert
W. Godby

Janet L. Anderson

Rudolph T. & Louise Anselmi

Dr. & Mrs. Richard Bedont in Honor
of Mr. & Mrs. Attilio Bedont

Mr. and Mrs. Thomas W. Binning
Black Hills Corporation

Mr. & Mrs. Daniel M. Blaney III
Mr. & Mirs. Oliver C. Boileau Jr.
Even & Anne Brande

Dick & Lisa Bratton

BreitBurn

Bryan & Evelyn Brodersen in Memory
of Charles & Loleete Brodersen

Mr. Ronald L. Perkins & Ms. Carol
Bruce

Keith & Laura Burdick
Tori Campbell & John Keefauver
Dennis & Penney Carruth

The Donald & Carole Chaiken
Foundation

Mr. and Mrs. Kenneth R. Chase

Dr. Alice L. Christensen & Mr. Charles
M. Christensen

Lew Christensen

The Honorable Roy Cohee & Barbara
Cohee

Mr. & Mrs. David M. Comeaux in
Memory of Gregory B. Comeaux

Emily Summers Doherty in Memory
of Laura Summers

Mr. Edward T. & Mrs. Laureda E
Dolan

William & Anna Drew
Mr. John M. Dunn

Sam & Pam Dunnuck
David & Deanna Emery

Employee’s Community Foundation of
The Boeing Company

Encana Oil & Gas (USA) Inc.
Dr. Edmond L. Escolas Family
Drs. O.C. and Linda Ferrell
First National Bank of Wyoming
The Gus Fleischli Family
Sherrod & Janet France

Mr. & Mrs. Dale U. Fuehrer
Robert & Mary Garland

Mike & Linda Golden

James & Connie Gossett

Mr. & Mrs. Rodney L. Gray
Mr. W. Paul & Mrs. Jane M. Greaser
Robert E Guthrie

Stig & Beth Hallingbye

Brent & Tammy Hathaway

Mr. and Mrs. Tad Herz

Hilltop National Bank

Bob & Jill Jensen

Cliff & Jeri Kirk in Memory of
Rudolph & Louise Anselmi

Mr. Lyle R. Knight & Mrs. Toril
Knight

William & Nola Lazzeri

Mr. & Mrs. Mark E. Lefanowicz

Mader, Tschacher, Peterson &
Company

Marathon Oil Company

Joseph R. Marek & Cynthia
LeMcCraken-Marek

Dr. George R. McGrail

Mr. John E McGrath, Jr. & Mr. David
B. Horwitz

Mr. & Mrs. George W. Mcllvaine

The Honorable Rita C. Meyer & Dr.
L. Charles Meyer

Mrs. Betty C. Miller in Memory of
John C. Miller

Kent & Leslie Noble
John & Mariel O’Grady
Mr. and Mrs. Steven P Oman

Charles & Carol Parish in Memory of
Cassie Ann Parish

William & Cynthia Phillips in
Memory of Michael R. Phillips

Dr. Owen R. Phillips and Mrs. Lori J.
Phillips

Gregory & Doreen Preuss

Rocky Mountain Power Foundation

Pam & Tom Ruehle

Mr. Harold E. Rumsey

Mr. & Mrs. Gerald L. Serl

Sundance State Bank

Laura Swan

US Bank

Mr. & Mrs. William E Valentine

Alvin C. & Helen Wade

Dr. & Mrs. William M. Webster

Ms. Ashley Willms and Mr. Shreemen
Prabhakaran

William P. & Marjorie A. Wilson
Mr. and Mrs. Milton A. Woken
Helen & Al Wolfe
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MAKING THE FUTURE BRIGHT: STUDENT
FELLOWSHIT & rlNr‘i‘Jfl AL AID

The Hath | ks PP

and the

other schola

CONTRIBUTE TO THE GEORGE MCGRAIL
ACCOUNTING SCHOLARSHIP l"“JDU\\i"h-IEN'I'

1l|p|‘nrl students who are full-time (

THE BEST TOOLS: INFRASTRUCTURE,

EXPERIENCE, & TECHNOLOGY

Students get more out of their education when they have the

miost up-ti-date and accessible information and technalogy:

The College of Business has a stare-al-the-are building that
allows students (o experience the world and the world (o experience
them.

