Presentations Contest
Contact:
Miriam Feeley (mfeeley@uwyo.edu)

Speak Out Military Kids (SOMK)
THEME: Young Lives, BIG Stories
Two opportunities are available to all youth under SOMK: Presentation or Video. Those who wish to participate
should let the judges know before beginning the presentation. The best presentation (from all age divisions) in
this category will have the opportunity to give their presentation again during an Awards Program. If choosing to
do a video, bring required forms in these contest rules (pages 5-7) to the contest.
Operation: Military Kids (OMK) is the U.S. Army's collaborative effort with America's communities to support
youth impacted by deployment. This initiative was officially launched in April 2005, and came to Wyoming in
2009. Through a network of community partners, OMK provides youth program opportunities for school age,
middle school and teenaged youth and connects them to support resources where they live, especially those who
are geographically dispersed. OMK is composed of four core elements: Ready, Set, Go! Trainings, Hero Packs,
Mobile Tech Labs, and Speak Out for Military Kids (SOMK).
SOMK provides opportunities for both military and civilian (non-military) youth to advocate for military-connected
youth and educate the general public. Participants do not have to be related to anyone in the military – stories about
any kind of impact related to the military are welcomed.
The expected outcomes of participating in SOMK are:
 Raise community awareness of issues faced by geographically dispersed military youth
 Foster community support for military families
 Youth acquire knowledge and skills in developing creative and informative presentations using a variety of
different media
 Youth gain leadership, research, organization, public speaking, and citizenship skills
 Educate the general public about the unique experiences of U.S. military family life, as seen through the
eyes of youth
Your presentation should be done in a non-fiction, short story format. For a video, turn your story into a 2-5
minute video using any type of media to express your message.
Video Guidelines:
1. Participants are responsible for bringing their video in a format it can be viewed using the laptop and
projector provided.
2. Videos will be judged by age category:
 Juniors will be required to make a video at least 2 minutes long.
 Intermediates are required to make a video at least 3 minutes long.
 Seniors are required to make a video at least 5 minutes long.
 Teams may also submit a video produced collectively. For team videos, length will be determined by
the age of the oldest member of the team. Team videos will be judged separately from videos produced
by individuals.
3. Each entry consists of one video submitted in DVD format for screening purposes. DVDs will not be
returned.
4. Completed entry forms are required with each entry and due at the Presentations Contest.
5. Content should express unique experiences and not that of a family member who is in the military.
6. There are no specific entry categories. Entries can be animation, claymation, documentary, experimental,
narrative, music video, etc., to showcase creativity.
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7. Gratuitous violence, profanity, and tobacco or substance abuse are prohibited. Use of any of these
in your video will result in immediate disqualification.
8. All dialogue and narration must be in English.
9. Do not use anyone’s last name in your video.
10. Entrants must have primary creative control of their submission and all audio and visual material must be
original.
11. Entrants must obtain appropriate written permission from anyone who appears in your video and submit
those permission form(s) with their entry.
12. Wyoming Operation: Military Kids retains the right to exhibit, broadcast, or post on the internet all entries.
13. Wyoming 4-H and Wyoming Operation: Military Kids are not liable for any damages or liabilities resulting
from the filming, production, or presentation of any video entry.
14. The submission of an entry implies acceptance of these regulations.
Tips for Filmmakers
Filming Techniques
 Shoot a variety of angles and shots. Wide angles are important, but they are very hard to edit together. So,
whenever you film a scene, get lots and lots of close-up shots and cool angles. The video will look much
better if you film from high angles, low angles, close-ups, medium close-ups, extreme wide shots, etc. Be
creative, and get some interesting shots, angles, and sounds.
 Motion (zooms, pants, tilts) is OK, but hold the camera very steady.
Interviews
 Use a tripod.
 Never film interviews flat against a wall. Interviews look best if there is a lot of space (depth) behind the
interviewee. For example, film interviews down a long hallway, in a gym, or outdoors so the background
blurs out in the distance.
 Each interviewee should have a different background. The video will look better with a variety of
backgrounds and locations.
 Think about how news interviews are framed (head and shoulders), and use that framing when filming
interviews.
 Film interviews in a quiet place.
Audio
Original music is encouraged, as we cannot distribute videos with licensed recordings. You can find unlicensed
recordings online, record your school band, a friend’s garage band, or your own original tune. You can Google
search “free unlicensed music” and get lots of choices of places to acquire music that can be used.
Judges will consider the following:
 Subject matter relevance to the theme
 Originality and creativity
 Authenticity
 Complexity and effort
 Depth of expression
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Official Video Entry Form - SOMK
Please print clearly. Use one entry form for each video submission. Each entry must have this form
completely filled out, with all signatures, in order to be considered.
Release & Agreement:
By signing below, you agree that:
 All information provided is true and accurate.
 All audio and visual material is original.
 You are the owner of the video submission entered, and you made this video with little or no adult
input.
 Wyoming Operation: Military Kids can exhibit, broadcast, or post to the World Wide Web your
video.
 Wyoming 4-H and Wyoming Operation: Military Kids are not liable for any damages or liabilities
resulting from the filming, production, or presentation of any video entry.
 You have read the rules and regulations of this video contest.
After reading, please initial below:
_____I have read the guidelines for submitting a video in this contest.
_____I have read, understand, and agree to the above release and agreement.
Youth Signature (required):
Print Name:

Date:

Parent/Guardian Signature (required):
Print Name:

Date:

Mailing Address:
City/State/Zip:
Phone:

Email:

Age (as of January 1):

School:

Military Branch Affiliation:
___Air Force ___Army
___Coast Guard
___Navy

___Marines

___National Guard/Reserve

___Other
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Official Video Entry Form - SOMK
Tell us a little about yourself.

Video Information:
Title:_________________________________________________________________________
Where was the film made? (city, state) ______________________________________________
What kind of video is it? (please check one)
___Animation

___Claymation ___Documentary

___Music Video

___Narrative

___Experimental

___Other__________________________________

Please provide a short synopsis of your video. What is it about?

Provide a list of names, ages, and roles of all people involved in making the video.
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Official Permission Form-SOMK
I, (interviewee’s name)________________________________, give permission for (filmmaker’s
name)___________________________________ to use my likeness and any information obtained in my interview as
part of a video for the Wyoming Operation: Military Kids Video Contest. I understand that by signing this
form, I give permission for Wyoming OMK to use or reproduce this video for promotional or educational
purposes.
Interviewee Signature:____________________________________________ Date:___________
Interviewee Print Name:______________________________________________________
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