
TROUT FRIENDLY LAWNS OUTREACH PLAN

systems from poor lawn-care practices. Jackson Hole Clean Water Coalition (CWC)
aims to reduce pollution in local surface and ground water from anthropogenic sources.
The CWC Trout Friendly Lawns (TFL) program focuses on reducing nitrogen input by
improving lawn care practices in households and lawn care businesses. In an effort to
magnify the TFL program, CWC partnered with a group of Environmental Solutions
students to create public awareness and increase participation in the TFL program. The
students developed a three-part strategy to maintain a presence at community events,
such as farmers markets, use social media to increase visibility, and synthesize
stakeholder interviews into a database that identifies allies to TFL. Their final analysis
was presented in a formal report to the CWC and included future recommendations to
continue outreach efforts, create incentive and certification programs, and advocate
for policy and legislation that supports TFL. Overall, the students’ community outreach
and social media efforts increased awareness of the TFL program, and the formal
report provides a timeline for future program development and outreach for CWC.
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