PETER M. AND PAULA GREEN JOHNSON CAREER
CENTER

Internships and employment offerings

Career advising and emplover nevwaorking

Personalized marketing and resume review

COLLEGE OF BUSINESS ACADEMIC ADVISING
OFFICE

Our sl of professional advisors work with undergraduute siudenis
to ensure they arc making timely progress toward graduarion. They
help with course selection, choice of majors and minors, and counsel
students whe find themselves in academic jeopardy. Professionl
advizors parmer with faculy, who focus their arention on preparing
students for careers:

THE RIGHT KNOWLEDGE: FACULTY

SUPPORT & CURRICULUM

DEVELOPMENT

Protessional educators and -scholars help the College ol

Business ful il their mission 1o have premier programs thar
foster sustainable business practices; and they play an important role
in preparing students for the future. By supporting faculty through
an endowment, you give the college and its students the expermise
necessary To be successful and comperirive in the world.

FACULTY SUPPORT
Dieanship
Chair
Named Professorship
Faculty Awards
Faculiy Reseurch Suppor

GRADUATE FELLOWSHIPS

Graduare students are an integral pare of the College of Business and
help faculry with reaching and research. Ar the same rime; they mke
clisses and prepare for the future. Fellowships help them offser rhe high
costs associated with geing ro school,

THE PERFECT GIFT: ANNUAL GIVING &
UNRESTRICTED FUNDS
f i Funds are s

b respiond ¢
and to

lor suUcCess 18 |'=II,'ZI|:_".E

COLLEGE OF l’l"}]'\ ESS ACADEMIC
DEPART TS

tand Marketing

and Finance

- LgL 1] ll‘lr".-"ﬁb LIRER] g .ll'lllng Fpﬂr 1 | €5
Coll B Building N O tuniti
g roem 51,250,000
MY CHID

5 250,000 - S500,000 each
AT FOHAIMS 5 100,000 cach
Study room 575,000

For more information, contact Jack Tennant at (307) 766-3904 or jrennant @uwyo.edu,



I/we would like to make my/our gift to the College of Business:

UNIVERSITY
or WYOMING

FOUNDATION

Marian H. Rochelle Gateway Center
222 South 22nd Street

Laramie, WY 82070

(307) 766-6300 » (888) 831-7795

O College of Business

O Accounting

O Economics and Finance

O Management and Marketing
O Other

ONLINE: Make a payment online using our secure server: www.uwyo.edu/givonline.

PHONE:  Call the University of Wyoming Foundation during normal business hours at (307) 766-6300 or (888)
831-7795.
MAIL: Make checks payable to the UW Foundation, indicate your allocation prefereence and mail to the address

above. Your gift is tax-deductible by law.

Please indicate any changes to your name and/or address:

Please send future issues of FOCUS electronically to my preferred e-mail address:

Thank you for your continued support!

The Online Home for All UW Friends, Alumni, and Supporters

Share photos

Post class notes

The mission of WyoAlumni is to be the online home for everyone .
associated with the University of Wyoming — including friends, .
alumni, and supporters. WyoAlumni strives to be the primary on-

line destination for people to connect with the UW and its people. COMMUNIC.ATE
*  Contact friends
'The Possibilities of WyoAlumni are Endless: *  View photos

¢ Read alumni notes
e Chat online

DISCOVER

*  Find your friends and classmates

e Check out the latest UW news

*  Register for university events

*  Support your favorite college or department

¢ Get involved with the Alumni Association

*  Find your dream job with multiple career resources

e Access the UW Libraries databases
CONNECT

*  Create and customize your own profile page
e Connect seamlessly with Facebook

NETWORK

e Make business connections

*  Post and search resumes and jobs

*  Check out mentoring opportunities

Get connected to WyoAlumni today: wyosalumni.uwyo.edu
Please call (307) 766-7000 or e-mail wyoalumn@uwyo.edu if you

have questions.
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Looking for a
banking intern?

Hiring full-time?

Peter M. and Paula
Green Johnson
Career Center

(307) 766-4807
jcc@uwyo.edu

GO FOR GOLD



